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70th  Printing  and  Now  on  CD-ROM,  Too! 

The  Essential 
Marketing  Reference 


Now  on  CD-ROM 

For  the  first  time,  the  Market  Guide  is  available  on  CD-ROM. 
(For  DOS,  Windows  and  Mac.  Network  version  available.) 


The  Unique  Source  of  Critical  Market  Data 


Population  By  Age  Transportation 

Disposable  Income  Total  Auto  Registrations 

Number  and  Types  of  Electric  Meters 

Banks  Gas  Meters 

Total  Bank  Deposits  Tap  Water 

By  Type  Climate 

Principal  Industries  Location 

Retail  Outlets  Newspapers  Serving 

Shopping  Centers  the  Market 

Total  retail  sales  by  classification  in  over  3,000  U.S.  and 
Canadian  counties  and  1,600+  U.S.  and  Canadian  cities. 

Order  Now  and  Save! 

The  1994  E&P  Market  Guide®  is  available  for  just 
$100  per  copy.  You  can  order  your  Market  Guide 
and  CD-ROM  package  now  at  the  special 
introductory  price  of  only  $395. 

Network  versions  are  available  for  just  $495  for  2- 
10  users,  $595  for  1 1  or  more  users. 

WAN  pricing  on  request. 

Call: 

For  ordering  information  call  (212)  675-4380  ext.  333. 

For  answers  to  technical  questions  ask  for  ext.  444. 

Editor  &  Publisher,  1 1  W.  19th  Street,  New  York,  NY  1001 1-4234 


The  Editor  &  Publisher  Market  Guide®  is  a 
comprehensive  source  of  market  information  for 
demographers,  researchers,  market  analysts,  media 
personnel  and  others! 

It's  the  most  extensive  and  thorough  data  about  every 
county  and  every  market  where  a  daily  newspaper  is 
published  in  the  U.S.  and  Canada.  Editor  &  Publisher 
conducts  a  yearly  survey  in  more  than  1 ,600  markets  to 
update  the  data  and  uses  a  forecast  model  based  on  91 
different  variables  to  make  annual  projections. 

Successful  Marketing  Tool  Since  1924 
For  seventy  years,  the  annual  Market  Guide  has  forecast 
demographic  composition  and  retail  sales  with  a  proven 
97%  accuracy.  This  data  for  1994,  18  months  before 
government  figures  are  available,  makes  program,  project 
and  budget  planning  easier  and  more  accurate. 

Data  Has  Multiple  Uses 

Because  of  its  encyclopedic  nature,  the  Market  Guide  can 
be  used  in  a  variety  of  ways:  to  track  retail  distribution,  to 
identify  geographic  locations  from  highway  and  rail  access, 
to  point  out  primary  industries  and  employers,  to  identify 
site  locations  and  test  market  selections. 

Easy  to  Find,  Unique  Data 

The  four  sections  include:  Market  Ranking;  U.S. 

Newspaper  Market  Surveys;  Canadian  Newspaper  Market 
Surveys;  and  Population,  Income,  and  Retail  Sales  Tables. 

You  can  depend  on  the  Market  Guide  as  your  one-of-a- 
kind,  accurate  source  of  valuable,  descriptive  information 
and  as  the  only  source  of  this  information  for  MSA  and 
non-MSA  markets. 

The  1994  E&P  Market  Guide®  CD-ROM 

Easy,  Fast,  Versatile 

The  E&P  Market  Guide  CD-ROM  is  easy  to  use,  yet  it  has 
remarkable  capabilities  for  complex  tasks.  Our  fully  indexed, 
searchable  database  is  menu-driven  and  allows  you  to  pull 
out  any  market  information  with  the  criteria  you  select.  You 
have  full  access  and  control  over  your  data.  All  information 
can  be  exported  to  your  PC  or  uploaded  to  your  mainframe 
for  further  analysis  in  the  format  that  works  best  for  you.  It 
cuts  research  time  dramatically. 

Customize  Reports  Instantly 

Population,  Household  Income,  Total  Retail  Sales,  Retail 
Outlets. ..the  Market  Guide  CD-ROM  instantly  enables  you 
to  search  any  data  field,  make  trend  analyses,  locate  growth 
areas  and  compile  and  compare  information  without 
combing  through  pages  of  data. 
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JUNE 

1  —  Suburban  Newspapers  of  America  Advertising  Conference, 

Fairmont  Hotel,  New  Orleans 

—  National  Indian  Media  Association  Convention,  Howard 
Johnson  Hotel,  Rapid  City,  S.D. 

3-4  —  North  Carolina  Press  Association  Advertising  Conference, 
University  of  North  Carolina,  Chapel  Hill 

8- 11  —  Association  of  American  Editorial  Cartoonists  Conven¬ 
tion,  Royal  Sonesta  Hotel,  New  Orleans 

1  5-1  8  —  National  Press  Photographers  Association  Convention, 
Ramada  Classic  Hotel,  Albuquerque,  N.M. 

1  8- 18  —  Investigative  Reporters  and  Editors  Conference,  Regal 
Riverfront  Hotel,  St.  Louis 

17-18  —  National  Society  of  Newspaper  Columnists  Convention, 
Holiday  Inn  Longboat  Key,  Sarasota,  Fla. 

35-28  —  Nexpo  Conference,  Las  Vegas  Convention  Center 
35-38  —  Newspaper  Association  of  America  Classified  Co-op 
Marketing  and  Sales  Conference,  Las  Vegas 

25-38  —  International  Newspaper  Financial  Executives  Conven¬ 
tion,  Caesar’s  Palace,  Las  Vegas 

JULY 

8-1  O  —  International  Society  of  Weekly  Newspaper  Editors  Con¬ 
vention,  University  of  Calgary,  Calgary,  Alberta,  Canada 
1  2- 18  —  Association  of  Alternative  Newsweeklies  Convention, 
Park  Plaza  Hotel,  Boston 

1  7-20  —  Newspaper  Association  of  America  Marketing  Confer¬ 
ence,  Hilton  Hotel,  San  Francisco 

27- 31  — Unity  ’94  Convention  of  the  Asian  American  Journalists 
Association,  National  Association  of  Black  Journalists,  National  As¬ 
sociation  of  Hispanic  Journalists  and  Native  American  Journalists  As¬ 
sociation,  World  Congress  Center,  Atlanta 

28- 3 1  —  North  Carolina  Press  Association  Convention,  Sheraton 
Hotel,  Atlantic  Beach 

SEPTEM8ER 

8  —  International  Literacy  Day 

1  1-14  —  California  Newspaper  Advertising  Executives  Association 
Regional  Sales  Conference,  Hotel  Nikko,  San  Francisco 
1  4- 17  —  Society  of  Professional  Journalists  Convention,  Stouffer 
Hotel,  Nashville 

15-18  —  New  England  Newspaper  Operations  Association  Con¬ 
vention,  Sheraton  Tara  Hotel,  Nashua,  N.H. 

23- 25  —  National  Lesbian  and  Gay  Journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

28-10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Lake  Buena  Vista,  Fla. 

OCTOBER 

8- 15  —  National  Newspaper  Week 

8- 12  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 

1  2- 15  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 
15  —  International  Newspaper  Carrier  Day 

24- 28  —  Inland  Press  Association  Convention,  Inter-Continental 
Hotel,  Chicago 
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About  Awards 

NAMME  Diversity  Awards.  Frank  Blethen,  publisher 
and  chairman  of  the  Seattle  Times,  has  been  presented  the 
Distinguished  Diversity  Award  for  Lifetime  Achievement 
from  the  National  Association  of  Minority  Media  Execu¬ 
tives. 

The  association  cited  Blethen’s  personal  and  profes¬ 
sional  commitment  to  achieving  diversity  in  the  workplace. 

Carl  T.  Rowan,  whose  column  is  distributed  by  North 
America  Syndicate,  took  NAAME’s  Robert  C.  Maynard 
Legend  Trophy,  named  for  the  late  owner  of  the  Oakland 
(Calif.)  Tribune. 

NWPC  Merit  Awards.  The  National  Women’s  Political 
Caucus  has  named  the  winners  of  its  Exceptional  Merit 
Media  Awards. 

Sue  Shellenbarger,  Wall  Street  Journal,  and  Florence 
Graves  and  Charles  Shepard,  Washington  Post,  were  rec¬ 
ognized  for  on-going  news  coverage.  Jim  Landers  and  a 
team  at  the  Dallas  Morning  News  got  the  series  prize. 

Carol  Towarnicky,  Philadelphia  Daily  News,  was  hon¬ 
ored  in  the  editorial/editorial  cartoon  category  and  Laura 
Scott,  Kansas  City  Star,  for  commentaries/news  analysis. 

In  Brief _ 

Newseum  construction  begins 
in  Arlington,  Va. 

WORK  ON  A  $28.3  million  news  museum,  called  the  News¬ 
eum,  has  begun  at  the  site  of  the  Freedom  Forum  World  Cen¬ 
ter  in  Arlington,  Va. 

The  facility,  slated  for  completion  in  1997,  was  given  its  in¬ 
augural  “wallbreaking”  by  Freedom  Forum  chairman  Allen 
Neuharth. 

Slated  for  inclusion  in  the  Newseum  are  a  city  block-long 
electronic  news  wall  featuring  front  pages  and  broadcast  clips 
of  breaking  news;  a  theater  with  a  high  definition  TV  screen; 
a  studio  for  public  and  press  discussions  of  news  issues;  a  news 
history  walk;  interactive  archives,  and  a  memorial  for  jour¬ 
nalists  who  gave  their  lives  while  reporting. 

In  addition,  an  overhead  park  and  walkway  will  connect 
the  Newseum  with  its  neighbors  across  the  street,  USA  To¬ 
day  and  Gannett  Co. 

Guild  supports  student  press 

THE  NEWSPAPER  GUILD’S  International  Executive  Board 
has  urged  U.S.  colleges  to  take  “stern  measures”  against  orga¬ 
nized  trashing  of  the  student  press. 

The  Guild  warned,  “The  U.S.  press  and  those  who  work  in 
it  cannot  turn  a  blind  eye  to  what  is  transpiring  on  the  cam¬ 
pus.  The  International  Executive  Board  of  the  Newspaper 
Guild  calls  on  school  administrators  to  categorically  reject  all 
official  censorship  of  the  student  press  and  take  stern  mea¬ 
sures  against  vigilante  censorship  from  whatever  source.” 
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The  cable  explosion...zoned  editions...reducing  costs. 

The  clock  is  ticking  on  the  issues  surrounding  TV  book 
production  and  TV  Data  has  the  solution.  Put  our  electronic 
Pagination  Services  to  work  at  your  newspaper  and  we'll 
make  time  work  for  you.  Call  us  today  at  800-338-TVDT. 

To  learn  more  about  our  electronic  Pagination  Services,  visit  TV  Data  at  NEXPO  booth  #1353, 
June  25-29  in  Las  Vegas,  for  Power  Macintosh,  PC  Windows  and  Macintosh  demonstrations. 

rn 


TVData 

Northway  Plaza,  Queensbury,  NY  1 2804  (800)  338-TVDT 
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This  cartoon  was  created  by  Rex  Babin  of  the  Times  Union,  Albany,  N.Y.,  and 
King  Features  Syndicate  to  mark  Inter  American  Press  Association  Freedom  of  the 
Press  Day  in  the  Western  Hemisphere  June  7.  The  observance  was  instituted  by 
lAPA  in  1953,  and  King  Features  has  provided  an  editorial  cartoon  in  conjunction 
with  the  day  since  1955. 


NEWS 

9  All  The  News 
Not  Fit  To  Print 

Newspapers  almost  never  publicize 
theft  or  embezzlement  committed 
against  them,  according  to  purchasing 
managers. 

1  O  Discouraged 

A  drafter  of  the  proposed  Associated 
Press  Managing  Editors  ethics  code  is 
disappointed  by  newspaper  industry  re¬ 
action. 

1  1  Wanted: 

Chinese'Language 

Journalists 

A  Chinese  immigration  boom  in  Van¬ 
couver,  British  Columbia,  has  spurred 
unprecedented  growth  of  the  Chinese- 
language  media. 

1  2  Irish  Chain 
Makes  A  Move 
In  South  Africa 

Independent  Newspapers  has  bought 
31%  of  Argus,  the  country’s  largest 
newspaper  publisher. 

1  3  Newspaper  Guild 
Ratifies  Pact  At 
New  York  Times 

Guild  members  voted  for  a  seven-year 
contract  containing  concessions  on 
job  security. 

1  9  The  ‘Race’  Is  On 

A  San  Francisco  Chronicle  reporter, 
traveling  by  ship,  and  a  San  Francisco 
Examiner  reporter,  by  plane,  are  in  a 
“race”  to  Europe  to  attend  commemo¬ 
ration  ceremonies  on  the  50th  an¬ 
niversary  of  the  D-Day  invasion. 

33  Proposed  Rate 
Hike  Rescinded 

The  U.S.  Postal  Service  yields  to  an 
outcry  by  community  newspapers.  It 
says  its  rates  for  second-class  in-coun¬ 
ty  mailers  will  remain  the  same  instead 
of  increasing  by  a  proposed  34%. 


36  A  Positive 
Outlook  For 
Newspapers 

The  International  Newspaper  Market¬ 
ing  Association  hears  a  state  of  the  in¬ 
dustry  report. 

SECTIONS 

1  4  Campus  Journalism 
1  6  Legal 

1  8  Newspeople  in  the  News 

20  Advertising/Promotion 

24  News  Tech  — Vendor’s  appoint¬ 
ments 

30  Syndicates/News  Services 
35  Classified 


DEPARTMENTS 

2  About  Awards 
2  Calendar 

5  Legally  Speaking 
Independent  contractors  in  newspaper 
industry  threatened 

6  Editorial 

^  Letters  to  the  Editor 

^  Newspaperdom 

23  Stock  Tables 

28  Book  Reviews 
Miami,  It’s  Murder 

Downsizing  the  News:  Network  Cut¬ 
backs  in  the  Nation’s  Capital 

44  Shop  Talk  at  Thirty 
Does  religion  get  enough  ink? 
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LEGALLY  SPEAKING 

by  Jerome  L.  Wilson 

Independent  contractors  in 
newspaper  industry  threatened 


r 

lose  to  the  economic  heart  of  the 
newspaper  industry  is  the  independent 
contractor.  In  fact,  it  is  safe  to  assert 
that  without  the  ability  to  make  wide 
use  of  independent  contractors,  news¬ 
papers  as  we  know  them  today  could 
not  exist. 

With  the  mass  of  news  to  cover  and 
record,  editorial  departments  must  rely 
on  stringers  to  collect  a  significant 
number  of  their  news  stories.  If  these 
stringers  were  all  treated  as  employees, 
with  the  expensive  benefits  and  oblig¬ 
ations  that  go  with  employment  status, 
newspapers  would  face  an  almost  im¬ 
possible  financial  burden. 

Similarly,  non-staff  photographers 
are  an  essential  component  in  illustrat¬ 
ing  the  news  that  goes  into  news¬ 
papers.  If  the  only  photographs  that 
appeared  in  print  were  those  taken  by 
employees  of  newspapers,  then  the  ap¬ 
pearance  of  many  news  pages  would  be 
nothing  but  type. 

Finally,  and  perhaps  even  most  sig¬ 
nificantly,  the  industry  relies  extensive¬ 
ly  on  independent  contractors  to  dis¬ 
tribute  the  newspaper.  Over  90%  of 
the  circulation  work  of  a  number  of 
major  metropolitan  dailies  is  in  the 
hands  of  independent  contractors. 

The  extensive  use  of  independent 
contractors  in  the  newspaper  industry 
has  long  been  subject  of  an  unrelent¬ 
ing  attack  by  the  Internal  Revenue 
Service. 

Clearly,  the  IRS,  with  an  eye  to  tax 
enforcement  symmetry,  would  like  to 
see  that  the  newspaper  industry  lesses 
its  reliance  on  independent  contrac¬ 
tors.  After  all,  if  all  these  independent 
contractors  became  employees,  the 
collection  of  taxes  because  of  with¬ 
holding  would  make  the  IRS’s  job  that 
much  easier. 

Wilson  is  an  attorney  with  Rogers  & 
Wells,  based  in  New  York 


However,  up  until  now,  the  Con¬ 
gress  has  restrained  the  eagerness  of 
the  IRS  by  specific  statutory  rules  as  to 
the  classification  of  certain  persons  as 
independent  contractors. 

But  then  came  the  health  care  re¬ 
form  bill,  currently  under  considera¬ 
tion  by  Congress. 

This  bill  contains  a  section  which 
seeks  to  prevent  employers  from 
changing  the  status  of  persons  they 
hire  as  employees  to  independent  con¬ 
tractors  to  avoid  paying  employer 
health  care  mandates. 

However,  under  the  cover  of  this  un¬ 
derstandable  objective,  the  IRS  has  put 
language  in  the  health  care  bill  which 
would  radically  restrict  the  newspaper 
industry’s  right  to  use  independent 
contractors. 

T 

■  his  overreaching  amendment 
would  do  the  following: 

•  Give  the  IRS  new  power  to  define 
not  only  who  must  be  considered  an 
employee  for  health  care  benefits,  but 
for  Social  Security,  Medicare,  with¬ 
holding  and  unemployment  taxes  as 
well. 

•  Restrict  the  present  ability  of  em¬ 
ployers  when  determining  the  classifi¬ 
cation  of  a  person  as  an  independent 
contractor  reasonably  to  rely  on  the 
long  standing,  recognized  practice  of  a 
particular  industry. 

•  Increase  the  penalties  against  em¬ 
ployers  by  as  much  as  ten  fold  when 
they  fail  to  issue  an  accurate  return  on 
monies  paid  to  an  independent  con¬ 
tractor. 

Fortunately  for  the  newspaper  indus¬ 
try,  the  chairman  of  the  House  sub¬ 
committee  that  will  decide  the  fate  of 
these  IRS  spawned  proposals  is  New 
York  Congressman  Charles  Rangel. 

At  a  recent  meeting  arranged  under 
the  auspices  of  the  New  York  Newspa¬ 
per  Publishers  Association,  Rangel  said 


that  he  was  not  about  to  permit  the 
IRS  to  change  the  current  practice  of 
the  newspaper  industry’s  use  of  inde¬ 
pendent  contractors. 

This  is  a  question  for  the  Congress, 
not  the  IRS,  to  decide,  he  said.  He  put 
it,  “Watch  us,  not  the  IRS.” 

A 

t  the  same  time,  Rangel  said  a 
procedure  must  be  set  in  law  which 
would  assure  independent  contractors 
of  participating  in  the  nation’s  univer¬ 
sal  health  care  coverage. 

Whether  this  would  entail  a  collec¬ 
tion  or  contribution  obligation  on  the 
part  of  those  who  hire  independent 
contractors  was  not  discussed.  Howev¬ 
er,  questions  such  as  these  perhaps  will 
have  to  be  addressed  by  the  newspaper 
industry  in  the  future. 

The  industry  may  even  be  called 
upon  to  make  specific  statutory  recom¬ 
mendations  to  the  Congress  to  protect 
its  lawful  use  of  independent  contrac¬ 
tors. 

In  the  meantime,  the  newspaper  in¬ 
dustry,  particularly  individual  editors 
and  publishers,  should  make  known  to 
their  own  members  of  Congress  the 
enormous  reliance  that  their  news¬ 
papers  place  on  independent  contrac¬ 
tors. 

The  housewife  who  as  a  stringer 
covers  the  news  of  a  local  school 
board,  the  wedding  photographer  who 
regularly  contributes  photographs  of 
news  events,  and  the  spare  time  deliv¬ 
erers  of  newspapers  all  are  basic  to  the 
proper  functioning  of  the  American 
press. 

The  need  for  national  health  care 
reform  may  indeed  be  an  important 
one. 

However,  it  should  not  be  allowed  to 
serve  as  a  secret  vehicle  to  change  the 
rules  of  the  game  in  the  hiring  of  inde¬ 
pendent  contractors  by  the  newspaper 
industry.  BE^P 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 
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With  which  have  been  merged:  The  Journalist, 
established  March  22,  1884;  Netvs|>aperdom,  established 
March  1892;  The  Fourth  Estate,  March  1,  1894; 
Editor  &  Publisher,  June  29,  1901; 
Advertising,  Jan.  22,  1925. 


A  unique  reversal 

THE  AMERICAN  PEOPLE  have  just  been  treated  to  an  unprecedented  action 
by  a  government  agency.  Following  extensive  criticism  about  a  rate  increase,  the 
U.S.  Postal  Service  checked  its  figures,  admitted  it  had  been  wrong,  and  re¬ 
versed  itself. 

Most  large  customers  of  the  Postal  Service  did  not  complain  when  it  an¬ 
nounced  (E&P,  Feb.  19,  p.  29)  a  rate  hike  of  10.3%  for  most  categories  of  mail. 
It  was  soon  discovered,  however  (E&P,  March  19,  p.  14),  that  the  rate  increase 
for  second-class,  in-county  users  actually  would  amount  to  34%  and  would  be 
devastating  for  many  weekly  newspapers  in  the  United  States. 

Newspapers  large  and  small  and  their  national  trade  associations  protested 
this  increase,  asserting  the  Postal  Service  had  made  a  mistake  in  its  figures.  The 
National  Newspaper  Association  calculated  the  increase  would  amount  to 
$7,000  annually  for  a  weekly  paper  with  5,000  circulation. 

To  his  credit.  Postmaster  General  Marvin  Runyon  had  his  people  recalculate 
the  figures  and  then,  obviously  finding  that  a  colossal  mistake  had  been  made, 
announced  the  rate  increase  for  second-class,  in-county  distribution  would  be 
10.3%,  the  same  as  for  other  second-class  users. 

Such  an  admission  of  error  and  immediate  correction  is  almost  unheard  of 
in  Washington.  It  may  be  too  much  to  hope  that  it  will  set  a  precedent,  but 
wouldn’t  it  be  comforting  if  it  could  take  the  place  of  the  usual  stonewalling. 
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Boycott  overturned 
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WHEN  THE  OAKLAND,  Calif.,  City  Council,  at  the  urging  of  a  labor  union, 
endorsed  a  consumer  and  advertiser  boycott  against  the  Oakland  Tribune  and 
cancelled  the  city’s  legal  advertising  in  the  paper,  E&P  said  that  the  council 
had  no  right  to  take  sides  in  a  local  labor  dispute  and  that  the  union  involved 
should  tell  the  council  to  cease  and  desist. 

The  union  didn’t  do  that,  but  a  U.S.  District  Court  judge  did.  Judge  Charles 
Legge  ruled  (E&P,  May  14,  p.  42)  that  the  city’s  endorsement  of  a  union  boy¬ 
cott  was  in  violation  of  the  National  Labor  Relations  Act.  The  judge  said  that 
in  its  attempt  to  coerce  the  newspaper  “through  economic  and  public  pressure 
.  .  .  the  city  has  put  its  thumb  on  the  balance  scale  between  management  and 
labor  in  a  private  industry,  which  a  local  government  may  not  do.” 

This  is  an  important  lesson  for  all  city  governments  that  may  be  tempted  to 
express  their  sympathy  similarly  in  local  labor  disputes. 

Parental  spelling  bee 

WE  CAN’T  WAIT  to  see  the  result  of  the  spelling  bee  opened  up  to  parents 
just  prior  to  the  National  Spelling  Bee  in  Washington  on  May  30.  The  old 
adage  is  that  mothers  and  fathers  know  best  but,  we’ll  bet  the  kids  do  when  it 
comes  to  spelling. 
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Lawrence  J.  Burnagiel 
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Letters  to  the  Editor 

Profanity  has  no  place 
in  print,  reader  says 


MANY  YEARS  HAVE  passed  since 
Walter  Williams  wrote  his  Journalist’s 
Creed,  but  two  of  his  main  points 
came  to  my  mind  as  1  read  the  April  9 
issue. 

I  firmly  believe  that  his  words  —  “I 
believe  that  no  one  should  write  as  a 
journalist  what  he  would  not  say  as  a 
gentleman”  and  “1  believe  that  the 
journalism  that  succeeds  best  ...  is 
. . .  always  respectful  of  its  readers  . . . .  ” 
—  are  just  as  applicable  today  as  they 
have  ever  been. 

1  have  become  increasingly  appalled 
by  the  use  of  profanity  by  journalists  in 
their  daily  conversations  and  by  the 
way  it  is  creeping  into  their  writing. 
Your  cutline  (E6?P,  April  9,  p.  14)  as 


Newspaperdom. 

50  YIARS  AGO  .  .  .  With 
the  invasion  of  Europe  expected 
any  time,  plans  have  been  complet¬ 
ed  for  the  gathering,  censorship 
and  transmission  of  up  to  500,000 
words  daily  by  400  accredited  cor¬ 
respondents.  These  arrangements 
have  been  made  by  the  Public  Rela¬ 
tions  Division  of  Supreme  Head¬ 
quarters  of  the  Allied  Expedi¬ 
tionary  Force  in  conjunction  with 
the  Ministry  of  Information,  the 
Office  of  War  Information,  and  the 
correspondents. 

Upon  assuming  supreme  com¬ 
mand,  General  Eisenhower  had  or¬ 
dered:  “Arrange  everything  possible 
to  enable  the  representatives  of  the 
free  press  and  radio  to  report  the 
invasion  of  Western  Europe  quickly, 
accurately,  fully.” 

The  War  Department  has  asked 
advertising  agencies  to  submit  plans 
for  a  $2  million  recruiting  campaign 
for  the  WAGS. 

From  Editor  &  Publisher 
May  27,  1944 


as  story  (E&P,  April  9,  p.  30)  low¬ 
ered  my  opinion  of  E&P. 

In  spite  of  all  the  self-serving  cant 
about  “just  reflecting  the  way  things 
are”  or  “that’s  just  what  they  said,”  I  be¬ 
lieve  there  is  no  justification  to  print 
gutter  language  in  a  news  story. 

It  has  no  news  value  per  se,  and  a 
good  editor  can  use  ellipsis  to  convey 
the  meaning  and  intent  without  actual 
use  of  the  words. 

Those  who  use  profanity  either  have 
no  respect  for  themselves  or  they  are 
simply  crude  boors  who  do  not  care 
about  the  opinions  of  others.  Such 
people  exist  at  all  levels  of  society,  but 
they  do  not  represent  the  values  of  our 
society,  particularly  those  who  try  to 
teach  their  children  that  swearing  is 
taboo. 

Decent  people  do  not  use  profanity, 
even  in  anger.  This  is  not  a  religious 
opinion  but  one  based  on  the  basic 
need  for  people  to  live  together  in  har¬ 
mony  without  offending  each  other. 

It  is  bad  enough  that  movie  and  now 
television  writers  who,  sadly,  have 
much  lower  ethical  standards  than 
journalists  are  resorting  to  and  promot¬ 
ing  profanity  to  increase  their  profit;  it 
is  almost  tragic  when  journalists  — 
professionals  who  supposedly  take 
pride  in  being  defenders  of  our  society 
—  are  themselves  helping  abase  it. 

It  is  also  bad  enough  when  mild 
“damns”  are  allowed  to  creep  into  writ¬ 
ing;  it  is  disgusting  when  pure  barnyard 
trash  appears  in  respected  journals. 

No,  I  don’t  have  delicate  ears,  nor 
am  I  a  religious  nut. 

I  am  retired  from  the  Army,  and  I 
can  honestly  say  that  I  have  heard 
worse  language  in  newsrooms  than  I 
ever  heard  in  the  barracks.  Is  it  at  all 
possible  that  military  people  have 
more  respect  for  the  rights  and  opin¬ 
ions  of  others  than  editors  and  re¬ 
porters? 

If  the  use  of  profanity  is  an  indica¬ 
tor,  the  answer  is  a  resounding  yes. 

Paul  Parham 

Parham  is  director  of  communications 


at  St.  Jude  Children’s  Hospital 
in  Memphis 

Editor’s  note:  We  agree  with  your  com¬ 
ments  about  the  indiscriminate  use  of 
profanity  in  print  and  broadcast  media. 
However,  E&P’s  audience  is  adult.  We 
believe  that  it  is  sometimes  necessary  to 
use  explicit  language  in  reporting  con¬ 
troversial  incidents  about  language  so 
our  audience  knows  exactly  what  the 
shouting  is  about. 

Unnecessary  copy 
can  change  meaning 

RE:  “COPY  EDITORS  From  Hell” 
(E&P,  March  12,  p.  56). 

When  a  reader  of  my  real  estate  col¬ 
umn  asked  advice  about  taking  back  a 
mortgage  from  the  buyer  of  his  house,  1 
suggested  he  “hold  out  for  a  solid  down 
payment;  it  represents  safety  for  your 
loan.” 

Some  copy  editor  made  an  unneces¬ 
sary  change  that  wouldn’t  have  caused  a 
problem  in  plain  English,  but  in  real  es¬ 
tate  language  ruined  the  meaning:  all 
he  did  was  substitute  “security”  for 
“safety.” 

That  made  the  “down  payment .  .  . 
represent  security  for  the  loan.”  Wrong, 
wrong.  The  real  estate  is  security  for  the 
loan;  the  down  payment  is  a  down  pay¬ 
ment. 

Something  like  that  makes  the  writer 
look  like  a  fool.  And  1  still  can’t  see 
what  was  wrong  with  the  word  “safety” 
in  the  first  place.  Why  bother? 

Edith  Lank 

Lank  is  with  the  Los  Angeles  Times 
Syndicate 

Fact  omitted 

LAWRENCE  LEVIN,  IN  his  interest¬ 
ing  column  (“Legally  Speaking,”  E6?P, 
Jan.  22,  p.  5),  omits  a  salient  fact:  The 
newsstand  “in  front  of  the  old  Chicago 
Public  Library”  sells  no  newspapers, 
merely  comic  books,  candy  and  sou¬ 
venirs. 

In  any  event,  I  doubt  that  the  Found¬ 
ing  Fathers  believed  that  commercial 
newspapers  have  a  right  to  use  the  pub¬ 
lic  way  without  compensation. 

Amic  Matanky 

Matanky  is  editor  and  publisher 
of  the  Near  North  News,  Chicago 
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New  England  Newspaper^ 
show  tourists  how  to  get  the  rnost 
out  of  their  vacation  doiiar 


$14,000,000,000.00  was  spent  by  tourists  in  New  Engiand  in 
1991,*  making  tourfm  one  of  the  top  industries  in  New 

Engiand.  New  Engiand  offers  something  for  everyone. 

^  ■■■ 

campin.ttfe  wockis  or  spend  the  week  on  a  windjammer. 

•  r-ni:  —  I 

Go  hiking  or  biking,  enjoy  the  iuxurious  ieisure  of  haute 
cuisine  in^n  eiegdnt  restaurant  or  stuff  yourself  at  a  ^ 
iage  clambake,  swim,  sail,  go  antiquing,  shoot  tf#tasjfds, 
visitmuseums,  play  golf  or  tennis,  or  just  sit  on  ajporch 
you  desire,  you  caiffihd  it  in  New 
Er^land.  Advertising  in  the  Newjngi^  newspapers  tells 
obnsumers  how  to  Wd  their  Krfect  vacation. 


and  rock.  Whatevi 


1991  impact  Of  Travel  on  State  Economies  Survey. 


'Figures  from  U.S.  Travel  Data  Ci 


CONNECTICUT 


RHODE  ISLAND 


MASSACHUSETTS 


Bangof'Daily  News  (M) 
MainalVeekend 
Sun-vfoumal  (M) 

Sun(|iiy-Sun  Journal  (S) 
Malils  Sunday  Telegram  (S) 
Portend  Press  Herald  (M). 


The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 
The  Enterprise  (Brockton)  (E&S) 
The  Daily  Tran^nglDedtam)  (E) 


The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greef^ijime  (AD&S) 
Hartfoid^iJtent  (M&S) 

The  Hour'Wb^alk)  (E) 

Record- Jown^CMeriden)  (M&S) 
PfjuiR  H^ald  (E) 

Waterbui 


The  Sun  (Lovfll)  (E&S)  \ 

Daily  Eveningtem  (Lynn)  £) 

The  Middles^News  (E&SffL^ 

The  Standarcsimes  (New  BedfM)  (E&( 
Daily  Hampsm  Qazettefflterthwpt#!^ 
The  Patriot  LMger  (QuInp^BJl^f* 
Union-News  ^rin^els  (ABP^  j 
Republican  (^ri^^df  (S) 
TfwhtelM'^TOwIelWaltham)  (E) 

Wfiiy  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


NEli  HAMPSHIRE 


yBewblican-American  (M) 
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Coiteird  Monitor  (M) 

Uni(^  Leader  (M) 

Na^ua  Telegraph  (M&S) 

Nevf  Hampshire  Sunday  News  (S) 
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All  The  News 
Not  Fit  To  Print 

Newspapers  almost  never  publicize  theft  or  embezzlement 
committed  against  them,  according  to  purchasing  managers 


by  Mark  Fitzgerald 

WHEN  PALM  BEACH  Post  purchas¬ 
ing  manager  Betty  Finley  went  looking 
for  information  on  the  extent  of  theft 
and  embezzlement  in  the  newspaper 
industry,  she  came  up  empty. 

“There  simply  is  no  data  on  theft 
and  embezzlement  in  the  newspaper 
industry,”  she  said. 

Yet  when  Finley  asked  the  50  man¬ 
agers  attending  the  recent  Newspaper 
Purchasing  Management  Association 
convention  to  anonymously  submit  ex¬ 
amples  of  theft  or  embezzlement  at 
their  papers,  she  collected  about  a 
dozen  in  less  than  five  minutes. 

Among  them; 

•  A  former  purchasing  manager  who 
arranged  with  an  office  supplies  ven¬ 
dor  to  inflate  prices  and  split  the  ex¬ 
cess.  The  fraud  cost  the  paper  “thou¬ 
sands”  before  it  was  discovered  and  the 
purchasing  manager  fired. 

•  A  pallet  theft  scheme  that  was 
costing  a  paper  $300  to  $400  every 
month. 

•  A  production  executive  at  a  news¬ 
paper  chain’s  commercial  printing  unit 
who  ordered  a  new  printing  press  and 
then  had  the  old  press  dismantled  — 
which  he  then  bought  at  a  low  price. 
There  was  no  question  of  firing  this 
manager:  He  quit  and  used  the  press  to 
go  into  competition  with  his  old  shop. 

•  A  marketing  executive  who  turned 
his  paper’s  long-running  contest  into  a 
piggy  bank.  The  weekly  contest  paid  a 
$500  cash  prize.  This  executive  gave 
contest  answers  to  friends  and  family 
and  split  the  prize. 

•  The  accounts  payable  clerk  who 
set  up  a  dummy  corporation,  issued  in¬ 
voices  on  the  front  —  and  approved 
payment.  Though  the  scheme  was  de¬ 


tected  within  four  months,  the  clerk 
had  already  collected  $50,000.  At  the 
same  time  that  the  fraud  was  discov¬ 
ered,  the  paper  also  found  that  the  em¬ 
ployee  was  a  convicted  felon  who  had 
run  the  scam  at  another  business. 

•  A  long-running  theft  of  chemicals 
and  equipment  that  went  to  the  pri¬ 
vate  printing  operation  of  a  newspa¬ 
per’s  employee.  Total  losses:  $2  million. 

Along  with  the  fact  that  these  thefts 
targeted  newspapers,  they  had  one 
other  characteristic  in  common:  Once 
the  fraud  was  discovered,  it  was  almost 
never  publicized  by  the  paper  itself. 

“It’s  obvious  we  [newspapers],  too. 


ness  (E&P,  Dec.  11,  1993,  p.  43). 

More  often,  Finley  said,  the  tenden¬ 
cy  —  just  as  it  is  in  other  industries  — 
is  to  cover  up. 

In  the  case  of  the  commercial  print 
shop  manager,  for  example,  no  action 
was  ever  taken  against  the  man.  And  if 
the  most  egregious  thefts  go  unpun¬ 
ished,  it’s  not  surprising  that  smaller 
transgressions  are  tolerated. 

At  the  Post,  for  example,  employees 
were  stealing  polybags  in  various 
amounts  and  for  various  purposes. 

Some  took  just  a  few  for  use  as  freez¬ 
er  bags  or  disposable  diaper  bags.  A 
few  carriers,  however,  were  stealing  the 


“How  many  of  you  can  locate  all  your  cellular 
phones,  beepers,  laptop  comuters,  external  modems 
and  photography  equipment?”  Finley  asked. 


fall  into  the  group  that  would  rather 
not  admit  we  are  quite  often  victims,” 
Finley  told  attendees  of  the  37th  annu¬ 
al  NPMA  meeting  in  Minneapolis. 

When  Finley’s  own  paper  was  vic¬ 
timized  by  a  repair  fraud  from  an  out¬ 
side  company,  it  was  loathe  to  admit  it 
—  even  when  the  con  man’s  arrest 
made  the  papers.  “We  didn’t  want  to 
be  part  of  the  story.  We,  too,  didn’t 
want  to  publicize  that  we  had  been  de¬ 
frauded  in  some  manner,”  she  said. 

One  rare  exception  in  the  newspa¬ 
per  industry  was  the  lawsuit  filed  last 
December  by  the  York,  Pa.,  joint  oper¬ 
ating  agreement  accusing  five  top  mar¬ 
keting  executives  of  using  the  news¬ 
papers’  time,  equipment  and  confi¬ 
dential  information  to  operate  a 
competing  direct-mail  advertising  busi¬ 


polybags  by  the  case  and  selling  them 
to  competing  newspaper  carriers.  That 
problem  was  stopped  by  securing  the 
bags,  Finley  said.  In  much  the  same 
way,  thefts  can  be  prevented  by  simply 
keeping  track  of  what  a  newspaper  has. 

“How  many  of  you  can  locate  all 
your  cellular  phones,  beepers,  laptop 
computers,  external  modems  and  pho¬ 
tography  equipment?”  she  asked. 

Newspapers  need  to  reexamine  secu¬ 
rity  and  make  no  assumptions  about 
employees  “no  matter  how  long  the 
employees  have  been  there  and  no 
matter  how  dedicated  you  think  they 
are,”  Finley  said. 

That  includes  purchasing  managers, 
Finley  told  her  NPMA  colleagues.  “We 
purchasing  people,  we  are  in  an  ideal 
position  to  embezzle.” 


9 


Discouraged 

A  drafter  of  the  proposed  Associated  Press  Managing  Editors 
ethics  code  is  disappointed  by  newspaper  industry  reaction 


by  Mark  Fitzgerald 

CAMPAIGNING  IN  MINNEAPOLIS 
for  a  stronger  Associated  Press  Manag¬ 
ing  Editors  ethics  code,  Louisville 
Courier-Journal  editor  David  Hawpe 
said  he  is  discouraged  by  the  industry 
response. 

“I’m  discouraged  by  the  reflexive  op¬ 
position  we’ve  run  into.  I’m  discour¬ 
aged  by  the  persistent  nit-picking,” 
Hawpe  told  the  recent  annual  meeting 
of  the  Organization  of  News  Ombuds¬ 
men. 

In  what  is  becoming  a  familiar  road 
show,  Hawpe  debated  a  First  Amend¬ 
ment  attorney  who  attacked  the  pro¬ 
posed  code  as  a  threat  to  free  press  and 
a  blow  to  hard-won  libel  protections. 

While  vigorously  defending  the  ba¬ 
sic  concepts  of  the  APME  code,  Haw¬ 
pe  also  took  on  the  persona  of  a  Willy 


Loman  trying  to  sell  a  great  product  no 
one  is  buying. 

“I  can  live  with  about  anything  if  it 
would  get  this  off  my  back,”  Hawpe 
said  at  one  point,  referring  to  some 
suggested  changes  in  the  proposal. 

While  several  ombudsmen  were 
sympathetic,  Hawpe  faced  all  the  fa¬ 
miliar  arguments  in  a  debate  with 
Minneapolis  First  Amendment  attor¬ 
ney  Paul  Hannah. 

Hannah  criticized  the  draft  code  on 
both  philosophical  and  practical 
grounds. 

“I  see  a  set  of  standards  by  journal¬ 
ists,  if  not  a  fundamental  threat  to  the 
First  Amendment,  then  at  least  cer¬ 
tainly  an  ironic  kind  of  thing  .... 

“The  First  Amendment  is  there  to 
protect  precisely  the  weeklies,  the  mag¬ 
azines  . .  .  that  are  not  fair,  that  are  not 


balanced,”  Hannah  said. 

Even  the  most  “objective”  article 
would  fail  the  APME  standard  of  being 
“complete,  unbiased,  fair  and  com¬ 
pletely  true,”  he  said. 

“Pick  any  article  in  the  paper  —  and 
I  dare  you  to  find  one  that  meets  all 
these  four  requirements,”  Hannah  told 
the  group. 

While  the  First  Amendment  pro¬ 
vides  “at  least  a  sheen  of  protection”  to 
newspapers  and  news  organizations, 
“We  are  about  to,  as  an  industry,  on 
our  own  impose  interferences  on  our 
own  members,”  Hannah  said. 

The  attorney  also  mocked  the  stan¬ 
dards  proposed  for  journalistic  decep¬ 
tion. 

The  code  says  deception  should  be 
avoided  and  it  offers  a  series  of  tests  to 
determine  whether  a  story  is  worth  a 
rare  exception. 


Hannah  paraphrased  the  long  sec¬ 
tion  this  way: 

“The  standard  says  we  shall  not  act 
in  a  dishonest  way  —  unless  it  will  pay. 
We  will  not  act  in  a  dishonest  way  — 
unless  it  is  in  the  national  instinct.” 

Like  many  attorneys  who  have  de¬ 
bated  Hawpe  on  this,  Hannah  also  ar¬ 
gued  the  APME  standards  on  fact¬ 
checking  and  similar  assurances  of  fair¬ 
ness  will  be  an  onerous  burden  on 
journalists  in  court. 

But  Hawpe  said  he  doubts  very 
much  that  the  APME  code  would  be 
“legally  fatal.” 

“I  would  assert  this  much;  that  is,  it 
is  not  legally  fatal  to  present  this  kind 
of  detailed  [document]  ....  It  may  be 
legally  troubling.  It  may  be  legally 
bothersome,  but  it  is  not  legally  fatal,” 
Hawpe  said. 


Nor,  he  added,  is  a  detailed  code 
even  especially  chilling. 

He  noted  that  the  Courier-Journal’s 
ethics  code  —  at  65  pages,  many  times 
longer  and  more  detailed  than  the  pro¬ 
posed  APME  code  —  has  not  chilled 
the  newspaper’s  investigative  enterpris¬ 
es. 

“If  anybody’s  been  chilled,  it’s  been 
Sheriff  Joe  Greene,  who’s  in  the  peni¬ 
tentiary  as  a  result  of  our  work,”  said 
Hawpe,  citing  one  of  several  examples. 

“If  anything,  it  seems  to  me,  we  bol¬ 
ster  the  First  Amendment  by  being  as 
serious  as  we  can  be,  by  telling  our  staff 
how  they  are  to  behave,”  he  said. 

APME’s  code  would  also  make  sense 
on  a  pragmatic  level,  Hawpe  argued. 

“People  ask,  why  didn’t  we  just  let 
[the  present  code]  be?  1  guess  one  of 
the  reasons  is  we  have  seen  so  much 
change  since  the  original  code  was 
drafted,”  Hawpe  said.  The  present  code 
was  adopted  in  1975. 

Among  the  changes,  Hawpe  says: 
technological  changes  such  as  seam¬ 
less  photo  manipulation;  economic 
changes  that  bring  new  pressures  on 
journalists,  and  demographic  changes 
among  both  newspaper  readers  and 
journalists. 

The  section  on  deception  —  which 
Hawpe  called  “one  of  my  favorites”  — 
is  an  example  of  the  practicality  of  the 
code,  the  editor  said. 

“It  lays  down  a  test  to  question  your¬ 
self  as  to  when  you  should  do  it,”  he 
said. 

Hawpe  said  the  strong  newspaper 
opposition  is  exactly  the  opposite  reac¬ 
tion  he  has  received  from  the  public  at 
large. 

“There  are  legitimate  expectations 
out  there  that  we  are  not  anywhere 
near  meeting,”  he  said. 

When,  for  example,  the  code’s  provi¬ 
sions  on  plagiarism  were  challenged, 
Hawpe  said  newspapers  need  to  con¬ 
sider  public  reaction. 

“The  public,”  Hawpe  said,  “simply 
would  not  understand  a  response  that 
says  [a  strict  standard  on]  plagiarism  is 
a  problem  for  our  newspapers.” 


‘‘Pm  discouraged  by  the  reflexive  opposition  weVe 
run  into.  Pm  discouraged  by  the  persistent 
nit'picking,”  Hawpe  told  the  recent  annual 
meeting  of  the  Organization  of  News  Ombudsmen. 
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Wanted: 

Chinese-Language 

Journalists 

A  Chinese  immigration  boom  in  Vancouver,  B.C.,  has 
spurred  unprecedented  Chinese-language  media  growth 


by  Rosemary  Eng 

A  CHINESE  IMMIGRATION  boom 
in  the  Pacific  Coast  Canadian  city  of 
Vancouver,  British  Columbia,  has 
spurred  unprecedented  Chinese-lan- 
guage  media  growth  and,  to  no  sur¬ 
prise,  a  strong  demand  for  Chinese- 
language  journalists. 

Clement  So,  assistant  editor  in  chief 
at  the  Hong  Kong  daily  Ming  Pao,  es¬ 
timates  some  80  Chinese-language 
journalists  are  employed  at  the  three 
Chinese  daily  newspapers,  two  Chi¬ 
nese  television  stations  and  two  pre¬ 
dominantly  Chinese  radio  stations 
serving  greater  Vancouver. 

Competition  for  experienced  re¬ 
porters  has  been  so  keen  that  salaries 
have  been  driven  up  20%  within  the 
last  year,  some  say. 

Chinese-language  newspapers  here 
used  to  serve  the  small  population  of 
old-timers  whose  children  and  grand¬ 
children  have  assimilated  into  Canadi- 
an-English  culture.  Then  in  1983,  the 
Hong  Kong  daily  newspaper  Sing  Tao 
opened  a  bureau  in  Vancouver’s  Chi¬ 
natown  to  serve  an  increasing  flow  of 
new  Hong  Kong  immigrants  nervously 
anticipating  the  1997  Chinese  take¬ 
over  of  the  British  crown  colony. 

The  western  Canada  Sing  Tao  edi¬ 
tion  carries  local  news  supplemented 
with  satellite-fed  Hong  Kong  stock 
market  quotations  and  business  stories. 

By  the  late  1980s,  uneasiness  about 
Chinese  rule  coupled  with  a  new 
Canadian  policy  to  grant  immigration 
visas  to  large  sum  (Can.  $250,000) 
business  investors  attracted  flocks  of 
wealthy  Hong  Kongers.  Canadian  cen¬ 
sus  reports  say  between  1988  and  1991, 

Eng  is  a  free-lance  writer 


the  largest  number  of  immigrants  to 
Vancouver  were  from  Hong  Kong, 
bringing  the  local  Chinese  immigrant 
population  to  101,960. 

Western  Canada  Sing  Tao,  which 
struggled  from  1983  to  1986  to  get  in 
the  black,  turned  into  a  profitable  ven¬ 
ture  with  burgeoning  Hong  Kong  pop¬ 
ulation  eager  for  news  from  home. 
Chief  editor  Paul  Tsang,  who  heads  an 
editorial  staff  of  about  20,  says  the 
broadsheet  averages  80  to  100  pages 


sion  stations  announced  a  revamp  of 
the  stations’  Chinese-language  televi¬ 
sion  guide  into  a  monthly  glossy  to  be 
called,  in  loose  translation,  “Popular 
Lifestyle  and  Entertainment  Maga¬ 
zine.” 

Expected  this  spring,  the  magazine 
will  serve  Chinese  TV  audiences  in 
Toronto,  Edmonton  and  Calgary  as 
well  as  in  Vancouver  and  will  increase 
the  demand  for  Chinese  journalists. 
The  magazine’s  publisher,  Thomas 


Competition  for  experienced  reporters  has  been  so 
keen  that  salaries  have  been  driven  up  20%  within 
the  last  year,  some  say. 


daily.  The  advertising/editorial  ratio  is 
70/30.  Circulation  is  about  30,000. 

The  strong  market  attracted  anoth¬ 
er  Hong  Kong  daily,  Ming  Pao,  which 
started  up  last  year.  The  Ming  Pao 
launch  was  spectacular,  with  the  pre¬ 
mier  (governor)  of  British  Columbia 
ringing  a  ceremonial  gong  followed  by 
a  parade  of  roast  suckling  pigs  —  lights 
flashing  in  the  eye  sockets  —  carried 
shoulder-high  on  platters. 

In  le  ss  than  a  year,  Ming  Pao  has 
grown  to  a  daily  size  of  64  broadsheet 
pages  with  a  60/40  advertising/editori¬ 
al  ratio  and  circulation  reaching 
18,000.  The  paper  has  about  30  re¬ 
porters  and  editors. 

Ming  Pao’s  in-house  presses  pro¬ 
duce,  indisputably,  the  best  four-color 
reproduction  of  all  Vancouver’s  news¬ 
papers,  including  the  English-language 
Vancouver  Sun  and  the  Province. 

Recently,  the  new  owner  of  two 
Vancouver  Chinese-language  televi¬ 


Jung,  is  somewhat  of  a  celebrity  in  his 
own  right.  In  a  rare  interview  with  the 
intensely  private  Jung,  Toronto’s  Globe 
and  Mail  reports  he  once  worked  in 
New  York  City  for  Merrill  Lynch,  in 
which  the  Jung  family  was  the  largest 
shareholder. 

Compared  to  a  few  years  ago,  the 
government  change-over  in  Hong 
Kong  has  come  to  be  perceived  as  less 
threatening  and  Chinese  journalists 
who  sought  the  security  a  Canada 
passport  are  being  attracted  back  to 
the  booming  Hong  Kong-China  re¬ 
gion. 

Ming  Pao  editor  So  says  reporters 
earning  an  average  Can.  $20,000  (U.S. 
$14,400)  a  year  in  Vancouver  can  com¬ 
mand  double  the  wages  in  Hong  Kong 
and  escape  high  Canadian  taxes. 

So  is  considering  returning  as  well 
because,  nearing  completion  of  a  doc- 

(See  Wanted  on  page  34) 
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Irish  Chain 
Makes  A  Move 
In  South  Africa 


Buys  31%  of  Argus,  the  country’s  largest  newspaper  publisher 


by  Robert  0*Connor 

POLITICAL  CHANGE  IN  South 
Africa  has  provided  a  major  opportuni¬ 
ty  for  Ireland’s  Independent  News¬ 
papers. 

The  company  has  bought  31%  of  Ar¬ 
gus  Newspapers,  South  Africa’s  largest 
newspaper  publisher,  which  is  con¬ 
trolled  by  the  mining  giant  Anglo 
American  Corp. 

The  deal  is  expected  to  cost  Inde¬ 
pendent  about  $28  million. 

It  will  be  carried  out  in  stages,  be¬ 
ginning  with  the  listing  of  Argus  on 
the  Johannesburg  Stock  Exchange  at 
the  end  of  May.  Thirty-one  percent  of 
the  stock  will  be  bought  by  Argus’  pre¬ 


also  is  chairman  and  president  of  Pitts¬ 
burgh-based  H.J.  Heinz  Co. 

O’Reilly  is  well-known  in  South 
Africa  as  well.  He  still  is  remembered 
there  as  the  international  rugby  star 
who  toured  the  country  in  the  1950s. 
And  Heinz  has  extensive  activities  in 
nearby  Zimbabwe. 

Parkinson  said  Independent  has  had 
an  eye  on  South  Africa  for  a  number  of 
years  and  almost  made  a  deal  with  An¬ 
glo  American  a  couple  of  years  ago. 

O’Reilly  “has  always  been  very  im¬ 
pressed  with  South  Africa  as  a  place  to 
invest,”  he  added. 

The  deal  makes  sense  for  Anglo 
American,  which,  through  its  share¬ 
holdings  in  Argus  and  the  Times  Me¬ 


“We  feel  quite  positive  about  the  whole  situation 
here,”  Independent’s  finance  director  James 
Parkinson  said  in  a  telephone  interview  from 
Johannesburg.  “It’s  a  tremendous  opportunity  to 
get  into  a  major  newspaper  group.” 


sent  owners,  Anglo  American  and  Jo¬ 
hannesburg  Consolidated  Investment 
Co.,  and  sold  to  Independent  at  the 
average  price  of  the  stock  during  its 
first  20  days  of  trading. 

The  transaction  should  be  complet¬ 
ed  by  mid-July. 

“We  feel  quite  positive  about  the 
whole  situation  here,”  Independent’s  fi¬ 
nance  director  James  Parkinson  said  in 
a  telephone  interview  from  Johannes¬ 
burg.  “It’s  a  tremendous  opportunity  to 
get  into  a  major  newspaper  group.” 

Independent  chairman  Tony  O’Reil¬ 
ly,  Ireland’s  best-known  businessman. 


dia  group,  controls  the  two  largest  Eng¬ 
lish-language  newspaper  companies  in 
South  Africa. 

A  new  government  might  have  de¬ 
cided  to  launch  anti-monopoly  pro¬ 
ceedings  against  such  a  concentration 
of  media  ownership. 

Argus  publishes  South  Africa’s  lead¬ 
ing  daily  newspapers,  including  the  Jo¬ 
hannesburg  Star,  Cape  Town  Argus 
and  Durban  Natal  Mercury.  Total 
weekly  circulation  is  more  than  4  mil¬ 
lion.  Last  year,  Argus  had  revenues  of 
about  $194  million  and  pretax  profits 
of  about  $16  million. 

Argus  Newspapers  chief  executive 
John  Featherstone  described  the  own¬ 


ership  pattern  of  South  Africa’s  Eng¬ 
lish-language  press  as  “unique  in  the 
Western  world.”  At  a  time  of  political 
change,  he  said,  “clearly,  something 
had  to  be  done.  Anglo  American  per¬ 
ceived  that  as  had  other  commentators 
perceived  it.” 

Featherstone  said  Anglo  American 
long  had  sought  ways  to  reduce  its 
stake  in  the  press. 

“We  were  looking  for  a  credible 
overseas  investor,”  he  said,  adding  that 
O’Reilly  “is  more  than  credible.  He  has 
an  extremely  good  reputation  and  has 
the  same  sort  of  approach  to  newspa- 
pering  that  the  Argus  newspapers 
have.” 

While  other  possible  purchasers 
were  “spoken  to,”  Featherstone  said, 
“negotiations  were  done  almost  exclu¬ 
sively”  with  the  Independent. 

At  a  time  of  transition,  O’Reilly 
showed  a  greater  understanding  of 
South  Africa  and  “was  more  clearly 
aware  of  the  opportunities  than  others 
were,”  he  added. 

Featherstone  said  the  deal  has  been 
well  received  by  Argus  employees,  who 
believe  that  a  strong  foreign  presence 
will  bolster  press  freedom. 

On  the  broader  level,  he  cited  a 
“keenness”  within  South  Africa  for  a 
return  of  foreign  capital. 

“Multinational  companies  add  to 
the  skills  that  an  emerging  company 
like  South  Africa  has,”  he  said. 

“They’ve  bought  in  there  on  pretty 
good  terms,”  Joe  Burnell,  a  media  in¬ 
dustry  analyst  at  Davy  stockbrokers  in 
Dublin,  said  of  Independent’s  invest¬ 
ment.  “They’re  paying  about  50(J  of 
turnover  and  six  times  profits  histori¬ 
cally.” 

Burnell  said  that  Argus’  profit  mar¬ 
gins,  at  about  70,  also  show  scope  for 
growth.  “They  are  well  below  the  levels 
the  Independent  is  used  to,”  he  ob- 


O’Connor  is  a  free-lance  writer 

12 


Editor6?Publisher  •  May  28,  1994 


served. 

Davy  is  stockbroker  to  Independent 
but  was  not  involved  in  the  Argus  deal. 

The  African  National  Congress  is 
known  to  have  favored  the  Indepen¬ 
dent -Argus  deal. 

“1  think  soundings  would  have  been 
taken,  and  they  wouldn’t  have  been 
averse,”  Parkinson  said.  “They  would 
have  been  the  people  who  wanted  An¬ 
glo  to  open  up  the  English-speaking 
press  here.” 

Parkinson  believes  Independent’s 
status  as  an  Irish  company  made  it 
more  acceptable  in  South  Africa. 

“Irish  people  are  quite  good  media¬ 
tors,”  he  said.  “We’re  not  coming  from 
a  major  country  seen  to  be  more  intim¬ 
idating.  We  don’t  have  an  ax  to  grind 
on  the  global  political  front,  as  anyone 
coming  from  a  major  economic  power 
is  perceived.” 

Burnell  said  the  necessity  that  the 
purchaser  be  widely  acceptable  had  ef¬ 
fectively  narrowed  the  range  of  outside 
participants. 

“1  think  it  was  important  that  the 
ANC  were  prepared  to  give  it  the 
nod,”  he  said.  “That’s  the  reason  that 
they  may  well  have  got  it  ahead  of 
some  other  high-profile  newspaper 
proprietors.” 

While  the  political  change 
smoothed  the  deal.  Independent  did 
not  see  such  a  shift  as  a  necessity, 
Parkinson  said,  commenting,  “We 
would  have  been  interested  whether  or 
not  the  political  change  came  about.” 

Parkinson  is  optimistic  about  the  fu¬ 
ture  of  South  Africa.  Despite  recent 
random  violence,  he  expects  the  estab¬ 
lishment  of  a  new  government  to  bring 
stability. 

“There  are  so  much  natural  re¬ 
sources  and  wealth  here  that  it’s  differ¬ 
ent  to  the  more  northern  African 
states,  where  the  transition  from  white 
power  to  black  power  was  much  more 
difficult,”  he  said. 

“There  is  a  greater  awareness  of  mis¬ 
takes  that  were  made  elsewhere  and  a 
sense  that  whites  and  blacks  have  to 
work  together  to  make  a  better  future 
for  everyone.” 

Parkinson  expects  South  African 
exports  to  grow  as  the  country  over¬ 
comes  the  effects  of  sanctions. 

“Labor  here  is  reasonably  priced,”  he 
said.  “1  think  there  is  an  opportunity 
for  the  economy  to  grow  at  fairly  sig¬ 
nificant  rates  over  the  next  three  to 
five  years.” 

Parkinson  said  the  Argus  news¬ 
papers  have  strong  market  penetra¬ 


tions,  with  good  prospects  for  growth, 
particularly  as  literacy  rates  improve. 

He  said  South  Africa  “is  one  of  the 
few  places  in  the  world  where  we 
should  have  increasing  circulations  of 
newspapers  over  the  next  ten  years.” 

Independent  has  about  5%  of  its 
capital  tied  up  in  the  South  African 
deal. 

“If  it  went  absolutely,  totally  sour,  it 
would  be  a  setback,  but  not  a  major 
setback.”  Parkinson  said. 

The  company  has  no  plans  to  bring 
in  editorial  executives. 

Independent,  whose  daily  and  Sun¬ 
day  papers  dominate  the  Irish  newspa¬ 
per  market,  is  an  aggressive  overseas 
investor.  It  has  made  unsuccessful  runs 
at  the  Fairfax  newspaper  group  in  Aus¬ 
tralia,  the  Mirror  Group  in  Britain, 
and  the  Independent,  a  British  nation¬ 
al  daily,  of  which  it  owns  about  30%. 

The  company  also  has  a  stake  in  an 
Australian  newspaper  chain,  advertis¬ 
ing  businesses  in  Australia  and  France, 
and  newspaper  holdings  and  recruit¬ 
ment  advertising  interests  in  Britain. 


by  Qeorge  Qarneau 

THE  NEW  YORK  Times'  Newspaper 
Guild  members  overwhelmingly  ratified 
a  seven-year  contract  containing  con¬ 
cessions  on  job  security. 

After  a  year  without  a  contract  due 
to  disagreements  over  security  provi¬ 
sions,  the  Guild  local,  the  paper’s 
largest  union,  representing  1,600  jour¬ 
nalists  and  commercial  employees,  vot¬ 
ed  577  to  86  for  the  pact. 

“Our  members  clearly  saw  this  as  a 
very  good  settlement,  particularly  given 
the  tough  economic  conditions  that 
prevail  in  our  industry,”  Barry  Lipton, 
president  of  the  Newspaper  Guild  of 
New  York,  said  in  a  statement.  The 
contract  “preserves  meaningful  job  se¬ 
curity  and  provides  increased  wages  and 
benefits  and  other  improvements,”  he 
said. 

The  vote  completes  a  series  of  con¬ 
tracts,  all  with  no-strike  clauses,  with 
the  paper’s  12  unions. 

Retroactive  to  1993,  the  Guild  pact 
includes  annual  raises  of  3.5%,  3.2% 
and  3.1%,  with  wages  for  1996  and  on¬ 
ward  to  be  negotiated,  or  arbitrated  in 


Burnell  called  O’Reilly  “the  man  be¬ 
hind  the  international  strategy.  He  cer¬ 
tainly  has  a  major  say  in  the  direction 
the  company  takes.” 

In  Ireland,  Independent  is  building  a 
large  cable  television  business.  It  also 
has  succeeded  with  an  Irish  edition  of 
the  Daily  Star,  a  British  tabloid. 

In  Britain,  the  Daily  Star  is  at  the 
cruder  end  of  the  tabloid  market.  The 
Irish  version,  with  mainly  local  con¬ 
tent,  is  a  much  softer  product,  with  a 
heavy  emphasis  on  sports.  It  sells  more 
than  60,000  copies  a  day. 

The  Independent  newspapers,  par¬ 
ticularly  the  Sunday  Independent,  often 
are  dismissed  by  critics  as  froth,  full  of 
show  biz  tittle-tattle  and  endlessly  re¬ 
cycled  examinations  of  Irish  sex  mores. 

Last  year,  the  Sunday  Independent 
was  condemned  from  all  sides  when  it 
ran  an  interview  with  the  runaway 
Catholic  bishop  of  Galway,  who  was 
hiding  in  Mexico  after  being  identified 
as  fathering  a  son.  The  bishop  con¬ 
vincingly  denied  that  he  had  given  an 
interview  to  a  reporter  for  the  paper. 


the  event  of  deadlock. 

Raises  bring  top  minimum  scale  for  a 
reporter  to  $1,285  in  1995,  from  $1,166 
under  the  old  pact. 

The  major  obstacle  to  a  contract  was 
management  demands  to  gut  job  secu¬ 
rity.  The  pact  preserves  many  security 
provisions,  but  the  union  made  conces¬ 
sions,  most  of  which  affect  future  work¬ 
ers. 

They  include  reclassifying  some  cate¬ 
gories  of  work  to  lower  wage  groups,  the 
right  to  pass  over  “outstanding”  em¬ 
ployees  when  making  layoffs  by  seniori¬ 
ty,  reduced  seniority  rights  for  workers 
hired  after  1994,  raising  by  60%  to  16 
years  the  length  of  employment  before 
reaching  maximum  job  protection,  low¬ 
er  wages  for  new  hires  in  some  cate¬ 
gories,  lower  base  pay  for  some  sales 
staff,  longer  probation  periods. 

Union  gains  include  buyout  pack¬ 
ages,  health  insurance  for  domestic 
partners,  added  contributions  to  the 
union  benefits  fund,  “reasonable  and 
appropriate”  breaks  for  people  working 
computer  terminals,  and  the  company 
agreed  to  match  employees’  retirement 
contributions  up  to  6%  of  pay.  BE^P 


Newspaper  Guild  ratifies 
New  York  Times  pact 
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Campus  Journalism 

Bare-chested  sailor 
wins  stripes  for 
Strippers  Elite 


by  Allan  Wolper 

THE  PICTURE  OF  a  man  in  the  cam¬ 
pus  police  uniform  was  taboo,  and  so 
were  the  photos  of  the  cheerleader,  the 
nurse  and  the  cowboy. 

“We  didn’t  want  to  offend  the  cam¬ 
pus  police,”  said  Paula  Slimak,  Kent 
State  University’s  executive  director  of 
university  relations  and  communica¬ 
tions.  “The  other  pictures  had  inap¬ 
propriate  potential.” 

That  was  the  way  it  went  the  past 
seven  months  in  Ohio  as  Strippers 
Elite  Inc.,  a  firm  with  performers  who 
dance  without  any  clothes  on,  tried  to 
buy  an  ad  in  the  Kent  State  campus 
telephone  directory. 

Kent  State  rejected  Strippers  Elite’s 
ad  early  last  fall  because  the  university 
said  the  company  name  would  taint 
the  pages  of  the  directory  and  those 
who  read  and  advertised  in  it  (E&P, 
Nov.  27,  p.  12). 

The  university  changed  its  mind 
earlier  this  year  after  a  glut  of  negative 
publicity,  but  it  kept  rejecting  the  pho¬ 
tos  Strippers  Elite  submitted  to  run 
with  its  ad  because  it  didn’t  want  to  of¬ 
fend  anybody  on  campus. 

Kent  State’s  decision  to  ban  any 
photos  that  could  offend  someone 
seemed  sure  to  bring  a  law  suit  from 
the  Cleveland  branch  of  the  American 
Civil  Liberties  Union. 

That  constitutional  crisis  was  avert¬ 
ed  in  early  March  when  Tom  Jenkins, 
president  of  Strippers  Elite,  rummaged 
through  his  files  and  found  a  picture  of 
a  bare-chested  sailor. 

Kent  State  analyzed  the  graphic  and 
decided  to  allow  Strippers  Elite  to  buy 
a  $350  ad  in  the  1994-95  college  tele¬ 
phone  directory. 

Wolper,  associate  professor  of  journalism 
at  Rutgers  University,  Newark,  covers 
campus  journalism  for  E&P 
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This  bare~chested  sailor  was  able  to  pass 
muster  when  more  fully  dressed  Stripers 
Elite  portraits  of  cops  and  cowboys  were 
banned  from  appearing  in  ads  in  the 
campus  phone  directory. 


Why  was  the  hairy  sailor  able  to  pass 
muster  when  the  more  fully  dressed 
Stripers  Elite  portraits  of  cops  and 
cowboys  were  banned? 

“That’s  a  good  question,”  Jenkins 
said.  “I  don’t  have  an  answer  to  that.  I 
used  the  sailor  picture  because  it  fea¬ 
tures  a  Kent  State  student,  Matthew 
Bradford.” 

Slimak,  a  former  reporter  for  the 
Cleveland  Plain  Dealer,  declined  to  ex¬ 
plain  fully  how  the  chesty  mariner  was 
able  to  get  through  her  screening 
process. 

“The  advisory  committee  approved 
the  picture,”  Slimak  said  in  a  telephone 
interview  from  her  university  office. 
“The  dispute  has  been  resolved.  The 
sailor  will  be  in  the  directory  when  it 
comes  out  next  fall.” 


Stop  the  PR  bleeding 

Barbara  Hipson,  a  member  of  a  four- 
member  staff  faculty  advisory  commit¬ 
tee  created  late  last  year  to  counsel  the 
publications  department,  indicated  Sli¬ 
mak  was  persuaded  to  see  the  light. 

“We  explained  to  Paula  [Slimak]  that 
you  could  not  survey  every  campus  cop 
or  professional  on  campus  to  see  if  any¬ 
one  was  offended,”  said  Hipson,  an  as¬ 
sociate  professor  of  journalism  and  ad¬ 
viser  to  the  Kent  Stater,  the  campus 
newspaper. 

“What’s  tasteful  is  strictly  a  matter  of 
opinion.  The  students  could  walk  right 
out  of  the  campus  and  buy  an  x-rated 
video  if  they  wanted  to.” 

Strippers  Elite  has  enjoyed  a  public 
relations  windfall  since  last  October 
when  it  began  its  bare-knuckle  public 
relations  brawl  with  Kent  State. 

Jenkins  started  the  public  fight  by 
sending  some  of  his  performers  to  the 
main  campus  plaza  to  demonstrate. 

The  group  included  Amy  Legansky,  a 
300  pound  stripper,  and  Bradford,  the 
bare  chested  sailor,  who  was  then 
dressed  only  in  a  violet  bikini. 

The  pickets,  with  signs  asking  that 
they  not  be  stripped  of  their  rights,  pro¬ 
vided  pithy  sound  bites  to  the  squadron 
of  media  sent  to  cover  them. 

“We’re  entertainers,”  Legansky  told 
Jill  Elish  of  the  Record  Courier,  Raven- 
na-Kent,  Ohio.  “The  fact  that  we  are 
strippers  is  second.  We  are  just  out  to 
spread  a  little  joy  to  the  world.” 

The  American  Civil  Liberties  Union 
in  Cleveland  also  saw  a  more  serious 
First  Amendment  problem. 

“It  seems  to  be  an  act  of  Government 
censorship,”  said  Bill  Sacks,  staff  coun¬ 
sel  of  the  ACLU’s  Ohio  office.  “The 
First  Amendment  is  designed  to  protect 
all  expression  that  offends  some  peo¬ 
ple.” 

The  problem  was  simple. 

The  Kent  State  telephone  directory 
was  selling  ads  to  beer  distributors, 
abortion  clinics,  adoption  services  and 
adult  video  stores,  even  as  it  was  refus¬ 
ing  to  sell  space  to  Strippers  Elite. 

The  university  learned  later  that 
Strippers  Elite  included  ministers  for 
funky  weddings,  stand-up  comics,  disc 
jockeys,  a  few  clowns  and  belly  dancers 
as  well  as  strippers  who  took  everything 
off. 

But  the  University  Publications  office 
said  its  students  didn’t  need  any  Strip- 
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pers  Elite  services  and  insisted  the  dis¬ 
pute  was  not  a  free  speech  issue. 

“In  my  mind,  this  is  not  a  First 
Amendment  issue,”  Slimak  said  last 
year.  “The  directory  is  not  a  news  vehi¬ 
cle.  This  was  a  quality  of  life  decision.” 

She  has  maintained  throughout  the 
controversy  that  elementary  school 
children  and  emeritus  professors  who 
used  the  telephone  directory  had  to  be 
protected  from  distasteful  material. 

Student  journalists  speak 

The  Kent  Stater,  which  saw  Strippers 
Elite’s  pursuit  of  liberty  as  a  PR  stunt, 
still  scolded  the  university  editorially  for 
being  too  much  of  a  big  brother. 

“Call  us  crazy,”  the  paper  said.  “But 
we  can’t  think  of  anything  more  inter¬ 
esting  to  most  college  students  than 
flesh  peddling. 

“The  real  issue  is  that  the  university 
hasn’t  the  right  to  act  as  moral  agents  in 
our  behalf.” 

The  paper,  noting  that  the  university 
allowed  motels  and  bars  to  advertise  in 
the  directory,  added  with  mock  men¬ 
ace,  “If  the  university  wants  to  get  all 
up  tight  and  judgmental  on  us,  they 
might  look  at  all  the  other  evil  influ¬ 
ences  they’re  allowing  to  advertise  in 
their  directory. 

“Motels  (and  we  all  know  what  col¬ 
lege  students  do  in  them)  .  .  .  and  bars 
(need  we  say  it).” 

The  Kent  Stater  pointed  out  that  it 
had  accepted  ads  from  Strippers  Elite 
for  several  years  without  any  protest 
from  its  readers. 

John  Nuemann,  a  graduate  physics 
student,  believed  the  Kent  State  admin¬ 
istration  did  not  want  to  soil  its  reputa¬ 
tion  as  a  research  institution. 

“Having  an  advertisement  such  as 
this  in  the  student  directory  would  re¬ 
veal  .  .  .  there  are  libidinous  young 
adults  on  campus  that  enjoy  such  deca¬ 
dent  entertainment,”  Neumann  said  in 
a  letter  to  the  Kent  Stater. 

He  expressed  concern  about  ads  for 
beer  and  pregnancy  distress  centers. 

“One  might  infer  from  these  that 
Kent  students  sometimes  get  drunk 
and  have  unprotected  sex,”  he  said. 

Alumni  funds 

Jenkins,  a  1986  grad  of  Kent  State, 
accused  his  alma  mater  of  being  hypo¬ 
critical  for  denying  him  access  to  the 
campus  phone  directory  while  the  Kent 
State  Alumni  Association  was  soliciting 
money  from  him. 

He  pointed  out  that  the  alumni  asso¬ 
ciation  fundraising  letter  offered  possi¬ 


ble  donors  a  chance  to  list  their  compa¬ 
nies  and  network  with  other  profession¬ 
als. 

“I  couldn’t  understand  how  I  could 
be  listed  in  one  university  directory  and 
not  the  other  one,”  Jenkins  said.  “I  de¬ 
cided  I  wanted  to  support  the  universi¬ 
ty  by  advertising,  not  by  contributing  to 
the  alumni  fund.” 

Strippers  Elite  drew  some  attention 
three  years  ago  when  it  tried  to  raise 


money  for  a  Battered  Women’s  Shelter 
in  Cleveland  with  a  55-hour  strip-a- 
thon. 

Some  Cleveland  women’s  rights 
groups  didn’t  like  the  idea. 

“This  bump-and-grind  fundraiser 
perpetuates  the  myths  which  lead  to 
women  to  battered  homes  in  the  first 
place,”  said  Sharon  Rey,  president  of  the 
Cleveland  chapter  of  the  National  Or¬ 
ganization  for  Women. 


BEFORE  THE  FALL  of  the  Berlin 
Wall  and  the  Iron  Curtain,  it  some¬ 
times  could  take  years  for  Western  me¬ 
dia  organizations  to  set  up  bureaus  in 
Moscow  and  other  communist  capitals. 

Today,  journalists  from  Russia  and 
other  former  Soviet  states  are  encoun¬ 
tering  the  same  problems  in  the  West, 
one  Russian  news  executive  contends. 

“The  problem  of  movement  of  jour¬ 
nalists  is  a  chronic  one,”  Vitalij  Ig¬ 
natenko,  director-general  of  the  Russ¬ 
ian  news  service  ITAR-TASS,  said  at  a 
two-day  discussion  sponsored  by  the 
United  Nations  Educational,  Scientif¬ 
ic  and  Cultural  Organization  at  its 
headquarters  in  Paris. 

The  visa  barrier  is  just  one  of  many 
obstacles  to  press  freedoms  analyzed  at 
the  Round  Table  on  the  Free  Flow  of 
Information  and  Movement  of  Journal¬ 
ists  in  the  Post  Cold  War  Era. 

At  the  meeting,  Ignatenko,  fellow 
Russian  journalists  and  representatives 
of  eight  Western  news  organizations 
exchanged  ideas  and  pondered  solu- 


Jenkins  fired  back,  pointing  out  that 
his  strippers  only  dressed  down  to  their 
bathing  suits. 

“You  could  easily  have  had  somebody 
going  stark  naked,”  Jenkins  told  the 
Wall  Street  Journal.  “One  of  our  former 
secretaries  works  at  the  shelter  and  she 
knew  we  were  professional. 

Jenkins  had  pledged  to  raise  $5,000, 
but  his  dancers  could  only  grind  out 
$623  in  cash,  including  tips.  And  Strip¬ 


pers  Elite  had  to  come  up  with  $477 
just  to  get  to  $1,000. 

Jenkins  long-running  campaign  to 
buy  advertising  in  the  campus  directory 
seems  over,  but  the  picture  of  the  bare¬ 
chested  sailor  could  pose  a  sensitivity 
problem.  The  sailor  is  wearing  a  cruci¬ 
fix. 

“The  school  shouldn’t  worry  about 
that,”  Sachs  said.  “It  won’t  be  seen  as 
government  endorsement  of  a  religion.” 


tions,  UNESCO  reported. 

Russian  newspeople  complained 
about  the  government’s  monopoly  on 
newsprint,  distribution  and  other  basic 
goods  and  services. 

Speakers  said  that  journalists  there 
are  threatened,  assaulted  and  killed 
and  faced  with  expensive  lawsuits  and 
lack  proper  training  to  cover  their  fast¬ 
changing  society. 

“Everyone  is  suffering  in  torment 
alone  and  we  are  unfamiliar  with  how 
to  get  out  of  this  crisis,”  said  Lev 
Gushin,  editor  in  chief  of  Ogonyok 
Weekly. 

Russian  journalists  applying  for  visas 
in  the  West  wait  an  average  of  three  to 
five  months  and  sometimes  as  long  as 
18  months  and  they  often  are  required 
to  provide  irrelevant  dental  records, 
notarized  certificates  and  other  bu¬ 
reaucratic  papers,  Ignatenko  told  the 
gathering. 

“Even  the  central  agency  ITAR- 
(See  Panel  on  page  23) 
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“What’s  tasteful  is  strictly  a  matter  of  opinion. 
The  students  could  walk  right  out  of  the  campus 
and  buy  an  x-rated  video  if  they  wanted  to.” 


Journalists  discuss  visa 
barrier  at  UNESCO  panel 
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Ousted  Louisiana 
yearbook  editor 
wins  lawsuit 

Gets  virtually  all  he  asked  for  in 
out-of'court  settlement  with  university 


by  Robert  Buckman 

THE  UNIVERSITY  OF  Southwestern 
Louisiana  has  reached  an  out-of-court 
settlement  with  a  former  yearbook  edi¬ 
tor  who  sued  the  institution  after  he 
was  not  reappointed,  ostensibly  be¬ 
cause  of  his  use  of  two  controversial 
photographs  in  the  1991  edition  of 
L’Acadien. 

Jeffrey  Gremillion,  now  a  graduate 
journalism  student  at  Columbia  Uni¬ 
versity  in  New  York,  sued  the  universi¬ 
ty  last  year  after  negotiations  between 
the  university  and  the  American  Civil 
Liberties  Union  broke  down  {E&P, 
July  3,  1993,  p.  18). 

On  April  26,  U.S.  District  Judge  Re¬ 
becca  Doherty  in  Lafayette,  La.,  signed 
a  consent  judgment  that  gave  Cremil- 
lion  and  the  ACLU  virtually  every¬ 
thing  they  had  demanded:  $7,500  in 
actual  damages  for  Gremillion’s  lost 
annual  salary  as  yearbook  editor,  plus 
$2,500  in  legal  expenses;  a  statement 
by  the  university  acknowledging  the 
First  Amendment  rights  of  student 
publications,  and  the  establishment  of 
a  formal  editorial  selection  process  for 
the  editors  of  the  yearbook  and  the 
weekly  campus  newspaper,  the  Vermil¬ 
ion. 

Cremillion  did  not  seek  punitive 
damages. 

“We  feel  that  Jeffrey  has  been  vindi¬ 
cated,  that  the  rights  of  the  students 
on  the  campus  have  been  recognized 
and  that  Jeffrey  has  also  been  compen¬ 
sated  for  the  inconvenience  that  he 
has  been  subjected  to  because  of  his 
removal,”  Alfred  Boustany  II,  Cremil- 

Buckman  teaches  journalism  at  the 
University  of  Southwestern  Louisiana 


lion’s  attorney,  said  at  a  news  confer¬ 
ence. 

“It’s  important  that  the  news  gets 
out  and  that  college  and  university  stu¬ 
dents  see  it,”  Cremillion  said  of  the 
settlement.  “This  was  one  attempt  by 
college  administrators  to  exert  control, 
and  it  failed.  I  hope  other  college  ad¬ 
ministrators  un¬ 
derstand  that  this 
is  something  they 
can’t  do.” 

The  case  was 
scheduled  to  go  to 
trial  in  June.  The 
controversy  cen¬ 
tered  around  a 
photograph  of  a 
bare-breasted  wom¬ 
an  in  bed  with  a 
man  and  dangling 
spaghetti  into  his 
mouth,  which  ac¬ 
companied  an  ar¬ 
ticle  on  student 
sex  and  dating. 

Some  alumni 
also  found  a  photo 
of  the  school’s 
bulldog  mascot 
seated  on  an 
American  flag  of¬ 
fensive;  the  picture  accompanied  an  ar¬ 
ticle  on  the  impact  of  the  Persian  Culf 
War  on  the  student  body. 

Also  controversial  was  a  yearbook 
article  about  drinking  by  the  women’s 
volleyball  team  during  a  road  trip  that 
resulted  in  the  suspension  of  four  play¬ 
ers. 

Boustany  explained  that  under  the 
terms  of  the  order,  the  editorial  selec¬ 
tion  process  “must  be  published  in  the 
school  newspaper;  it  will  become  an 


official  policy  of  the  university,  and  the 
process  itself  prohibits  the  university  at 
any  level  (or)  at  any  time  during  that 
selection  process  from  using  their  dis¬ 
cretion  to  remove  someone  or  refuse  to 
hire  someone  because  of  the  editorial 
decisions  of  the  editor  of  either  of 
those  publications.” 

The  new  policy  also  prohibits  the 
faculty  communications  committee, 
which  recommends  the  editors,  from 
making  a  decision  based  on  editorial 
content.  Moreovet,  it  requires  the  uni¬ 
versity  to  cite  reasons  why  an  applicant 
for  an  editorship  was  not  selected,  ei¬ 
ther  orally  or  in  writing,  if  requested. 

“This  selection  process  essentially 
goes  as  far  as  we  can  possibly  go  in 
guaranteeing  to  the  students  that  the 
university  does  not  exercise  any  au¬ 
thority  in  a  manner  that  in  any  way 
would  prohibit  the  exercise  of  free 
speech,”  Boustany  said. 

Yet,  in  a  written  statement  released 
simultaneously  with  the  university’s 


statement  and  the  new  selection  poli¬ 
cy,  Cremillion  complained  that  al¬ 
though  he  is  pleased  to  have  won,  he  is 
concerned  that  the  agreement  still 
contains  “one  serious  flaw.” 

“While  the  improvements  over  the 
old  selection  process  are  tremendous, 
the  president  still  has  the  ultimate 
wotd  on  who  serves  as  editors  of  stu¬ 
dent  publications,”  Cremillion  ob¬ 
served.  “This  shouldn’t  be.” 

Named  as  defendants  in  the  lawsuit 


One  of  the  controversial  photos  that  led  to  Jeffrey  Qremillion 
not  being  reappointed  yearbook  editor.  This  photo  was 
deliberately  published  with  a  grainy  finish  in  the  yearbook  to 
avoid  controversy. 
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were  USL  president  Ray  Authement 
and  Raymond  Blanco,  vice  president 
for  student  affairs.  In  his  statement, 
Gremillion  said  he  wanted  to  “offer  an 
olive  branch”  to  the  two  men. 

“I  respect  and  admire  them  both 
and  I  believe  they  truly  want  what’s 
best  for  the  university,”  he  said.  “1  just 
hope  they  realize  that  what’s  best  for 
students  —  not  parents  or  financial 
contributors  or  even  us  alumni  —  is 
what’s  best  for  USL.” 

Boustany  emphasized  that  although 
the  judge’s  consent  judgment  is  a  legal 
order,  Gremillion  vs.  USL  should  not 
be  viewed  as  a  landmark. 

Although  attorneys  may  cite  it  as 
precedent,  the  order  is  binding  only  in 
the  Western  District  of  Louisiana 
(Civil  Action  No.  93-0577).  The  deci¬ 
sion  will  be  published,  he  said. 

Boustany  explained  that  the  only  re¬ 
cent  U.S.  Supreme  Court  ruling  cited 
as  precedent  in  First  Amendment  cas¬ 
es  involving  students  is  the  1988  deci¬ 
sion  in  Hazlewood  School  District  vs. 
Kinhlmeier,  which  involved  a  high 
school  publication.  Some  lower  courts 
have  interpreted  Hazlewood  as  apply¬ 
ing  to  college  student  publications  as 
well,  while  others  have  concluded  that 
college  publications  have  broader  First 
Amendment  rights,  Boustany  said. 

In  Hazlewood,  a  U.S.  district  court 
judge  found  that  schools  have  broad 
regulatory  power  over  student  expres¬ 
sion  that  is  part  of  the  school  curricu¬ 
lum  and  over  extracurricular  expres¬ 
sion  that  bears  the  school’s  imprimatur. 

The  court  added  that  such  regula¬ 
tions  must  be  “reasonably  related  to  le¬ 
gitimate  pedagogical  concerns.”  The 
Supreme  Court  upheld  that  decision. 

In  its  court-ordered  statement,  the 
university  declared,  “The  University  of 
Southwestern  Louisiana  and  all  of  its 
employees  recognize  and  affirm  the 
First  Amendment  freedoms  of  its  stu¬ 
dents  concerning  student  publications. 
The  University  will  not  intertere  with 
any  student  publication  because  of  the 
content  of  the  publication. 

“The  University  will  not  exercise 
prior  restraint  because  of  the  content 
or  publication  of  any  of  the  material  in 
any  student  publication.  Likewise,  the 
University  will  not  discriminate 
against,  interfere  with,  discipline,  ter¬ 
minate,  or  refuse  to  appoint  any  stu¬ 
dent  from  a  position  on  a  student  pub¬ 
lication  because  of  the  printing  of  any 
article,  editorial,  photograph  or  other 
matters  protected  by  the  First  Amend¬ 
ment. 

“The  University  would  like  to  make 


it  clear  to  any  parents,  alumni,  or 
friends  who  contact  us  to  criticize  any 
student  publication  or  any  other  prod¬ 
uct  of  the  students’  free  expression, 
that  the  Constitution  of  the  United 
States  of  America  protects  the  free¬ 
doms  of  speech  and  press  of  USL  stu¬ 
dents. 

“Thus,  the  U.S.  Constitution  pro¬ 
hibits  the  University  from  infringing 
on  the  students’  exercise  of  their  con¬ 


ern  District  of  Louisiana. 

Asked  why  USL  suddenly  decided  to 
settle,  Coode  said,  “The  university 
doesn’t  feel  [it]  did  anything  wrong  as 
far  as  Mr.  Cremillion  is  concerned. 
However,  the  First  Amendment  is  the 
cornerstone  of  our  society  and  both 
sides  wanted  the  same  thing  —  free¬ 
dom  of  speech  and  of  the  press.  The 
settlement,  in  the  way  it  was  settled, 
was  a  way  to  publicly  reconfirm  the 


“It^s  important  that  the  news  gets  out  and  that 
college  and  university  students  see  it,”  Gremillion 
said  of  the  settlement.  “This  was  one  attempt  by 
college  administrators  to  exert  control, 
and  it  failed.” 


stitutional  rights.  In  short,  the  Consti¬ 
tution  mandates  that  we  stand  behind 
our  students  and  their  expressions, 
whether  we  agree  with  them  or  not.” 

In  her  three-page  consent  judgment, 
Doherty  decreed  that  the  statement  he 
disseminated  to  the  Vermilion,  two  lo¬ 
cal  dailies,  a  local  weekly  and  the 
Chronicle  of  Higher  Education,  and 
that  if  any  of  those  publications  failed 
to  run  the  full  text  of  the  statement, 
USL  would  run  it  as  a  paid  advertise¬ 
ment  at  least  two  columns  in  width. 

Blanco  said  later  that  the  statement 
was  “simply  a  reaffirmation  of  what 
we’ve  always  practiced  here.  It’s  unfor¬ 
tunate  that  this  happened.” 

William  Coode,  a  Lafayette  attor¬ 
ney,  has  represented  USL  in  the  suit 
since  January,  when  President  Clinton 
appointed  his  predecessor,  Michael 
Skinner,  as  U.S.  attorney  for  the  West- 


university’s  commitment  to  the  First 
Amendment.  The  university  is  very 
pleased  with  the  settlement.” 

Boustany,  however,  scoffed  at  USL’s 
insistence  that  it  did  nothing  wrong. 

“The  university  is  paying  Jeffrey 
Cremillion  $10,000,”  he  said.  “That 
tends  to  be  an  indication  that  they  feel 
they’ve  done  something  wrong.” 

Cremillion,  a  native  of  Ferriday,  La., 
came  to  USL  in  1988  on  a  four-year 
yearbook  scholarship. 

The  controversial  1991  edition, 
prophetically  entitled  “A  Shock  to  the 
System,”  later  won  a  number  of  nation¬ 
al  awards.  He  received  his  bachelor’s 
degree  in  journalism  from  USL  last 
May  and  enrolled  at  Columbia  last  fall. 

The  controversy  surrounding  his 
lawsuit  attracted  national  attention.  It 
was  the  subject  of  a  vignette  in  the 
April  issue  of  Playboy  magazine. 


UCLA  student  paper 
wins  court  battle  for 
administration  records 


by  M.L.  Stein 

THE  UCLA  STUDENT  newspaper, 
the  Daily  Bruin,  won  a  court  fight  to 
force  the  university  administration  to 
release  documents  of  reported  settle¬ 
ments  in  sex  harassment  claims. 

Bruin  editor  in  chief  Josh  Romonek 
said  the  secretly  settled  harassment 


claims  total  about  $750,000. 

Los  Angeles  Superior  Court  Judge 
Robert  O’Brien  listened  to  only  20 
minutes  of  arguments  before  ruling  in 
favor  of  the  newspaper.  However,  the 
newspaper’s  battle  to  obtain  the 
records  stretched  over  17  months. 

(See  Records  on  page  54) 
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Newspeople  in  the  News  Compiled  by  Ian  E.  Anderson 


Mark  Wurzer 


Donna  Freed 


Sue  Smith 


Donnis  Baggett 


Mark  Wurzer  and  Donna  Freed, 

group  advertising  managers  in  display 
at  the  Los  Angeles  Times,  have  been 
promoted  to  new  director  of  advertis¬ 
ing  positions. 

Wurzer  is  responsible  for  a  number 
of  major  retail  advertising  categories, 
including  department  stores,  consumer 
electronics,  and  food  and  drug  stores. 
He  also  oversees  marketing  for  Nuestro 
Tiempo,  the  Times’  weekly  Spanish- 
language  publication,  and  the  newspa¬ 
per’s  Selective  Market  Coverage  pro¬ 
gram. 

Freed  oversees  major  retail  cate¬ 
gories  that  include  entertainment, 
sporting  goods  and  home  furnishings, 
and  is  also  responsible  for  advertising 
in  the  newspaper’s  Calendar  section 
and  TV  Times  magazine. 

Larry  Kline,  classified  advertising 
director,  was  promoted  to  a  new  adver¬ 
tising  director  position. 

He  assumes  responsibility  for  the 
newspaper’s  regional  display  advertis¬ 
ing  operations  and  continues  to  over¬ 
see  all  classified  sales  divisions. 

Steve  Andersen,  assistant  direc¬ 
tor  of  classified  advertising,  was  named 
to  the  new  position  of  advertising  op¬ 
erations  director. 

Will  Chapman,  publisher  of  the  Dai¬ 
ly  Iberian  in  New  Iberia,  La.,  has  been 
elected  president  of  the  Louisiana 
Press  Association. 

He  is  a  third-generation  president 
following  his  father.  Bill  Chapman, 
who  was  president  from  1985  to  1986, 
and  his  grandfather,  Nathan  Belton, 
who  was  president  from  1945  to  1946. 

Other  officers  elected  were  Boh 
Barton,  Bossier  Press  Tribune  —  first 
vice  president;  Koonan  Gingles, 


Mansfield  Enterprise-Interstate  Prog¬ 
ress  —  second  vice  president;  and 
David  Manship,  Baton  Rouge  Advo¬ 
cate  —  secretary. 

Roger  Parkinson,  publisher  of  the 
Minneapolis  Star-Tribune  from  1983  to 
1992,  has  been  appointed  publisher 
and  chief  executive  officer  of  the 
Toronto  Globe  and  Mail. 

Since  1992,  he  has  been  researching 
public  policy  issues  as  executive  fellow 
at  the  University  of  St.  Thomas  in 
Minneapolis. 

Stephen  Domhroski,  senior  re¬ 
search  analyst  at  Gannett  National 
Newspaper  Sales,  New  York,  has  been 
promoted  to  research  supervisor  at  the 
company. 

John  Sweeney,  public  editor  at  the 
News-Journal,  Wilmington,  Del.,  has 
been  elected  president  of  the  Organi¬ 
zation  of  News  Ombudsmen. 

Other  officers  elected  were  Lynne 
Glaser,  ombudsman  at  the  Fresno 
(Calif.)  Bee  —  vice  president;  and  Art 
Nauman,  ombudsman  at  the  Sacra¬ 
mento  (Calif.)  Bee  —  secretary/trea¬ 
surer. 

Edward  Jimenez,  a  copy  editor  at 
the  Fresno  Bee,  has  been  named  asso¬ 
ciate  editor. 

Ben  Gerson,  opinion  page  editor  of 
the  New  York  and  Long  Island  editions 
of  Newsday,  has  been  appointed  edi¬ 
tor-in-chief  of  the  National  Law  Jour¬ 
nal,  New  York. 

He  succeeds  Doreen  Weisen- 
haus,  who  joins  the  New  York  Times 
Magazine  as  legal  affairs  editor. 


Paul  Kureda,  director  of  photogra¬ 
phy,  the  Torrance,  Calif.,  Daily  Breeze, 
has  been  named  photo  editor  for  the 
Associated  Press  in  San  Francisco. 

Anne  Gearan,  an  AP  reporter, 
was  named  correspondent  of  a  new  bu¬ 
reau  covering  northern  Virginia. 

Sue  Smith,  assistant  managing  edi¬ 
tor/Sunday  at  the  Dallas  Morning 
News,  has  been  appointed  assistant 
managing  editor/lifestyles. 

Donnis  Baggett,  state  editor,  now 
is  assistant  managing  editor/Sunday. 

Jay  Weimar,  metro  manager  at  the 
Jacksonville  Florida  Times-Union,  has 
been  promoted  to  display  manager. 

Ginger  Rountree,  major  accounts 
manager,  was  named  marketing  and 
promotions  manager. 

Ed  Parker,  sales  manager  at  the 
Times-Union,  becomes  retail  sales 
manager. 

Glenn  Briere,  a  politics  and  govern¬ 
ment  columnist  at  the  Springfield 
(Mass.)  Union  News,  has  been  named 
director  of  communications  for  Massa¬ 
chusetts  State  Auditor  joe  DeNucci. 

Suzanne  Dulude-Potter,  Sunday 
copy  desk  chief  at  the  Boston  Herald, 
has  been  promoted  to  assistant  editor 
of  the  Sunday  Herald. 

Fred  Hundl,  general  manager  of  K-tel 
International,  a  worldwide  marketer  of 
consumer  products  and  recorded  mu¬ 
sic,  has  been  named  vice  president  and 
division  director  for  retail  and  con¬ 
sumer  services  market  groups  in  the 
Marketer  Customer  Unit  of  the  Min¬ 
neapolis  Star  Tribune. 
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The  ‘Race’ 

Is  On 

San  Francisco  Chronicle  reporter  by  ship,  Examiner  reporter 
by  plane  in  a  ‘race’  to  Europe  to  attend  commemoration 
ceremonies  on  the  50th  anniversary  of  the  D-Day  invasion 


by  M.L.  Stein 

THE  GREAT  RACE  to  Europe  is  on 
between  the  San  Francisco  Chronicle 
and  the  San  Francisco  Examiner. 

Shades  of  Nellie  Ely,  some  might 
say,  including  Examiner  executive  edi¬ 
tor  Phil  Bronstein. 

Chronicle  managing  editor  Dan 
Rosenheim  says,  “A  race  between  a 
ship  and  an  airplane?  Give  me  a 
break.” 

The  ship  is  a  World  War  II  Liberty 
vessel,  the  Jeremiah  O’Brien,  whose 
passenger  list  includes  Chronicle  re- 
porter  Carl  Nolte.  At  this  writing,  the 
ship  is  bound  for  England  and  France 
to  take  part  in  the  commemoration 
ceremonies  on  the  50th  anniversary  of 
the  D-Day  invasion  June  6,  1944. 

The  plane  is  a  World  War  II  vintage 
DC-3  carrying,  among  others.  Examin¬ 
er  reporter  Eric  Brazil,  an  ex-U.S. 
Army  paratrooper. 

Both  newsmen  are  filing  dispatches 
back  to  their  papers  as  they  go. 

The  Examiner  also  boasts  a  “spy”  on 
the  O’Brien,  an  anonymous  crew 
member  who  also  is  writing  about  the 
voyage  for  the  paper’s  readers. 

Bronstein  said  the  Examiner’s  idea 
was  to  have  a  “little  race”  in  the  tradi¬ 
tion  of  the  longtime  competition  be¬ 
tween  the  two  newspapers,  which  has 
continued  editorially  despite  their  cou¬ 
pling  in  a  joint  operating  agreement. 

“It’s  kind  of  a  silly  race,”  Rosenheim 
retorted.  “How  can  there  be  a  race  be¬ 
tween  a  plane  and  a  ship?  They  [the 
Examiner]  missed  the  boat  in  more 
ways  than  one.  Eleven  days  after  the 
O’Brien  sailed,  they  put  a  guy  on  a 
plane  and  try  to  drum  up  interest.” 

Still,  the  propeller-driven  DC-3  is 
not  exactly  a  Boeing  747.  On  May  16,  a 
week  after  its  departure,  it  had  made  it 
only  as  far  as  Reykjavik,  Iceland,  one 
of  its  several  stops. 


Roseheim  said  Nolte’s  stories  have 
drawn  such  strong  reader  interest  that 
the  paper  can  afford  to  ignore  Brazil’s 
efforts.  He  added  that  on  the  one  day 
that  Nolte  was  unable  to  file  from  the 
ship  by  radio-telephone,  the  paper  re¬ 
ceived  more  than  100  calls  from  anx¬ 
ious  readers. 

“He’s  writing  wonderful  stories  and 
everybody  knows  it,”  the  managing  edi¬ 
tor  said.  “They  appeal  to  anyone  who 
likes  the  sea,  good  writing  and  the  old 
serial  style  of  reporting.” 

In  addition  to  the  Chronicle  paying 
$60  a  day  for  Nolte’s  passage,  the  re¬ 
porter  also  does  deck  duty  with  the 
crew  of  volunteers,  many  of  them 
World  War  II  veterans. 

The  O’Brien  is  the  last  seaworthy 
survivor  of  2,771  Liberty  ships  built  to 
carry  troops  and  cargo  during  the  war. 
It  had  not  been  to  sea  for  48  years  be¬ 
fore  sailing  from  San  Francisco  on 
April  19. 

The  skipper  is  78-year-old  George 
jahn,  who  commanded  Liberty  ships  in 
the  war. 

Nolte  detailed  a  history  of  the  Liber¬ 
ty  ships  and  interviewed  crew  members 
who  had  served  on  them. 

“In  my  wildest  dreams,  1  never 
thought  I’d  be  doing  this  again,”  he 
quotes  a  crewman  at  the  helm. 

Brazil,  in  one  of  his  dispatches,  not¬ 
ed  that  the  O’Brien  was  scheduled  to 
arrive  at  Portsmouth,  England,  on  May 
22,  three  days  after  the  DC-3  landed  in 
Britain.  The  flight,  he  reported,  had 
not  been  entirely  a  smooth  one.  Brazil 
recounted  that  a  window  blew  wide 
open  during  rough  weather  between 
Bangor,  Maine,  and  Goose  Bay, 
Labrador. 

“Co-pilot  Stewart  Carson  wrestled  it 
closed,”  Brazil  wrote. 

The  DC-3  also  has  its  place  in  histo¬ 
ry.  According  to  Brazil,  it  was  the  fly¬ 
ing  command  post  of  Air  Force  Gen. 


Henry  “Hap”  Arnold  in  the  war. 

Meanwhile,  the  Examiner’s  “spy,” 
who  calls  himself  “The  Eagle,”  was 
writing  a  personalized  account  that,  to 
some  extent,  overlapped  Nolte’s  re¬ 
ports. 

At  one  point,  the  mysterious  —  ex¬ 
cept  to  Bronstein  —  correspondent 
told  of  the  ship’s  radio  contact  with  an¬ 
other  ship  on  the  horizon.  When  told 
of  the  O’Brien’s  plans  for  the  D-Day 
celebration,  the  other  vessel  replied 


(See  Race  on  page  33) 
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Advertising/Promotion 


Promotional  ideas 
bring  in  new 
ads,  circulation 


by  M.L.  Stein 

TWO  NEWSPAPERS  ARE  banging 
out  promotional  ideas  that  are  generat¬ 
ing  new  advertising,  circulation  and 
community  goodwill,  according  to 
panelists  at  the  recent  Newspaper  As¬ 
sociation  of  America  convention. 

Maureen  Brotherton,  publisher  and 
executive  vice  president  of  the  Daily 
Press,  Victorville,  Calif.,  said  her  paper 
has  had  success  with  ads  for  local  re¬ 
tailers  designed  by  school  children. 

In  “Design  an  Ad  1994,”  children  in 
grades  four  through  12  were  invited  to 
create  original  display  ads,  the  best  of 


which  were  published  in  a  March 
tabloid  section.  Twenty-seven  winners 
were  picked  from  over  1,000  entries. 

The  project,  which  involved  News¬ 
paper  in  Education  coordinator  Kathy 
Nelson  and  promotion  manager  Dana 
Freeman,  “did  sell  products  and  made 
a  nice  profit  for  us,”  Brotherton  said. 

The  illustrated  ads  featured  compa¬ 
nies  such  as  Sears,  Blockbuster  Video, 
the  Disney  Channel,  and  local  retail¬ 
ers. 

The  Daily  Press  also  has  produced  a 
coupon  book  to  sell  subscriptions 
while  reducing  churn  and  non-pay 
stops  from  telemarketing. 

A  majority  of  the  paper’s  telemar¬ 
keting  starts  were  ending  up  in  non¬ 
pay  stops,  Brotherton  said.  In  addition, 
the  circulation  department  was  “buy¬ 
ing  many  of  these  subscribers  over  and 
over  at  great  cost,”  she  added. 


With  the  coupon  book,  a  subscrip¬ 
tion  is  discounted  $2  and  the  customer 
receives  two  $5  certificates  for  either  of 
two  restaurants.  The  book,  which  also 
includes  three  certificates  for  discounts 
on  renewals,  is  sent  only  on  receipt  of 
payment  for  two  weeks  of  delivery. 

“This  should  help  curb  those  who 
say  ‘yes’  to  the  telemarketer,  but  actu¬ 
ally  only  want  the  premium  and  never 
intend  to  pay,”  Brotherton  said. 

The  renewal  discounts,  which  are 
valid  with  12-week  payments,  have  $3- 
off,  $2-off  and  $l-off  phases. 

Brotherton  speculated  that  the  sys¬ 
tem  should  increase  retention  by  help¬ 


ing  the  new  subscriber  ease  into  paying 
the  full  price  for  the  paper. 

She  said  such  promotional  partner¬ 
ships  can  be  arranged  with  several 
types  of  businesses,  including  grocery 
and  department  stores  and  movie  the¬ 
aters. 

Brotherton  said  the  Daily  Press  also 
co-sponsors  an  open  house  to  bring  in 
real  estate  ads  amid  a  slow  California 
economy. 

The  paper  promoted  the  event  heav¬ 
ily.  An  insurance  firm,  a  mortgage 
company,  a  gift  basket  service  and  a 
furniture  store  co-sponsored  the  open 
house. 

Fliers  were  sent  to  real  estate  bro¬ 
kers.  They  were  invited  to  participate 
by  taking  out  ads  for  “maximum  pro¬ 
motional  exposure.” 

So  far  this  year,  250  homes  have 
been  shown.  The  response  from  real¬ 


tors  and  homeowners  “has  been  very 
positive,”  Brotherton  said. 

Houston  Chronicle  marketing  direc¬ 
tor  Jocelyn  Marek  told  of  how  her  pa¬ 
per  worked  with  the  Houston  Area 
League  of  Personal  Computer  Users  to 
publish  and  promote  its  magazine, 
which  attracted  a  number  of  ads. 

Calling  HAL-PC  “the  largest  club  in 
the  country  of  computer  nerds  and 
nerdettes,”  Marek  said  the  magazine 
brought  in  $10,500  in  revenue  a  month 
for  the  Chronicle,  with  $120,000  on 
contract. 

The  club’s  membership  went  from 
8,000  to  12,000  as  a  result  of  the  publi¬ 
cation,  which  invited  new  member¬ 
ships. 

“It  was  a  marriage  made  in  heaven,” 
Marek  said.  “They  wanted  to  get  out  of 
producing  and  selling  the  magazine 
and  we  do  the  printing  and  distribu¬ 
tion.” 

The  paper  gets  the  advertising  rev¬ 
enue  in  return  for  running  free  ads  for 
the  computer  club’s  membership  drive 
in  the  Chronicle. 

Marek  said  the  paper  also  has  a  suc¬ 
cessful  partnership  with  Dillard’s  de¬ 
partment  stores  for  the  Crystal  Apple 
Awards,  which  honor  outstanding 
teachers. 

Now  in  its  second  year,  the  event 
was  described  by  Marek  as  “promotion 
for  profit.” 

Dillard’s  announces  the  awards  pro¬ 
gram  through  several  paid  ads,  which 
include  nomination  forms.  Those 
teachers  recognized  receive  crystal  ap¬ 
ples  and  cash  prizes  at  a  luncheon, 
which  is  a  fundraising  event  for  a  local 
education  foundation.  Dillard’s  also 
runs  ads  listing  the  winners. 

Marek  says  such  a  project  can  be  in¬ 
troduced  at  a  paper  by  a  variety  of  de¬ 
partments. 

She  described  the  Grand  Rapids 
(Mich.)  Press’s  “Great  Coverup”  ad 
campaign,  in  which  28  of  29  local  auto 
dealers  participated. 

The  idea  was  simple  but  effective, 
Marek  said. 

To  “bring  back  the  excitement  of 
new-car  unveiling,”  she  related,  the 
dealers  plastered  showroom  windows 
with  newsprint  supplied  by  the  Press, 
with  the  idea  of  enticing  potential  buy¬ 
ers  to  come  into  the  showrooms  for 
sneak  previews  of  new  models. 

The  Press  gave  away  a  cash  prize  of 
$1,994  to  the  winner  of  a  drawing. 


Marek  said  the  Chronicle  has  a  successful 
partnership  with  Dillard^s  department  stores 
for  the  Crystal  Apple  Awards,  which  honor 
outstanding  teachers. 
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Dallas  Morning  News 
radio  spots  transmitted  via 
new  technology 

Produced  in  San  Francisco,  then  sent  sameday  to  Dallas 


by  M.L.  Stein 

RADIO  PRODUCER  NICK  Alexan¬ 
der  is  up  at  three  o’clock  every  morn¬ 
ing  to  get  a  special  delivery  at  his  home 
of  the  Dallas  Morning  News.  He  then 
starts  his  work  day. 

By  4:30  a.m.,  he  has  skimmed  the 
paper  and  written,  recorded  and  mixed 
a  radio  spot  on  its  content  for  distribu¬ 
tion  to  eight  local  stations. 

To  speed  the  process,  the  Morning 
News  and  Alexander  are  using  a  new 
technology  developed  by  Digital  Gen¬ 
eration  Systems. 

Alexander  has  a  DCS  terminal  in 
his  home,  where  he  creates  the  spot 
following  guidelines  given  him  by  the 
newspaper.  The  recording  is  transmit¬ 
ted  simultaneously  to  the  radio  sta¬ 
tions,  which  also  have  DGS  terminals 
to  receive  the  commercial. 

Morning  News  vice  president  of 
marketing  Barbara  Van  Pelt  said  the 
system  is  much  quicker  and  more  effi¬ 
cient  than  Alexander’s  former  method. 
Previously,  he  fed  his  spots  to  one  radio 


station  which  then  used  20  phone  lines 
to  transmit  them  to  the  other  stations. 

“We’re  also  getting  a  better  quality 
spot  because  Nick  has  more  time  to 
concentrate  on  producing  it  and 
spends  less  time  in  sending,’’  she 
added. 

Van  Pelt  said  the  only  problem  that 
arose  over  the  new  delivery  system  was 
that  some  stations  forgot  to  change  the 
spots  for  the  next  day’s  broadcast.  “But 
we  fixed  that  up  and  all  our  spots  are 
timely,”  she  reported. 

Van  Pelt  said  Alexander’s  ads  are 
based  on  the  paper’s  guidelines,  which 
rely  largely  on  preferences  related  by 
focus  groups. 

“We  found  that  single-copy  buyers 
prefer  news  and  information  of  practi¬ 
cal,  utilitarian  value,  stuff  that  makes 
their  lives  better,”  she  explained.  Thus, 
the  spots  often  are  not  plucked  from 
the  front  page  but  from  inside  features. 

San  Francisco-based  DGS  operates 
a  digital  multimedia  network  for  distri¬ 
bution  of  high-quality  audio,  video,  fax 
and  graphics  to  media  industries. 


Newspapers  to  get 
bulk  of  $1 1  million 
Stoli  ad  budget 

by  Dorothy  Qiobbe 

CARILLON  IMPORTERS,  LTD.,  dis¬ 
tributor  of  Stolichnaya  vodka,  has 
launched  a  campaign  in  the  New  York 
Times  that  will  benefit  16  charitable 
organizations. 

Every  other  week,  Stoli  will  run  a 
full-page  ad  in  the  New  York  Times  an¬ 
nouncing  that  the  following  week,  in 
lieu  of  running  an  ad  in  the  same 
space,  Stoli  will  donate  an  amount 
equivalent  to  the  cost  of  the  ad  to  one 
of  16  charities.  Each  full-page  in  the 
Times  on  a  semi-regular  schedule  costs 
approximately  $50,000.  Carillon  said 
that  a  total  of  about  $500,000  will  be 
donated  to  the  charities  through  the 
course  of  the  campaign,  which  will  run 
for  32  weeks. 

Carillon  President  Michel  Roux, 
said  that  the  Times  ads  are  just  the  first 
part  of  a  print  campaign  that  is 
planned  for  the  brand. 

Roux  said  that  Stoli’s  ad  budget  is 
$11  million,  and  “it  is  very  probable 
that  we  will  do  things  with  newspapers 
in  one  way  or  another.” 

The  Times  campaign  provides  a 
high-visibility  spot  for  the  brand  and 
also  creates  good  will  for  Stoli. 

“1  think  it  is  very  important  to  make 
a  statement  for  the  brand,”  Roux  said. 
“But  we  can’t  be  thinking  that  we  are 
doing  it  for  the  brand  first.  We  are  do¬ 
ing  some  good  because  the  brand  is  al¬ 
ready  doing  well  and  the  strategy  is  to 
do  something  good  when  you’re  doing 
well. 

“$120  billion  is  spent  in  this  country 
on  advertising.  If  we  can  spend  5%  of 
it  and  do  some  good,  think  of  how 
many  people  we  can  help.” 

The  first  Stoli  ad  ran  on  April  28 
and  named  Citymeals-on-Wheels, 
which  delivers  meals  to  home-bound 
elderly  people,  would  be  the  first  to 
benefit  from  a  donation.  Citymeals  es¬ 
timated  that  it  will  be  able  to  supply 
4,800  meals  with  the  donation. 

Other  charities  that  will  benefit 
from  the  campaign  are  Design  Industry 
Foundation  For  AIDS  (DIFFA),  God’s 
Love  We  Deliver,  Rain  Forest  Action 
Network,  Make-a-Wish  Foundation, 
AmFAR,  Share  Our  Strength,  Pedi¬ 
atric  AIDS  Foundation  and  Literacy 
Volunteers  of  America. 


Radio  producer  Nick  Alexander  records  a  radio  spot  for  the  Dallas  Morning  News 
from  his  home  in  San  Francisco.  He  then  transmits  the  spot  to  eight  Dallas  radio 
stations. 
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Proposed 
Rate  Hike 
Rescinded 

U.S.  Postal  Service  yields  to  outcry  by  community  newspapers; 
says  rates  for  second-class  in-county  mailers  will 
remain  the  same  instead  of  increasing  by  a  proposed  34% 


by  Debra  Qersh  Hernandez 

THE  U.S.  POSTAL  Service  has  re¬ 
scinded  a  proposed  34%  rate  hike  for 
second-class,  in-county  mailers  after 
tremendous  outcry  from  users  of  that 
service,  notably  community  news¬ 
papers. 

Earlier  this  year,  when  the  Postal 
Service  announced  a  10.3%  rate  hike 
for  most  categories  of  mail,  the  move 
was  greeted  with  acceptance  by  many 
mailers,  who  had  said  they  would  not 
fight  a  10.3%  increase  (E&P,  Feb.  19, 
p.  29). 

Closer  examination  of  the  rates, 
however,  soon  found  that  the  second- 
class  in-county  users  actually  would  be 
hit  with  a  34%  increase  (E&P,  March 
19,  p.  14). 

Opposition  was  swift  and,  it  now  ap¬ 
pears,  successful.  Those  examining  the 
rate  proposal  figured  there  must  be 


As  part  of  its  second-class  cost  allo¬ 
cation  adjustments,  the  Postal  Service 
proposed  an  increase  in  second-class 
nonprofit  mail  to  16.7%  from  its  origi¬ 
nally  proposed  14%.  Regular  second- 
class  rate  increases  will  remain  at 
10.3%. 

“The  Postal  Service  investigated  a 
potential  problem,  recalculated,  and  is 
revising  its  testimony  to  correct  the 
record,”  said  Gail  Sonnenberg,  vice 
president/marketing  systems,  in  a  re¬ 
lease. 

“It  takes  a  very  responsible  public 
official  to  admit  a  mistake,  and  then  to 
turn  around  and  fix  it,”  said  Sam  M. 
Griffin  Jr.,  publisher  of  the  Bainbridge 
(Ga.)  Post'Searchlight  and  chairman  of 
the  National  Newspaper  Association. 

In  his  prepared  statement,  Griffin 
noted  that  the  NNA  figured  a  34%  in¬ 
crease  for  the  average  weekly  newspa¬ 
per  with  a  circulation  of  5,000  would 


Black’s  statement  also  saluted  the 
NNA  and  Runyon  for  working  out  the 
problem,  and  said,  “Now  that  this  dif¬ 
ficult  issue  is  behind  us,  NAA  can  look 
favorably  at  joining  the  settlement  of 
the  rate  case.” 

Labor  database 

THE  NEWSPAPER  ASSOCIATION 
of  America  and  the  Cleveland-based 
law  firm  Baker  &.  Hostetler  have  agreed 
to  develop  and  maintain  an  electronic 
file  of  newspaper  labor  contracts  and 
statistics. 

The  deal  will  computerize  the  trade 
association’s  current  manual  system  and 
improve  the  information  service  to 
newspapers  involved  in  contract  bar¬ 
gaining,  said  NAA  general  counsel 
John  Sturm. 

Plans  call  for  the  first  phase  to  be  op¬ 
erational  in  about  nine  months. 


“It  takes  a  very  responsible  public  official  to  admit 
a  mistake )  and  then  to  turn  around  and  fix  it.” 


something  wrong  with  the  calcula¬ 
tions. 

At  the  time.  Postmaster  General 
Marvin  Runyon  told  a  congressional 
committee  that  the  disparity  was  due 
to  this  class  of  mail  not  covering  all  of 
its  attributable  costs.  Runyon  did  tell 
the  congressmen,  however,  that  the 
Postal  Service  was  working  toward  a 
resolution  (E&P,  April  2,  p.  10). 

According  to  the  Postal  Service,  it 
has  recalculated  its  figures,  and  sec¬ 
ond-class  in-county  rates  would  re¬ 
main  at  their  current  level. 


add  up  to  a  $7,000  increase  in  its  annu¬ 
al  postal  bill. 

“That  would  be  a  crushing  burden, 
which  might  well  have  forced  a  number 
of  them  out  of  business  altogether,” 
Griffin  said. 

Newspaper  Association  of  America 
president  and  CEO  Cathleen  Black 
noted,  “Since  the  moment  the  Postal 
Service  filed  its  case  proposing  a  34% 
increase  in  the  second-class  in-county 
rates,  we  were  confident  that  the  un¬ 
derlying  data  would  not  support  such 
an  increase.” 


Knight  Chair 
named  at  Michigan 

PHILADELPHIA  INQUIRER  science 
and  environmental  reporter  Jim  Detjen 
has  been  named  to  the  Knight  Chair  in 
Journalism  at  Michigan  State  Universi¬ 
ty- 

The  chair  is  one  of  six  funded  by  a  $1 
million  endowment  from  the  John  S. 
and  James  L.  Knight  Foundation,  Mia¬ 
mi. 

Detjen,  who  is  president  and  co¬ 
founder  of  the  Society  of  Environmen¬ 
tal  Journalists,  will  teach  courses  in  en¬ 
vironmental  journalism,  develop  out¬ 
reach  programs  for  professional  journ¬ 
alists  and  conduct  research  at  MSU. 
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One  Of  Our  Big  positives 

IS  A  NEGATIVE. 


If  you  use  35mm  negative  film  as  your  primary  medium,  you’ll  be  glad  to  know  Coolscan”' 
handles  both  positives  and  negatives  beautifully  —  whether  you’re  using  a  Mac  or  a  PC. 

Just  insert  a  35mm  slide  or  negative  filmstrip.  Select  a  true  resolution  up  to  2700  dpi.  And 
the  scanner  (which,  by  the  way,  fits  into  most  half-height  disk  drive  bays)  does  the  rest. 

You’ll  be  positively  thrilled  about  the  price  of  Coolscan,  too.  Just  $2300.*  A  compact,  light¬ 
weight,  external  model  is  also  available  for  Just  $2600.* 

Coolscan.  Positively  the  best  value  in  desktop  film  scanners.  For  the  location  of  your  nearest 
Nikon  Coolscan  dealer,  or  for  a  free  brochure,  call  1-800-52-NIKON  or  (516)  547-4355. 


¥ 


Recent  awards  from  consumer  and  trade  publications. 


mm 
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Nikon 

ELECTRONIC  IMAGING 


•Prices  shown  are  manufacturers  suggested  retail  and  are  subject  to  change  without  notice. 
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See  118  at  Booth  #1295  at  NEXPO  '94 


Showtime  in  Las  Vegas 

THOUGH  ONLY  THE  second  show  under  the  new  Nexpo  banner,  next  month 
marks  the  66th  annual  technical  exposition  and  conference  sponsored  by  the 
Newspaper  Association  of  America.  The  gathering  in  Las  Vegas  shows  off, 
demonstrates  and  talks  about  the  news  in  newspaper  technology. 

Exhibits  and  conferences  will  run  June  25-29  in  the  Las  Vegas  Convention 
Center.  The  Nexpo  94  theme,  “Winning  Strategies  and  New  Ideas,”  helps  place 
the  numerous  and  varied  products  and  services  of  the  exhibit  hall  in  a  context  of 
successful  application  in  the  business  of  newspapers. 

The  number  of  vendors  remains  high  —  approximately  350  in  more  than  300 
booths  spread  over  a  quarter-million  square  feet.  Among  them  as  always  will  be 
many  longtime  industry  suppliers,  some  new  to  the  show  and  others  new  to  the 
industry.  Some  familiar  trade  names  are  returning  under  new  ownership  and  rep¬ 
resentation,  while  some  familiar  faces  will  reappear  under  new  company  names. 

As  it  did  last  year,  the  exhibit  hall  opens  an  hour  early  Saturday  morning  at  11. 
And  like  last  year,  sessions  begin  early  Sunday  with  breakfast  roundtables,  but 
shortened  and  repeated  so  those  interested  can  attend  more  than  one. 

After  sharing  ideas  over  a  couple  of  breakfasts,  attendees  can  hear  top  execu¬ 
tives  from  five  well-known  vendors  discuss  the  challenges  facing  prepress  systems 
suppliers  and  the  future  of  their  technology.  The  two-hour  discussion  promises 
to  he  a  sobering  session  at  a  critical  juncture  in  newspaper  prepress  technology. 
Former  Gannett  Co.  production  systems  director  Eric  Wolferman,  the  NAA’s  new 
senior  vice  president/technical,  moderates  this  important  panel. 

For  the  next  three  days,  workshops  and  sessions  range  from  pagination,  print¬ 
ing  and  packaging  to  the  industry’s  strategic  direction,  business  issues  of  effi¬ 
ciency,  safety  and  diversity,  and  niche  products  and  tailored  newspapers. 

Newspapers  and  vendors  from  other  countries  have  long  been  well-represented 
at  the  annual  trade  show  and  conference.  New  to  Nexpo  94,  however,  will  be 
availability  of  simultaneous  Spanish  translations  of  at  least  four  workshops. 

Always  new  to  Nexpo  are  the  technical  changes  demonstrated  on  the  show 
floor:  speedier,  smarter  systems,  more  features  and  functions,  improved  color, 
higher  productivity  and  more.  At  Nexpo,  attendees  can  see  and  test  the  latest 
products  from  almost  all  industry  vendors. 

Managers  from  editorial,  photography,  advertising  and  production  can  exam¬ 
ine  pagination  and  output  management  products,  try  out  new  digital  cameras  and 
other  electronic  imaging  equipment,  look  for  text  and  image  archiving  solutions, 
consider  satellite  and  dial-up  text,  photo  and  graphics  services  and  explore 
emerging  technologies  that  serve  new  electronic  media. 

In  and  out  of  the  exhibit  hall  will  be  representatives  from  newspapers  trying 
just  about  every  sort  of  new  system  or  service.  Some  can  update  and  assess  their 
papers’  beta  tests  of  the  latest  products  from  various  vendors.  Others,  already 
through  implementation  and  into  live  production,  can  share  their  experiences  — 
what  worked  and  how  it  was  accomplished,  and  what  didn’t  work  and  why. 

Many  of  the  advances  of  the  1980s  and  90s  are  now  a  part  of  or  are  entering 
the  mainstream  of  newspaper  technology:  pagination,  digital  cameras,  electronic 
color  prepress,  (including  scanners  of  every  price,  sort,  size  and  level  of  sophisti¬ 
cation),  accurate  and  automated  platemaking,  keyless  color  offset  printing,  new 
flexo  press  designs,  systems  offering  better  monitoring  and  greater  control  over 
pressroom  and  mailroom  production  and  systems  supporting  database  marketing. 

In  some  areas,  newspapers  are  still  trying  to  discover  what  will  work.  Will  pho¬ 
to  and  multi-purpose  archival  databases  offer  easy,  efficient  functionality  and 
storage  that  is  both  ample  and  automated?  What  is  the  future  of  electronic  trans¬ 
mission  of  advertising? 

This  year,  two  other  major  conferences  convene  in  conjunction  with  the  tech¬ 
nology  extravaganza.  NAA’s  Classified  and  Cooperative  Marketing  meeting  in¬ 
cludes  technical  topics  such  as  advertising  in  the  interactive  electronic  future  and 
selection  of  a  new  classified  advertising  system.  The  International  Newspaper  Fi¬ 
nancial  Executives  will  also  gather  in  Las  Vegas.  INFE  will  participate  in  a  joint 
general  session  on  newspapers’  future  strategic  direction. 

Other  meetings  traditionally  held  at  Nexpo  include  user  groups  and  the  NAA’s 
annual  “Connections”  telecommunications  conference  and  its  Labor  Relations 
and  Technology  Seminar. 
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What’s  happening:  A  summary 
of  the  Newspaper  Association  of 
America’s  Nexpo  94  conference 
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EDITOR’S  NOTE;  The  infor¬ 
mation  in  this  special  section  on 
Nexpo  94  was  supplied  by  the 
Newspaper  Association  of  Amer¬ 
ica  and  by  the  exhibitors.  It  is  as 
current  as  production  schedules 
allowed  and  incorporates  several 
late  revisions  and  additions.  Last- 
minute  changes  affecting  booth 
numbers  and  locations,  however, 
might  have  been  made  since  we 
went  to  press. 

E&P’s  Nexpo  June  25  issue 
will  contain  an  addendum  to  this 
section.  Vendors  not  listed  here 
and  those  whose  booth  numbers 
have  changed  are  encouraged  to 
fax  their  exhibit  information  to 
Jim  Rosenberg  at  212-691-7287. 
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Agenda  for  Nexpo  94 

Technology,  telecommunications,  labor  relations, 
marketing  and  finance  meetings  convene  in  Las  Vegas; 
vendor  registrations  again  near  350 


by  Jim  Rosenberg 

CONTINUING  A  TREND  toward 
concurrent  conferences,  this  June’s 
Nexpo  will  go  one  better  than  last 
year’s  joint  technology  and  marketing 
get-together. 

Already  supplemented  by  the  News¬ 
paper  Association  of  America’s  annual 
telecommunications  and  labor  rela¬ 
tions  and  technology  meetings,  Nexpo 
94  will  be  joined  in  Las  Vegas  by  the 
NAA’s  Classified  and  Cooperative 
Marketing  Conference  and  by  a  meet¬ 
ing  of  the  International  Newspaper  Fi¬ 
nancial  Executives. 

The  66th  annual  newspaper  tech¬ 
nology  conference  and  exposition 
opens  at  the  Las  Vegas  Convention 
Center  Saturday  June  25,  when  the  ex¬ 
hibit  hall  opens  at  11  a.m.  The  confer¬ 
ence  winds  down  on  Wednesday,  June 


29,  with  a  symposium  reassessing  the 
tailored  newspaper  and  ending  with  an 
update  on  technology  developments. 

As  it  did  last  year  to  accommodate 
the  Marketing  Conference,  Nexpo  has 
scheduled  early  workshops  to  precede 
general  sessions,  allowing  the  exhibit 
hall  to  open  before  noon. 

Nexpo  ’94  also  will  continue  last 
year’s  Sunday  morning  breakfast 
roundtables,  which  will  be  shortened 
and  repeated  so  that  registrants  may 
attend  two  roundtables.  The  opening 
session  follows  and  runs  through  noon. 

High  attendance  at  the  world’s 
largest  annual  newspaper  technology 
show  may  be  returning.  It  surpassed 
11,000  in  1992  and  reached  11,700  last 
year,  excluding  those  admitted  from 
the  Marketing  Conference.  Vendor 

4N 


representation  remained  high  even 
throughout  the  recessionary  years,  and 
once  again  exhibitor  registrations  were 
headed  to  350  late  last  month. 

Vendors  and  conference  panelists 
offer  something  for  everyone,  from  ma¬ 
chinery,  software  and  consumables  to 
industrial  flooring,  consulting  and  in¬ 
tegration  services. 

After  riding  out  a  recession  and 
postponing  purchases  or  awaiting  new¬ 
er  technologies,  newspapers  have  be¬ 
gun  buying  again,  replacing,  upgrading 
or  expanding  as  necessary. 

Among  the  country’s  many  printing, 
publishing  and  graphic  arts  shows,  Nex¬ 
po  is  the  biggest  national  meeting  and 
trade  show  devoted  solely  to  newspa- 
pering.  A  stage  for  new  vendors’  debuts 
and  showcase  for  new  products  and  ser¬ 
vices,  the  annual  gathering  also  brings 
together  industry  decision  makers  from 


across  the  country  and  around  the 
world. 

On  the  show  floor,  at  scheduled  ses¬ 
sions  and  workshops,  in  private  meet¬ 
ings,  user  group  sessions  and  informal 
social  gatherings,  Nexpo  is  an  opportu¬ 
nity  to  exchange  professional  informa¬ 
tion,  make  new  contacts  and  renew  old 
acquaintances. 

More  than  just  a  meeting  place  for 
buyer  and  seller,  Nexpo  is  a  forum  for 
discussing  issues  related  to  suppliers’ 
new  products  and  services  for  news¬ 
papers  and  newspapers’  new  products 
and  services  for  their  own  customers. 

Apart  from  issues  directly  related  to 
production  technologies,  ranging  from 
waterless  offset  and  digital  printing, 
packaging  and  distribution  systems  to 
new  computer  processors  and  operat¬ 


ing  systems,  making  pagination  work 
and  getting  color  right,  Nexpo  ’94  pan¬ 
elists  will  consider  matters  of  perfor¬ 
mance  and  productivity,  niche  prod¬ 
ucts  and  tailored  newspapers,  and  safe, 
diverse  workplaces. 

At  the  breakfast  roundtables,  an 
idea  borrowed  from  the  Inland  Press 
Association,  newspaper  executives 
grouped  by  circulation  size  can  ex¬ 
change  ideas  on  prepress,  press,  post¬ 
press  and  new  revenue  sources. 

Attendees  who  do  not  preregister  by 
June  10  can  do  so  on  site  for  $175  (plus 
$50  for  breakfast  roundtables),  begin¬ 
ning  Saturday  morning.  For  Nexpo  in¬ 
formation,  call  301/216-1824. 

Seven  hotels  with  a  range  of  rates 
have  space  blocked  out  for  Nexpo  at¬ 
tendees,  who  are  charged  an  extra  dol¬ 
lar  for  convention  center  shuttle  bus 
service.  Long  blocks  and  high  temper¬ 
atures  make  the  service  to  and  from  all 
hotels  (even  the  two  vans  to  the  near¬ 
by  Hilton  headquarters)  attractive. 
Buses  run  Saturday  through  Wednes¬ 
day  from  7:30  a.m.  (7  a.m.  Sunday)  to 
5  p.m.  Check  at  hotel  desks  for  loading 
areas. 

The  exhibit  hall  is  open  Saturday- 
Tuesday,  11  a.m.  to  5  p.m.,  Wednesday 
9:30-3.  The  conference  program  begins 
with  Sunday’s  roundtables,  followed  by 
a  symposium  on  the  future  of  prepress. 

A  total  of  eleven  workshops,  each 
beginning  at  8  a.m.  and  some  repeat¬ 
ing  at  9:30,  precede  Monday  and  Tues¬ 
day  general  sessions  devoted  to  news¬ 
papers’  strategic  direction.  The  Tues¬ 
day  session  will  be  held  jointly  with 
INFE  (which,  with  the  exception  of  a 
Tuesday  morning  workshop,  is  meeting 
at  Caesar’s  Palace).  The  conference 
concludes  Wednesday  morning  with  a 
reassessment  of  the  tailored  newspaper 
and  technology  developments  update. 

Other  meetings,  seminars 

Other  NAA  meetings  will  convene 
in  town  at  about  the  same  time  as  Nex- 

(See  Agenda  on  page  69N) 
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High  attendance  at  the  world’s  largest  annual 
newspaper  technology  show  may  be  returning. 
It  surpassed  11,000  in  1992  and  reached  11,700 
last  year  .  .  . 


We're  not  in  the  technology  business— 
we're  in  the  idea  business. 

Ideas  for  tailoring  your  paper  to  the 
unique  needs  of  your  community. 
Ideas  for  saving  space  without 
sacrificing  quality.  Ideas  for 
reaching  a  new  generation  of 
readers  through  new  channels. 

At  Tribune  Media  Services'  exhibits  at 
NEXPO  '94,  you'll  find  an  array  of 
products  and  services  that  represent  the 
kind  of  ideas  newspapers  need  today. 

Customized,  flexible  services  like 
TMS  TV  Listings,  TMS  Stocks,  and 
weather  maps  and  charts  from  The 
Weather  Channel®.  Compelling  photos 
and  graphics  from  Knight-Ridder/Tribune.  Exciting  new 
image  archive  and  retrieval  services  from  Picture  Network 
International.  Newsroom-oriented  audiotex  and  fax  from 
Voice  News  Network.  And  a  new  concept  in  total  market 
coverage  (TMC)  called  US/Express. 

Come  see  our  ideas  at  NEXPO  '94  Exhibit  Booth  1411. 


Floor  Plan  f( 

June  25-29;  Las  Ve; 
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NEXPO  Booth 

Directory 


EXHIBITOR . BOOTH  NO. 

ABB  Industrial  Systems  Inc . 2365 

Abdex  Inc . 486 

Accu'Weather  Inc . 1837 

Ad  Express  Inc . 1330 

Ad/Sat . 209 

Advanced  Publishing  Technology . 1119 

Advanced  Technical  Solutions  Inc . 1195 

Agence-France  Presse . 121 

Agfa,  Div.  of  Miles  Inc . 1283 

Agile  Enterprise  Inc . 490 

Airloc  Products . 1794 

Allen-Bradley  Co . 2477 

Allpress  Equipment  Inc . 1576 

Alta  Graphics  Inc . 2265 

Alvey  Inc . 2478 

American  Graphics . 2043 

American  Printer/Prepress  Links . 2783 

AM  Graphics . 2831 

Apple  Computer  Inc . 615 

Applied  Ergonomics  Inc . 1396 

Applied  Graphics  Technologies . 997 

Archetype  Inc . 795 

Arco  Engineering . 2031 

Artes  Graficas . 2783 

Associated  Press . 219 

Atex  Publishing  Systems  Corp . 359 

Austin  Co . 2771 

AutO'Grafica  Corp . 543 

Autologic  Inc . 819 

Baldwin  Technology . 1653 

Baseview  Products  Inc . 471,  571,  671 

BE&K  Construction  Co . 1430 

Bellatrix  Systems  Inc . 2723 

Beta  Industries . 112 

Betco  (berges  et  co.) . 689 

Bidco  Manufacturing  Corp . 1121 

Blevins  Harding  Group . 2683 

Bob  Ray  &  Associates  Inc . 2471 

Brainworks  Inc . 277 

Brite  Voice  Systems  Inc . 2131 

Bureau  One/Phone  Trader . 586 

Business  Link  Communications . 487 

Canadian  Web  Consultants  Ltd . 1833 

Capital  Track  Co . 1435 

Carnegie  Mellon  Research  Institute . 2145 

Cascade  Systems  Inc . 1611 

CCl  Europe . 1153 

Cerutti,  North  American . 2283 

Chapel  Hill  Manufacturing  Co . 1930 

CISS  Ltd . 488 

Classic  Tool  &  Design . 2385 

Collier-Jackson . 133 

Computerease  Software  Inc . 163 

CompuText  Inc . 309 

Craig  Cold  Type  Supply  Inc . 376 

CText  Inc . 1811 

Cybergraphic  Systems  Inc . 259 

Dampening  Systems  Inc . 2385 

Dauphin  Graphic  Machines  Inc . 1576 

David  M  Co . 1677 

Day  International . 1476 

Denex  Inc . 2883 

Development  Technologies  Inc . 108 

Dewar  Information  Systems  Corp . 649 


EXHIBITOR . BOOTH  NO. 

Diamond  Roller  Corp . 2123 

Digital  Equipment  Corp . 233 

Digital  Technology  International . 379 

Diversified  Photo  Supply . 1498 

Douthitt  Corp . 134 

Drew  Resource  Corp . 1698 

DSI . 143 

DuPont  Newspaper  Systems . 333 

Dusseldorf  Trade  Shows . 2127 

DYC  Supply  Co . 2619 

Dynalith  Inc . 2373 

Dynaric  Inc . 2619 

Ebway  Industries . 1765 

Eclectic  Co.  Inc . 3019 

ECRM  Trust . 977 

Edgil  Associates  Inc . 893 

Ediwise . 489 

Editor  &  Publisher  Co . 1177 

Egenolf  Contracting  and  Rigging  Inc . 2265 

Environmental  Options . 1433 

Envirosave  USA . 1697 

ESE  Inc . 289 

Escofot  Canada  Ltd . 1623 

Ewert  America  Electronics  Ltd . 2483 

Faxcast  USA  Inc . 960 

FCM  Engineered  Products  Inc . 1531 

Ferag  Inc . 2489 

FFC  International  Inc . 2265 

Figgie  Fire  Protection  Systems . 1578 

Fincor  Electronics . 2345 

Flint  Ink  Corp . ; . 1677 

FMC  Corp . 1483 

Freedom  Systems  Integrators  Inc . 1211 

Freudenberg  Building  Systems  Inc . 2822 

GE  Information  Services . 177 

George  R.  Hall  Contracting . 1577 

Girsberger  Office  Seating . 589 

GMA . 2431 

Grafitek  International . 2195 

Graphic  Arts  Monthly . 114 

Graphic  Enterprises  of  Ohio  Inc . 643 

Graphics  Microsystems  Inc . 1937 

Graphic  Systems  Services . 1765 

Graph'X  Inc . 789 

GSP  Inc . 2611 

Gulf  Coast  Carousels  Inc . 2474 

Gulf  Coast  System  Design  Co . 859 

Hall  Processing  Systems . 2553 

Harnischfeger  Engineers  Inc . 2882 

Harris  Publishing  Systems  Corp . 831 

Haskell  Co . 2727 

Heidelberg  Harris  Inc . 2789 

Herco  Graphic  Products . 1765 

Hewlett-Packard  Co . 2237 

Howtek  Inc . 877 

Hyphen  Inc . 559 

IBM  North  America . 811 

Imaje  Ink  Jet  Printing . 2389 

Industrial  Noise  Control  Inc . 2225 

Information  International  Inc . 625 

Ingenuity  Inc . 2711 

The  Ink  Co . 1683 

Inland  Newspaper  Machinery  Corp . 2425 

Integrated  Technologies  Solutions  Inc . 595 
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EXHIBITOR. 


.BOOTH  NO.  EXHIBITOR 


.BOOTH  NO. 


Jardis  Industries . 1765 

J.M.  Huher  Corp . 3221 

John  Juliano  Computer  Services  Co . 387 

Kaim  &.  Associates  International  Marketinf* . 2211 

Kansa  Corp . 1653 

Kaspar  Sho-Rack . 577 

KBA'Motter  Corp . 2671 

K  &  F  Printing  Systems  International . 1953 

King  Press  Corp . 2337 

Konica  Imaging  USA . 845 

Linotype-Hell  AG . 1713 

LiKkwtxxl  Greene  Engineers  Inc . 2824 

LogEtronics  Corp . 1289 

Machine  Design  Service  Inc . 2145 

Mainstream  Data  Inc . 120 

Managing  Editor  Software  Inc . 271 

MAN  Roland  Inc . 1783 

Mantis  Computer . 164 

Marco  Memory  Prtxlucts . 389 

Martin  Automatic  Inc . 2165 

Masthead  International  Inc . 2867 

Matrix  RT  Inc . 3519 

Matthews  International  Corp . 2476 

Mayline  Co.  Inc . 1530 

MCI . 1477 

McClier . 2753 

Mead  Data  Central  Inc . 113 

Metallic  Bonds  Ltd . 2211 

MGl  International  Inc . 1131 

Micro  Systems  Specialists  Inc . 1488 

Micro  Voice  Applications  Inc . 553 

Mid-America  Graphics  Inc . 2453 

Midwest  Independent  Postal . 3017 

Midwest  Publishers  Supply  Co . 985 

Miracle  Industries  Inc . 2231 

Mission  Critical  Technologies . 494 

Mitsubishi  Heavy  Industries  Ltd . 1437 

Monotype  Systems  Inc . 1219 

Mortgage  Market  Information  Services  Inc . 962 

Muller  Martini  Corp . 2431 

Multi-Ad  Services  Inc . 171 

NAPP  Systems  Inc . 2071 

NCS  Inc . 2731 

Neasi-Weher  International . 151 

NENSCO . 1665 

New  Horizons  Group . 677 

NewsBank  Inc . 688 

Newspaper  Association  of  America . 347 

Newspapers  &  Technology . 1695 

Newstech  Co . 845 

New  York  Times  News  Service . 276 

Nikon  Inc . 1295 

Nikka  Corp . 1599 

North  Coast  Medical  Inc . 788 

NuArc  Co.  Inc . 1279 

Offset  Technology . 2043 

ONE  Corp . . . 2353 

j  Optronics . 1277 

j  Ovalstrapping  Inc . 2819 

I  Oxy-Dry  Corp . 1731 

Pacific  Newspaper  Services  Inc . 2289 

'  Pako  Corp . 885 

Pamarco  Inc . 2340 

Parascan  Technologies  Inc . 993 

Parsons  Main  Inc . 1747 

Pitman  Co . 1619 

Pongrass  Newspaper  Systems . 163 

j  PostalSoft  Inc . 897 

Power  Strap . 2417 

j  Praxair  Surface  Technologies  Inc . 2777 

)  Precision  Type  Inc . 391 

PrePress  Solutions . 425 

PressLink  Inc . 195 

Printers  Service . 2382 

Progressive  Recovery  Inc . 2759 

I  Publishers’  Auxiliary . 2136 

II  Publishing  Business  Systems  Inc . 759 


t  Publishing  Partners  International . 1189 


Pulitzer  Technologies  Inc . 594 

Quad/Tech  International . 1790 

Quark  Inc . . . 243(XPress),  249(QPS) 

Quipp  Systems  Inc . 2811 

Reeves  International . 2377 

Rendic  International  Corp . 1677 

Reuters  America  Inc . 1469 

Robertson  Press  Machinery  Co.  Inc . 1931 

Rochester  Institute  of  Technology . 2037 

RtKk-Built . 2883 

Rockwell  Graphic  Systems . 1865 

RoTec . 899 

Ryco  Graphic  Manufacturing  Inc . 2011 

Ryder  Commerical  Leasing  &  Services . 2765 

Sandia  Imaging  Systems . 1563 

Scitex  America  Corp . 409 

Screen . 959 

Seiken  Graphics  Inc . 1843 

SeyKild  Publications . 142 

Signode  Corp . 1647 

Sitma  USA  Inc . 1331 

Sixty  Eight  Thousand  Inc . 695 

Smith  RPM  Corp . 2565 

Software  Consulting  Services . 1419 

Stilna  Web  USA  Inc . 1591 

StrntKo  Products  Co . 1691 

Sony  Corp.  of  America . 

SPF-Como . 2211 

Standlee  and  Associates  Inc . 2761 

Star  International  U.S.A.  Corp . 2095 

Stauffer  Media  Systems . 115 

Stepper  Inc . 2825 

Sterling  Packaging  Sytems . 3011 

STl  Inc . 2764 

Strap  Connections  Inc . 1831 

Supply  Tech  Inc . 2239 

Synaptic  Micro  Solutions . 1453 

System  Integrators  Inc . 867 

Tech-Energy  Co . 2111 

Telecorp  Systems  Inc . 136 

Tele-Publishing  Inc . 124 

Tensor  Group  Inc . 1987 

TKS(USA)  Inc . 1137 

Tobias  AsstKiates  Inc . 2383 

Tolerans  Ingol  Inc . 1532 

T/One  Inc . 122 

Total  Systems  Engineering  Inc . 1499 

Transptrrtation  Consultants  Inc . 14% 

Tribune  Media  Services . 1411 

Tribune  Publishing  Co . 1113 

TV  Data  Technologies . 1353 

Ultra  Corp . 158 

Ultra  Publishing  Systems  Inc . 158 

Ultre*,  Div.  of  Linotype-Hell . 1491 

U.M.1 . 2379 

Unisys  Corp . 1097,  1099 

United  Media . 132 

United  Press  International . 116 

UniVend  Corp . 590 

United  Soybean  Board/National  Soy 

Ink  Information  Center . 2472 

URW  Software  &  Type  GmbH . 6% 

Valley  Remanufacturing  Co . 2411 

Varityper/Tegra . 425 

Videojet  Systems  International  Inc . 2739 

Vision  Data  Equipment  Corp . 1723 

VU/Text  Library  Services . 777 

Watson  Furniture  Systems . 140 

WeatherData  Inc . 1631 

Weather  Services  Corp . 148 

Web  Press  Corp . 2175 

Western  Lithotech . 1163 

Western  Roller  Corp . 1478 

Wieck  Photo  Database . 1394 

Willow  Bend  Communications  Inc . 1328 

X-Rite  Inc . 2137 

Zerbey  Newspapers  (Info-Connect) . 677 


INDEX 

TO 

ADVERTISERS 


Alta  Graphics  Inc . 67N 

AM  Graphics . 29N 

Associated  Press . UN,  25N 

Autologic  Inc . 72N 

Brite  Electronic  Publishing . 45N 

Collier-Jackson . 21N 

DPC  International  Inc.  of  Alabama . 52N 

d.y.c.  Supply  Co . SON 

Dynaric  Inc . 47N 

Ferag  Inc . 71N 

Graph'X  Publishing  Systems . 58N 

GMA . 36,37N 

Hall  Processing  Systems . 23N 

Haskell  Company . 39N 

IBM  Source  Electronic 

Information  Solutions . 35N 

Industrial  Noise  Control  Inc . 65N 

Info  Connect  Voice  Information  System  61 N 

Information  International  Inc . 57N 

Inland  Newspaper  Machinery  Corp . 60N 

Innovative  Systems  Design . 53N 

KBA'Motter  Corp . 33N 

Lockwood  Greene  Engineers  Inc . SIN 

Machine  Design  Service  Inc . 43N 

MAN  Roland . 19N 

Micro  Voice  Applications  Inc . 31N 

Midwest  Independent  Postal . S6N 

Mortgage  Market  Information  Services... 48N 

Nikon  Electronic  Imaging . 2N 

Publishing  Business  Systems . 14N,  ISN 

Quickwire . 49N 

Ryder  Truck  Rental  Inc . 17N 

Sandia  Imaging  Systems . SSN 

Software  Consulting  Services . 63N 

Stauffer  Media  Systems . S4N 

Stepper  Inc . 59N 

System  Integrators  Inc . 27N 

Tribune  Media  Services . 5N 


Las  Vegas 
Hotel  Key 

1.  Las  Vegas  Hilton  —  Headquarters  Hotel 

2.  Bally’s  Casino  Resort 

3.  Flamingo  Hilton 

4.  Harrah’s 

5.  Mirage 

6.  Riviera 

7.  Sheraton  Desert  Inn 
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who’s  Showing 
What  Where 


Booth:  2365 

ABB  INDUSTRIAL  SYSTEMS 
INC.,  PRINTING  SYSTEMS  DIV. 


Staffed  by:  John  Jellovitz,  vice  presi¬ 
dent,  general  manager;  Hans  Hirscher, 
sales  manager. 

Introducing:  Elements  of  the  Master 
Printing  System  700,  with  new  capabil¬ 
ities,  include:  MPS  700  Press  Control 
Console  with  ergonomic  design,  full 
graphics  and  fast,  easy  operation;  MPS 
Production  Management  Computer, 
which  interactively  matches  editorial 
and  advertising  staff  requirements  dur¬ 
ing  production  planning  to  optimize 
press  configurations  and  full  presetting 
of  all  press  elements,  and  which  pro¬ 
vides  user-defined  reports  and  analysis 
of  production  data  that  can  be  created 
using  common  PC  database  tools;  new 
digital  AC  and  servo  drives  for  maxi¬ 
mum  efficiency  and  performance  and 
shaftless  machine  designs. 

Booth:  486 

ABDEX  INC. 

Staffed  by:  Richard  Abdoo,  president; 
Rob  Pyburn,  product  engineer. 
Exhibiting:  SpeechDirect  speech- 
recognition  solutions  for  the  publish¬ 
ing  industry.  Demonstrations  of  direct 
connections  to  Atex  and  SlI  terminals 
that  allow  journalists  to  work  within 
their  normal  prepress  environment  via 


voice.  Also  showing  DragonDictate 
30,000-  and  60,000-word  PC-based 
speech-to-text  dictation  systems  for 
PC-based  prepress  or  business  applica¬ 
tions. 


Booth:  1837 

ACCU-WEATHER  INC. 

Staffed  by:  Joel  Myers,  president;  Shel¬ 
don  Levine,  sales  director;  James 
Burke,  Ty  Strohl,  Fred  Standridge,  Jean 
Hauser,  regional  sales  managers. 
Introducing:  Awesome  (Accu-Weather 
Student  On-line  Meteorology  Educa¬ 
tion)  ready-to-use  media  newspaper 
promotional  campaign  to  increase 
readership,  exposure  to  students  at  all 
grade  levels,  and  credit  as  a  community 
science  education  leader. 

Exhibiting:  Color  or  black-and-white 
weather  maps  and  sections  used  by  the 
Associated  Press  and  more  than  170 
newspapers.  Each  section,  fully  cus¬ 
tomized  with  maps,  text,  graphics,  lo¬ 
cal  statistics  and  features,  is  reviewed 
for  accuracy  and  visual  appeal,  then 
electronically  delivered  to  newspaper 
prepress  systems. 

For  its  Perfect  Date  voice/print  per¬ 
sonals,  Accu-Weather  provides  opera¬ 
tion  of  800  and  900  telephone  num¬ 
bers,  electronic  or  overnight  delivery  of 
ready-to-print  personals  sections,  mar¬ 
keting  and  promotional  services  and 
assistance  with  ad  wording  and  place¬ 
ment. 

Fifteen  types  of  voice  information 
for  its  own  FeatureFone  or  any  existing 
voice  computer,  including  local  fore¬ 
casts,  lottery  results,  sports  scores, 
stocks,  entertainment  news,  horo¬ 
scopes  and  soap  opera  summaries. 

Accu-Call  2000  900-number  ser¬ 
vice,  with  weather  forecasts  and  cur¬ 
rent  conditions  for  more  than  2,000 
cities  worldwide,  pays  the  newspaper 
partner  for  each  call. 

Also  available  are  the  InstaSports 
scoreboard.  Hurricane  Hotline  and 
more  than  a  dozen  other  categories  of 
services. 


Booth:  1330 

AD  EXPRESS  INC. 

Staffed  by:  William  Rilling,  president; 
Warren  Hornsby,  executive  vice  presi¬ 
dent,  technical  operations  director; 
Thomas  Plunkett,  vice  president,  na¬ 
tional  sales  director. 

Exhibiting:  Through  agreement  with 
CompuServe  Inc.,  electronic  delivery 
of  camera-ready  ads  from  30  on-line 
advertisers  to  more  than  60  major 
newspapers  via  telephone  modem  us¬ 
ing  custom  software.  The  system  elim¬ 
inates  error-prone  and  labor-intensive 
work  by  both  parties,  is  available 
around  the  clock  and  is  Macintosh  and 
PC  compatible.  Print  quality  is  im¬ 
proved  by  eliminating  the  hardcopy 
scanning,  electronic  confirmation 
streamlines  the  process  and  direct 
transmission  avoids  delay  and  loss. 
Electronic  fax  signals  newspapers  of 
waiting  ads. 


Booth:  209 

AD/SAT,  Div.  of  Skylight  Inc. 

Staffed  by:  David  Hilton,  president, 
CEO;  Jim  Jenkins,  vice  president, 
product  development  director;  Chris¬ 
topher  Wood,  technical  services  direc¬ 
tor;  Robin  Harrington,  account  execu¬ 
tive. 

Exhibiting:  Digital  delivery  of  advertis¬ 
ing  to  newspapers  via  satellite. 


Booth:  1119 

ADVANCED  PUBLISHING 
TECHNOLOGY 

Staffed  by:  Jeff  Sie,  David  Kraai. 
Exhibiting:  Demonstrations  of  ACT 
(Automated  Complete  Typesetting) 
newspaper  editorial,  classified  advertis¬ 
ing  and  pagination  system.  PC-based 
ACT  creates  and  manages  all  page  ele¬ 
ments,  including  editorial,  display, 
classified  and  photos,  using  off-the- 
shelf  word  processing  and  graphics 
programs  for  Windows.  Pagination  uses 
QuarkXPress. 
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Booth:  1195 

ADVANCED  TECHNICAL 
SOLUTIONS  INC. 

Staffed  by:  Raymond  Toothaker,  presi¬ 
dent;  Henry  Kline,  eastern  regional  sales 
manager;  Bill  Maslen,  project  manager; 
Anand  Bangalore,  pagination  director; 
George  Carvill,  marketing  director. 
Introducing:  Osiris  QuarkXPress 
XTensions  to  tightly  integrate  XPress 
with  Osiris  database,  Quiklayout  and 
an  Atex  system,  if  present;  Windows- 
based  classified  advertising;  front  end- 
independent  Windows-based  classified 
ad  pagination;  graphs  option  for  Quik¬ 
layout  to  drop,  scale  and  paste;  ATS 
Workstation  111  LAN,  providing  Win¬ 
dows-based  editor  access  to  Atex. 
Exhibiting:  Osiris  11  publishing  system, 
including  editing,  composition  and 
pagination  capabilities,  with  optional 
high-speed  gateway  to  an  Atex  system; 
Workstation  111  async  for  Macintosh 
and  PCs. 


Booth:  121 

AGENCE  FRANCE-PRESSE 

Staffed  by:  Philippe  Gustin,  regional 
director  for  the  Americas;  Maria 
Mann,  photo  director  for  the  Americ¬ 
as;  Daniel  Oudet,  technical  develop¬ 
ment;  Jacques  Thomet,  regional  sales 
manager  for  the  Americas;  Hugh  Moir, 
technical  director  for  the  Americas; 
Carol  DeHaven,  Sarah  Jackson  Han, 
sales  and  marketing  managers;  David 
Sharp,  infographics  service  editor; 
Jean-Claude  Boksenbaum,  Infograph¬ 
ics  service  director;  Emmanuel  Algleys. 
Exhibiting:  Photo  report,  deliverable  to 
any  picture  desk,  including  AP 
Leafdesk  via  interface  and  Macintosh; 
demonstration  of  service  available  over 
PressLink  and  other  electronic  forums; 
AFP  graphics  in  four  languages  via 
Macintosh,  using  Aldus  Freehand; 
AFP  English,  Spanish  and  French 
newswires. 


Booth:  1283 

AGFA,  Div.  of  Miles  Inc. 

Staffed  by:  Marty  Larkins,  Doris 
Brown. 

Introducing:  Mainstream  image  data¬ 
base,  trapping  and  color-separation 
software;  SelecSet  Avantra  internal- 
drum  PostScript  laser  imagesetter; 
Horizon  Plus  12-bit  color  scanner; 
CRA  RIP  PostScript-compatible  RIP 
for  color  copiers. 

Exhibiting:  Wide  range  of  electronic 
prepress  systems  and  related  consum¬ 
ables. 


Booth:  490 

AGILE  ENTERPRISES  INC. 

Staffed  by:  Frank  Rizzo,  president; 
Douglas  Drane,  business  development. 
Exhibiting:  XAct  Fit  Quark  XTension 
to  TeamBase  SpecialEdition  for  the  PC 
and  Mac,  a  comprehensive  multiserver 
workgroup  publishing  system  designed 
to  match  proprietary  systems’  through¬ 
put  and  large-scale  workflow  capabili¬ 
ties,  integrates  XPress  pages  into  sys¬ 
tem  workflow  for  layout,  makeup  and 
copy  desk  composition.  Copy  editors 
can  toggle  from  MS-Word  to  XPress  for 
WYSIWYG  editing  against  assigned 
page  geometry,  then  move  back  into 
Word  with  all  edits  preserved. 

Also,  demonstration  of  Agent  tech¬ 
nology  highlights  WorkList,  TimeList 
and  WorkPlan  workflow  automation, 
including  use  of  Visual  Basic  scripting. 


Booth:  1794 

AIRLOC  PRODUCTS 

Staffed  by:  Benny  Sgaggero,  general 
manager;  James  Aimone,  executive 
vice  president. 

Introducing:  Machine  precision  level¬ 
ling  mounts;  vibration-isolation 
mounts  for  small  and  large  paper  pro¬ 
duction  machinery. 


Booth:  2477 

ALLEN-BRADLEY  CO. 

Staffed  by:  Don  Schroeder,  drive  sys¬ 
tems  business  director;  Jim  Minue, 
marketing  representative;  Bob  Warzin, 
sales  representative. 

Introducing:  Fully  digital  AC  drive  for 
press  control  to  enhance  productivity 
and  reduce  installed  and  long-term 
costs  to  newspaper  printers. 

Exhibiting:  Press  integration  expertise 
in  the  use  of  its  communication  and 
automation  products. 

Booth:  1576 

ALLPRESS  EQUIPMENT  INC. 

Staffed  by:  Jennie  Schofield,  president. 
Exhibiting:  Parts  for  Goss  Community, 
Suburban  and  Urbanite  presses,  press 
counters,  pressroom  supplies,  remanu¬ 
factured  Community  and  Urbanite 
presses  and  components. 


Booth:  2265 

ALTA  GRAPHICS  INC. 

Staffed  by:  A1  Taber,  president;  Bill 
Kanipe,  mailroom  products  vice  presi¬ 
dent;  A1  Taber  Jr.,  director. 


Exhibiting:  Information  and  display  of 
used  double-  and  single-width  newspa¬ 
per  presses  and  mailroom  and  bindery 
equipment.  Demonstration  of  Piab 
vacuum  pumps  for  use  with  inserters 
and  other  equipment.  Specialists  in  re¬ 
cycling  used  Goss  Metro,  Metroliner, 
Headliner  Offset,  Urbanite,  SSC,  SC 
and  Community  presses;  Muller-Marti- 
ni,  McCain  and  Macy  inserters  and 
mailrooms  by  Quipp,  Hall  and  Idab. 
Consulting  and  appraisal  service  for 
press  and  mailroom  equipment. 


Booth:  2478 

ALVEY  INC. 


Staffed  by:  Nick  Osterholt,  vice  presi¬ 
dent;  Mike  Baker,  account  manager. 
Introducing:  Alvey  600  LTN  automat¬ 
ic  palletizer  automatically  stacks  up  to 
40  newspaper  bundles  per  minute  onto 
pallets. 

Exhibiting:  Entire  line  of  equipment  to 
automate  newspaper  bundle  handling. 
Videotapes  and  literature  available  on 
automatic  palletizers,  conveyors  and 
sortation  systems.  Booth  is  shared  by 
the  Buschman  Co. 


Booth:  2043 

AMERICAN  GRAPHICS 

Staffed  by:  Jack  Thomsen,  A1  Gevis, 
Bill  Nicol,  Alison  Harris,  Kim  Solo¬ 
mon,  Dave  Romber. 

Introducing:  122  jaw  folder  capable  of 
running  10  webs  broadsheet  at  up  to 
50,000  cph  gives  newspaper  press  high¬ 
speed  quarterfolding  and  broadsheet 
folding  accuracies  required  for  special 
sections  and  advertising  pieces. 

One-to-one-geometry  printing  unit 
with  available  three-form  roller  inker 
for  superior  coverage  and  full  automa¬ 
tion,  including  remote  inking,  all-mo¬ 
torized  registers  and  other  labor-saving 
features.  Four-high  configurations, 
stacked  units  and  floor-mounted  single 
units  available. 

Exhibiting:  Offset  Technology  splicers 
and  infeeds,  ribbon  decks,  water-circu¬ 
lating  systems  and  stackers;  American 
Graphics  former  board  conversion  kits. 
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The  Rating  Game. 


Newspaper  advertising  was  once  a  well-defined,  It  all  leaves  you  to  grapple  with  more  rates  and 

uncomplicated  business.  Then  came  dramatic  contracts  than  a  Russian  chess  master  has  moves, 

changes.  Customers  becoming  more  demanding  That’s  where  Publishing  Business  Systems  can 

and  very  fickle.  Non-traditional  competition  eroding  help.  Our  MediaPlus™  Advertising  Management  software 
your  revenue  base.  puts  you  in  control.  It  is  written  in  a  fourth-generation 

You’re  fighting  back  with  a  game  plan  that  is  database  language  to  give  you  the  capacity  and  flexibility 

broad-based  and  varied.  It  includes  packages  and  to  routinely  manage  as  many  rates  and  contracts  as  your 
deals.  Zoned  editions.  Neighborhood  editions.  ROP  business  dictates. 

and  FSI’s.  Linage  buys  that  can  be  structured  1 8  Advertising  Management  is  the  solution  to  tracking 

ways  ’til  Sunday.  Promotions,  special  sections,  needs,  too.  Want  a  detailed  look  at  your  top  50  or  1 00 

direct  mail  tie-ins  and  much  more.  advertisers?  That’s  easily  accomplished  with  Advertising 


1 


We  can  help  you  master  it. 


Management.  Or,  say  you  are  doing  a  robust  business  in  event 
packages,  e.g.,  exhibit  space,  ROP  advertising  and  direct  mail. 
The  problem  is  you  are  limited  to  flat-rate  charging  because  your 
antiquated  system  can’t  break  out  the  various  components. 
Advertising  Management  is  designed  to  give  you  whatever 
breakouts  you  need  for  a  crystal  clear  revenue  picture. 

Accounting,  billing,  receivables,  cash  applications — 
Advertising  Management  lets  you  generate  the  reports  you 
need  when  you  need  them.  A  hard-working  marketing  tool, 
for  sure.  Advertising  Management  doesn’t  require  a  lot  of 
hard  work  to  learn. 


In  fact,  customers  report  that  ease  of  use  is  a 
hallmark  of  all  MediaPlus  products.  That’s  rewarding  to 
hear.  And  no  doubt  one  of  the  reasons  newspapers 
throughout  North  America  are  making  PBS  the  preferred 
source  for  their  business  software  needs. 

It’s  your  move.  Contact  Gina  Spiller,  our  manager 
of  product  development,  at 
708  699-5727.  Or  write  her 
at  1350  East  Touhy  Ave., 

Des  Plaines,  IL  60018. 


mihliRhinn  hiiRinRRR  RiiRhflmR 


Visit  us  at  Booth  759  during  NEXPO. 


Booth:  2783 

AMERICAN  PRINTER/PREPRESS 
LINKS 

Staffed  by:  John  Favat,  publisher. 
Exhibiting:  Current  issues  of  and  free 
subscription  forms  for  American  Print¬ 
er  and  Prepress  Links  magazines.  The 
latter  is  targeted  to  professionals  in  all 
segments  of  the  graphic  arts  and  focus¬ 
es  on  the  electronic  color  prepress 
market. 


Booth:  2831 

AM  GRAPHICS 


Staffed  by:  Dick  Bonnie,  president;  Ed 
Young,  sales  vice  president;  David 
Slauter,  marketing  and  administration 
manager. 

Introducing:  Full  line  of  Sheridan  Sys¬ 
tems  integrated  software,  including 
ICS  and  AMCS  for  expanded  process- 
control  integration;  Prima  and  Prima- 
lite  for  complete  supervisory  control 
integration  of  the  mailroom;  Sheridan 
Selective  Inserting  System  for  targeted, 
individualized  insert  packaging  with 
ink  jet  addressing;  NP225  hopper 
loader. 

Exhibiting:  Sheridan  NP630  expand¬ 
able  straight-line  inserter  with  ICON, 
NPlOO  delivery  gripper  conveyor, 
NP200  press  gripper  conveyor  and 
Class  material-handling  system. 

Booth:  615 

APPLE  COMPUTER  INC. 

Staffed  by:  Tim  Cox,  marketing  man¬ 
ager. 

Introducing:  Line  of  RISC-based  com¬ 
puters,  Power  Macintosh  and  Work¬ 


group  Servers.  With  Radius  Inc.,  will 
feature  “Newsroom  of  the  Future,”  an 
applied  example  of  the  latest  in  digital 
editorial,  graphics  and  production 
technologies  as  envisioned  by  the  San 
Francisco  Examiner. 

Exhibiting:  Products  from  various 
Macintosh  software  vendors. 


Booth:  1396 

APPLIED  ERGONOMICS  INC. 

Staffed  by:  George  Uzupis,  president; 
Luke  Uzupis,  executive  vice  president. 
Introducing:  Solution  Series  universal 
table  frame  applied  with  new  tops  or 
existing  work  surfaces  to  computer  en¬ 
vironments  to  provide  adjustable  work 
surfaces  that  exceed  ANSl/HFS  stan¬ 
dards. 

Table  can  be  adapted  to  any  size 
area,  can  be  single  or  dual  surface, 
cranked  or  electrically  adjusted  and  sit 
to  adjust  or  sit  to  stand  with  minor 
modifications  to  the  basic  product. 

Primary  Solution  universal  table  sys¬ 
tem  can  adapt  to  any  VDT  user  appli¬ 
cation,  eliminating  concerns  related  to 
determining  which  form  the  basic  table 
systems  should  take  at  project  incep¬ 
tion. 

Will  also  feature  Secondary  Solution 
crank  or  electrically  adjustable  mecha¬ 
nism  that  can  be  mounted  on  any  new 
or  existing  panel  system  to  provide  ad¬ 
justability  where  needed. 

Exhibiting:  Free-standing  table  system 
with  wire  management,  CADD  work¬ 
stations  and  accessories. 


Booth:  795 

ARCHETYPE  INC. 

Staffed  by:  Paul  Trevithick,  president; 
Sue  Robertson,  vice  president;  Todd 
Eckler,  product  manager;  Paul  Cincot- 
ta,  U.S.  sales  director. 

Exhibiting:  InterSep  IMS  3.0  Novell 
NetWare-based  image-management 
system  for  Macintosh  and  Windows 
with  multiuser  image  database,  paste¬ 
boards  for  job  control  and  specialized 
add-on  modules;  standards-based  In¬ 
terSep  OPl  OPl/DCS  image  print 
server  and  spooler  for  multiple  plat¬ 
forms  (A/UX,  SGI,  Sparc,  RS/6000, 
Windows  NT/AS);  Designer  ad  make¬ 
up  software  for  Windows,  with  free  text 
capability  and  able  to  learn  new  ob¬ 
jects  by  examples;  Document  Engine 
standard  publishing  application  frame¬ 
work  and  multimedia  composition  en¬ 
gine  for  print  and  on-line  publishing. 


Booth:  2031 

ARCO  ENGINEERING 

Staffed  by:  Steve  Watson,  president. 
Introducing:  Eight-  or  six-column  digi¬ 
tal  page  packs  designed  to  replace  ex¬ 
isting  mechanical  injector  page  packs. 
Can  be  interfaced  to  any  existing  or 
new  PCS.  Remote  ink  setting  consoles 
available  for  quiet  room  operations. 
Also,  electronic  tension  and  RTPs. 


Booth:  2783 

ARTES  GRAFICAS  MAGAZINE 

Staffed  by:  Juan  Gayoso,  international 
director;  Deirdre  Hands,  international 
sales  executive. 

Exhibiting:  Monthly  for  the  Latin 
American  graphic  arts  industry,  pub¬ 
lished  jointly  by  Coast  Publishing  Inc. 
and  Carvajal  S.A.,  is  the  official  publi¬ 
cation  of  the  16-country  Conlatingraf 
printing  confederation.  Member  of 
Maclean  Hunter  Global  Graphic  Net¬ 
work,  representing  Latin  America. 


Booth:  219 

ASSOCIATED  PRESS 


Staffed  by:  David  Tomlin,  phototech¬ 
nology  and  imagesetting  marketing; 
Mark  Berns,  stocks;  Larry  Blasko,  digi¬ 
tal  ad  delivery;  Jill  Arabas,  Claudia  Di- 
Martino,  fax  and  audiotex  services. 
Introducing:  AP  AdSend  digital  ad  de¬ 
livery  system;  AP  News  Camera  2000 
digital  camera  designed  for  photojour¬ 
nalists  by  the  AP  and  Kodak;  Fast  For¬ 
matter  software  to  speed  output  from 
the  AP  Leaf  picture  desk;  AP  Fax  Ser¬ 
vices,  including  personal  portfolio; 
Grand  Central  Stocks  for  Macintosh 
and  Windows. 

Exhibiting:  AP  PhotoLynx  Powerbook- 
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Wisely,  Ryder  wouldn’t  own 
its  own  newspaper. 

Maybe  you  shouldn’t  own 
your  own  trucks. 


j^jjjbviously,  we’re  news¬ 
paper  people.  But  if  you  own  your 
own  vehicles,  you  may  be  in  the 
wrong  business  too. 

With  a  Ryder  Full  Service 
Lease,  you  get  customized  trucks 
and  spare  or  loaner  vehicles  when 
you  need  them.  A  preventive  main¬ 
tenance  program  and  a  competitively 
priced,  comprehensive  fuel  program. 
And  complete  administrative  and 
safety  services.  All  so  you  can 


concentrate  on  your  newspaper  and  So,  to  learn  how  a  Full  Service  free  brochure  and  “Lease  Versus  Own 


customers,  instead  of  the  business  Lease  can  improve  your  bottom  line,  Analysis.”  And  get  the  scoop  on  news- 


of  vehicle  ownership.  call  1-800~RYDER-OK,  exL  192,  for  a  paper  transportation. 


©1993  Ryder  Truck  Rental,  Inc.  A  Ryder  System  Co.  Ryder  is  an  equal  opportunity  employer. 


RYDER. 

Full  Service  Lease 


Booth:  543 

AUTO-GRAFICA  CORP. 


based  portable  photo  transmitter  and 
editor;  AP  Leaf  Preserver  with  new 
Level  2  software  for  photo  archiving; 
audiotex  services,  Quarterly  Paginated 
Pages;  BusinessWatch;  AP  Mac- 
Archive,  ECRM  imagesetters;  Leaf- 
scan'35  and  -45. 


Booth:  359 

ATEX  PUBLISHING 
SYSTEMS  CORP. 

Staffed  by:  Danny  Chapchal,  presi¬ 
dent,  CEO;  Rod  Fenwick,  marketing 
vice  president;  Barry  Truitt,  sales  vice 
president. 

Introducing:  Deadline  editorial  and 
Enterprise  advertising  front  ends;  line 
of  QuarkXPress-based  PressZGo  pagi¬ 
nation  products  (including  several  of 
use  to  all  XPress  users);  database  and 
production-tracking  systems. 

Each  system  can  be  scaled  to  the 
needs  of  publications  of  different  sizes. 

Hardware  platforms  include  PCs, 
Apple  Macintoshes,  Sun  Microsystems 
workstations  and  IBM  RS/6000s. 
Exhibiting:  EdPage  and  classified  pagi¬ 
nation  systems. 


Booth:  2771 

AUSTIN  CO. 

Staffed  by:  Leonard  Elliott,  vice  presi¬ 
dent  for  newspaper  facilities;  G.V.  Bris- 
ter,  newspaper  facilities  engineering  di¬ 
rector;  Duane  Lofdahl,  newspaper  fa¬ 
cilities  design  director 
Exhibiting:  Photographic  display  of 
current  and  recently  completed  news¬ 
paper  projects  throughout  North 
America  portray  production  plants, 
newsprint  warehouses,  mailrooms  and 
editorial  and  administrative  offices. 
Also  highlights  capabilities  for  innova¬ 
tive  planning  and  implementation  of 
new  facilities,  as  well  as  expansion, 
renovation  and  historical  preservation 
of  existing  buildings.  Emphasis  on  ad¬ 
vantages  of  the  Austin  Method  single¬ 
source,  single-contract  system  that  of¬ 
fers  comprehensive  portfolio  of  services 
to  take  projects  from  conception 
through  completion,  including  systems 
integration  and  installation  of  produc¬ 
tion  equipment. 

Services  include  consulting,  archi¬ 
tectural  and  interior  design,  engineer¬ 
ing  (including  production  layout),  esti¬ 
mating  and  purchasing,  and  construc¬ 
tion  (including  equipment  installation). 
Projects  range  from  small-town  to 
metro  dailies  representing  independent 
and  group-owned  newspapers. 


Staffed  by:  Not  available 
Exhibiting:  Electronic  production  of 
newspapers  and  magazines  using 
equipment  for:  reception/transmission 
of  news  and  photos  from  agencies; 
transmission  of  complete,  ready-to- 
print  pages  from  central  to  remote  lo¬ 
cations  via  satellite  and/or  microwave; 
generation  of  classified  and  display 
ads;  color  reproduction;  page  layout, 
assembly  and  stripping;  multi-terminal 
networked  image  archival;  output  to 
capstan  and  drum-based  imagesetters 
on  paper,  film  or  plate  using  conven¬ 
tional  or  stochastic  screening. 


Staffed  by:  Dennis  Doolittle,  presi¬ 
dent;  Jim  Hanger,  marketing  vice  pres¬ 
ident;  A1  Brunner,  sales  vice  presi¬ 
dent;  Bob  Oster,  field  operations  vice 
president. 

Exhibiting:  Demonstrations  of  fully  in¬ 
tegrated  PostScript  color  imaging  sys¬ 
tems.  Workstations  on  line  to  APS-lOO 
Production  Director,  multiple  PC  Soft- 
PlPs  and  several  APS-SoftPlP/NT  Al¬ 
pha  RlPs  for  onward  transmission  to 
APS-6/108FC  Lightning  Laser  Imagers, 
and  APS-7  EnviroSafe  Laser  Imagers. 

Recently  introduced  APS-7  Envi¬ 
roSafe  Imagers  are  part  of  an  imaging 
system  that  provides  environmentally 
safe  dry  process  film  and  paper  output, 
eliminating  water  use  and  the  pur¬ 
chase,  storage,  handling  and  disposal 
of  chemicals  and  related  maintenance. 

Also  demonstrations  of  the  APS- 
FAX  facsimile  transmission  system  in¬ 
terfaced  to  Autologic  output  systems, 
with  input  from  the  APS-Scanner  and 
APS-SoftPlP  RlPs  and  asynchronous 
communication  via  T-1,  ISDN  and 
Ethernet  links  for  maximum  deadline 
throughput. 

On  display  will  be  direct-to-plate 
laser  imaging  products. 


Booth:  1653 

BALDWIN  TECHNOLOGY 

Staffed  by:  Joe  Collins,  newspaper  and 
directory  manager;  John  St.  John, 
Baldwin  Stobb  president. 

Exhibiting:  Accessories  for  news¬ 
papers,  including  automatic  blanket 
cleaning,  press  protection  systems, 
fountain  solution  control  systems,  web 
cleaning  and  stackers. 


Booths:  471,  571,  671 

BASEVIEW  PRODUCTS  INC. 

Staffed  by:  Not  available. 

Introducing:  Library  system  of  indexed 
news  stories  can  be  quickly  searched 
from  any  workstation,  with  ability  to 
cut  and  paste  into  on-screen  story.  Sto¬ 
ries  can  be  saved  into  the  library  indi¬ 
vidually  using  a  new  Archive  XTension 
or  as  copy  stripped  from  XPress  pages 
or  automatically  moved  by  Transporter 
program  from  the  IQue  editorial  sys¬ 
tem. 

Exhibiting:  IQue  editorial  system  with 
AppleShare  server-based,  variously 
searchable  database,  NewsEdit  IQue, 
WireManager  IQue  wire  service  cap¬ 
ture,  CommLink/Plus  IQue  for  trans¬ 
ferring  documents  from  remote  sites  or 
old  front  ends  and  IQueX  XTension  for 
pagination  in  QuarkXPress,  from 
which  changes  made  in  more-readable 
QXEdit  window  are  written  back  to 
the  database  when  a  page  is  saved. 
Also,  QTools  XTension  provides  time¬ 
saving  utilities  for  copy  routing. 

ClassManager/Plus  classified  adver¬ 
tising  system  with  realtime  WYSIWYG 
composition  works  in  conjunction 
with  DisplayManager  display  ad  track¬ 
ing  and  billing  and  ClassFlow  pagina¬ 
tion  Xtension.  New  features  include 
improved  user  interface,  easier  learn¬ 
ing  and  “Link  to  EPS  File,”  which  al¬ 
lows  onto  a  paginated  classified  page 
ads  created  with  XPress,  Multi-Ad 
Creator  or  other  programs  creating 
EPS  graphics. 

CirculationPro  package  includes 
Circulation  Database  handling  sub¬ 
scription  tracking  and  marketing  func¬ 
tions,  Distribution  Handler  to  auto¬ 
mate  most  aspects  of  delivery  and  sin¬ 
gle-copy  sales  and  Preprint  Handler  to 
coordinate  insertion  of  preprinted  ad¬ 
vertising.  Latest  version  includes  back¬ 
up  reminders,  data  compression,  ad¬ 
dress  validation  for  Postal  Service  stan¬ 
dard  and  telemarketing  feature. 


Booth:  1430 

BE&K  CONSTRUCTION  CO. 

Staffed  by:  Juergen  Matt,  projects 
manager;  Gary  Furlong,  project  man¬ 
ager. 

Exhibiting:  Engineering  and  construc¬ 
tion  company  with  full  range  of  ser¬ 
vices  needed  to  build  new  newspaper 
facilities  or  update  existing  ones.  Re¬ 
cent  projects  include  new  production 
plants  for  Richmond  (Va.)  Newspapers 
Inc.  and  the  Winston-Salem  (N.C.) 
Journal.  Planning,  architectural,  engi¬ 
neering,  project  management,  con- 


Booth:  819 

AUTOLOGIC 
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GEOMAN:  Innovation  in 
tower  press  technology 


The  flexible  production  system 
of  70,000  newspapers/hour 

»  New  angle  bar  cxxicept  makes  fully  autornatic 
changeover  and  pressing  possible  for  the  first  time 
I  New  bearing  technology  eliminates  the  need  for 
bearers  and  presents  new  dimensions  in  the 
70,000  cph  class 

I  New  plate  adjustment  compensates  fan  out  effects 
in  tower  leads 

I  New  page  v/ide  portable  ink  fountains  deliver  fast 
chan^  with  low/rc  waste 
I  New  sirtgle  rTKJtor  drive  for  irxlependent  makeready 
and  automatic  true-to-register  clutch  engagement 
I  New  folder  generation  features  a  3;  2  tucker  design 


MAN  Roland  Web  Press  Division 
20  Gutenberg  Drive 
North  Stonington,  CT  06359-0280 
Phone:(203)599-7000 
Fax:(203)599-7123 


struction,  maintenance  and  total  pro¬ 
ject  development  services  include  mas¬ 
ter  planning,  alternative  site  studies, 
remodeling  and  relocation,  environ¬ 
mental  studies  and  permitting,  printing 
systems,  material-handling  and  mail- 
room  (conveying)  systems,  mechanical 
systems  (ink,  HVAC,  etc.),  project  di¬ 
rection  and  administration,  budgeting 
and  cost  control,  scheduling,  contract 
negotiations  management,  procure¬ 
ment  and  quality  control. 

Booth:  2723 

BELLATRIX  SYSTEMS  INC. 

Staffed  by:  Steve  Morris,  sales  and 
marketing  vice  president. 

Introducing:  Hand-held  Wand  II  for 
collecting  data  from  the  Single-Trak 
system  of  electronic  coin  mechanisms 
for  single-copy  sales.  Palm-sized  wand 
powered  by  replaceable  lithium  battery 
now  has  a  fully  lighted  keypad  and  dis¬ 
play,  advanced  editing  features  and 
programmable  keys  for  special  needs. 
Exhibiting:  Demonstration  of  Single- 
Trak  system  for  tracking  single-copy 
sales  and  display  of  Coin  Wizard  elec¬ 
tronic  totalizer  coin  mechanism  used 
at  more  than  200  North  American 
newspapers. 

Booth:  112 

BETA  INDUSTRIES 

Staffed  by:  Arnold  Serchuk,  president; 
Steve  Goldstein,  sales  vice  president. 
Introducing:  Betalog  black-and-white 
and  color  portable  transmission  and 
reflection  densitometers  for  press  and 
prepress,  including  Platemaster  black- 
and-white  reflection  densitometer  for 
printing  plate  quality  control,  which 
reads  any  plate  regardless  of  grain,  col¬ 
or  or  texture,  with  360°  and  90°  illumi¬ 
nation  pick-up.  Measures  evenness  of 
coating,  plate  dot  gain  and  sharpening 
before  press  run. 


Exhibiting:  Hand-held,  rechargeable 
Beta  Color  Proofing  Viewer  for  visual 
color  analysis  of  proofs,  press  sheets 
and  color  bars  magnifies  to  lOOX  and 
enhances  yellow  contrast.  Helps  to 
identify  and  correct  gain,  slurring,  dou¬ 
bling,  ink-to-water  balance  and  other 
often  hard-to-find  process  printing 
problems.  Also,  loupes,  anti-static 
brush,  screen  tints,  contact  screens, 
automatic  darkroom  door  and  Pantone 
books. 


Booth:  689 

BERGES  ET  COMPANY  INC. 
(BETCO) 

Staffed  by:  Gustavo  Berges,  president, 
CEO;  Braulio  Fernandez,  Maricruz 
Puig-Corve,  territorial  managers;  Bob 
Jorritsma,  service,  training  and  support 
manager;  Dennis  Morales  de  Ferndn- 
dez,  product  and  marketing  manager. 
Exhibiting:  Supplier  and  integrator  of 
digital  prepress  high-end  desktop  pub¬ 
lishing  and  color  separation  equipment 
for  Latin  America  and  the  Caribbean. 
Authorized  distributor  of  AESP,  Beta 
Industries,  LogEtronics,  Macnet,  Mi- 
cronet,  Newgen,  Nikon,  Optronics, 
Radius,  RasterOps,  Summagraphics/ 
Houston  Instruments,  Tektronix  and 
Umax.  Products  cover  image  capture, 
imagesetting,  film  processing,  high-res¬ 
olution  video  display,  memory,  storage, 
digital  proofing,  color  printers  and 
densitometers. 


Booth:  1121 

BIDCO  MANUFACTURING 
CORP. 

Staffed  by:  Harvey  Bidner,  president; 
Thomas  DiFazio,  manufacturing  vice 
president. 

Introducing:  FrontPage  108CSP  image¬ 
setter  with  on-line  processor.  The  ear¬ 
lier  35'7ininute,  108-pica-wide  Front- 
Page  108CS  now  incorporates  the  new 
Bidco  punch  register  system.  Designed 
to  run  full  pages  with  head  and  tail 
punches,  the  unit  also  will  output  gal¬ 
leys  with  almost  no  film  waste. 


Booth:  2683 

BLEVINS  HARDING  GROUP 

Staffed  by:  Chuck  Blevins,  CEO;  Ken 
Harding,  president;  Dave  Ehrhardt, 
Dick  Keener,  Rick  Ruffino. 

Exhibiting:  Photographs,  models  and 
graphics  depict  methodology  used  and 
solutions  created  for  recent  newspaper 
projects.  Services  cover  long-range  and 
strategic  planning,  facility  design,  er¬ 


gonomic  evaluations  and  quality/ 
process  consulting.  Projects  include 
packaging  center  expansions,  new  re¬ 
mote  production  plants  and  office  re¬ 
configurations. 

Also  displaying  innovative  look  at 
reengineering  today’s  newspaper  for  to¬ 
morrow.  Information  available  on 
training  programs,  process  and  quality 
audits  for  community  and  metropolitan 
newspapers. 

Booth:  2471 

BOB  RAY  A  ASSOCIATES  INC. 

Staffed  by:  John  Steker,  sales  vice  pres¬ 
ident;  Robert  Ray,  president. 
Exhibiting:  Photographic  documenta¬ 
tion  of  recently  completed  newspaper 
installation  projects.  Press-installation 
contractor  specializes  in  providing  to¬ 
tal  service  support  for  newspaper  pro¬ 
duction  facilities. 


Booth:  277 

BRAINWORKS  INC. 

Staffed  by:  Fred  Turner,  president; 
Michael  Lynch,  new  product  develop¬ 
ment;  Sheryl  Heather,  marketing. 
Introducing:  Windows-based  integrat¬ 
ed  advertising-management  software. 
A/r  Works  accounts  receivable  system 
operates  with  user’s  choice  of  balance 
forward  or  open  item  accounting  and 
offers  comprehensive  sales-manage- 
ment  reporting,  in-depth  credit-man¬ 
agement  features,  classified  interface 
and  accounting,  and  ad  export  for  pag¬ 
ination. 

Authorized  distributor  of  Managing 
Editor  Software’s  Ad  Director  and  Page 
Director  products  for  complete  adver¬ 
tising  control  from  insertion  order  to 
composition. 


Booth:  2131 

BRITE  VOICE  SYSTEMS  INC. 

Staffed  by:  Bud  Calvert,  vice  president, 
media  division  general  manager;  Dan 
Weatherford,  senior  product  manager; 
Kyle  Rogg,  product  manager;  Colby 
Atwood,  Darrell  Stewart,  Norton  jack- 
son,  regional  sales  managers. 
Introducing:  Audiotex  equipment 
manufacturer  and  service  provider  for 
newspapers,  founder  of  CityLine  Net¬ 
work,  offers  classified  database  search 
products  for  car,  home  and  rental  prop¬ 
erty  categories. 

Exhibiting:  Hands-free  900-number 
personals  and  next-generation  person¬ 
als  through  Person-to-Person  service 
using  credit  card-based  technology 
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^  Get  The 
f  Disk  And  Ej 

►  our  Da‘3h 

►  Marketing  C 


New  Profits  From  Every  Comer  Of  Your  Market 

Give  your  advertisers  the  targeted  coverage  they 
demand.  Build  your  circulation  with  promotions 
geared  to  specific  audiences.  And  increase  your 
direct  mariceting  success  and  profits. 

All  from  your  own  desktop. 

Introducing  VisionShiftn.  Database 
Marketing.  Client/server  software,  just  for 
newspapers,  from  Collier-Jackson. 


Update  your  data 

as  often  as  you  need  -  even  daily  - 

under  your  own  control.  Use  your  data  to  drive 

telemarketing,  direct  mail  and  alternate  delivery. 

And  as  marketing  results  pour  in,  use  our 
Windows™-based  reporting  tools  to  easily  analyze 
them,  choose  new  segments  to  pursue  and  embed 
customer-specific  information  into  your  follow-up 
activities. 

Which  is  what  database  marketing  is  all 
about  in  the  first  place. 


Ibra  Prospects  Into  Customers. 

There’s  much  more  to  learn,  so  take  the  next  step. 
We’ll  send  you  our  FREE  demonstration  disk  so 
you  can  take  a  quick  tour  of  Vision5/uyr  Database 
Marketing. 

It  could  give  your  marketing  a  whole 
new  direction. 


Automobll*  PurchaMS  By  lype  of  Servic* 


To  receive  your  FREE  demo  disk,  call  the 
Collier-Jackson  Information  Center,  813/878-7867. 
Or  FAX  us  now  at  81 3/876-8786. 


Direct  Marketing  With  No  Limits. 

If  you’ve  discovered  the  limitations  of  other 
marketing  systems,  you’ll  appreciate  the  flexibility 
and  ease-of-use  built  into  VisionShift. 

Its  SQL-compatible  relational  database 
accepts  data  from  a  variety  of  sources. 

So  you  can  combine  circulation  data,  advertisers’ 
mailing  lists  and  more  into  a  single,  targetable 
marketing  resource. 


CoIIier-Jackson 

3707  West  Cherry  street 
Tampa,  FL  33607 


VisionSAi/r  is  a  trademark  of  Collier-Jackson.  Windows  is  a  trademark  of  Microsoft  Corporation. 
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that  allows  callers  to  talk  directly  to 
each  other  using  phantom  phone  num¬ 
bers.  Also,  a  complete  package  of  in¬ 
formation  services  delivered  via  digital 
satellite  network. 


Booth:  586 

BUREAU  ONE/PHONE  TRADER 

Staffed  by:  Jay  Shepard,  president; 
Chris  Schott,  national  accounts  man¬ 
ager;  Jim  Spotts,  Bureau  One,  East. 
Introducing:  Nationwide  camera-ready 
voice  personals  ads  from  around  the 
country  with  various  designs  to  suit 
publication  style.  Customized  Stand¬ 
alone  Pools  with  Area  mode  allows  the 
publication  to  create  a  database  exclu¬ 
sive  to  its  readership.  Fax  Browse  Date 
line  offers  competitive  options  for 
maximum  use  of  marketing  base.  Non 
900  Coupon  Membership  Option  pro¬ 
vides  alternative  billing  for  additional 
access  consumer  friendliness.  Auto¬ 
mated  Credit  Card  Debiting  can  be 
used  for  other  services  or  added  to  900 
alternative  billing  service.  Real  Time 
ANI/ISDN  protects  customers  and 
controls  fraud.  Local  Systems  Option 
@  Publisher  Location  gives  a  competi¬ 
tive  edge  and  profitability  with  no-cost 
equipment.  “Second  Time  Around” 
40s-and-over  national  database  covers 
more  mature  readers.  Voice  Personals 
Doctor  Available  to  any  Publisher  of¬ 
fers  in-house  experience  to  ensure  Per¬ 
sonals  success. 

Exhibiting:  Touch  Fone  Classifieds. 


Booth:  487 
BUSINESS  LINK 
COMMUNICATIONS 

Staffed  by:  Todd  Melet,  president; 
Michael  Schoolnik,  vice  president. 
Exhibiting:  Demonstration  of  high¬ 
speed,  wide  area  network  solutions  for 
delivery  of  advertising  to  a  newspaper’s 
central  server  using  ISDN  and 
Switched  56  services  includes  digital 
insertion  orders,  bulletin  board  and 
messaging  software  allowing  easy  com¬ 
munication  with  clients.  The  system 
tracks  activity,  allows  users  to  access 
private  folders  for  items  such  as  special 
fonts  and  performs  other  management 
tasks.  Around-the-clock  telecommuni¬ 
cations  and  imaging  support  offered 
seven  days  a  week. 

Installation  and  training  are  provid¬ 
ed. 

Authorized  sales  agent  for  Nynex 
and  Pacific  Bell,  as  well  as  marketing 
agent  for  AT&T. 


Booth:  1833 
CANADIAN  WEB 
CONSULTANTS  LTD. 

Staffed  by:  Stephen  Tweddle,  presi¬ 
dent;  Michele  Belanger,  vice  president. 
Exhibiting:  Services  include  in-house 
hands-on  training,  managerial  coun¬ 
seling,  employee  enrichment  programs, 
training  and  maintenance  programs, 
seminars,  contract  negotiations,  plant 
layout  and  planning,  press  installa¬ 
tions,  project  coordination,  press  re¬ 
pairs  and  rebuilding,  equipment  evalu¬ 
ation. 


Booth:  1435 

CAPITAL  TRACK  CO. 

Staffed  by:  Richard  Vrenna,  president; 
Kathy  Harper,  sales. 

Exhibiting:  Cast-iron  and  low-profile 
newspaper  roll-handling  equipment. 


Booth:  2145 

CARNEGIE  MELLON  RESEARCH 
INSTITUTE  —  COMPUTER  ENGI¬ 
NEERING  CENTER 

Staffed  by:  Ronald  Krutz,  director; 
Robert  Ramey,  research  programs 
manager;  Regis  Leonard,  senior  scien¬ 
tist;  Tron  McConnell,  research  group 
leader;  Dennis  Whalen,  project  engi¬ 
neer. 

Introducing:  Integrated  Totalizing  and 
Bundle  Distribution  System  provides 
complete  product  accountability  be¬ 
tween  the  presses  and  delivery  trucks. 
Design  accommodates  any  number  and 
type  of  presses,  inserters,  conveyors 
and  bundle-delivery  systems.  Each  sys¬ 
tem  includes  tailored  operator  displays 
and  reports.  System  is  part  of  the  Inte¬ 
grated  Newspaper  Control  System,  de¬ 
signed  to  track  all  phases  of  the  pro¬ 
duction  environment  from  raw  materi¬ 
als  to  finished  products  in  the  field. 
Exhibiting:  Stand-alone  tray-control 
retrofits  and  totalizer  systems. 


Booth:  1611 

CASCADE  SYSTEMS  INC. 

Staffed  by:  Philip  Rugile,  marketing  di¬ 
rector. 

Introducing:  Artwork  Delivery  Systems 
(ADS)  is  a  Macintosh-based  digital 
transmission  system  focused  on  retail 
advertisers  to  allow  for  electronically 
created  and  distributed  display  adver¬ 
tising  to  newspapers.  ViewFlow  man¬ 
agement  tracking  tool  for  viewing 
pages,  sections,  editions  and/or  zones 
and  the  status  relative  to  production 


deadlines,  runs  under  Windows  (Mac 
version  in  development)  and  uses  Ex¬ 
cel  interface  to  display  pages  and  com¬ 
ponents  such  as  pie  charts,  page  dum¬ 
mies  or  Adobe  Acrobat  “page  proofs.” 
It  runs  with  Cascade’s  DataFlow 
Sybase  SQL-based  production  and 
workflow  management  system  for  PCs 
and  Macs  that  integrates  with  existing 
display  ad  and  editorial  systems.  Im- 
ageFlow  graphics  management  server 
controls  output  queues,  creating  low- 
resolution  files  via  OPI  and  supports 
all  major  file  formats. 

Pre-Flight  Check,  used  within  Im- 
ageFlow  server,  scans  completed  pages 
prior  to  output  to  ensure  all  high-reso- 
lution  graphics  exist  on  the  network.  If 
not,  it  will  look  on  all  servers  and  opti¬ 
cal  storage  devices,  retrieve  them  and 
permit  final  output.  If  graphics  are  un¬ 
available,  the  user  is  automatically  no¬ 
tified  via  e-mail  while  the  page  is  put 
on  hold. 

The  Windows-based  Natural  Search 
Engine  uses  probabilistic  searching  to 
find  and  retrieve  text  and  graphics. 
Eliminating  the  need  to  use  Boolean 
operators,  it  builds  weighted  hit  lists 
based  on  previous  use,  automatically 
indexes  published  material  and  sup¬ 
ports  most  graphics  formats,  ASCII 
text  and  Portable  Document  Format. 


Booth:  1153 

CCI  EUROPE 


Staffed  by:  Torben  Sprensen,  manag¬ 
ing  director,  Denmark;  Richard  Tamar- 
go,  general  manager,  U.S.A.;  Johnny 
Thpgersen,  Jprgen  Valkaer,  system  ad¬ 
visors;  Jerru  Uden,  sales  representative; 
Erik  Kirchert,  application  consultant; 
others. 

Introducing:  NewsDesk  integrated  ed¬ 
itorial  system  based  on  standard  hard¬ 
ware  and  database  technologies  sup¬ 
ports  handling  of  text,  infographics, 
images  and  ads,  as  well  as  page  plan¬ 
ning,  page  creation,  resource  manage¬ 
ment  and  production  control.  All  edi¬ 
torial  processes  can  be  handled  and 
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Meet  the  prototype  for  the  New  HPS  Stacker 


This  durable  unit  (serial  number 
002)  still  runs  today  after  nearly 
20  years  on  the  job. 

It’s  true.  When  HPS  builds 
a  stacker  we  build  it  to  last. 
That’s  why  we  consider  this 
stacker  the  true  prototype  for 
our  new  Dual  Carrier  Stacker. 
But,  since  there’s  just  no  way 
to  make  it  stronger,  we  made  it 
better. 

Sure,  our  HPS  Dual  Carrier 
Stacker  still  counts  and  stacks 
newspapers  and  inserted 

products 
from  an  8- 
page  tab 
to  a  3" 
package, 
but  we  do 
it  faster, 
quieter  and  with  more  preci¬ 
sion  than  ever  before.  Look 
into  our  exciting  new  features 
like  variable  speed  discharge 
which  helps  keep  bundles 
straight  and  crisp. 


Or,  our  optional  non-wire 
infeed,  which  gives  you  the 
flexibility  of  wire  but  with  less 
maintenance.  And,  our  ad¬ 
vanced  touch  screen  informa¬ 
tion  center  that’s  designed  to 
be  simple  and  easy  to  use. 


Call  us  today  for  complete 
technical  details  and  competi¬ 
tive  pricing  information.  Or,  see 
it  for  yourself  at  NEXPO  ’94, 
June  25  -  29  in  Las  Vegas. 

Visit  booth  2553  to  examine 
this  impressive  stacker  and  the 
new  Patriot  Bottom  Wrap. 
This  could  be  the  start  of  a 
long  working  relationship. 


mu 

Processing  Systems 

24400 Spm  Orm 
WesMe,  0H4414S158I 
216/8350700  •  800/477-4742 
FAX:  216/892^119 


controlled  within  the  same  database 
environment. 

Exhibiting:  High-volume  ad-produc- 
tion  database,  with  integration  to  var¬ 
ious  desktop  applications. 

Booth:  2283 

CERUTTI  —  KORTH  AMERICAN 

Staffed  by:  Bob  Mak,  vice  president. 
Exhibiting:  Information  about  single- 
and  double-width  flexo  press  equip¬ 
ment,  including  reels,  printing  units, 
angle  bars,  former  and  folders,  with  ap¬ 
plications  for  newspaper,  telephone  di¬ 
rectory,  book  and  commercial  printing 
(including  newspaper  inserts). 

Booth:  1930 

CHAPEL  HILL 
MANUFACTURING  CO. 

Staffed  by:  Jack  Seeburger,  president; 
Rob  Seeburger,  Norma  Seeburger,  vice 
presidents;  Pamela  Seeburger,  sales  and 
marketing. 

Introducing:  Blue-Lightning  synthetic 
shrink-to-fit,  lint-free  dampener  covers 
available  in  custom  knits,  private  label 
and  bulk  packaging. 

Exhibiting:  Go-Knit  durable,  tightly 
knit  cover  was  developed  to  withstand 
high  speeds  of  offset  presses.  Blue-Boi 
synthetic,  lint-free,  ink-resistant  cover 
is  durable  and  shrinks  to  fit  multidirec- 
tionally  to  create  a  uniform  surface  for 
consistent  water  transfer  without  pat¬ 
terning  or  tracking.  Water-Boi  is  a 
tightly  knit,  dense-pile,  loop-finished 
cover  that  is  specially  treated  to  con¬ 
trol  water  absorption. 


Booth:  488 

CISS  LTD. 

Staffed  by:  Jim  Evans,  George  Palmer, 
Ronnie  Ghee,  Jay  Gustafson. 
Introducing:  MapLine  integrated  data¬ 
base  mapping  tool  to  support  circula¬ 
tion  and  advertising.  Newsline  client- 
server  single-copy  system;  Penline  pen- 
based  wholesalers’  collection  system; 
Truckline  automated  draw/return  data- 
collection  system  across  phone  lines; 
Homeline  client-server  home-delivery 
system. 


Booth:  2385 

CLASSIC  TOOL  A  DESIGN 

Staffed  by:  Jack  Merancy,  marketing 
manager. 

Exhibiting:  Press  replacement  parts  for 
Goss  Metro,  Metroliner,  Mark  I,  II,  IV 


and  V  presses.  Complete  component 
rebuilding  services  on  most  ink  injec¬ 
tor  and  pack  units.  On-site  repair  ser¬ 
vices  in  pressrooms  and  mailrooms  on 
conveyors,  inserters  and  stackers. 

Also  misting-type  dampeners  for 
web  offset  presses  from  Dampening 
Systems  Inc. 

Booth:  133 

COLLIER-JACKSON 

Staffed  by:  Warren  Fletcher,  general 
manager;  Gary  Vigneau,  sales  vice 
president;  Richard  Kitzmiller,  national 
sales  manager;  Richard  Fox,  Jerry  Mar¬ 
tinez,  regional  sales  managers;  Larry 
McGill,  sales  representative;  Molly 
Crews,  newspaper  development  man¬ 
ager;  Gary  Schoessow,  newspaper  mar¬ 
keting  product  manager. 

Introducing:  VisionShift  PC-based 
software  for  ad  order  management  in¬ 
cludes  order  entry,  rating  and  schedul¬ 
ing  in  client-server  Windows  environ¬ 
ment.  VisionShift  database  marketing 
client-server  software  integrates  with 
circulation,  advertising  and  other  sys¬ 
tems  for  complete  and  effective  con¬ 
sumer  and  business-to-business  mar¬ 
keting. 

Exhibiting:  World  Class  Series  newspa¬ 
per  management  software  for  circula¬ 
tion,  advertising,  classified,  layout,  bad 
debt  tracking  and  ad  tracking  for 
Hewlett-Packard  3000  and  9000,  IBM 
RISC  System/6000  and  Digital  Equip¬ 
ment  Corp.  VAX  platforms.  Also 
demonstrating  full  integrated  account¬ 
ing  and  human  resources  products. 


Booth:  163 

COMPUTEREASE 
SOFTWARE  INC. 

Staffed  by:  Carl  Berg,  president;  Carol 
Berg,  vice  president;  George  Pereira, 
sr.  programmer. 

Introducing:  Editing  network  running 
on  Novell  NetWare.  Word  Mover  edit¬ 
ing  with  fast  hyphenation  and  justifi¬ 
cation  via  Quark  h&j  server  XTension 
or  via  Pongrass  Pronto  Composition 
Server.  Quark  tags.  Pronto  markup  and 
layout  geometry  database  control  h&j. 
Accurate  line  endings  and  column 
breaks  are  displayed  in  Word  Mover. 
Output  to  PostScript  devices  via 
QuarkXPress  or  Pronto. 

News  layout  on  Macintosh  worksta¬ 
tions  using  Pongrass  Page  Integrator. 
Layout  database  maintained  by  WM 
Services  NetWare-loadable  module 
and  integrated  with  composition 
servers.  Full-page  output  via  XPress  or 


PPL 

Ad  layout  on  Mac  and  DOS  stations 
using  Adcontrol;  output  to  PostScript 
devices. 

PPI  classified  and  editorial  pagina¬ 
tion  with  Pronto  composition  and 
PostScript  output  will  be  shown  by 
Pongrass  Newspaper  Systems  of  Aus¬ 
tralia. 

Word  Mover  Modem  Server  for  dial- 
in,  dial-out  from  NetWare  using  a 
shared  modem  pool. 

Latest  versions  of  PCMPlus  (now 
with  fast  queue  data  directories  and 
other  performance  enhancements)  and 
SFANET  gateway  software  for  con¬ 
necting  networks  to  Atex  systems. 

Booth  309 

COMPUTEXT  INC. 

Staffed  by:  Nicholas  Koriakin,  sales  di¬ 
rector;  Jimmy  Connell,  president. 
Introducing:  Multi-Edition  Compu- 
Class  enhancement  adds  the  ability  to 
handle  unlimited  number  of  editions, 
with  different  mechanical  specifica¬ 
tions.  Each  edition  can  be  broken 
down  into  50  geographical  zones,  and 
each  zone  can  subdivided  into  50 
smaller  regions.  Pricing  may  be  target¬ 
ed  for  each  zone  and  each  nine-digit 
Zip  code  in  a  zone.  The  entire  advertis¬ 
ing  schedule  and  set  of  charges  can  be 
manipulated  for  each  zone.  Multi-edi¬ 
tions  can  be  especially  accommodating 
for  publishers  who  produce  many 
weeklies  or  shoppers. 

CAT  II,  using  Apple’s  QuickDraw 
GX  Graphics  technology,  creatively 
and  effectively  handles  full  process  col¬ 
or  generation  and  output.  Process  col¬ 
or  is  now  supported  on  all  CompuText 
product  platforms. 

With  Mac-Bridge,  display  ads  made 
up  in  QuarkXPress  or  Multi-Ad  Cre¬ 
ator  are  stored  as  EPS  files  on  Compu¬ 
Text  MultiServers  so  that  all  display 
ads  are  properly  placed  when  Compu¬ 
Text  pagination  outputs  full  broad¬ 
sheet  pages. 

Graphics  Loader  brings  full-resolu¬ 
tion  halftones  and  graphics  into  the 
system,  creating  and  storing  low-reso¬ 
lution  files  along  with  original  high- 
resolution  files  on  the  MultiServers. 

CompuClass  Windows-based  classi¬ 
fied  pagination  offers  full  front-to-back 
and  back-to-front  pagination  in  five 
seconds  or  less  per  page. 

Comet  Il/Capture  easily  handles 
tabular  wire  by  stripping  all  wire  ser¬ 
vice  fixed  spaces  and  replacing  them 
with  customer-selectable  tabular  col¬ 
umn  locations.  It  incorporates  Graph- 
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Begin  NEXPO  '94  uiith  the 
DP  Sniurdag  Horning  Seminar. 

You^l  find  our  new  technology  truly  amazing,  your  potential  savings 
extremely  uplifting  and  the  coffee  and  bagels  absolutely  free. 


Please  join  us  9a.m.  Saturday,  June  25,  at  the  Las  Vegas  Convention  Center,  Room 
N245-^7,  for  a  lively  presentation  and 
discussion  of  the  latest  developments  in  newspaper  technology. 

Learn  how  the  AP  News  Camera  2000  can  beat  deadlines  and  save  you  money  on 
film,  paper  and  chemicals. 

How  AP  PhotoLynx  can  help  your  photographers  rush  photos  from  the  field  to  the 
newsroom  in  record  time. 

How  new  AP  archiving  systems  can  make  your  photo  library  obsolete  and  your 
pictures  more  accessible. 

How  AdSEND,  AP's  new  digital  ad  delivery  service,  can  bring  more  efficiency  to 
your  newspaper. 

How  AP  Basic  will  speed  news  to  smaller  papers  at  special  savings. 

Then,  join  us  at  Associated  Press  Booth  #219  for  hands  -  on  demonstrations  of  these 
important  new  tools  for  your  business. 

We  think  you'll  find  it  very  fulfilling.  With  or  without  the  bagels. 


Mail  or  fax  this  coupon  to  Hal  Budl,  Associated  PresS/  50  Rockefeller  Plaza,  New  Yoric  NY  10020. 

Fox:  1-212-621-1512. 

Dear  Hal, 

Yes,  I  plan  to  attend  the  AP  Saturday  Morning  Seminar,  June  25,  at  9  a.m.  at  the 
Las  Vegas  Convention  Center,  Room  N  245-247.  Please  save  me  a  seat. 

Name: 

Newspaper: 

Address: 


Number  in  my  party: 


My  areas  of  interest  are: 


ics  Loader  for  editorial  work  with  low- 
resolution  images. 

Exhibiting;  Completely  integrated 
high-speed  newspaper  application  soft¬ 
ware  running  on  industry-standard 
PC/Unix  and  VAX/VMS  server  plat¬ 
forms  using  client-server  model  on  a 
TCP-IP  Ethernet  network.  Also  cus¬ 
tom  software,  consulting  and  complete 
system  integration  services. 


Booth:  376 

CRAIG  COLD  TYPE  SUPPLY  INC. 

Staffed  by:  Joe  Craig,  president;  John 
Craig,  vice  president;  Bob  Burns,  sales¬ 
man;  Wayne  Johnson,  production 
manager. 

Introducing;  Duarte  register  pins,  reg¬ 
ister  tabs,  hole  strengtheners. 
Exhibiting:  Polyester,  amber,  ruby, 
vinyls,  border  tapes,  screens,  wax,  wax- 
ers,  light  tables.  Spray  way,  3M  tapes, 
line  gauges,  cutting  mats,  X-Acto 
knives,  more. 


Booth:  1811 

CTEXT  INC. 

Staffed  by:  Larry  Moore,  president, 
CEO;  Eugene  Kiel,  product  develop¬ 
ment  vice  president;  Ed  Rowden,  sales 
and  sales  support  vice  president;  Jim¬ 
mie  Garner,  group  newspaper  develop¬ 
ment  vice  president;  Bob  Engberg,  re¬ 
gional  sales  manager;  Shawn  Pollack, 
AdVision  product  manager;  Sharon 
Boyd,  classified  pagination  product 
manager;  Jeff  Litvak,  editorial  product 
manager;  Dan  Bennett,  editorial  pagi¬ 
nation  product  manager;  Lisa  Austin, 
display  ad  product  manager;  Scott 
Kelsey,  sales  account  representative; 
Beckie  Haubert-O’Brien,  sales  support 
representative;  Mary  Jo  Tischler,  appli¬ 
cation  specialist;  Stacy  Zannoth,  mar¬ 
keting  representative. 

Introducing:  Expressline  editorial  pagi¬ 
nation,  using  XTensions  to  QuarkX¬ 
Press  and  Layout  8000,  includes  auto¬ 
matic  story  fit  and  head  fit  and  the 
ability  to  output  full  pages  to  film. 

AdVision  advertising  system  now 
features  on-line  fax  and  multimedia 
additions. 

Advanced  Layout  and  Pagination 
System  (ALPS)  uses  dynamic  indexes, 
clicking  and  dragging  ads,  dynamic 
jump  boxes,  dynamic  mastheads  and 
continuation  headers. 

Dateline  editorial  system  now  runs 
on  Sybase,  integrates  with  XPress  and 
runs  concurrently  with  pagination  on 
same  workstation. 

Adtracker  display  ad  element  data¬ 


base  tracks  display  ads  and  prevents 
common  errors  such  as  lost  ads  and 
misplaced  corrections.  Features  include 
dynamic  status  bar,  business  system  in¬ 
terface,  desktop  that  launches  other 
applications  (text  editing.  Adept, 
scanning  and  illustration)  and  purge 
routines  based  on  run  date.  Desktop- 
created  text  or  graphics  are  automati¬ 
cally  named  and  linked  to  the  display 
ad  in  the  database. 

Exhibiting:  Adept  display  ad  system; 
Advanced  File  Management  editorial 
system  (AFM);  CText  classified  sys¬ 
tem. 


Booth:  259 

CYBERGRAPHIC  INC. 

Staffed  by:  Don  Hollands,  general 
manager;  Wendy  Bruce,  sales  and  mar¬ 
keting  manager;  Evelyn  Martin,  cus¬ 
tomer  operations  manager;  Ed  Chap¬ 
man,  Western  region  sales  manager. 
Introducing:  Windows  3.11  editorial 
package;  on-line  credit  card  authoriza¬ 
tion;  postal  address  validation;  color 
image  integration;  display  ad  compo¬ 
nent  management;  Executive  Informa¬ 
tion  System  Interface  to  Cross  Target; 
enhancements  to  news  layout  allowing 
for  overlapping  elements;  integration 
of  desktop-created  components  such  as 
QuarkXPress  pages. 

Exhibiting;  PC-based  classified  and  ed¬ 
itorial  applications  for  DOS  and  Win¬ 
dows. 


Booth:  2385 

DAMPENING  SYSTEMS  INC. 

See  Classic  Tool  &  Design 


Booth:  1576 

DAUPHIN  GRAPHIC 
MACHINES  INC. 

Staffed  by:  S.  Jack  Little,  sales  manag¬ 
er;  Ed  Heim,  parts  manager. 
Exhibiting:  Single-width  newspaper 
presses  and  product  enhancements. 


Booth;  1677 

DAVID  M  CO. 

Staffed  by:  E.G.  Mills,  president; 
Charles  Edwards,  technical  service 
manager;  Pat  Mills,  customer  service; 
Charles  Eubanks,  sales  manager. 
Exhibiting:  Quanta-Lith  Special  Edi¬ 
tion  newspaper  no-pack  blanket; 
brochures  and  other  materials;  audio¬ 
visual  presentation. 


Booth:  1476 

DAY  INTERNATIONAL 

Staffed  by:  Chuck  Bertini,  marketing 
services  manager;  Gordon  Edwards, 
sales  vice  president;  Julio  Vela,  Bill 
Smals,  Mike  Treadway,  Larry  Cabaniss, 
sales  directors;  Doug  Trail,  Duane 
Slavik,  John  Brookshier,  Chuck  Jack- 
son,  district  managers;  Wayne  Rentz, 
application  technology;  Jim  Messer, 
product  engineer. 

Introducing:  Neutral-feed,  no-pack 
printing  blanket  designed  to  comple¬ 
ment  Day’s  Newsmaker  8890  no-pack 
blanket  for  double-wide  newspaper 
presses. 

Exhibiting:  8890,  8850  and  8700  blan¬ 
kets  for  single-wide  applications. 


Booth:  2883 

DENEX  INC. 


Staffed  by:  Christer  Olsson,  chairman; 
Gary  Carroll,  president;  Yves  Robinet, 
technical  operations  manager. 
Introducing;  Five  less-expensive  Laser 
CopySensor  models  for  accurate  prod¬ 
uct  counting:  LC  for  lapped  streams. 
Gripper  for  gripper  conveyors.  Edge 
Detector  for  gripper  pickup  or  labeling 
machines.  Micro  with  microprocessor 
for  difficult  streams  and  Pro  for  insert¬ 
ed  product  in  stackers. 

Exhibiting;  PageTrack,  CopyTrack, 
ReelTrack  and  WasteTrack  production 
tracking  and  management  information 
systems  from  reel  receiving  to  dock-de¬ 
livered  bundles.  Systems  use  off-the- 
shelf  software  and  SQL  databases  to 
track  and  control  production  with  real¬ 
time  displays  and  input  through  Mi¬ 
crosoft  Windows.  Final  production  de¬ 
tails  are  offered  in  daily  reports  and 
historically  archived. 

Booth:  108 

DEVELOPMENT 
TECHNOLOGIES  INC. 

Staffed  by:  Bruce  Goodwin,  president; 
Mike  Bugge,  product  management  di¬ 
rector;  Ray  Mesh,  national  sales  man¬ 
ager. 

Introducing:  Devotee  20  low-cost  hy¬ 
brid  rapid-access  film  processor  for 
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The  Hidden  Cost 
Of  A  Cheap 
Publishing  System 


Buy  some  ofi-tlie-stielf  computers,  netwoit  tKem  together,  and  you  have 
a  puhlishing  system  that  doesn't  cost  much.  But  as  you’ll  soon  discover, 
there’s  more  to  a  system  than  a  collection  of  third-party  products. 
Uhdmatdy  the  hidden  “people  costs’’  of  system  support  will  hit  your 
hotlom  line. 

You  need  a  system  that  won’t  leave  you  staring  into  a  hnancial  hlach  hole. 
SII  can  show  you  a  tum-hey  solution  that  meets  your  deadlines,  while 
helping  to  keep  support  and  maintenance  costs  down.  Like  we’ve  already 
done  for  500  mastheads,  worldwide. 

We’re  SII.  Not  the  cheapest  puhlishing  system  you  can  own. 


System 

Intearal 


Integrators,  Inc? 

We  liave  mcne  to  skow  you.  CaD  US  toJ^  (or  your  {lee  copy 
of  SII's  Gjst  of  Oivnersitip  Guide.  1-000-445-4744 

Real  Issues.  Solid  Answers! 


expensive. 
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small-processor  newspapers;  Devotee 
series  of  stand-alone  imagesetting  film 
processors  for  medium-  to  heavy- 
throughput  requirements  in  daylight  or 
darkroom;  Devolink  medium-capacity, 
ruggedized,  heavy-duty  systems  on  line 
to  Agfa,  Scitex,  Linotype-Hell,  Pre¬ 
press  Solutions  (Tegra-Varityper)  and 
other  imagesetters;  Devoplater  low- 
cost  ruggedized  plate  processors;  envi¬ 
ronmental  products  for  air  filtration, 
silver  recovery  and  chemical  disposal. 

Booth:  649 

DEWAR  INFORMATION 
SYSTEMS  CORP. 

Staffed  by:  C.E.  Steuart  Dewar,  chair¬ 
man,  CEO;  Larry  Justice,  president, 
COO;  Jim  Olney,  Barb  Bender,  Sue 
Aubrey,  media  consultants. 
Introducing:  CharmXT  publishing 
tools  for  QuarkXPress  builds  on  some 
of  the  desktop  publisher’s  existing  fea¬ 
tures  and  adds  new  ones  for  greater 
productivity.  Each  is  designed  for  speed 
and  easy  use.  Examples  include:  Re- 
peat-It,  allowing  users  to  tell  Char¬ 
mXT  to  copy  an  item  horizontally  and 
vertically  to  create  a  grid  of  items  in 
seconds;  Stretch-lt  can  stretch  a  quar¬ 
ter-page  ad  to  fill  the  whole  page; 
SmartSize-lt  will  fit  selected  text  into 
its  container  based  on  multiple  typo¬ 
graphic  criteria. 

Exhibiting:  DewarView  Workflow 
Manager  for  Workgroups  and  De¬ 
warView  Pagination  Edition.  De¬ 
warView  uses  other  popular  software 
applications  to  provide  the  functional¬ 
ity  of  a  traditional  editing  system 
while  simultaneously  delivering  the 
benefits  and  architecture  of  off-the- 
shelf,  shrink-wrapped  software.  It  fea¬ 
tures  a  graphical  user  interface,  access 
to  an  SQL  relational  database  and 
seamless  integration  with  desktop 
publishing  software.  Pagination  Edi¬ 
tion  combines  DewarView’s  workflow 
management  features  with  publication 
management  features  to  streamline 
and  automate  page  building.  Working 
in  conjunction  with  a  third-party 
desktop  publishing  application,  De¬ 
warView  Pagination  Edition  includes 
multi-user  access  to  pages,  innovative 
paste-up  tools  and  the  CharmXT 
toolkit  for  QuarkXPress. 


Booth:  2123 

DIAMOND  ROLLER  CORP. 

Staffed  by:  Charles  Stavola,  vice  presi¬ 
dent;  Michael  Lach,  regional  vice 
president;  A1  Reusch,  regional  sales 


representative. 

Introducing:  Newstech  roller  made 
specifically  for  newspaper  printing 
demonstrates  the  toughness  of  a  car¬ 
bon-loaded  product  without  the  possi¬ 
bility  of  black  color  bleed-through 
problems. 

Booth:  233 

DIGITAL  EQUIPMENT  CORP. 

Staffed  by:  Bob  Farquhar,  vice  presi¬ 
dent,  publishing/newspapers;  Bob  Co¬ 
hen,  worldwide  newspaper  manager; 
Gerry  McMahon,  prepress  sales  man¬ 
ager. 

Introducing:  Photo  archiving  and  Win¬ 
dow  color  publishing  solutions. 
Exhibiting:  Products,  solutions  and  in¬ 
tegration  services  for  print  and  elec¬ 
tronic  newspaper  publishing.  Demon¬ 
strations  will  include  applications  fea¬ 
turing  standards-based  editorial, 
classified,  display  advertising,  full-page 
pagination,  color  and  electronic  distri¬ 
bution,  all  tied  together  by  Digital’s 
newspaper-specific  systems  integration 
services. 

As  prime  contractor  and  systems  in¬ 
tegrator,  Digital  integrates  DewarView 
editorial  and  CompuClass  advertising 
systems  with  newspapers’  other  new 
and  existing  systems,  including  output 
devices  and  business  systems. 

Also  demonstrating  library  and  text 
retrieval  from  DataTimes  Inc. 


Booth:  379 

DIGITAL  TECHNOLOGY 
INTERNATIONAL 

Staffed  by:  Don  Oldham;  JoAnn 
Froelich,  president;  Garth  Despain, 
marketing  director;  Ed  Hubbard,  Bryan 
Kelley,  David  Lewis,  Steve  Moon,  John 
Perchulyn,  Marc  Thompson,  regional 
sales  managers. 

Introducing:  New  versions  of  Ad- 
Speed,  PageSpeed,  SpeedWriter, 
ClassSpeed,  SpeedPlanner,  Wire- 
Speed,  ImageSpeed  and  SpeedDriver 
programs  for  the  Macintosh  and  new 
versions  of  database  server  products, 
including  editorial,  advertising,  classi¬ 
fied  and  graphics  database. 

GQL  reporting  from  DT’s  database 
products  based  on  Sybase  Inc.’s  SQL 
Server  software,  as  well  as  third-party 
programs  designed  to  enhance  the  util¬ 
ity  and  productivity  of  DT  database 
programs. 

Exhibiting:  Newspaper  production 
software  based  on  client-server  archi¬ 
tecture  and  SQL  Server  database. 


Booth:  1498 

DIVERSIFIED  PHOTO  SUPPLY 

Staffed  by:  Sol  Fox,  sales  manager;  Dio 
Rendon,  Anthony  Dawson,  senior  ac¬ 
count  executives. 

Exhibiting:  Films,  papers  and  chemi¬ 
cals  from  Kodak,  Fuji,  Ilford  and  Koni- 
ca,  as  well  as  a  full  line  of  lab  supplies 
for  news  photographers. 


Booth:  134 

DOUTHITT  CORP. 


Staffed  by:  Not  available. 

Exhibiting:  Gemini  twin-frame 
platemaker  with  Option  “X”  vacuum 
system  for  continuous  loading  and  ex¬ 
posing  of  materials  for  non-stop  pro¬ 
ductivity.  Both  vacuum  frames  are 
equipped  with  Option  “X”  for  fast  vac¬ 
uum  contact  with  perfect  registration. 
Counterbalanced,  adjustable,  high- 
wattage  metal  halide  printing  lamp 
provides  even  coverage  and  proper  col- 
limation  for  fast,  efficient  exposures  on 
a  wide  variety  of  materials.  Available 
in  sizes  29  x  40  through  48  x  60  (film 
and  plate  size)  and  custom  sizes. 


Booth:  1698 

DREW  RESOURCES  CORP. 

Staffed  by:  Paul  Wavrock,  environmen¬ 
tal  engineering  director;  Charles  Yohn, 
national  sales  manager;  Mike  Drew,  ex¬ 
ecutive  vice  president. 

Introducing:  CRE/MPS-1  filtration  and 
recirculation  platform  is  used  to  recy¬ 
cle  plate  processor  wash  water,  reduc¬ 
ing  water  consumption  by  98-99% 
while  producing  very  clean  water  suit¬ 
ed  to  washing  plates.  Program  logic 
controllers  automatically  monitor  such 
functions  as  flow  rate  and  water  pres¬ 
sure  before  and  after  filters  and  auto- 
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From 

Stand-AijOne 
Machines, To 
Integrated 
Systems... 


Sheridan  Delivers 
World  Class  Newspaper  Solutions 


If  your  newspaper  needs  a  single  piece  of  production-proven 
equipment  or  an  entire  high-performance  system.  Sheridan  can  meet 
your  challenges  today  and  tomorrow. 
The  NP630  expandable  straight-line  inserter  with  ICON.  NP200  press  gripper. 
NP100  delivery  gripper  conveyor,  and  CLASS  material  handling  excels  at  any 
off-line  or  on-line  packaging  requirement.  Improve  their  results  with  our 
advanced  integrated  cdfitrol  software:  ICS^'".  AMCS^''. 
PRIMA^*'.  PRINy\^''-|ite  or  Selective  Inserting, 
f^ely  on  Sheridan  s  low  maintenance,  fast  make-ready,  trouble-free  operation. 
Get  seamless  interfacing  with  current  equipment.  Benefit  from  Sheridan's 
continuous  development  and  refinement  of  electronic  and  software 
automation  products  for  successful  future  integration 
Experience  WORLD  CLASS  satisfaction  that  only  Sheridan  can  deliver. 

C3II  with  your  requirements  today. 


flftennarket 


Sheridan 


lllorld  Class 
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Sheridan  Systems' 

from  Graphics 
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matically  redirect  flow  to  secondary  fil¬ 
tration  system  or  secondary  pump  sys¬ 
tem  if  necessary,  resulting  in  no  down¬ 
time  and  complete  trouble-free  opera¬ 
tion. 

Compliance  Series  of  silver  recovery 
cartridges  operate  longer  and  more  ef¬ 
fectively  than  any  other  environmental 
compliance  system,  resulting  in  lower 
cost  and  higher  silver  yields.  Even 
greater  efficiency  is  achieved  when 
combined  with  the  new  CMS-Il  envi¬ 
ronmental  metering  station. 

RDFW-III  chemical  management 
system  recycles  processor  developer, 
fixer  and  wash  water  in  one  compact 
unit,  performing  in-line  electrolytic  sil¬ 
ver  recovery,  reducing  consumption  by 
up  to  70%  and  cutting  wash-water  use 
by  95%.  Chemical  by-products  are  fil¬ 
tered,  and  chemical  additives,  which 
replace  the  specific  chemicals  con¬ 
sumed  in  the  photographic  reaction, 
are  injected  into  both  the  developer 
and  the  fixer  lines  to  ensure  stable 
quality  control. 

Also,  information  on  zero  discharge 
at  newspapers,  as  achieved  at  Califor¬ 
nia’s  San  Gabriel  Publishing,  the  Final 
Treatment  System  vacuum  distiller  for 
chemicals  that  may  not  be  legally  sew¬ 
ered  reduces  hazardous  waste  disposal 
costs  by  95%  or  more,  and  complete 
environmental  packages. 

Booth:  143 

DSI 

Staffed  by:  Not  available. 

Exhibiting:  PaperTrak  family  of  news¬ 
paper  business  software  products  avail¬ 
able  on  several  Unix  platforms  and  in¬ 
cluding  a  versatile  4GL  report  writer: 
Oracle  7  relational  database  manage¬ 
ment  system,  comprehensive  database 
strategic  mapping,  circulation  database 
marketing/TMC,  display  advertising 


receivables,  accounts  payable,  payroll, 
cash  register,  classified  transient  man¬ 
agement,  newsprint  inventory  and  ful¬ 
ly  integrated  general  ledger. 

Also  offers  CompuText  editorial,  ad¬ 
vertising  and  pagination  products. 


Booth:  333 

DUPONT 

NEWSPAPER  SYSTEMS 

Staffed  by:  Thomas  Faughnan,  presi¬ 
dent;  David  Lightfoot,  sales  and  mar¬ 
keting  vice  president;  Timothy  Flaher¬ 
ty,  product  marketing  vice  president. 
Introducing:  Whirlwind  advertising, 
editorial  and  pagination  systems  with 
powerful  text  and  graphic  relational 
databases.  Whirlwind  connect  is  a  gen¬ 
eral-purpose  tool  to  connect  third-par¬ 


ty  applications,  including  a  pagination 
application,  to  Whirlwind  editorial. 
The  first  example  is  Paragon  ProType 
pagination  now  designed  for  news¬ 
papers’  deadline  challenges.  Open 
client-server  system  supports  PCs, 
workstations.  Macintoshes  and  X-ter- 
minals. 

Also,  Windows  version  of  Crosfield 
Canada’s  Solo  Newsline  product,  en¬ 
hancements  to  Solo  for  the  Macintosh 
and  demonstrations  of  beta  version  of 
Crosfield  archiving  product. 


Booth:  2619 
DYC  SUPPLY  CO. 

Staffed  by:  David  Kennedy,  vice  presi¬ 
dent,  general  manager;  Frank  Renda, 
manufacturing  vice  president;  Jeff  Bal- 
cer,  western  regional  sales  representa¬ 
tive. 

Introducing:  No-Pac  for  newspaper 
presses  that  require  .086  gauge;  No-Pac 


8400  water-resistant  backing  for  use 
on  Goss  Metro  and  TKS  presses. 


Booth:  2373 

DYNALITH  INC. 

Staffed  by:  Lila  Simmons,  sales  direc¬ 
tor;  Connie  Coughenour,  sales  repre¬ 
sentative. 

Introducing:  Newest  environmentally 
responsible  subtractive  and  additive 
offset  plates  and  related  equipment. 
All  chemistry  is  environmentally  safe, 
including  film  chemistry.  Also,  new 
waste  ink  reclaimer,  latest  Dynamatic 
subtractive  processor  and  high-resolu- 
tion  laser  imagesetter. 

Booth:  2127 

DUSSELDORF  TRADE  SHOWS 

Staffed  by:  Christian  Winslow,  presi¬ 
dent. 

Exhibiting:  Brochures  for  DRUPA  95 
international  trade  fair  for  printing  and 
publishing,  to  be  held  in  Dusseldorf, 
Germany,  May  5-18,  1995.  Also  infor¬ 
mation  on  hotel  and  travel  arrange¬ 
ments. 


Booth:  2619 

DYNARIC  INC. 

Staffed  by:  Mike  Moses,  sales  vice 
president. 

Exhibiting:  High-speed  cross-tying  sys¬ 
tems  for  newspaper  mailrooms.  The 
NP-2  features  programmable  logic  con¬ 
trol,  automated  strap  feeding  and  40- 
bundle/minute  strapping.  The  NP-1500 
can  strap  32  bundles  per  minute  and 
uses  a  programmable  controller,  heavy- 
duty  tensioning  and  requires  simple 
maintenance. 


Booth:  1765 

EBWAY  INDUSTRIES 

Staffed  by:  A1  jardis,  president. 
Introducing:  Complete  line  of  auxiliary 
pressroom  equipment,  including  new 
ZS-5040-16  zero-speed  festoon  splicer, 
with  ribbon  decks,  flying  pasters,  web 
guides,  web  coaters  and  infeeds,  along 
with  full  line  of  equipment  for  enhanc¬ 
ing  press  productivity. 

Booth:  3019 
ECLECTIC  CO.  INC. 

Staffed  by:  Ronald  M.  Wantz,  presi¬ 
dent;  Douglas  Wantz,  project  manager; 
Judd  McCreary,  sales  engineer. 
Introducing:  Pressroom  environmental 
systems,  including  UMA  750  dust  col- 
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. .  .Because 
Newspapers 


Newspapers  are  ^ 

changing.  K  M  M  m 

Information  that  B 

you  once  delivered 
solely  by  printed 
page  must  now  be 

accessible  through  a  variety  of  media. 

Newspaper  readers  no  longer  have  the  luxury  of  time  to 
read  a  newspaper  from  front  to  back.  They  want  to  find 
information  quickly  and  conveniently.  They  are 
increasingly  willing  and  able  to  use — and  often  demand — the 
latest  technology  to  access  that  information. 

Audiotext  is  one  of  the  fastest  growing  uses  of  technology  in 
the  publishing  industry  today.  In  this  fiercely  competitive 
climate,  you  need  an  audio  text  vendor  who  can  help  you 
implement  a  successful  and  profitable  audiotext  strategy. 

That  vendor  must  also  have  a  history  of  success  and  a  commit¬ 
ment  to  the  future. 


That's  where  we  come  in.  MicroVoice,  a  leader  in  audiotext 
technology,  can  aesign,  implement,  market  and  even  manage 
your  system.  We  offer  complete  turn-key  systems,  custom- 
designed  to  meet  your  specific  needs.  With  over  five  years 
experience  in  the  industry,  and  over  300  clients,  MicroVoice 
has  a  proven  record  of  success. 

The  talking  newspaper  is  a  reality  today  and  MicroVoice  can 
help  keep  the  conversation  going.  Talk  with  us  and  we'll  help 
you  talk  to  your  readers. 


For  more  information,  call:  1  ^  800-553-0003 


Come  see  us  at  NEXPO,  Booth  #553! 

Micr^bte 


THE  PUBLISHERS'  PARTNER  FOR  AUDIOTEXT  SERVICES 


MicroVoice  Applications,  Inc.,  950  International  Centre,  900  2nd  Ave.  So.,  Minneapolis,  MN  55402 


lector,  with  larger  volume,  for  the 
Eclectic  dust  control  and  noise  abate¬ 
ment  systems  for  folders  and  slitters. 
Exhibiting:  Solvent-recovery  systems, 
ink  mist  control  systems,  quiet  rooms, 
enclosures. 


Booth:  977 

ECRM  TRUST 


Staffed  by:  Paul  Markham,  sr.  vice 
president,  marketing;  Tom  Ireland, 
product  marketing  and  support  manag¬ 
er;  Irvin  Press,  marketing  communica¬ 
tions;  Bruce  McIntosh,  marketing  and 
product  support  specialist. 
Introducing:  ECRM  1D36  drum 
recorder,  featuring  table-top  design 
that  outputs  images  up  to  13.8"xl7.7" 
using  a  visible  red  laser  diode.  It  pro¬ 
vides  resolutions  from  1,200  to  2,540 
dpi,  outputs  screens  above  250  Ipi,  has 
a  maximum  film  size  of  14"xl8"  inches 
and  is  available  with  an  ECRM  soft¬ 
ware  Level  2  RIP  for  running  on  a 
Macintosh  or  PC. 

Exhibiting:  ECRM  Autokon  flatbed 
scanners  accept  almost  any  reflective 
art,  color  and  monotone,  continuous 
tone,  line  art.  The  Autokon  1030C  op¬ 
erates  as  a  stand-alone  camera,  input 
scanner  or  raster  recorder.  Also  ex¬ 
hibiting  Autokon  2030C  scanner,  Pel- 
Box  output  recorders  and  ECRM 
ScriptSetter  VR  Series. 

Booth:  893 

EDGIL  ASSOCIATES  INC. 

Staffed  by:  Ed  Hopey,  president; 
Gilbert  Wolsky,  vice  president;  Linda 
Gagnon,  sales  and  marketing  director. 
Introducing:  PC-based  products  in¬ 
cluding  new  data  marketing  and  man¬ 
agement  tools  for  AdCentral,  which 


provides  a  dynamically-updated,  LAN- 
based  Sybase  SQL  database  reflection 
of  an  Atex  advertising  database. 
Exhibiting:  NewsCentral,  a  LAN- 
based  communications  server  provid¬ 
ing  enterprise-wide  routing  and  re¬ 
trieval  for  news  wire  and  electronic 
mail,  and  EdgCapture  2.0,  for  automat¬ 
ed  credit  card  authorization  and  elec¬ 
tronic  fund  transfers. 


Booth:  489 

EDIWISE,  Div.  off  Abitibi  Price 
Inc. 

Staffed  by:  Eric  Wee,  development 
manager;  Jacquie  McDougall,  account 
manager. 

Introducing:  Insertrak,  a  preprinered 
insert  management  system,  for  adver¬ 
tising  and  production  departments,  to 
help  manage  sales,  billing  and  schedul¬ 
ing. 

Exhibiting:  AbitRol,  a  newsprint  in¬ 
ventory  system  providing  detailed  in¬ 
formation  on  rolls  from  the  manufac¬ 
turer  to  the  pressroom. 


Booth:  1177 

EDITOR  A  PUBLISHER  CO. 

Staffed  by:  Ferdinand  C.  Teubner,  pub¬ 
lisher;  D.  Colin  Phillips,  general  man¬ 
ager;  Martin  Radelfinger,  systems  de¬ 
velopment  manager;  Steven  Townsley, 
advertising  director;  sales  representa¬ 
tives. 

Introducing:  The  equipment  research 
and  marketing  platform  of  Ampersand, 
the  company’s  recently  announced  on¬ 
line  service  for  the  newspaper  industry. 
The  platform  allows  newpapers  to  re¬ 
search  their  purchases  on  an  on-line 
database  and  suppliers  to  research  the 
market  for  their  products. 

Demonstrating  the  recently  an¬ 
nounced  Ampersand  advertising  plat¬ 
form.  It  allows  ad  agencies  to  research 
newspaper  markets,  place  ads  in  news¬ 
papers  they  select  and  get  one-order, 
one-bill  service. 

Exhibiting:  Editor  &  Publisher  maga¬ 
zine  and  print  and  CD-ROM  versions 
of  the  Editor  &  Publisher  International 
Year  Book  and  Editor  &l  Publisher  Mar¬ 
ket  Guide. 


Booth:  2265 

EGENOLF  CONTRACTING  AND 
RIGGING  INC. 

EGENOLF  MACHINE  INC. 

Staffed  by:  Joe  Egenolf,  president; 
James  Anzelmo,  sales  representative. 


Exhibiting:  Manufacturing,  rebuilding, 
repairing  and  installing  printing  press¬ 
es  and  related  equipment.  Services  in¬ 
clude  maintenance,  rigging,  equipment 
hauling,  precision  machining,  engi¬ 
neering,  design,  fabrication,  alignment, 
leveling,  metalizing,  balancing,  weld¬ 
ing.  Equipment  includes  cranes,  fork 
lift  trucks  and  hydraulic  gantries. 

Booth:  1433 

ENVIRONMENTAL  OPTIONS 

Staffed  by:  Stuart  Rowland,  president; 
Shawn  Thompson,  vice  president, 
sales  and  distribution. 

Introducing:  Ecofix  fixer  recycling  sys¬ 
tem,  a  closed-loop  system,  available  to 
handle  various  volumes,  that  attaches 
to  any  black-and-white  film  processor 
and  saves  80%  of  the  costs  of  buying 
and  disposing  of  fixer,  the  company 
says. 

Ecodev  developer  filtration  system 
cuts  costs  of  buying  and  disposing  of 
developer  by  50%. 

Ecowash  wash  water  recycling  sys¬ 
tem  recovers  heavy  metals  and  allows 
95%  savings  in  water  consumption  and 
disposal. 

Exhibiting:  Merck  Reflecto  Quant,  an 
inexpensive  computerized  kit  for  test¬ 
ing  silver  etc. 

Booth:  1697 

ENVIROSAVE  USA 

Staffed  by:  Otis  Wiggins,  Tony 
Matthews,  Tom  Stewart. 

Introducing:  Patented  systems  for 
treating  photographic  chemicals,  plus 
water  and  fixer  circulators. 

Exhibiting:  Information  about  newspa¬ 
per  installations. 

Booth:  289 

ESE  INC. 

Staffed  by:  Ignacio  Megias,  president; 
Esther  Nelson,  product  manager;  Dun¬ 
can  Suss,  system  engineer. 

Introducing:  Multiplatform  pagina¬ 
tion  system,  including  Windows  ver¬ 
sions  of  news  layout  system  and  TBase 
editorial  system,  both  employing  SQL 
servers.  TBase  supports  multiple  appli¬ 
cations  for  text  and  graphics. 

Also  Quark  Xtensions;  PageServer/2 
for  OPI  and  page  assembly;  PageRip/2, 
a  PostScript  Level  2  RIP  based  on  Pen¬ 
tium  or  486  chips  and  using  Harlequin 
technology.  First  showing  of  Digital 
Collection’s  full-text,  indexed-object 
database  for  text,  images  and  full 
pages. 
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KBA  Colora 


I 


Fast,  flexible  color 
newspaper  printing 


The  KBA  Colora  is  a  versatile  web  off¬ 
set  press  for  economical  multicolor 
newspaper  printing.  Engineered  to 
the  most  advanced  level  of  press 
technology,  it  is  the  logical 
choice  for  today's  less 
complex  press.  ^ 


•  Four-high  tower  concept 
for  high  color  flexibility 

•  70,000  cph  output  offers  maximum  page  and  color 
capacity  and  helps  extend  editorial  deadlines 

•  Innovative  press  construction  and 
rigorous  quality  control  ensure  ex- 
cellent  printing  and  folding  quality 
and  a  long  service  life 

•  Printing-unit  configurations  with  no  common  impression 
cylinders  or  reversing  gears  promote  a  favorable  price/ 
performance  ratio 

•  Modular  design  with  decentralised  control  and  drive 
concept  for  independent  plating,  speeds  assembly  and 
facilitates  press  expansions 

•  Range  of  automation  options  and  leading-edge  con¬ 
sole  technology  for  easier  operation  and  fast  make- 
readies 

•  Dryer  available  for  semi-commercial  production  and 
improved  machine  utilization 

•  Integration  of  the  KBA  proven  keyless  inking  system 
available  for  fast  production  changes. 


KBA  Colora,  the  flexible  choice  for  North  America, 


Looking  forward  to  seeing  you  in  Las  Vegas 
at  NEXPO  ’94  Booth  No.  2671 


For  further  informatbn  please 
contact  KBA  Web  Division: 
KBA-MOTTER  CORP. 
P.O.Box  1562,  York,  PA 
Tel.  (717)  755-1071 
Fax  (717)  755-2327 


Koenig  &  Bauer-Albert 
Group 

KBA 

A  spirit  of  innovation 


For  Atex  users,  ITF-to-PostScript 
conversion;  PC/Integrator  gateway 
linking  Atex  and  PCs;  Softek’s  Win- 
Text  for  Atex  emulation  under  Win¬ 
dows. 


Booth;  1623 

ESKOFOT  CANADA  LTD. 


Staffed  by:  Jeff  Green,  vice  president, 
sales  and  marketing. 

Introducing:  Eskoscan  2636,  a  26"x36" 
CCD  flatbed  scanner  for  color  trans¬ 
parencies  and  prints,  black-and-white 
prints,  line  and  halftone  ads,  and  four- 
color  film  negatives.  It  offers  resolution 
up  to  1270  dpi  and  is  available  with 
three  forms  of  TIFF  software,  digital 
descreening  and  EPS/DCS  file  format. 

Eskofax  system  uses  the  standard 
2540S  for  broadsheet  and  tabloid  sizes 
or  the  new  2636  model  for  double¬ 
truck  broadsheet  sizes.  System  includes 
hardware  and  software  for  sending  and 
receiving  and  is  compatible  with  most 
image  recorders.  It  scans  and  transmits 
a  broadsheet  page  in  two  minutes  and 
is  available  for  use  with  ISDN  or  T1 
line  transmission. 

Exhibiting:  Model  2540S  scanner  for 
color  transparencies  and  prints,  black- 
and-white  prints,  line  and  halftone  ads 
and  four-color  film  negatives  up  to 
20"x23.2"  with  job  preparation  unit  to 
improve  productivity. 

Booth:  2483 

EWERT  AMERICA  ELECTRONICS 
LTD. 

Staffed  by:  Richard  Ewert,  president; 
Chris  Eickhoff,  exec,  vice  president; 
Blaine  Mellor,  engineer. 

Exhibiting:  CRT  control  console  for 
printing  presses,  press  monitoring  and 
PM  System. 

Booth:  960 

FAXCAST  USA  INC. 

Staffed  by:  Michael  Buryk,  vice  presi¬ 
dent,  and  Ray  Krastins,  sales  manager. 
Introducing:  Faxcast  Network,  a  fac¬ 
simile  delivery  system  that  utilizes  the 


unused  vertical  blanking  interval  with¬ 
in  broadcast  television  signals  to  deliv¬ 
er  fax  and  data  files,  is  available  over 
cable,  on-air  and  direct-broadcast 
satellite  signals.  Receivers,  located  be¬ 
tween  regular  phone  lines  and  fax  ma¬ 
chines,  decode  signals  addressed  to 
them  and  output  on  fax  machines.  The 
system  serves  various  industries,  in¬ 
cluding  several  newspapers  with  fax 
news  products. 

Booth:  1531 

FCM  ENGINEERED 
PRODUCTS  INC. 

Staffed  by:  Ulf  Rilbe,  Scandrive  presi¬ 
dent;  Thord  Good,  Scandrive  market¬ 
ing  manager;  Dan  Davis,  FCM  vice 
president;  Dan  Toynton,  FCM  sales 
engineer. 

Introducing:  Larger-capacity  Greg  R84 
self-oscillating  form  roller  designed  as 
an  upgrade  for  double-width  presses.  A 
larger  version  of  the  Greg  R55  for  sin¬ 
gle-width  presses,  it  offers  high  rate  of 
reduction  and  smooth  sinusoidal 
movement  to  reduce  ghosting. 
Exhibiting;  Reel  rotation  drives,  speed 
and  registration  control  products  from 
Scandrive. 


Booth:  2489 

FERAG  INC. 


Staffed  by:  Walter  Wild,  president, 
marketing  group;  Jeff  Elmore,  executive 
vice  president,  sales  and  marketing; 
Guido  Steffen. 

Exhibiting:  Ferag  Single  Copy  Convey¬ 
er,  with  over  820,000  feet  installed 
worldwide. 

Rollpack  bundling  system  designed 
to  replace  stacked  newspaper  bundles 


with  more  efficient  and  manageable 
wound  rolls.  Ultra  5000  Sonic  Strap¬ 
per  uses  ultrasonic  sealing  to  join  a 
thinner,  cost-saving  5mm  strap  with¬ 
out  unpleasant  odors  or  pollutants. 
Minidisc  storage  rolls  up  preprints  on 
discs  until  they  can  be  unwound  for  in¬ 
serting  into  newspapers.  Ferag’s  Insert¬ 
ing  Drum  is  the  heart  of  its  inserting 
system,  which  allows  newspapers  to  be 
built  by  combining  preprinted  sections 
and  late  news  sections,  with  larger  vol¬ 
umes  of  color  but  without  having  to 
buy  extra  presses. 

Booth;  2265 

FFC  INTERNATIONAL  INC. 

Staffed  by:  Ken  Fidler,  president;  A1 
Taber  Sr.,  senior  vice  president,  mar¬ 
keting;  A1  Taber  Jr.,  sales  representa¬ 
tive. 

Introducing:  FFC  fountain  solution  is 
environmentally  friendly,  non-toxic, 
non-hazardous,  non-flammable, 
biodegradable,  recyclable  and  has  no 
volatile  organic  compounds  or  carcino¬ 
gens.  It  reduces  dot  gain,  increases  ink 
mileage,  sharpens  images  and  allows 
longer  plate  life.  Free  samples. 

Booth;  2345 

FIGGIE  FIRE  PROTECTION 
SYSTEMS  (formerly  Chemetron) 
Staffed  by:  Don  Fletcher,  regional  sales 
manager;  Tony  Herrera,  in-house  sales 
manager. 

Exhibiting;  Press  fire  protection  sys¬ 
tems  use  automatic  fire  detection  and  a 
carbon  dioxide  fire  suppression  agent, 
sold  under  the  brand  names 
Chemetron  or  Cardox. 


Booth:  2345 

FINCOR  ELECTRONICS,  Div.  Imo 
Industries  Inc. 

Staffed  by:  Jim  Young,  marketing  man¬ 
ager;  Lee  Hankey,  engineering  manag¬ 
er;  Rod  Heiner,  service  manager. 
Introducing:  Digitrol  11  double-width 
and  SPC  3010  single-width  newspaper 
press  drives  incorporate  new  high¬ 
speed  Fincor  LANscape  network,  sim¬ 
plifying  and  lowering  cost  of  coordi¬ 
nating  drives  and  improving  overall 
performance  and  reliability. 


Booth:  1677 

FLINT  INK  CORP. 

Staffed  by:  David  Flint,  executive  vice 
president;  Gregory  Lawson,  group  vice 
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on  am  topic  von  co\cr— 
uhclh(‘r  von  ha\t‘  the 
space  to  |)i’int  it  or  not. 
It  can  1h“  cnstoini/c(l  to 
your  in<li\i<lnal  market 
and  is  dcsijjncd  to  Mork 
M  itii  Noiir  cxistinj; 
s> stems— II i;M  or  not. 


ImproM*  vour  communi¬ 
cations.  attract  moir 
a(Kcrtiscrs  and  enhance 
yoiii-  ]Ki|HTS  pix>ducti\it\. 

V  hi<j;hh  ad\anccd. 
hilt  casv-t(.)-n.si‘.  intcrac- 
c. . 


ICIIl. 

Source  is 


short.  ilMnir  rciKli'iN  >\ant 
the  i nil )r Illation,  \oiril  1h‘ 
able  to  (k*livcr  it. 

If  Mill'd  liki*  to  find 
out  nhat  HIM  .Siiircc  can 
do  liir  Mill,  call  iis  at 
I  »tH)  llt>l-tt<)03..c\t.  ItKi. 

BM  Soiiire 

InliinnalioM  Soliitioic 


GMA„. 

Known  by  our 
extensive  family  of 
mailroom  systems: 


See  us  at  NEXPO  Booth  2431  The  Leader  in  Integn 

Corporate  Headquarters  and  Sales  Manufacturing  and  Engineering 

1 1  Main  Street  2980  Avenue  B 

SouthboroMA  01772  Bethlehem  PA  18017 

Telephone:  508-481-8562  Telephone:  610-694-9494 

Fax:  508-485-2060  Fax:  610-694-0776 


PrintRoll  Storage/Retrieval  System 
Post-press  buffering  that  eliminates  overflows 


NEWS-GRIP  “  Conveyor  System 
Operates  at  press  speeds  up  to  80,000  cph 


SLS-1000  "  High  Speed  Inserting  System 
Up  to  1 000  zones:  product  repair;  25,000  cph 


GMAX'“  Advanced  Software  Controls 
Mailroom  management,  control  and  reporting 


HWp 


Innovative  New  Technology  for  Packaging  and  Distribution! 


PrintStack  CN-25  Counter  Stacker 


Model  227  Inserting  System 


Space-saving  design;  efficient  operation 


Handles  variety  of  jackets  and  preprints 


ed  Inserting  Systems 


Muller  Martini-Canada 

20  Caldari  Road 
Concord  ON  L4K  4N8  Canada 
Telephone:  905-660-9595 
Fax:  905-660-9555 


Member  of  the  MULLER  MARTINI  Group 


president,  publication  inks;  Kathy 
Prochnow,  group  marketing  director, 
publication  inks;  Roy  Beagle,  vice  pres¬ 
ident,  newsink;  William  Tasseff, 
branch  manager;  Sean  Mikaelian, 
western  regional  manager;  Loren 
Wolfe,  technical  service  manager;  Den¬ 
nis  Orewiler,  senior  accounts  manager; 
Joseph  Wood,  technical  sales  represen¬ 
tative;  Michael  Dodd,  regional  sales 
manager;  Norman  Harbin,  technical 
director,  publication;  Ronald  Miller, 
vice  president,  regional  manager;  Don¬ 
ald  Phillips,  consultant. 

Introducing:  The  theme  is  “Save  a 
Bundle”  with  Arrowlith  Rub-Free  soy 
NAA-Color  and  Ad-Litho  Colors,  all 
100%  soy  oil-based  inks,  complemen¬ 
tary  to  Arrowlith  Rub-Free  Soy  Black; 
Arrowlith  2000  and  Arrowlith  2000 
Plus  commercial  colors,  blended-soy 
and  100%-soy  formulations,  respec¬ 
tively;  Flexo  Lustre  Colors,  matching 
NAA  Volume  8  Color  Book;  and  the 
“Continuous  Quality  journey.” 


Booth:  1483 

FMC  CORP. 

Staffed  by:  Blaine  Baum,  business  di¬ 
rector,  automated  material  handling 
systems;  John  Harper,  marketing  man¬ 
ager,  newspaper  systems;  Henry 
Strawn,  industry  manager,  newspaper 
systems. 

Introducing:  The  roll-handling  fork  ve¬ 
hicle  and  clamp  vehicle  and  self-guid¬ 
ed  compact  vehicle  for  handling  news¬ 
print  rolls. 

Exhibiting:  FMC  Insert  Management 
System,  to  track  and  control  inserts, 
and  the  RAVEN  vehicle  for  automatic 
handling  and  storage  of  pallets  of  in¬ 
serts. 


Booth:  1211 
FREEDOM  SYSTEM 
INTEGRATORS  INC. 

Staffed  by:  Terry  Borchers,  vice  presi¬ 
dent  and  general  manager;  Rich  Bar¬ 
nett,  sales  director;  others. 
Introducing:  Freedom  Edit,  a  Macin- 
tosh-hased  text-editing  system  that  in¬ 
volves  queries  to  an  Oracle  database, 
support  for  embedded  notes  and  seam¬ 
less  integration  to  editorial  pagination. 
Other  features  include  H&.J  option  for 
viewing  QuarkXPress  line  endings, 
XPress  style  sheet  compatibility,  auto¬ 
matic  save  feature  to  protect  files,  se¬ 
lected  copyfit  and  support  for  multiple 
file  elements. 

Q-Telemarket  is  a  PC-based  program 
for  tracking  and  managing  outbound 


sales  calls.  The  software  accepts  data 
from  multiple  sources,  automatically 
dials  phone  numbers,  displays  scripts, 
maintains  customer  contact  histories, 
generates  saLs  reports,  creates  form 
letters  and  performs  mail  merge. 
Exhibiting:  Mycro-Comp  Freedom  Se¬ 
ries  ROP  Ad  Layout  creates  electronic 
page  dummies.  Mycro-Comp  Freedom 
Series  Classified  complete  Macintosh- 
based  ad  system  uses  Oracle’s  relation¬ 
al  database.  Freedom  Series  Classified 
Layout  and  Pagination  system  posi¬ 
tions  classified  display  ads,  including 
color  ads,  on  a  page  by  category.  Also, 
Freedom  Series  Editorial  Pagination, 
Quark  XTensions  and  products  for 
handling  wire  copy,  editing,  classified 
sales,  layout  and  pagination,  display  ad 
makeup  and  viewing  pagination  work- 
flow. 


Booth:  2822 

FREUDENBERG  BUILDING 
SYSTEMS  INC. 

Staffed  by:  Guenther  Kerscher,  techni¬ 
cal  director;  Nick  Tortorelli,  regional 
manager;  Bill  Coles,  area  representa¬ 
tive. 

Introducing:  Freudenberg  Building 
Systems/Nora  Rubber  Flooring  will 
highlight  long-lasting  Norament  floors, 
particularly  926S  and  925B  series.  New 
and  also  highly  resistant  to  oil  and 
grease  and  for  use  under  heavy  forklift 
trucks  is  Norament  Lago  in  six  colors. 
Exhibiting:  Noraplan  Plus,  Noraplan 
Stone  Elastic,  Norament  and  Noraplan 
Al,  Noraplan  Viva  and  Nora  acces¬ 
sories. 


Booth:  177 

G.E.  INFORMATION  SERVICES 

Staffed  by:  Richard  Reiss,  senior  con¬ 
sultant;  Greg  Butler,  region  manager; 
Dave  Mosher,  account  manager. 
Introducing:  Electronic  Data  Inter¬ 
change-based  business  solutions  for 
newspapers  and  advertisers  through  in¬ 
tegration  of  G.E.  software,  communica¬ 
tions  network  and  EDI  processing  ser¬ 
vice. 


Booth:  1577 

GEORGE  R.  HALL 
CONTRACTING 

Staffed  by:  Graham  Hall,  president; 
Richard  Taylor,  vice  president,  general 
manager;  Pat  Jarrell,  Donald  Bish,  in¬ 
stallations  managers. 

Exhibiting:  Installation  and  relocation 


of  printing  presses  and  material-han¬ 
dling  equipment,  press  rebuilding, 
web-width  change  parts. 


Booth:  589 

GIRSBERGER  OFFICE  SEATING 


Staffed  hy:  Keith  Tolmich,  S.C.  region¬ 
al  sales  manager;  Dale  Hefty,  corporate 
sales  representative. 

Introducing:  Pronto  upholstered  task 
chair  combines  “high-performance 
seating”  with  style  and  affordability. 
Ergonomically  correct  cbair  conforms 
to  different  office  settings,  from  mid¬ 
management  and  VDT  seating  to  gen¬ 
eral  office  use,  and  adapts  to  the  user’s 
specific  needs.  Two  models  provide 
choice  of  individual  adjustment  of  seat 
and  backrest  or  “Synchronic  Motion” 
with  tension  control  that  follows  a 
user’s  every  movement.  Stationary  or 
adjustable-height  armrests  are  option¬ 
al  and  available  in  wood  or  polyure¬ 
thane  foam. 


Booth:  2431 

GMA/Muller  Martini 

Staffed  by:  John  Connors  Jr,  CEO; 
Dick  Connor,  executive  vice  president, 
marketing;  Randy  Seidel,  executive 
vice  president,  sales/R&D;  Skip  Con¬ 
nors,  Bob  Mongold,  regional  sales  di¬ 
rectors;  Terry  Connors,  Tom  Stuart, 
John  Jakopin,  Keith  Hockenbery,  re¬ 
gional  sales  managers;  Mike  Lipczyns- 
ki,  systems  technology  director. 
Introducing:  PC-based  Inserter  Man¬ 
agement  System;  latest  version  of  Inte¬ 
grated  Pre-Print  Control  System  mail- 
room  management  software;  GMA  se¬ 
lective  inserting/ink  jet  imaging. 
Exhibiting:  High-speed  GMA  SLS- 
1000  and  Muller  Martini  227  Jet  insert¬ 
ing  systems,  including  GMA  News- 
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Grip  II  single-gripper  conveyor  with 
inserter  control,  large  Sunday  package 
configuration,  selective  inserting,  auto¬ 
matic  hopper  loader  and  Muller  Marti¬ 
ni  PrintRoII  storage/retrieval/buffering 
system. 

Demonstrations  of  IPCS  mailroom 
management  software,  new  PC-based 
Inserter  Management  System  and 
GMA/Prism  selective  inserting/ink  jet 
addressing  capabilities  as  part  of  its 
GMAX  Advanced  Software  Control 
System.  Also  showing  Muller  Martini 
TV  stitcher,  counter  stackers  and 
Newsliner  inserting  system  video. 

Booth:  2195 

GRAFITEK  INTERNATIONAL 

Staffed  by:  T.  Chatterjee,  general  man¬ 
ager,  exports. 

Introducing:  Fast-300  30,000-cph  four- 
color  (one  side)  satellite  printing  unit; 
Fast-300  four-high  (eight  couple)  tow¬ 
er;  infrared/gas  dryer,  silicone  applica¬ 
tor,  chill  roller,  remote-control  inking 
system,  pneumatics,  etc. 

Exhibiting:  Web  offset  presses  (20,000, 
30,000  cph):  Y-type  unit  for  2/1  print¬ 
ing;  I-type  unit  for  1/1  printing; 
halfdeck  for  one  color,  one  side;  half¬ 
page  folder  for  broadsheet  or  tabloid 
fold;  quarterfold  magazine  folder;  dou¬ 
ble-parallel  digest  folder. 

Booth:  114 

GRAPHIC  ARTS  MONTHLY 

Staffed  by:  Ron  Andriani,  publisher; 
Peter  Johnson,  special  projects  manag¬ 
er. 

Exhibiting:  Copies  of  Show  Daily  ’94 
and  Graphic  Arts  Monthly. 


Booth:  643 

GRAPHIC  ENTERPRISES 
OF  OHIO  INC. 

Staffed  by:  Bob  Behringer,  systems  in¬ 
tegration  manager;  Les  Beyeler,  sales 
manager;  Mark  Gill,  marketing  manag¬ 
er. 

Introducing:  Windows  NT-based 


Graphic  Universal  SubSystem 
(GUSS)  software  that  functions  as  a 
multiplexer,  OPI  server,  print  spooler 
and  job  router  based  on  off-the-shelf 
hardware  and  networking  components. 
Fits  into  many  prepress  environments 
by  interconnecting  Macintosh,  PC, 
Unix  and  Novell  networks.  Runs  over 
Ethernet  and  FFDI  (fiber)  networks 
with  no  limit  to  number  of  output  de¬ 
vices  controlled.  Can  integrate  existing 
RIPs  and  imagers.  Supports  any  RIP 
that  rasterizes  files  to  disk  and  includes 
emulators  that  translate  to  PostScript 
input  intended  for  proprietary  typeset¬ 
ter  languages  (Autologic  ICL,  Lino¬ 
type  Cora,  Camex  SPDL,  Compu- 
graphic  8600/8400,  Monotype  and 
Harris  native). 

Exhibiting:  PageScan  Series  18"x24" 
plain-paper  laser  printers,  each  de¬ 
signed  for  specific  newspaper  applica¬ 
tions.  Repro  A&.D  and  Zoomer  Q-205 
18"x24"  large -format  copiers  for  proof¬ 
ing  and  camera-ready  purposes. 


Booth:  1937 

GRAPHIC  MICROSYSTEMS  INC. 

Staffed  by:  Fredrick  Barnes,  vice  presi¬ 
dent;  Philip  Fluke,  William  Fleck,  re¬ 
gional  managers;  Pat  Johnson,  market¬ 
ing  manager. 

Introducing:  Microcolor  1+  computer¬ 
ized  remote  ink  control  system  de¬ 
signed  for  single-width  newspaper  and 
insert  presses  to  reduce  cost  and  im¬ 
prove  quality  by  providing  the  savings 
of  keyless  inking  with  more  control 
and  reliability,  reducing  makeready 
time  and  waste  by  30-50%. 

Autosmart  Color  Quality  System, 
version  10,  with  streamlined  user  inter¬ 
face,  is  an  x-y  scanning  densitometer 
that  provides  objective  color  quality 
control  information  to  reduce  process 
color  overinking  and  the  number  of 
four-color  ad  makegoods. 


Booth: 1765 

GRAPHIC  SYSTEM  SERVICES 

Staffed  by:  Mike  Anderson,  president. 
Exhibiting:  Web-handling  equipment 
and  ink  and  air  systems,  rebuilding  of 
press  ancillary  equipment;  installa¬ 
tions. 


Booth:  789 

GRAPH-X  INC. 

Staffed  by:  Douglas  Turner,  president; 
James  Pfeiffer,  systems  vice  president; 
Chuck  Ritchie,  sales  vice  president; 
Craig  Becker,  Ed  Youwakim,  systems 


support  group;  Andre  Paquette,  Infor- 
matel  president;  Richard  Nault,  Infor- 
matel  technical  support  vice  president. 
Exhibiting:  AdTaker  classified  and  dis¬ 
play  ad  software  with  calendar  or  fiscal 
month  accounting,  revenue-by-issue 
accounting,  agency/client  relation¬ 
ships,  contract  fulfillment  and  out¬ 
bound  contract  management  tracking. 
AdPlacer  PC-  and  Mac-based  pagina¬ 
tion  for  advertising  text  and  images. 

Booth:  2611 

GSP  INC. 

Staffed  by:  Erik  Ljungberg,  president; 
Jens  Ljungberg,  vice  president,  general 
manager;  Maurice  Blanchet,  technical 
director. 

Exhibiting:  Reconditioned  printing 
equipment,  including  Harris  V15D 
unit,  Harris  JF25B  folder,  Barstrom 
Inc.  labeler.  Idea  Automatic  Compen¬ 
sator  Register  System,  stitching  wire 
and  Bostitch  stitcher  replacement 
parts,  printing  blankets  and  supplies. 

Booth:  2474 

GULF  COAST  CAROUSELS  INC. 

Staffed  by:  Ron  Pate,  president;  Kent 
Cockson,  vice  president;  Bruno  Motte, 
Don  Pate,  European  sales  officers. 
Introducing:  Carousel  cylindrical  in¬ 
sert  for  any  standard  K-80  series  news¬ 
paper  rack  is  a  single-copy  delivery  sys¬ 
tem  designed  for  weeklies  and  small 
dailies.  It  holds  up  to  35  copies  of  40- 
page  newspapers,  which  are  presented 
in  rotation  one  at  a  time  as  the  rack 
door  is  opened.  Features  all-weather 
PVC  construction,  no  lubrication, 
quick-change  cylinder  on  aluminum 
rails. 


Booth:  2553 

HALL  PROCESSING  SYSTEMS 

Staffed  by:  Michael  Williams,  presi¬ 
dent,  CEO;  Michael  McCeady,  sales 
director;  Gary  Dishman,  Jon  Fulton, 
Jan  Gribowicz,  Tim  Higgins,  A1  Lind¬ 
say,  regional  sales  managers;  Chuck 
Lynch,  engineering  director;  Tom 
Wasserbauer,  software  engineering 
manager;  Bill  Pachinger,  stacker  prod¬ 
ucts  lead  engineer;  Tony  Skerl,  manu¬ 
facturing  director;  Paul  Cook  field  ser¬ 
vice  manager;  Cathy  Zeise,  customer 
service  coordinator. 

Introducing:  Patriot  bottom  wrap  fea¬ 
tures  three-quarter  wrap,  integrated 
programmable  bundle-labeling  options 
and  new  paper-loading  dolly;  Dual 
Carrier  stacker  with  belted  infeed,  con- 
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Introducing 


FOR  PROFESSIONALS  IN 
Marketing 
Journalism 
Advertising 
Public  Relations 
Communications 

Newspaper  Industry  Supplies  and  Services 

For  complete  information  about  this  extraordinary  online  service 
BY  THE  E&P  BOOTH,  #1 1 77,  AT  NEXPO  '94 
Or  contact  Ampersand  at 
1 1  West  1 9th  Street,  New  York,  NY  1 001 1  -4234; 
phone  1  -800-590-4444. 

\ 

Ampersand,  The  Media  Information  Network,  is  a  service  of  The  Editor  &  Publisher  Company. 


tractor  discharge  options  and  enhan¬ 
ced  computer  control;  Modular  Belt- 
stream  designed  to  reduce  on-site  as¬ 
sembly  and  installation  time. 
Exhibiting:  Mattop  conveyor,  truck- 
loader,  remanufactured  monitor  stack¬ 
er,  Dynaric  tyers,  PC  dock  control, 
Buschman  bundle  sortation  and  pal¬ 
letizing  information. 

Booth:  831 

HARRIS  PUBLISHING 
SYSTEMS  CORP. 

Staffed  by:  Stan  Padgett,  vice  presi¬ 
dent,  general  manager;  Toni  Peri,  sales 
vice  president;  Naren  Shah,  operations 
vice  president;  Ron  Jones,  marketing 
and  business  development  director. 
Introducing:  NewsMaker  production 
pagination,  CASH  classified  advertis¬ 
ing  and  PageTrak  page  management 
systems  running  under  Windows; 
CASH-Brite  Electronic  Classified  se¬ 
lect  series  system  link  that  allows  cus¬ 
tomer  to  enter  data  one  time  for  use  by 
both  systems;  QuarkXPress  XTensions 
to  access  text,  photos  and  graphics 
from  the  XP-21  editorial  and  graphics 
database  and  Mac  Browser  to  access 
text,  photos  and  graphics  from  a  Mac¬ 
intosh  platform;  ImageLink  interface 
between  Harris  Vantage  image  archive 
and  the  Vu/Text  SAVE  system  to  image 
enable  the  text  library. 

Exhibiting:  NewsMaker  editorial  sys¬ 
tem,  XP-21  Page  Server,  OPI  server, 
Mac  server,  Photoshop  plug-in,  CPAG 
classified  pagination.  Vantage  image 
archive,  2100  pagination  and  display  ad 
workstation. 


Booth:  2727 

HASKELL  CO. 

Staffed  by:  Dario  DiMare,  planning  di¬ 
rector;  Mike  Pusich,  project  principal. 
Introducing:  Newspaper  production 
consulting  services,  including  equip¬ 
ment  selection  and  layout.  Illustration 
of  in-house  services,  which  include  ar¬ 
chitecture,  engineering  (mechanical, 
electrical,  structural,  civil  and  plumb¬ 
ing),  construction  and  construction 
management,  and  project  financing. 

Haskell  makes  the  steel  for  many 
projects  and  performs  much  of  the 
work,  such  as  roofing,  concrete  and 
electrical.  Also  illustrating  newspaper 
projects  now  on  the  boards. 

Booth:  2789 

HEIDELBERG  HARRIS  INC. 

Staffed  by:  Technical,  field  sales  and 


service  personnel. 

Introducing:  Demonstration  of  the 
Rima  RS-25SN,  the  latest  compensat¬ 
ing  counter  stacker,  rated  at  60,000 
cph  and  designed  specifically  for  the 
non-heatset  newspaper  market.  It  in¬ 
corporates  a  new  infeed  design  and  di¬ 
vert  gate,  relocated  counter  and  gap- 
per,  new  operators  interface  and  new 
electronics. 

Exhibiting:  Printing  units  from  the 
30,000-cph  horizontal  V-30  and 
35,000-cph  vertical  Mercury  four-page 
presses. 

Booth:  1765 

HERCO  GRAPHIC  PRODUCTS 

Staffed  by:  Gary  Klawinski,  president; 
Christine  Sanko,  sales  manager. 
Exhibiting:  Complete  line  of  anti-off¬ 
set  roll  coverings,  including  Teflon- 
coated  and  plain,  and  the  LTC-222 
fan-out  control  system. 


Booth:  2237 

HEWLETT-PACKARD  CO. 

Staffed  by:  Vonni  Jones,  industry  mar¬ 
keting  services;  Joe  Olejnik. 
Introducing:  Strategies  to  expand  the 
role  of  newspapers  in  the  digital  full- 
service  network  age.  Demonstrations 
will  revolve  around  the  advertising  im¬ 
plications  of  the  full-service  network 
and  the  application  of  current  tech¬ 
nologies  to  create  the  foundation  to 
deliver  interactive  full-motion  adver¬ 
tising. 

Multimedia  workstations  and  high- 
performance  image  and  video  servers 
will  be  at  the  heart  of  the  new  delivery 
mechanism. 


Booth:  877 

HOWTEK  INC. 

Staffed  by:  Jean  Vosler,  marketing 
communications  manager;  Steve 
Abbey,  sales  and  marketing  vice  presi¬ 
dent;  Rob  McNamee,  applications  di¬ 
rector. 


Introducing:  Demonstrations  of  new 
Scanmaster  7500  large-format  drum 
scanner  and  Aurora  scanning  applica¬ 
tion,  which  together  provide  more  pro¬ 
ductivity  expected  from  high-end  scan¬ 
ning  systems  at  less  cost.  Scanmaster 
D4000  desktop  drum  scanner  also 
shown  with  Aurora  and  the  CosMYK 
860  on-hoard  color  computer  for 
CMYK  conversion. 

Booth:  559 

HYPHEN  INC. 

Staffed  by:  Gianni  Smaniotto,  presi¬ 
dent,  CEO;  Ken  Hillier,  executive  vice 
president;  Tony  Ford,  national  sales 
manager,  newspapers;  David  Howes, 
corporate  accounts  manager;  Vikki 
Quick,  marketing  communications 
manager. 

Introducing:  Hyphen  FM  screening  for 
newspapers  to  generate  stochastic 
screens  without  performance  degrada¬ 
tion  or  major  changes  to  existing  pro¬ 
duction  and  platemaking  methods.  Hy¬ 
phen  AM  screening  supports  256  gray 
levels  at  any  screen  ruling  and  guaran¬ 
tees  shift-free  clear-  or  dot-centered 
rosettes  over  any  distance.  Neither 
AM  nor  FM  screening  requires  propri¬ 
etary  hardware  to  accelerate  perfor¬ 
mance. 

Hyphen  Ripware  software-based 
PostScript  interpreter  (for  Sparc,  PC 
and  Macintosh  platforms  and  soon  for 
PowerPC-based  Macs)  supports  the 
new  screening  technologies  and  has 
been  enhanced  to  include  electronic 
on-line  calibration  and  bitmap  profil¬ 
ing,  allowing  page  area  ink  density 
readings  to  be  passed  from  the  RIP  to 
the  press  control  system. 

Also  PostScript  Level  2  architecture, 
with  parallel  processing  and  provision 
for  third-party  developers  to  design 
value-added  enhancements  and  appli¬ 
cations  that  extend  RIP  functionality. 
Exhibiting:  Spectraserver,  now  with 
graphical  user  interface,  performs  net¬ 
work  prepress  management  tasks,  in¬ 
cluding  graphic  storage,  OPI  picture  re¬ 
placement  and  print  spooling.  Hyphen 
Editorial  System  is  a  suite  of  Windows- 
based  editorial  applications  that  offers 
desktop  ease  with  typographic  preci¬ 
sion  and  control.  Modules  include  text 
editing  and  management,  system  man¬ 
agement,  page  layout  and  wire  service 
access. 

Booth:  811 

IBM  CORP.,  media  industry 
marketing 

Staffed  by:  Not  available. 
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Introducing:  In  hardware,  ThinkPad 
Docking  Stations  with  CD-ROM,  Val- 
uePoint’s  PS/2’s  and  PS/2  MOD  E  En¬ 
vironmental  System  and  voice  recogni¬ 
tion  systems.  In  software,  the  IBM 
Source  electronic  information  system 
featuring  audiotex  DirectTalk  voice 
recognition  and  DTMail  voice  mail, 
voice  recognition  and  personal  dicta¬ 
tion  system.  Integrated  Production  Re¬ 
source  Management  System,  Prodigy 
interactive  demonstrations,  Helios 
EtherShare  OPI. 


Booth:  2389 

IMAJE  INK  JET  PRINTING 

Staffed  by:  Greg  Zdenek,  sales  engi¬ 
neer;  Eileen  Wildt,  sales  assistant. 
Introducing:  Ink  jet  printer  for  apply¬ 
ing  addresses  to  shingled  papers  at  the 
infeed  to  stackers  at  full  press  speeds. 
Imaje  provides  a  standard  interface  for 
many  stackers  and  allows  bundles  to  be 
divided  according  to  postal  require¬ 
ments.  Imaje  printers  can  print  up  to 
eight  lines  of  text  in  a  variety  of  fonts 
and  colors.  It  handles  postal  bar  codes 
and  water-based  inks. 


Booth:  2225 

INDUSTRIAL  NOISE 
CONTROL  INC. 


Booth:  625 

INFORMATION 
INTERNATIONAL  INC. 

Staffed  by:  Charles  Ying,  president; 
Harry  Dahl,  senior  vice  president;  45 


Staffed  by:  Mark  Rubino,  vice  presi¬ 
dent,  system  sales;  Mark  Simnick,  re¬ 
gional  sales  manager;  Kathleen  Bauer, 
marketing  director. 

Exhibiting:  Full-sized  section  of  the 
company’s  Quiet  Room  and  Sound 
Wall  noise  control  system,  designed 
and  built  for  newspaper  pressrooms. 
Also  blueprints  and  photos  of  installa¬ 
tions  at  the  Cleveland  Plain  Dealer 
and  Eugene,  Ore.,  Register-Guard. 


others. 

Introducing:  Ad  Manager  transforms  a 
network  of  Macintosh  computers  run¬ 
ning  stand-alone  ad  creation  software 
into  an  organized  ad  production  sys¬ 
tem,  including  a  common  database  af 
ads,  with  redundancy.  Users  “check 
out”  copies  of  files  to  work  in  Multi-Ad 
Creator  and  QuarkXPress,  among  oth¬ 
er  systems.  Developed  in  conjunction 
with  testing  at  the  Los  Angeles  Times, 
where  it  is  used  in  production.  Ad 
Manager  allows  managers  to  locate  ads 
based  on  any  header  information.  It  is 
being  integrated  with  Triple-l’s  Com¬ 


puter  Aided  Tracking  System  so  they 
will  share  databases. 

The  latest  version  of  Output  Man¬ 
ager,  an  output  spooler  and  RIP  and 
engine  manager  for  networks  of  PCs 
and  Macintoshes,  directs  jobs  to  the 
most  efficient  output  device.  Displays 
show  the  status  of  RlPs,  engines  and 
queues. 

The  3850/H  Sierra  Color  Imager,  a 
wider-format  model  of  the  3850  Grafix 
Color  Imager,  will  produce  at  the  show 
pages  with  resolutions  up  to  2540  Ipi  at 
sizes  up  to  18.6  inches  wide. 

Xitron  will  show  an  integrated  Post- 


handling  systems 
for  newspapers... 


Please  visit  us  at  Booth 
2145  at  NEXPO 


Roll  Handling 


Waste  Handling  Custom  Equipment 


oMackwG  design  SeftOice, 

3535  Larimer  Street  •  Denver,  Colorado  80205  •  (303)  294-0275  ext  126  •  FAX:  (303)  294-0634 


Every  newspaper,  regardless  of 
circulation,  shares  a  common 
goal:  deliver  a  quality  product, 
on  time,  in  good  condition.  Machine 
Design  Service,  Inc.,  has  assisted 
newspapers  worldwide  in  achieving  this 
goal  since  1976.  We  provide... 

•  roll  handling 
•  mailroom 
•  bundle  distribution 
•  waste  handling 
•  custom  designed  equipment 
...for  newspapers  of  any  size. 

Call  today  for  a  free  newspaper  handling 
check-up  and  a  free  video  highlighting 
many  of  our  current  systems. 
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Script-compatible  system  featuring  the 
Super  Navigator  RIP  and  the  new  Har¬ 
lequin  RIP  running  on  the  NT  operat¬ 
ing  system. 

DigiFlex  will  show  its  service  elec¬ 
tronically  linking  retail  advertisers  to 
newspapers. 

Exhibiting:  InfoFAX  II,  an  enhanced 
version  of  Triple-I’s  facsimile  system, 
includes  more  flexible  routing  and  bet¬ 
ter  compression. 

Camex  products  include  the  Job 
Control  System,  Object  Data  Base, 
Breeze  workstation  and  gateways  to 
PostScript  systems. 

Also,  TECS/2  front-end  and  editori¬ 
al  systems,  including  the  Editor’s  Page 
Planner  news  layout  system. 


Booth:  2711 

INGENUITY  INC. 

Staffed  by:  Dale  Roush,  CEI;  Bennie 
Garcia,  general  manager;  Curtis  Hall, 
service  manager. 

Exhibiting:  Film  Miser  platemaking 
system,  a  fast,  safe  system  requiring  no 
chemical  developing,  storage  or  dispos¬ 
al  that  produces  plates  at  low  cost  per 
page.  Also,  complete  parts,  service, 
supplies  and  recycling  for  3M  Deadlin- 
er  and  Pyrofax  systems. 


Booth:  1683 

THE  INK  CO. 

Staffed  by:  Bob  Throckmorton,  direc¬ 
tor,  corporate  services;  Ron  Houser, 
national  customer  assuredness  manag¬ 
er-news  inks;  Greg  Pope,  president- 
Mobile  Reclamation  System  Division. 
Introducing:  Advanced  low-rub,  no¬ 
rub  and  soy-based  inks  for  a  variety  of 
newspaper  presses,  plus  the  latest  offer¬ 
ings  in  flexo  inks.  Discuss  with  Ron 
Houser  the  company’s  products  and 
service,  and  with  Greg  Pope  about  ink 
reclamation. 


Booth:  2425 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Staffed  by:  Beau  Campbell,  president; 
Jim  Allison,  sales  manager;  Jim  Arens- 
berg,  sales  representative. 

Exhibiting:  Quality  pre-owned  web  off¬ 
set  presses  in  single  and  double  widths. 
Listings,  photographs  and  other  infor¬ 
mation  on  components,  add-on  units 
and  complete  press  lines.  Sellers  also 
invited  to  talk  to  the  company,  found¬ 
ed  in  1910. 


Booth:  595 

INTEGRATED  TECHNOLOGIES 
SOLUTIONS  INC. 

Staffed  by:  Ezra  Gershon,  president; 
Moshe  Lieber,  director  of  systems  and 
software  engineering;  Bob  Landsman, 
marketing  specialist. 

Introducing:  Facsimile  Interface  Buffer 
1000  Series,  used  for  buffering  and 
management  of  page  flow,  pairing  and 
merging,  to  improve  productivity  and 
provide  a  path  to  upgrade  without 
abandoning  existing  equipment.  Its 
flexible  interface  accommodates  new 
scanners,  RIPs  and  imagesetters  and 
works  with  older  systems  to  reduce  de¬ 
lays  between  page  transmissions.  At  its 
heart  is  a  Motorola  Digital  Signal 
Processor  for  on-the-fly  compression 
or  decompression. 

Exhibiting:  Interfaces  to  Chemco 
News-Scan,  ECRM,  Triple-I,  Crosfield, 
Linotype-Hell,  Gerber,  ISDN. 


Booth:  1765 

JARDIS  INDUSTRIES 

Staffed  by:  A1  Jardis,  president;  Gary 
Klawinski,  sales  director;  Art  Lan- 
gosch,  regional  sales  manager;  Cliff 
Basset,  commercial  accounts  manager; 
Mike  Anderson,  South  America  sales 
manager. 

Introducing:  Full  line  of  auxiliary 
equipment  for  newspaper  pressrooms, 
including  the  new  ZS-5040-16  zero- 
speed  festoon  splicer,  with  ribbon 
decks,  flying  pasters,  web  guides,  web 
coaters  and  infeeds.  Also  a  complete 
line  of  equipment  for  enhancing  pro¬ 
ductivity. 

Booth:  3221 

J.M.  HUBER  CORP. 

Staffed  by:  Dennis  Sweet,  director  of 
sales  and  marketing;  J.R.  Faris,  nation¬ 
al  accounts  manager;  R.  Chilingarian, 
marketing  manager-offset;  Betty  Mc¬ 
Clellan,  marketing  services  representa¬ 
tive. 

Exhibiting:  The  ink  manufacturing 
company’s  “Partners  in  Printing”  phi¬ 
losophy,  which  holds,  “Our  product  is 
not  only  printing  ink  but  our  cus¬ 
tomers’  printing  performance.” 

Booth:  387 

JOHN  JULIANO  COMPUTER 
SERVICES  CO. 

Staffed  by:  John  Juliano,  president;  Tor 
Hansen,  account  executive;  Asha  Raj, 
lead  engineer. 

Introducing:  Expressway  family  of  soft¬ 


ware  bridges  links  traditional  editorial 
front-end  systems  to  QuarkXPress 
while  retaining  the  original  system’s 
H&.J  parameters,  mode  changes,  tabs 
and  other  features. 

Offerings  include  Geode  Express 
and  Atan  Express  for  Atex  systems, 
TMS  Express  for  TMS-ll/EMS-11  sys¬ 
tems  and  Blue  Skii  Express  for  SII’s 
System/55.  The  company  plans  Win¬ 
dows  versions  of  the  Expressway 
bridges  later  this  year. 

Exhibiting:  DiHyphXT  from  Van  Gen- 
nep  Media  Automation  Consulting 
BV,  an  XTension  implementing  Dieck- 
mann  hyphenation  with  XPress. 


Booth:  2211 

KAIM  A  ASSOCIATES 

Staffed  by:  Wayne  Kaim,  president, 
plus  Richard  Martin,  Earl  Price,  Her¬ 
man  Gnuechtel,  Jerry  Carter,  Bud 
Torr,  Soren  Fournais,  Cornell  d’ Ange¬ 
lo. 

Introducing:  Manufacturer’s  represen¬ 
tative  firm  presents  press  data  acquisi¬ 
tion  systems,  RTP  upgrades,  press  col¬ 
or  registration  controls,  sonic  web 
break  detectors,  web  tension  monitor 
systems,  RTP  margin  controls,  ink  mist 
air  filtration,  press  motor  controller 
upgrades,  specialty  coatings  for  re¬ 
duced  friction  on  folder  delivery,  strip¬ 
per  shoes,  pipe  rollers  and  a  portable 
oil-filtration  system. 


Booth: 1653 

KANSA  CORP. 


Staffed  by:  Jerry  Waddell,  president; 
Ron  Swint,  vice  president;  Steve 
Spencer,  national  sales  manager;  Troy 
Estes,  Jesse  Miser,  marketing  represen¬ 
tatives;  Ron  Boettcher,  marketing  co¬ 
ordinator. 

Introducing:  Twin  Stacker  for  stacking 
up  to  15,000  pieces  an  hour  in  sizes 
from  7"  X  10"  to  12"  x  17"  and  half-fold 
thicknesses  from  eight  to  250  pages. 
Featuring  center-line  stack  pushers 
and  stack  side  guides,  it  can  produce 
up  to  24  stacks  a  minute  of  stacks  up  to 
10  inches. 
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Exhibiting:  Demonstration  of  model 
760,  480  and  320  inserters  for  news¬ 
papers  of  all  sizes.  The  760  inserts  up 
to  11  pieces  into  a  jacket  at  speeds  to 
15,000  pieces  an  hour,  with  ink  jet  ad¬ 
dressing.  It  will  be  demonstrated  deliv¬ 
ering  to  an  overhead  conveyor  system 
and  Kansa  compensating  stacker.  Also 
showing  the  Kansa  600  and  500  feeder 
bases,  pressure-sensitive  labeling,  and 
Kansa  Quarterfolder,  Quadracarts  and 
joggers. 


Booth:  577 

■CASPAR  SHO-RACK 

Staffed  by:  Cliff  Long,  national  sales 
manager. 

Introducing:  Innovations  in  single¬ 
copy  distribution,  including  the  TK- 
Electronic  Mechanism  with  full  sys¬ 
tems  capabilities,  debit  card  and  smart 
card  racks  that  process  cashless  trans¬ 
actions,  and  a  rack  that  accepts  dollar 
bills. 

Exhibiting:  Sho-Guard  theft  deterrent 
system,  polycarbonate  and  acrylic 
racks.  Boulevard  modular  rack  system. 
Custom  red  oak  wood  cabinet,  curb- 
side  rack  and  refurbished  racks. 


Booth:  2671 

KBA-MOTTER  CORP. 


Staffed  by:  Scott  Smith,  president  and 
CEO;  Dick  Hirst,  regional  sales  man¬ 
ager;  Bruce  Richardson,  national  ac¬ 
counts  manager;  Floyd  Jones,  contract 
administrator;  Gary  Owen,  marketing 
and  newspaper  sales  director. 
Exhibiting:  Colormax  flexo  unit,  plus 
information  on  recent  sales  that  give 
the  flexo  press  design  a  total  of  145 
print  couples  sold  or  installed.  Also, 
highlights  of  the  KBA  anilox  Colora 
offset  press  in  South  Bend  and  infor¬ 
mation  on  Koenig  &  Bauer’s  other  off¬ 
set  presses. 

Booth:  1953 

KAF  PRINTING  SYSTEMS 
INTERNATIONAL 

Staffed  by:  Joe  Bella,  marketing  vice 


president;  Terry  Kelly,  director,  inter¬ 
national;  Art  Giffin,  Rockie  Westberg, 
Jim  Choyinski,  regional  sales  represen¬ 
tatives. 

Introducing:  Plate  Express  11  automat¬ 
ed  plate  exposing,  processing  and 
bending  system.  Fully  automated,  it  is 
designed  to  pre-load  up  to  400  offset 
plates  and  50  negatives  and  to  output 
up  to  240  plates  an  hour. 

Vision  automated  offset  plate  bender 
for  systems  incorporating  computerized 
registration  for  accurately  locating 
plate  image  targets  prior  to  punching 
register  notches  and  bending,  which  it 
also  does.  Accurate  to  within  .0005". 
Exhibiting:  Press  lockups  for  flexo,  in¬ 
cluding  a  four-pin,  no-bend  lockup  for 
conversions;  plate  and  film  punching 
systems;  plate  benders. 


Booth:  2337 

KING  PRESS  CORP. 

Staffed  by:  Evans  Kostas,  president; 
Frank  Fleming,  sales  vice  president; 
Julius  Rosewicz,  customer  service  man¬ 
ager;  Cliff  Eighmy,  engineering  vice 
president. 

Introducing:  Three-high  News  King  II, 


merchandise, 
employment  and  per¬ 
sonals  services  for 
classified  callers  and 
advertisers,  tradHional 
900  services,  and 
PinPoint  database  mar¬ 
keting.  Long  known  as  the  largest 
informalion  provider  in  the  business, 
Brile  now  delivers  information  over  an 
al-digilal  sotellile  network.  For  more 
information  about  BEP,  call  us  tolLfree 
at  1-800-SEE  BRITE! 

Fax  316  652-6800  Telephone  316  652-6500 


A  Division  of  Brite  Voice  Systems,  Inc.  7309  East  21st  Street  North  Wichita,  Kansas  67206 


Over  140  daily  news¬ 
papers  across  the 
country  know  Brite's 
leading-edge 
technology  firsthand  - 
Brite  has  proven 
solutions  that  bring  you 
closer  to  your  advertisers  and  your 
advertisers  closer  to  their  customers. 
Brite's  voke/fcix  solutions  include 
the  Select  Series  of  auto,  home  and 
rental  database  products,  the 
Connect  Series  of  general 
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employing  a  combination  of  blanket- 
tO'blanket  offset  couples  and  a  direct 
printing  couple  to  provide  four-over- 
two  color.  Three-high  design  incorpo¬ 
rates  steel  frames  and  structure  for  a 
sturdy,  compact  stand  for  medium¬ 
sized  jobs.  News  King  II  is  the  mid¬ 
range  model  in  a  lineup  that  includes 
the  News  King  Province  and  Litho 
King  (also  available  in  three-high  con¬ 
figuration). 

Exhibiting:  The  KJ8A  heavy-duty 
commercial  folder. 


Booth:  845 

KONICA  IMAGING  U.S.A. 

Introducing:  Konsensus  high-produc¬ 
tivity  color  proofing  system  for  inter¬ 
mediate  and  final  proofs.  NewsScripter 
3850  for  high  quality,  high-speed 
broadsheet  output. 

Exhibiting:  Macintosh  and  PC  work¬ 
stations  networked  to  simulate  a  pro¬ 
duction  environment.  Konica  Imaging 
film,  paper,  chemistry  and  equipment 
to  meet  newspaper  deadlines.  Demon¬ 
strations  of  all  Konica  products. 


Booth:  1713 

LINOTYPE-HELL  AG 

Staffed  by:  Manfred  Raether,  market¬ 
ing;  Franz  Bausch,  marketing  commu¬ 
nications. 

Introducing:  LinoPress  System  to  pro¬ 
duce  color-separated  newspaper  page 
films,  complete  with  ads,  editorial  text, 
images,  graphics  and  color. 

Color  Pilot  System,  featuring  the 
new  ChromaGraph  S  3300  drum  scan¬ 
ner  and  the  ChromaGraph  S  2000 
flatbed  scanner,  both  controlled  from  a 
Macintosh,  including  Power  Macin¬ 
tosh,  using  LinoColor  3  software. 

Herkules  high-speed,  large-format 
internal-drum  imagesetter.  Herkules  M 
model  for  newspapers,  with  540mm- 
X550mm  imaging  format. 

Booth:  2824 

LOCKWOOD  GREENE 
ENGINEERS  INC. 

Staffed  by:  Mike  Luciano,  Newspaper 
Division  director;  Owen  Olson,  group 
director 

Introducing:  Outcome  by  Design  pro¬ 
vides  required  solutions  with  reliable 
results  by  working  with  customers  to 
reach  long-term  strategic  goals.  Single¬ 
source  for  planning  design  and  con¬ 
struction  management  services. 
Exhibiting:  Computer- integrated  man¬ 


ufacturing,  including  the  application  of 
expert  systems. 

Booth:  1289 

LOGETRONICS  CORP. 

Staffed  by:  Maria  Alvarez,  internation¬ 
al  sales  director;  Bill  Bardsley,  Mid-At¬ 
lantic  region  sales;  Frank  Kensek, 
OEM  and  national  accounts  sales  di¬ 
rector;  Roger  Taylor,  Western  sales  vice 
president. 

Introducing:  LogE  Tek-21  on-line  film 
processor  for  small-format  imagesetters 
(to  be  shown  with  an  ECRM  VR-45); 
LS2600  on-line  film  processing  system 
(in  Bidco  booth  with  Bidco  108  CS); 
Electronet  Perfect  Tracking  System  for 
production-management  and  cost-con¬ 
trol  of  all  materials  and  processes  used 
in  newspaper  production. 

Exhibiting:  LogE  ChemAire  air-filtra¬ 
tion  system  for  film  processors;  LogE 
WaterMate  water-filtration  and  recir¬ 
culation  system;  LogE  Algarid  wash 
water  algae  removal  system;  LogE 
Deluxe  Water  Panel;  LogE  silver  recov¬ 
ery  systems. 


Booth:  2145 

MACHINE  DESIGN 
SERVICE  INC. 


Staffed  by:  Greg  Greenan,  Pete  Medi¬ 
na,  sales;  Pete  Nemeth,  president; 
Introducing:  Automatic  Cart  Loading 
accepts  newspaper  output  from  stack¬ 
ers,  loads  it  into  portable  carts  and  po¬ 
sitions  the  carts  for  final  loading  onto 
trucks  or  into  staging  areas  for  later  re¬ 
trieval. 

Demonstration  of  a  system  that  will 
feature  input  conveyors,  layering 
mechanism  and  output  conveyors. 

Automatic  Pallet  Handling  Systems 
feature  the  Windab  palletizer.  At  the 
input  end,  the  system  includes  pallet 
conveyors.  Installed  in  shallow  pits  at 
the  output  end  are  pallet  lowerators 
that  retract  flush  with  the  floor. 

Also  a  newspaper  counter  stacker 
and  zero  pressure  zoned  belt  conveyor 
that  automatically  paces  tied  or  untied 


newspapers  from  a  stacker  to  a  strap¬ 
ping  line  or  to  a  staging  area. 

Booth:  120 

MAINSTREAM  DATA 

Staffed  by:  Mo  Gardner,  president; 
Dixon  Nielson,  executive  director  of 
marketing;  Scott  Calder,  CEO. 
Introducing:  Mainstream  Newscast 
and  NewsLAN  provide  desktop  news 
searching  and  retrieval  with  informa¬ 
tion  provided  from  financial,  general 
and  specialized  services. 

Exhibiting:  Data  broadcast  network 
services  include  transmission  and  all 
hardware  and  software.  Electronic  pub¬ 
lishing,  multimedia  and  other  news  ap¬ 
plications  are  supported  using  radio 
subcarrier  and  satellite  transmission 
systems.  Also  designs  and  manufac¬ 
tures  several  single-channel-per-carri- 
er  satellite  data  receivers  that  support 
multiple  transmission  protocols  and 
data  rates. 

Booth:  271 

MANAGING  EDITOR 
SOFTWARE  INC. 

Staffed  by:  Dennis  McGuire,  president; 
Dana  Bascom,  national  sales  director; 
Mark  Leister,  production  management 
director;  Garrett  Queen,  systems  inte¬ 
gration;  Peter  Kelts,  Diana  Sora,  Tracy 
Keaton,  product  specialists; 

Exhibiting:  PageDirector  publication 
management  and  pagination  software 
for  high-end  Macintosh  platforms:  Ad 
Layout  System  (ALS)  for  automatic  ad 
placement  from  advertising  run  sheet; 
ALS  with  Forms  Manager  for  publica¬ 
tions  with  complicated  section  config¬ 
urations;  Classified  Layout  System  to 
automate  page  dummying;  Editorial 
Layout  System  “accelerates  publication 
layout  and  managers  issue  workflow”; 
Managing  Editor  XT  gathers  and  lists 
text  and  graphics  files  and  lists  them  in 
an  items  palette  in  QuarkXPress  for 
subsequent  selection,  parameter  speci¬ 
fication  and  automatic  box  creation; 
MEXT  Pro  expands  on  XT  to  include 
thumbnail  and  full-size  views  of  graph¬ 
ic  elements,  with  automatic  caption  at¬ 
tachment  and  display  of  caption  infor¬ 
mation  delivered  by  the  Associated 
Press;  Zeke  (for  integrators  only) 
makes  XT  interact  with  editorial  data¬ 
bases,  mixing  text  and  graphics  sets 
and  filtering  out  user-specified  file  ex¬ 
tensions,  importing  ASCII  runsheet 
information  from  a  database  and  re¬ 
porting  which  items  are  available  on 
the  network  and  other  functions  that 
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monitor,  manage  and  move  informa¬ 
tion  being  prepared  for  publication; 
AdForce  ad  layout  and  issue  manage¬ 
ment  program  for  smaller  publications 
interprets  information  from  an  ad-en¬ 
try  system  into  ad  geometry  that  can 
be  manually  or  semiautomatically 
placed  on  pages. 


Booth:  1783 

MAN  ROLAND  INC. 

Staffed  by:  Leif  Reslow,  CEO;  Vince 
Lapinski,  newspaper  press  sales  direc¬ 
tor;  others. 

Exhibiting:  Geoman,  newest  70,000- 
cph  double-width  offset  press,  with 
three-race  bearing;  Flexoman  MLP, 
70,000-cph  five-color,  low-profile  flexo 
unit  designed  for  slip-in  installations 
and  all-new  presses;  Uniset,  60,000- 
cph  single-width  press  for  newspaper 
and  commercial  work;  Uniset  folder 
and  Turbo-dampener. 

Booth:  164 

MANTIS  COMPUTER 

Staffed  by:  John  Marshall,  vice  presi¬ 
dent;  Patti  Bartlett,  sales  vice  presi¬ 
dent;  Dennis  Daschar,  marketing  man¬ 


ager;  Doug  Hall,  technical  specialist. 
Introducing:  Digital  Imaging  Station 
consisting  of  Kodak  DCS  200  digital 
camera,  Kodak  RFS  2035  film  scanner, 
XLT  7720  color  printer,  PCD  200  com¬ 
pact  disc  writer  and  archiving  software. 
Exhibiting:  Newgen  laser  printers; 
Sharp  and  Howtek  scanners;  Panason¬ 
ic  optical  drives;  Farallon  networking; 
Seagate  drives;  Supermac  monitors; 
Apple  and  IBM-compatible  computers; 
repairs  and  service. 


Booth:  389 

MARCO  MEMORY  PRODUCTS 

Staffed  by:  Heidi  Wilson,  marketing 
manager;  Jan  Pierson,  national  ac¬ 
count  manager. 

Introducing:  Maker  and  distributor  of 
SIMM/SIP  memory  modules  provides 
upgrades  to  the  publishing  industry  for 
imaging  systems,  color  printers  and 
computers  that  run  memory- intensive 
software  applications  for  text  handling, 
infographics,  images  and  ads. 

Booth:  2165 

MARTIN  AUTOMATIC  INC. 

Staffed  by:  David  Wright,  vice  presi¬ 


dent;  A1  Burmeister,  Ken  Justice,  re¬ 
gional  sales  managers. 

Exhibiting:  Information  on  all  equip¬ 
ment  made  by  the  company,  which 
specializes  in  unwinders,  rewinders  and 
other  web  accessories. 


Booth:  2867 

MASTHEAD  INTERNATIONAL 
INC. 

Staffed  by:  Harry  Andersen,  vice  presi¬ 
dent;  Jack  Baker,  operations  director; 
Frank  Casillas,  drives  and  controls 
manager;  Harry  Shawver,  electrical  di¬ 
vision  manager. 

Introducing:  Turnkey  press  installa¬ 
tions;  the  latest  information  on  up¬ 
graded  drive  control  cabinets  and  con¬ 
soles. 

Exhibiting:  Installation  photos,  includ¬ 
ing  those  of  used  press  equipment 
cleaned  and  repainted  for  the  Morning 
Call,  Allentown,  Pa. 


Booth:  3519 

MATRIX  RT  INC. 

Staffed  by:  Richard  Maydra,  president; 
Barbara  Maydra,  office  manager. 
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Introducing:  Punch  for  Ultre*  72/94- 
pica  imagesetter;  ECR  option  for  Ul- 
tre*  72/94;  custom  punches  for  Agfa 
5000  and  7000  engines. 


Booth:  2476 

MATTHEWS  INTERNATIONAL 
CORP.,  Marking  Systems  Div. 


Staffed  by:  Jan  Stretavski,  sales  promo¬ 
tion  coordinator;  Rick  Fox,  Bill  Ham¬ 
mond,  industry  marketing  managers. 
Introducing:  Model  9221  Mini  Label 
Printer  Applicator  for  labeling  bundles 
with  routing  information,  weights, 
counts  and  bar  codes  is  easily  integrat¬ 
ed  with  other  systems.  The  8221  han¬ 
dles  label  sizes  up  to  4.65"x6"  and 
prints  them  at  8"/sec.  using  thermal- 
transfer  or  direct-thermal  technology. 
It  continuously  monitors  printing  and 
label  supply.  LED  indicators  alert  oper¬ 
ator  to  error  and  fault  messages,  help¬ 
ing  set-up  and  troubleshooting.  With 
Matthews’  random  stroke  length  air 
logic  system,  the  user  can  print  and  ap¬ 
ply  at  random  distances  up  to  20"  from 


product,  allowing  the  8221  to  apply  la¬ 
bels  to  variable  product  heights  with¬ 
out  manual  adjustment. 

Exhibiting:  Jet-A-Mark  large-character 
ink  jet  printers  can  be  integrated  with 
bottom-  and  V^-wrapping  machines  for 
printing  zone  and  bundle  information. 
Compact  design  of  the  rugged  print- 
head  allows  for  flexible  mounting  in 
tight  spaces.  Wide  range  of  printheads 
produce  legible  codes  in  character  sizes 
from  '/z"  to  V/i'  using  non-flammable, 
environmentally  friendly  water-based 
inks  entirely  free  of  VOCs. 

Booth:  1530 

MAYLINE  CO.  INC. 

Staffed  by:  Eric  Volcheff,  executive 
vice  president;  Bud  Westover,  regional 
sales  manager. 

Introducing:  VariTask  reference  furni¬ 
ture,  adjustable-component  furniture 
for  computer  support  and  general  of¬ 
fice  environments. 

Exhibiting:  Creativity  Corner. 

Booth:  1477 

MCI 

Staffed  by:  Robert  Hathaway,  national 
account  manager. 

Exhibiting:  Inbound  and  outbound 
telecommunications  services. 


Booth:  2753 

McCLIER 

Staffed  by:  Alan  Stromberg,  Newspa¬ 


per  Group  president;  Frederick  Rogers, 
Newspaper  Group  vice  president; 
Marianne  Smith-Button,  marketing  di¬ 
rector;  Richard  Cooney,  consultant. 
Exhibiting:  Full-service  architectural, 
engineering  and  construction  firm  spe¬ 
cializes  in  design  and  construction  of 
newspaper  production  facilities.  Tech¬ 
nical  staff  and  consultants  available  to 
discuss  strategic  and  project-planning 
and  ways  that  McClier  can  assist  in 
meeting  those  requirements. 


Booth:  1113 

MEAD  DATA  CENTRAL 

Staffed  by:  Betsy  Ashton,  News- 
View/PhotoView  product  manager; 
Dawn  Conway,  journalist  customer 
segment  manager;  Todd  Stowe, 
Melilssa  Brown. 

Introducing:  With  Tribune  Publishing 
Co.  will  demonstrate  NewsView  Con¬ 
nections  for  interactive  publishing. 
The  post-production  story-manage¬ 
ment  system  imports  and  changes  dif¬ 
ferent  data  formats  used  to  create  a 
newspaper  or  magazine  into  a  common 
format,  then  exports  prepared  stories 
to  an  in-house  library  system,  to  vari¬ 
ous  on-line  vendors  in  the  vendors’ 
native  formats,  to  bulletin  board  ser¬ 
vices  and  to  CD-ROMs.  NewsView 
Connections  also  features  quick  and 
easy  embedding  of  photos  or  entire 
page  images  into  the  stories. 
Exhibiting:  Demonstrations  of  News- 
View  text-archiving  and  PhotoView 
image-archiving  systems.  PhotoView’s 
new  features  include  Photo  CD  com¬ 
patibility. 


Booth:  2211 

METALLIC  BONDS  LTD. 


Staffed  by:  Wayne  Kaim. 

Introducing:  Specialized,  factory-ap¬ 
plied  coatings  for  newspaper  machin¬ 
ery  parts  are  designed  to  replace  and 
exceed  the  performance  of  Teflon  tap¬ 
ing  and  sleeves.  Velcro  wrapping  and 
chrome  plating. 

Dura-Slik  matrix  coating  provides  a 
permanent,  tough  and  slippery  finish 
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that  reduces  paper  friction  and  ink 
build-up,  prevents  jams  and  paper 
bunching,  and  minimizes  marking.  Ap¬ 
plications  include  fan  folder  delivery 
fly  wings  (tangs),  guide  shoes,  stripper, 
angle  bars  and  mailroom  staging  and 
stacker  gates.  Dura-Trak  modified 
Dura-Slik  creates  various  surface  tex¬ 
tures  for  both  traction  and  release.  No- 
Kleen  coating  is  designed  for  pipe  and 
idler  roller  to  reduce  pressroom  VOCs 
by  eliminating  solvent  washdowns  used 
to  remove  ink  build-up  associated  with 
uncoated  rollers. 

Dura-Plate  replaces  conventional 
chrome  and  nickel  plating  with  greater 
hardness  and  high-release.  The  propri¬ 
etary  Dura-MBS  process  alters  previ¬ 
ously  hardened  parts  to  provide  a  more 
complete  hardening  for  longer  life. 


Booth:  1131 

MGI  INTERNAflONAL  INC. 

Staffed  by:  John  Gramates,  sales,  ser¬ 
vice  and  operations  manager;  Art 
Hamlin,  president. 

Exhibiting:  A-PAR  Mark  IV  air  wash¬ 
ers  for  containment  and  removal  of  pa¬ 
per  dust  created  at  the  various  slitter 
points  on  the  press.  Also,  A-PAR  Mark 


1  ink  mist  systems,  sound  rooms  and 
high-visibility  folder  enclosures. 


Booth:  1488 

MICROSYSTEMS 
SPECIALISTS  INC. 

Staffed  by:  Catherine  Culkin,  presi¬ 
dent;  Dawn  Roeller,  Judy  Bruning, 
Eileen  Sunderland,  vice  presidents; 
Suzanne  Gentile,  marketing  coordina¬ 
tor. 

Exhibiting:  The  Newspaper  Manager 
advertising,  circulation,  accounting 
and  inventory  software  running  on 
IBM  PCs  and  compatibles  in  a  Novell 
network  environment.  Software  mod¬ 
ules  include  ad  production  manifest, 
display  ad  billing,  transient  classified 
billing,  circulation  control,  newsprint 
inventory,  accounts  payable,  payroll 
and  general  ledger. 


Booth:  553 

MICROVOICE 
APPLICATIONS  INC. 

Staffed  by:  Catherine  Clary,  systems 
sales  manager;  Mike  James,  premium 
services  sales  manager;  Rich  Berg, 
Mary  Loonan,  John  Madson,  Steve 


Garren,  Mike  Schmid,  account  execu¬ 
tives. 

Exhibiting:  Numerous  audiotex  appli¬ 
cations,  including  voice  personals  and 
classified  ads  such  as  home  and  car 
searches  and  employment  line.  Also 
the  application  generator. 


Booth:  2453 

MID-AMERICA  GRAPHICS  INC. 

Staffed  by:  David  George,  executive 
vice  president;  Charles  Chick,  product 
development  director;  Travis  Ferguson, 
marketing  director. 

Introducing:  Line  of  new  products 
from  maker  and  supplier  of  new  and  re¬ 
furbished  post-press  distribution  sys¬ 
tems  and  auxiliary  mailroom  compo¬ 
nents  includes  Newstack  counter 
stacker  for  web  press  products  at  pre¬ 
programmed  bundle  counts  and  Exact 
Stack  counter  stacker  for  web  press 
products.  Also,  custom-designed  con¬ 
veyor  components  and  systems  and  lat¬ 
est  technology  in  inserting  retrofitted 
upgrades  and  improvements. 
Exhibiting:  Complete  line  of  refur¬ 
bished  graphic  arts  equipment  and  ser¬ 
vices,  with  design  and  consulting  op¬ 
tions. 


Imagine...  the  right  story 
at  the  right  time  at  light 


peed 


There  are  some  dramatic  changes  taking  place  in  today’s  news¬ 
rooms.  Old  proprietary  editorial  systems  are  heading  out  the 
back  door  while  PC’s  and  Macs  are  coming  in  the  front. 

Powerful  new  “off-the-shelf’  hardware  and  “shrink-wrapped” 
software  solutions  can  propel  your  newsroom  to  the  cutting  edge  of 
technology,  but  can  also  cut  you  off  from  one  of  your  major  sources 
of  news  -  the  wire  services. 

If  wire  capture  is  a  problem  with  your  new  technology, 

is  the  solution.  QuickWre  is  a  QuwfkXPress  HUj 
XTension,  but  works  with  most  desktop  publishing  systems.  Ij|jy|||j 
Developed  in  a  newsroom  for  newsrooms,  QuickWre  is 
a  wire  capture  and  file  management  program  that  puts  editors  and 
reporters  instantly  in  touch  with  what  is  happening  in  the  world. 

QuickWire  can  capture  up  to  ten  wire  services  simultaneously  and 
provide  full  text  indexing,  searching  and  filing.  It’s  simple,  elegant, 
and  incredibly  fast  and  it’s  just  what  wire  editors  asked  us  for. 


QuickWire 


QUICKWIRE  LABS 
The  Hamilton  Spectotor 
44  Frid  Street 
htomihon,  Ontario 
Canada  LBN  3G3 
(905)526-3217 
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Booth:  3017 

MIDWiST  INDEPENDENT 
POSTAL 


Staffed  by:  Kurt  Post,  general  manager; 
Tim  Neal,  sales. 

Introducing:  Compact,  inconspicuous 
and  low-cost  MIP  delivery  tube  for 
TMS  or  saturation  motor  route  deliver¬ 
ies  has  built-in  hook  for  magazines  and 
other  oversized  material. 

Exhibiting:  Ranging  from  consulting 
only  through  full,  turnkey  develop¬ 
ment,  services  include  private  delivery 
start-ups  and  U.S.P.S.  conversions. 


Booth:  985 

MIDWEST  PUBLISHERS  SUPPLY 
CO. 

Staffed  by:  Jim  Rezabek,  president; 
Mike  Carfagnini,  vice  president;  Bob 
Yesutis,  digital  prepress  sales  manager; 


George  Dressel,  quality  control  prod¬ 
ucts  manager;  Gerry  Collard,  Rico 
Mazzola,  regional  managers;  Ike  Diolit- 
sis,  Jim  Floyd,  Pete  Gagnon,  Frank 
Martire,  Carlos  Marcia,  J.  Santamaria, 
sales  representatives;  Ray  Lopez,  inter¬ 
national  sales  manager. 

Introducing:  A  “ride  down  the  ‘inter¬ 
net  turnpike”  with  displays  of  digital 
prepress  systems  (“first-time”  showings 
of  new  digital  cameras,  color  scanners 
and  color  proofers  and  printers  —  all 
working  equipment  “driven  by  specially 
designed  software  for  newspaper  pro¬ 
duction”),  color  quality  control  prod¬ 
ucts  (color-calibration  and  imageset¬ 
ting  densitometers),  ergonomic  work¬ 
stations  (including  new  manual/ 
automatic  adjustable  tables,  new  chairs 
and  accessories)  and  environmental 
solutions  (low-VOC  blanket  washes). 

Also,  new  MPS  division  offers  digi¬ 
tal  prepress,  desktop  publishing  and 
quality  control  consultation  and  train¬ 
ing- 


Booth:  2231 

MIRACLE  INDUSTRIES  INC. 

Staffed  by:  John  Chabot,  Phyllis  Fen- 
nelly,  David  Fitzmorris. 

Exhibiting:  Harris,  Goss,  Hantscho 
web  presses  remanufactured  to  factory 
specs;  remanufactured  units  for  ex¬ 
change;  modifications  and  installa¬ 
tions;  complete  cylinder  and  roller  ex¬ 
change  program  with  same-day  ship¬ 
ping;  full  complement  of  Harris  parts; 
complete  line  of  gears. 


..  “POP” 

(Proof  on  Press) 


All  rumors  are  true 

d.y.c.  does  have  the  finest  printing  blankets 
for  newspaper  presses. 

Put  us  to  the  “POP  test  and  see  for  yourself! 

CALL  800-446-8240 

All  d.y.cTKInyo  blankets  come  with  a  money  back  guaran¬ 
tee.  Blankets  are  guaranteed  against  pinholk,  porosity  and 
are  uniform  in  thickness. 

d-y-B.  supDply  cio. 

A  DIVISION  OF  OYNARIC,  INC. 

Glenpointe  Centre  West 

500  Frank  W.  Burr  Blvd.,  Teaneck,  New  Jersey  07666 
Telephone:  201.692-7700  •  Fax:  201-692-7757 

800-446-8240 


Booth:  494 

MISSION  CRITICAL 
TECHNOLOGIES 

Staffed  by:  Richard  Rosmarin,  presi¬ 
dent;  Ben  Smylie,  sales  vice  president; 
Josiah  Strandberg,  development  vice 
president;  Pat  Sorn,  marketing  direc¬ 
tor. 

Introducing:  AdFax  2000  electronic  re¬ 
mote  ad  management  system  is  client- 
server  software  to  automate  processing 
of  fax  and  ASCII  ads  for  Atex  and  Sys¬ 
tem  Integrators  classified  systems  by 
eliminating  rekeying  of  fax  copy.  Im¬ 
proves  customer  service,  provides  audit 
control  over  the  fax  process  and  allows 
automatic  fax-back  message  capability 
for  sales.  Additional  features  include 
on-line  archive  of  fax  image  for  instant 
recall  to  assist  in  account  resolution. 
The  system  provides  a  single  entry 
point  for  remote  ads  and  a  common 
user  interface  for  managing  fax  and 
ASCII  customer  transmissions. 

Booth:  1437 

MITSUBISHI  HEAVY 
INDUSTRIES  LTD., 

Mitsubishi  Lithographic 
Presses 


Staffed  by:  Ronald  Ehrhardt,  sales 
manager;  Mike  Takahashi,  vice  presi¬ 
dent-newspaper. 

Introducing:  BTO-N4  press,  featuring 
eight-couple  tower  and  high-line  hori¬ 
zontal  drive;  an  American  version  of 
the  Euro-M  flexible  newspaper  and 
semi-commercial  press  designed  for 
quality  printing  in  continuous  24'hour 
cycles;  “Mini-press,”  which  uses  dou¬ 
ble-width  units  and  single  former  com¬ 
bination  folders. 


SON 
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Booth;  1219 

MONOTYPE  SYSTEMS  INC. 

Staffed  by:  Dennis  Nierman,  president; 
John  Lally,  sales  vice  president;  Randy 
Johnson,  national  sales  manager;  Keith 
Roeske,  support  operations  director; 
Beth  Tickle,  marketing  coordinator. 
Introducing:  RipExpress,  a  Level  2  RIP 
based  on  Adobe  Systems’  CPSI  and 
featuring  a  user-friendly  interface,  in¬ 
tegrates  into  existing  imaging  systems; 
PixelBurst  ASIC  to  enhance  rendering 
of  high-resolution  screened  images; 
Adobe  Brilliant  Screens  FM  screening 
technology  as  a  RipExpress  option  and 
applicable  to  all  Monotype  imageset¬ 
ters  and  proofers;  Monotype  Graphic 
System  3  OPI  solution  reduces  system 
bottlenecks  and  controls  data  flow 
from  page  makeup  through  final  out¬ 
put,  with  improved  spooler  configura¬ 
tion  and  expanded  back-up/archive 
and  PostScript  Job  Utilities;  shared 
disk  array  with  fast,  redundant  storage 
modules  eliminates  transmission  of 
high-resolution  files  over  FDDI  or  Eth¬ 
ernet  networks;  PC-based  ICL-to-Post- 
Script  software  converts  traditional 
Autologic  typesetter  code  from  front- 
end  systems  to  PostScript,  functioning 
as  a  spooling  device  for  PostScript  RIPs 
to  process  the  PostScript  coding; 
Mono/Logic  Express  provides  Adobe 
Level  2  PostScript  power  to  Autologic’s 
multiplexer  and  imagesetters,  giving 
APS-6  sites  use  of  Adobe  CPSI  RIP 
capabilities  of  the  Monotype  RipEx¬ 
press;  LaserPlex  multiplexer  linking 
multiple  RIPs  and  imagesetters,  with 
RIPs  operating  concurrently;  LaserPlex 
IQ  software  enables  grouping  of  similar 
recorders,  with  job  output  to  any 
recorder  automatically  redirected  if  the 
addressed  recorder  is  unavailable 
(monitors  up  to  11  recorders,  dis¬ 
plays/prints  status  messages). 


Booth:  962 

MORTGAGE  MARKET  INFOR¬ 
MATION  SERVICES  INC. 

Staffed  by:  Tom  DeBoth,  vice  presi¬ 
dent;  Jim  Murphy,  account  executive; 
Bob  Mitchell,  regional  manager;  Keith 
Kubik,  marketing  director. 
Introducing:  Builder  directory,  travel, 
dining  and  apartment  guides  audiotex 
applications  designed  and  set  up  to 
generate  revenue  and  build  readership. 
Camera-ready  artwork  is  supplied. 
Equipment  is  all  Centigram  units  with 
Fujitsu  support. 

Exhibiting:  Mortgage  rate  features, 
hotlines  to  answer  consumer  ques¬ 
tions,  revenue-share  programs  with  all 


Booth:  171 

MULTI-AD  SERVICES  INC. 

Staffed  by:  Marc  Radosevic,  marketing 
manager;  Denny  Mullen,  sales  manag¬ 
er;  George  Messer,  sales  vice  president. 
Introducing:  Native  PowerPC  version 
of  Multi-Ad  Creator,  version  3.6,  allow¬ 
ing  users  to  take  full  advantage  of  the 
new  machines;  Multi-Ad  Search,  ver¬ 
sion  3.0  with  greater  file  format  support 
and  keyword  and  search  versatility  in 
the  Macintosh  image  database  envi¬ 
ronment  for  cataloguing  and  retrieving 
electronic  files. 

Exhibiting:  Ad-Builder  General,  Scan, 
CAMS,  ReCAS,  Holiday  Greetings, 


features  customized  to  newspapers’ 
needs. 


Booth:  2431 

MULLER  MARTINI  CORP. 

Staffed  by:  Ralph  Box,  exec,  vice  presi¬ 
dent-sales;  Robert  Knott,  newspaper 
and  commercial  equipment  manager; 
Bob  Niles,  regional  sales  manager. 
Exhibiting:  Model  321-Fox  TV  program 
stitcher  and  program  stitchers  for 
speeds  of  8,000-12,000  booklets  per 
hour.  Also,  Apollo  compensating 
counter  stacker  and  Model  AF-100 
stream  feeder  for  TV  program  stitch¬ 
ers. 


Outcomes 
by  Design 

See  us  at  NEXI’O  '94,  booth  no.  2824 


I’roviding  voii  with  tlic 
results  you  expect,  and  tlie 
soliitinns  vou  require, 
is  what  we  mean  bv 
Outcomes  by  Design'". 
On  sucli  issues  as  environ¬ 
mental  services,  computer 
integrated  manufacturing, 
and  automated  material 
handling,  we  will  work  with 
you  to  help  vou 

Ui-/  i 


reach  vour  immediate 
project  needs  and  achieve 
vour  long-term  strategic 
goals.  Building  on  a  solid 
reputation  as  a  single  source 
for  planning,  design,  and 
construction  management 
services,  we  look  forward 
to  utili/ing  our  experience 
and  resources  in  contribut-^ 
ing  to  your  success. 


L.OCKWOOD  GREENE 

Planners/Engineers/Architects/ Managers 
800-845-3302 

ATLANTA  •  AUGUSTA  •  BRIDGEWATER  •  CINCINNATI  •  DALLAS 
FRANKFURT  •  KNOXVILLE  •  MEXICO  CITY  •  .'MOBILE  •  NASHVILLE  •  NEW  YORK 
OAK  RIDGE  •  SAN  JUAN  •  SAVANNAH  •  SEATTLE  •  SPARTANBURG 
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AdBuilder  PC,  Kwikee  illustration  sys¬ 
tem,  AdLife  food  photography  CD,  as 
well  as  international  products  Galerie 
(France)  and  Display  (U.K.)- 


Booth:  2071 

NAPP  SYSTEMS  INC. 

Staffed  by:  John  VanStrydonck,  presi¬ 
dent,  CEO;  Howie  Helmbrecht,  North 
and  South  American  sales  director; 
Gary  Benshoof,  director,  technical 
marketing/international  sales;  Kai 
Wenk-Wolff,  new  product  development 
director. 

Introducing:  Latest  NAPPfiex  plate 
processing  equipment  for  flexo  print¬ 
ing,  the  NPDC  system  can  produce  up 
to  20  plates  per  hour  and  is  specially 
designed  for  the  smaller  publication  or 
as  backup  for  larger  users. 

Also  displaying  Feva  single-width 
flexo  press,  samples  of  newspapers 
printed  with  NAPPlate  letterpress 
plates  and  newspaper  samples  that 
compare  the  same  advertising  material 
printed  offset  with  that  printed  flexo 
on  the  NAPPfiex  plate. 


Booth:  2731 

NCS  INC. 

Staffed  by:  Tim  Cooper,  marketing 
vice  president;  Fred  Fazzio,  CEO;  Lou 
Poole,  Roman  Krywopusk,  sales. 
Introducing:  Production  information 
and  control  systems  that  allow  news¬ 
papers  to  integrate,  monitor  and  con¬ 


trol  real-time  production  on  a  wide  va¬ 
riety  of  pressroom  and  mailroom 
equipment.  Information  is  extensively 
reported  and  archived  for  periodic 
analysis. 

All  systems  are  SQL  compliant  and 
open,  operating  under  the  Umbrella 
System  Architecture. 

New  Multiple  Inserter  Control  Sys¬ 
tem  will  accept  a  downloaded  manifest 
of  the  preprint  orders,  circulation  in¬ 
formation  and  zone  data  for  each  run, 
communicate  directly  to  multiple  in¬ 
serters  from  any  manufacturer  and  al¬ 
low  central  set-up  of  each  run,  monitor 
progress  in  real  time  of  all  equipment 
and  job  status  and  report  and  archive 
data. 

Exhibiting:  Demonstration  of  Simple 
PC  Totalizer  for  paper  counts  at  medi¬ 
um-size  plants. 

Booth:  151 

NEASI-WEBER  INTERNATIONAL 

Staffed  by:  Michael  Brier,  senior  vice 
president,  sales  and  marketing. 
Exhibiting:  Demonstration  of  busi¬ 
ness-management  products:  Discus  cir¬ 
culation  management  system  for 
customer  service  and  distribution.  Ad- 
marc  advertising  and  accounts  re¬ 
ceivable  control  system,  Adsert  insert 
system  for  managing  inventory,  pack¬ 
age  assembly  and  distribution  of 
preprints. 

Products  will  run  under  Unix  in 
conjunction  with  an  Oracle  relational 
database. 


Booth:  1665 

NENSCO 

Staffed  by:  Brad  Beaton,  president; 
David  Vito,  prepress  product  manager; 
Bob  Rooney,  pressroom  product  man¬ 
ager. 

Exhibiting:  Variety  of  prepress,  press¬ 
room  and  post-press  supplies  and 
equipment,  including  Grace  Polycell 
blankets.  Liquid  Gold  fountain  solu¬ 
tion,  environmentally  safe  blanket 
wash,  Grace  flexo  cushions,  NENSCO 
rubber  rollers  and  Ebonite  ink  drums, 
press  parts,  Anitec  and  Precision  offset 
plates,  bottomwrap,  strap,  shrink  wrap, 
replacement  parts  for  Harris  and  GMA 
inserters,  PalletPal,  Agfa  and  Anitec 
film  products,  Anitec  QC  proofing  ma¬ 
terial  and  QC  Express  processor.  Also, 
the  latest  press  and  post-press  catalogs. 


Booth:  688 

NEWSBANK  INC. 

Staffed  by:  Robert  Schwartz,  Deborah 
Harmer,  Elli  Taylor. 

Exhibiting:  Full-text  newspapers  on 
CD-ROM,  among  them  the  Chicago 
Tribune,  Washington  Post,  Boston 
Globe,  Los  Angeles  Times,  Dallas 
Morning  News,  USA  Today,  Seattle 
Times,  Portland  Oregonian,  Christian 
Science  Monitor,  Atlanta  Journal/Con¬ 
stitution. 

Also,  CD  NewsBank  and  Business 
NewsBank. 


Booth:  347 

NEWSPAPER  ASSOCIATION  OF 
AMERICA 

Staffed  by:  Steve  Smith,  membership 
services  director;  Joyce  Clothier,  data¬ 
base  manager;  Eva  Dalton,  member¬ 
ship  services  administrative  assistant  or 
Maria  Bustamante,  customer  service; 
Press  time  ad  sales  staff. 

Exhibiting:  NAA  services  and  publica¬ 
tions,  including  Resource  Guide,  An¬ 
nual  Review,  “The  New  Voice  of  the 
Newspaper  Industry,”  “Facts  about 
Newspapers,”  miscellaneous  brochures, 
“Nexpo’94  Daily  News,”  update 
newsletters,  “Tech  News,”  Big  Ideas 
newsletter. 

Demonstrations  of  newsprint  and 
ink  testing  procedures. 

NAA  Personnel  will  be  available  to 
answer  questions  about  marketing,  di¬ 
versity,  industry  development,  training 
and  consulting,  and  the  NAA  Founda¬ 
tion. 

Copies  of  the  June  issue  of  Presstime 
Editor6?Publisher  •  May  28,  1994 


Say:  ‘Single  copy’ . . . 

The  Carousel 

A  revolutionary  new  design 
in  single-copy  vending  inserts 
for  weeklies  and  small  dailies 
with  K-80  series  racks 

. . .  and  mean  it! 

Come  visit  DPC  of  Alabama  (booth  No.  2474)  at  NEXPO  ’94 
June  25-29  in  Las  Vegas 
More  information:  (800)  495-2999 
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and  the  Nexpo’94  program  and  ex¬ 
hibitors  directory. 


Booth:  1695 

NEWSPAPERS  A  TECHNOLOGY 

Staffed  by:  Mary  Van  Meter,  publisher; 
Brad  Moritz,  editor;  Jennifer  Jenkins, 
classified  ad  manager. 

Exhibiting:  Monthly  publication  aimed 
at  newspaper  department  managers  in¬ 
volved  in  applying  and  integrating 
technology  provides  news  and  informa¬ 
tion  on  the  latest  technology  and  how 
it  is  being  used  at  newspapers. 


Booth:  845 

NEWSTECH  CO.,  Dtv.  of  Rovin- 
ter  Inc. 

Staffed  by:  All  sales  and  technical  per¬ 
sonnel. 

Introducing:  Pikasso  Color  System  for 
PostScript-based  pagination  and  color- 
separation  system  composed  of  ECRM 
or  Monotype  imagesetters,  Windows- 
or  Macintosh-based  workstations  and 
scanner  options,  including  Nikon, 
Sharp  and  Howtek.  Also,  Konica’s 
Konsensus  color  proofing  system  and 
Konserve  chemical  recycling  system. 


Booth:  276 

NEW  YORK  TIMES  NEWS 
SERVICE 

Staffed  by:  Peggy  Walsh,  executive  edi¬ 
tor;  Peter  Trigg,  photo  and  graphics  di¬ 
rector;  Laurence  Bunin,  communica¬ 
tions  director. 

Exhibiting:  Color  and  black-and-white 
digital  images  in  packages  to  meet  any 
needs,  including  science  and  health  il¬ 
lustrations  from  the  New  York  Times 
and  57  other  News  Service  contribu¬ 
tors.  Full  or  abbreviated  packages  are 
available  via  AP  PhotoExpress  and  in¬ 
dividual  retrievals  available  on  Macin¬ 
tosh  bulletin  board  system  through 
Wieck  Photo  Database.  Approximate¬ 
ly  30  daily  graphics,  from  home  im¬ 
provement  to  weather  maps,  are  deliv¬ 
ered  via  GraphicsNet  or  can  be  re¬ 
trieved  over  PressLink.  The  service 
includes  a  free  archive  of  more  than 
8,000  images. 

The  text  wire  includes  material  from 
the  Times,  18  Cox  newspapers  (includ¬ 
ing  its  Atlanta  dailies  and  Washington 
Bureau),  Los  Angeles  Daily  News,  11 
Hearst  newspapers  (including  the 
Houston  Chronicle  and  Seattle  Post-In- 
telligencer) ,  Kansas  City  Star,  San 
Francisco  Chronicle,  Fort  Worth  Star' 
Telegram,  23  regional  New  York  Times 


Co.  dailies  and  selected  state-specific 
news  from  States  News  Service,  includ¬ 
ing  a  special  weekly  report  of  how 
Congressional  delegations  voted  on 
key  issues. 

Also,  New  York  Times  Syndicate 
text  and  art  for  every  section,  covering 
world  affairs,  lifestyle,  entertainment, 
travel,  consumer  and  finance,  health, 
food,  science  and  technology,  home 
and  family,  commentary  and  sports. 

Booth:  1295 

NIKON  INC.,  Nikon  Eloctronlc 
Imaging 

Staffed  by:  Doug  Howe,  general  man¬ 
ager;  Joe  Carfora,  national  sales  man¬ 
ager;  John  Harcourt,  technical  manag¬ 
er. 

Introducing:  New  flatbed  scanner, 
small-format  color  printer. 

Exhibiting:  Full  line  of  desktop  scan¬ 
ners  and  color  printers  and  other  prod¬ 
ucts,  including  the  NT-3000  digital 
transmitter. 


Booth:  1599 

NIKKA  CORP. 

Staffed  by:  Lloyd  Tompkins,  sales  vice 
president;  Mike  Kanda,  general  man- 


INNOVATIVE  SYSTEMS  DESIGN 

With  more  than  5  years  of  experience  providing  Interactive  Voice  Response  systems  to  the  publishing  industry. 
4230  St.  John’s  Rd.  •  Suite  217  •  Montreal  •  Quebec  •  H9H-3X4  •  (514)  696-8377 
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ager;  Matsuo  Harada,  managing  direc¬ 
tor. 

Introducing:  ABS-DR  non-solvent  au¬ 
tomatic  blanket  cleaning  system  with 
air-motor-driven  oscillating  brush  acti¬ 
vates  during  high-speed  production 
and  creates  no  bad  copies.  Air-flow 
system  automatically  delivers  lint,  ink 
and  paper  dust  to  a  collector  in  the 
reelroom. 


Booth:  788 

NORfH  COAST  MEDICAL 

Staffed  by:  Marian  Billings,  Ted  Lind- 
berg,  sales  representatives. 

Exhibiting:  Products  that  help  prevent 
work-related  repetitive  strain  include 
modifications  for  the  office  and  indus¬ 
trial  workplace,  such  as  wrist  rests,  er¬ 
gonomic  chairs,  anti-vibration  gloves, 
supports  and  products  for  evaluation 
and  training. 

Booth:  1279 

NUARC  CO.  INC. 

Staffed  by:  Dennis  Dobranski,  Don 
Cims,  Kevin  Shannon,  Carlos  Acosta. 
Introducing:  nuLine  Imaging  System,  a 
completely  automated  exposure  unit 
for  plates,  color  proofing  materials  and 
films. 

Exhibiting:  Line  of  prepress  equip¬ 
ment,  including  high-output  Flip-Top 
platemakers,  cameras,  diffusion-trans¬ 
fer  processors,  light  tables  and  acces¬ 
sories. 

Booth:  2043 

OFFSET  TECHNOLOGY 

See  American  Graphics 

Booth:  2353 

ONE  CORP. 

Staffed  by:  Durelle  Boles,  president; 


Angela  Culpepper,  sales  associate. 
Exhibiting:  Purchase  and  sale  of  news¬ 
paper  presses  and  related  equipment. 
Equipment  is  offered  as  is,  selectively 
repaired  or  fully  remanufactured.  Prod¬ 
ucts  include  Goss,  MAN  Roland  and 
Harris  presses;  upper  formers,  quarter 
folders;  splicers/pasters;  stackers  and 
inserters.  Also  turnkey  services,  in¬ 
cluding  dismantling,  removal,  trans¬ 
port  and  reinstallation  of  press  equip¬ 
ment  sold  by  ONE. 

Booth:  1277 

OPTRONICS,  Div.  of  Intergraph 

Staffed  by:  Don  Rogers,  product  man¬ 
ager;  Ed  Chrusciel,  marketing  director; 
Colin  Murphy,  sales  director;  Jim 
Lloyd,  Pete  Wodraska,  sales  managers; 
John  Telling,  regional  manager;  Bar¬ 
bara  Britten,  marketing  services  ad¬ 
ministrator;  Andy  Katz,  Bob  Janukow- 
icz.  Bob  Hanselman. 

Introducing:  ColorGetter  II  Pro  scans 
up  to  4,000  dpi  with  up  to  4,096  gray 
levels  and  dynamic  range  from  0.0  to 
3.8.  Can  be  equipped  with  comprehen¬ 
sive  desktop  scanning  software. 

DeskSetter  Express  is  a  high-perfor¬ 
mance  tabletop  laser  imagesetter. 

IntelliProof  digital  proofing  device 
accepts  PostScript  files  and  produces 
separation  films  and  full-color  20"x26" 
proofs  on  photosensitive  paper  with 
laser-generated  halftone  dots. 

Booth:  2819 

OVALSTRAPPING  INC. 

Staffed  by:  Morgan  Stout,  sales  and 
marketing  manager;  Fran  Rudy, 
Graphic  Arts  Div.  sales  manager;  Allen 
Copeland,  John  Kline,  sales. 
Introducing:  JP40-NS  newspaper  strap¬ 
ping  machine  with  side  compactor; 
Accuwrap  75  three-quarter  wrap  with 


Computer  Systems  for 
Newspapers  Like  Yours 

FRONT-END  SYSTEMS  •  BUSINESS  SYSTEMS 
LIBRARY  SYSTEMS  •  AUDIOTEXT  SYSTEMS 


Quality  Doesn't  Have  to  Cost  Extra 

Stauffer  Gold  Is  a  name  you  can  count  on  for  efficient  and 
economical  computer  systems  for  your  newspaper.  Let  us  show 
you  how  Stauffer  Gold  can  turn  complex  problems  Into  easy 
solutions,  without  sacrificing  your  budget. 

Ask  for  a  demonstration  of  our  systems 
at  Booth  115  at  NEXPO 


J 

|’4:j] 
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m 

Stauffer  Media  Systems  P.  O.  Box  1330  Joplin.  MO  64802  (417)  782-0280 


powered  side-wall  conveyor  and  ink  jet 
printer;  Accuwrap  25  bottom  wrap 
model;  415  N  newspaper  strapping  ma¬ 
chine  for  small  to  medium-size  news¬ 
papers. 


Booth:  1731 

OXY-DRY  CORP. 

Staffed  by:  Edward  McLoughlin,  CEO; 
Ray  Gauvin,  sales  vice  president; 
Bruce  Niedzwiedz,  director  of  market¬ 
ing  and  production  management; 
Steve  James,  Eastern  regional  manager; 
Rick  Hausfeld,  Western  regional  man¬ 
ager;  Mary  Ellen  Cahill,  corporate 
marketing  director. 

Introducing:  Latest  automatic  blanket 
washing  system  cleans  dry  during  a  job 
run  with  no  waste  and  wet  during  press 
deceleration.  Completely  eliminates 
manual  wet  washing,  reducing  waste 
paper,  saving  press  time  and  improving 
safety.  In  wet  wash  mode  it  uses  1  Vi  oz. 
of  citrus-based,  low-VOC  solvent  per 
blanket.  System  cycle  time  is  eight  sec¬ 
onds  on-the-fly,  longer  at  crawl  speed. 
Exhibiting:  Ultrasonic  Non-contact 
Web  Detection  package  and  web  sever¬ 
ing  device;  separate  display  of  solvent 
recycling  using  cold  ultrafiltration 
method  to  cut  waste  and  improve  the 
environmental  position  of  the  press¬ 
room;  video  touch-screen  display  con¬ 
troller  for  automatic  blanket  washers. 


Booth:  2289 

PACIFIC  NEWSPAPER  SERVICES 
INC. 

Staffed  by:  Tom  Mastin,  president; 
Mike  Swisher,  project  manager;  Mike 
Kish,  field  superintendent. 

Introducing:  Design  and  installation  of 
black  and  color  ink  systems,  carbon 
dioxide  systems,  HVAC  systems  and 
process  plumbing  systems. 

Exhibiting:  Lincoln  pumps.  Major  level 
indicators,  press  plumbing  parts. 


Booth:  885 

PAKO  CORP. 

Staffed  by:  Richard  Santos,  president; 
Gary  Aheimer,  George  Ferrell,  Pete 
Meyers  Jr.,  Larry  Risso,  Darrell  Wat¬ 
son,  regional  sales  managers. 
Introducing:  SC-1850  for  intelligent, 
automatic  processing  of  output  from 
ECRM  VR45/VR36  imagesetters  elim¬ 
inates  the  need  to  handle  exposed 
plates,  cuts  labor  costs  and  ensures  film 
quality. 
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Exhibiting:  SC  2050  intelligent  auto¬ 
matic  processing  for  high-productivity 
imagesetters,  and  Pako  stand-alone 
processors  for  all  film  and  paper  pro¬ 
cessing  at  newspapers. 


Booth:  2340 

PAMARCO  INC. 

Staffed  by:  Brian  Jacob,  sales  and  mar¬ 
keting  vice  president,  Mike  Baldasare 
Jr.,  general  manager. 

Introducing:  Wyco  Scope  volumetric 
anilox  roll  measurement  system.  Also 
laser-engraved  ceramic  anilox  rolls  for 
flexographic  presses. 


Booth:  993 

PARASCAN  TECHNOLOGIES 
INC. 

Staffed  by:  Aytun  Erdentug,  managing 
director;  Roger  Pyle,  U.S.  sales  repre¬ 
sentative;  Peter  Ewers,  U.K.  sales  rep¬ 
resentative. 

Introducing:  Parascan  Visualizer  soft 
color  proofer  provides  a  true  color  im¬ 
age  of  each  set  of  negatives  transmitted 


to  an  imagesetter  or  fax  recorder.  It 
comes  with  a  full-featured  color  cali¬ 
bration  unit  and  represents  up  to  eight 
colors  when  images  are  called  up  from 
thumbnail  presentation  and  shown  on 
high-quality  monitor  or  sent  to  any  of 
several  color  proof  printers.  Images  are 
ready  to  view  in  less  time  than  it  takes 
to  produce  negatives,  allowing  nega¬ 
tives  to  be  checked  prior  to  platemak¬ 
ing  and  improving  quality  control. 
Exhibiting:  FXL-100  Fax  Link  interface 
to  Hell,  Konica,  Scitex,  Crosfield, 
Triple-I  and  Autologic  fax  systems. 
Also  ink  presetting  from  digital  input. 


Booth: 1747 

PARSONS  MAIN  INC. 

Staffed  by:  Dick  Rowse,  business  devel¬ 
opment  manager;  Nicholas  Mariani, 
operations  director;  Dwight  Rogers, 
printing  process  engineering  manager. 
Introducing:  Planning,  architectural, 
engineering  and  construction  firm  will 
feature  drawings,  photos  and  literature 
on  current  and  recently  completed 
buildings  and  production  systems  pro¬ 
jects.  The  firm  offers  a  single-source 


approach  to  projects,  from  small  build¬ 
ing  additions  for  small  papers  to  entire 
production  plants  for  metro  dailies. 
Videos  will  show  computer-aided  de¬ 
sign  system  and  an  array  of  completed 
newspaper  plants.  Representatives  will 
be  available  to  discuss  every  aspect  of 
design  and  construction,  plus  the  com- 
p  I  ay’s  consultation  service  and  contin¬ 
uing  service. 


Booth:  1619 

PITMAN  CO. 

Staffed  by:  Specialists,  sales  represen¬ 
tatives  and  manufacturers’  representa¬ 
tives. 

Exhibiting:  Graphic  arts  distributor 
will  show  Wright  Technologies’  Jupiter 


Well  Take  Your  Best  Shot... 

And  Give  It  Right  Back. 

Sandia  Imaging  Systems  can  provide  high-performance,  totally-integrated 

SOLUTIONS  TO  MEET  YOUR  EVERY  PHOTO  IMAGING  NEED. 


Sandia's  versatile  end-to-end  systems  are  designed  to  be  compatible  with  oil 
major  wire  service  networks  and  other  existing  industry  systems.  And  all  Sandia 
products  offer  high  resolution  and  user  friendliness. 


Col  Sondra  todoy  and  find  out  how  we  con  apply  our  end-to-end  capabilities 
to  give  you  the  level  of  photo  imaging  your  audience  demands. 

Visit  us  at  NEXPO,  Booth  #1 563 


•  Sandio's  SNAPSHOT  color-image  editing 
softvnire  ollovrs  for  effective  receipt, 
manipulation,  storage,  archival  ar 
transmission  of  high-definition  images. 
Formats  are  selectable  for  compatibil'ity  with 
PC  and  Mac  systems,  os  well  as  Digital 
Equipment  Corporotion's  Alpha  AXP^’’* 
platform.  Plus,  versions  for  Microsoff 
Windows  NT*^  and  portable  and  transportable 
packages  are  availoble.  Systems  con  be 
configured  for  single  or  multi-station 
applications. 

•  For  photo-qualHy  output,  Sandio's 


DIR/Direct  Drive  Gray  Scale  Printer 
provides  images  on  paper  or  film  in  less 
than  90  seconds. 


•  Sandia's  AF-2000  four-color  separation 
analog  drum  scunner  offers  programmability 
and  reliability. 


•  We  now  even  offer  0  full 
line  of  color  photo-ID  cord 
printers  for  implementation 
of  security  identificotion 
systems  or  enhanced  press 
credentials. 


S  I  s 


SANDIA  IMAGING  SYSTEMS  •  3308  COMMANDER  DRIVE  •  CARROLLTON,  TEXAS  7S006 
214/407-6080  •  FAX  314/407-908S 


EditordfPublisher  •  May  28,  1994 


55N 


page  assembly  workstation  and  Venus 
color  retouching  workstation;  Iris  3024 
color  proofer;  Agfa  Avantra  imageset- 
ter,  Horizon  scanner  and  Agfatype; 
Kodak  digital  camera  and  RFS2035 
scanner. 


Booth:  163 

PONGRASS  NEWSPAPER 
SYSTEMS 

See  Computerease  Software  Inc. 


Booth:  897 

POSTALSOFT  INC. 

Staffed  by:  Mark  Kerrigan,  lead  center 
manager;  Paul  Chirayath,  district  sales 
manager;  Marilyn  Dannehower,  re¬ 
gional  sales  manager. 

Introducing:  Provider  of  multiple-plat¬ 
form  software  for  mailing  and  direct 
marketing  will  show  PostWare  and 
PostWare  Plus  programs  that  ensure 
accuracy  by  standardizing  and  correct¬ 
ing  addresses,  and  assigning  Zip  and 
Zip+  4  codes  and  carrier  route  num¬ 
bers.  PostWare  reduces  postage  costs, 
speeds  mail  delivery  and  streamlines 
processing.  It  presorts  mail  by  class, 
prints  bar  codes,  merges  and  purges 


A  Real  Alternative! 


The  Hook  Is  Built  In. 

•  Accommodates  multiple  product 
deliveries,  of  TMC  or 
magazines. 

•  Less  investment  with  lower  cost 
&  faster  installation 

•  Esthetically  pleasing  compact 
size  is  discreet  & 
inconspicuous. 

Giving  You  More  For  Less! 

mudmesi 
Independeni 
Postal 

437  -  136th  Avenue,  Holland,  Ml  49424 
•(616)  396-8055  • 


mailing  lists,  detects  and  deletes  dupli¬ 
cate  addresses  and  palletizes  second- 
and  third-class  mail. 


Booth:  2417 

POWER  STRAP 


Staffed  by:  Howard  Cox,  national  mar¬ 
keting  manager;  Wes  Greavu,  vice 
president. 

Exhibiting:  Broad  range  of  systems  for 
wrapping  and  strapping  newspaper 
bundles,  ink  jet  systems  and  new 
equipment  never  shown  in  the  U.S. 


Booth:  2777 

PRAXAIR  SURFACE 
TECHNOLOGIES  INC. 

Staffed  by:  Klaus  Riekemann,  business 
manager;  Stephen  Liezert,  national 
sales  manager;  Michael  McPherron, 
customer  engineering  manager;  Kent 
Mays,  field  sales  representative. 
Introducing:  URMl  II  volume  mea¬ 
surement  system,  an  electronic  tech¬ 
nique  for  measuring  cell  volume  of 
laser-engraved  ceramic  anilox  rolls  for 
flexographic  presses.  Also  Hidyne  hy¬ 
drophilic  ceramic  dampening  rolls  for 
offset  presses.  With  a  surface  energy  of 
74  dynes,  they  allow  water,  at  72  dynes, 
to  wet  the  roll  naturally  without  alco¬ 
hol  or  alcohol  substitutes. 

Exhibiting:  Ucarlox  laser-engraved  ce¬ 
ramic  anilox  rolls  for  flexo  presses. 


Booth:  391 

PRECISION  TYPE  INC. 

Staffed  by:  Michael  Blumenthal,  oper¬ 
ations  director;  Mitchell  Sjrlin,  corpo¬ 
rate  sales  representative. 

Introducing:  Representing  over  50  type 


foundries.  Precision  Type’s  Multiple 
Printer/CPU  licensing  department  can 
supply  newspapers  with  one-stop  shop¬ 
ping  for  font  software  acquisition  and 
legalization. 

Booth:  343 

PREPRESS  DIRECT! 

Staffed  by:  Not  available. 

Exhibiting:  Products  featured  in  the 
PrePress  Direct!  catalogue.  Manufac¬ 
turers  will  show  products  designed  to 
increase  productivity.  See  PrePress  So¬ 
lutions  entry. 


Booth:  425 

PREPRESS  SOLUTIONS 

Staffed  by:  Bob  Trenkamp,  president; 
Mike  Dillon,  vice  president-sales;  Sue 
McGrath,  sales  and  marketing  support 
director;  sales,  support  and  marketing 
staff. 

Introducing:  Panther  imagesetting  sys¬ 
tems,  including  Panther,  PantherPlus, 
PantherPro  and  PantherPro/46,  all  dri¬ 
ven  by  PostScript  Level  2  RIPs.  Op¬ 
tions  include  PixelBurst  accelerator 
board  to  speed  halftone  processing, 
ESCOR-II  super-cell  screening  and 
ESCOR-FM  stochastic  screening. 

Also  multiport  RIP  architecture  for 
connecting  up  to  four  RIPs  to  one  to 
four  recorders  to  maximize  imagesetter 
throughput.  Multiplexing  capability  re¬ 
sides  in  both  RIP  and  recorder,  and 
systems  function  as  long  as  one  RIP 
and  one  recorder  remain  operational. 

PatherPro/46  high-speed,  high-reso- 
lution  capstan  image  recorders  for  out- 
putting  up  to  18"  wide  on  film,  RC  pa¬ 
per  or  plate  material  at  speeds  to 
39"/minute  (optional  punch  registra¬ 
tion).  PantherPro  outputs  13.3"  wide  at 
more  than  53'  a  minute.  Both  use  red 
lasers. 

Exhibiting:  Range  of  plain-paper  im¬ 
age  recorders  with  resolutions  of  400, 
600,  800  and  1,200  dpi  and  full  color 
capability.  Also  image  acquisition,  ma¬ 
nipulation,  page  makeup  and  output 
systems  for  newspaper  front  ends. 


Booth:  1453 

PRESSLINK  INC. 

Staffed  by:  Rich  Cates,  general  manag¬ 
er,  Todd  Carter,  product  development 
manager;  Tom  Priddy,  technical  man¬ 
ager. 

Exhibiting:  System  for  transmitting 
photographs,  informational  graphics 
and  live  news  feeds.  The  on-line  infor- 
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mation  and  electronic  mail  service, 
owned  by  Knight-Ridder  Inc.,  was  es¬ 
tablished  in  1985. 


Booth:  2382 

PRINTERS'  SERVICE 

Staffed  by:  Brett  Dunne,  John  Di- 
Gildo,  Ken  Cesario,  Andrew  Douglas, 
Wolf  Schumacher,  Harvey  Federman. 
Introducing:  PriscoTech  SpinKlene 
centrifuges;  PriscoTech  SolvKlene  sol¬ 
vent  recovery  still;  Newsfound  N6  ad¬ 
vanced  neutral  fountain  solution;  PES 
System  VOC  reduction  program  for 
press  wash;  AquaMix  system  for  blend¬ 
ing  fountain  solution;  AquaFlo  II  re¬ 
verse-osmosis  water  treatment  system. 
Plus  other  environmentally  friendly 
equipment  for  controlling  and  process¬ 
ing  pressroom  chemistry. 

Booth:  2759 

PROGRESSIVE  RECOVERY  INC. 

Staffed  by:  Daniel  Marks,  president; 
James  Wooley,  sales. 

Introducing:  Print -Vac  waste  ink  recla¬ 
mation  system  guarantees  99%  rate  of 
recovery,  removing  dirt,  grease  and  ex¬ 
cess  water.  It  processes  55-220  gallons 
per  cycle.  Features  include  fully  auto¬ 
mated,  fail-safe  monitoring  of  temper¬ 
ature,  pressure  and  liquid  levels  and  a 
closed-loop  design  to  prevent  emis¬ 
sions. 


Booth:  2136 

PUBLISHERS  AUXILIARY 

Staffed  by:  Sharon  McFarland,  direc¬ 
tor,  sales/marketing;  Stan  Schwartz, 
news  editor. 

Exhibiting:  Sample  copies  of  the  news¬ 
paper  industry  newspaper  Pub  Aux 
and  information  on  meetings,  trade 
shows  and  other  services  provided  by 
the  National  Newspaper  Association. 

Booth:  759 

PUBLISHING  BUSINESS 
SYSTEMS  INC. 

Staffed  by:  Dale  Eskra,  vice  president¬ 
marketing,  and  others. 

Introducing:  Database  marketing  and 
alternate  delivery  products  and  ser¬ 
vices.  Demonstrations  will  use  actual 
demographic  and  subscriber  profiles  to 
target  households  for  promotions  by 
ZIP  code  and  carrier  route.  Software 
analyzes  subscription  churn  and  uses 
auto  registrations  to  target  ad  sales  by 
industry.  Representatives  of  Alternate 
Postal  Delivery  Inc.  will  be  available  to 


explain  delivery  operations  and  joint 
software  development  project  with 
PBS. 

New  releases  of  MediaPlus  advertis¬ 
ing,  circulation  and  insert  manage¬ 
ment  software.  A  robust  sales  report¬ 
ing,  budgeting  and  credit  and  collec¬ 
tion  module  complement  existing  ad 
products,  plus  news  dispatching  func¬ 
tions  and  on-line  rate  querying  for  cir¬ 
culation.  PBS  also  features  ListMatch, 
a  tool  for  incorporating  addresses  and 
demographics  from  outside  sources 
into  existing  databases. 

Exhibiting:  Full  line  of  business  man¬ 
agement  software. 


Booth:  1189 

PUBLISHING  PARTNERS 
INTERNATIONAL 

Staffed  by:  Ed  Slattery,  Sam  List,  A1 
Weston,  Mel  Graves. 

Introducing:  New  advertising  system 
based  on  MS  Windows  and  PC  work¬ 
stations.  Applications  include  classi¬ 
fied  retail  order  entry,  transient  billing, 
receivables,  contract  management, 
monthly  billing,  classified  pagination. 
Demonstration  of  integration  projects 
involving  InterSep  OPI,  display  ads, 
Xitron  PostScript  imagesetters  and 
pagination. 


Booth:  594 

PULITZER  TECHNOLOGIES  INC. 

Staffed  by:  R.  Jeffrey  Edwards,  vice 
president,  Pulitzer  Publishing  Co.; 


Constance  Orchard,  PostLink  general 
manager;  Fred  Wilke,  Sports  Stats  gen¬ 
eral  manager. 

Introducing:  PostLink,  a  local  on-line 
information  service  developed  with 
Delphi  Internet  Services  Corp.,  com¬ 
bines  the  “look  and  feel”  of  the  St. 
Louis  Post-Dispatch  with  its  content 
and  interactive  services  such  as  stock 
quotes,  shopping  and  access  to  the  In¬ 
ternet. 

Sports  Stats  software,  for  gathering, 
compiling  and  publishing  high  school 
sports  agate,  allows  newspapers  to  cut 
costs  while  expanding  coverage. 

Fax-on-demand  PostFax  service  al¬ 
lows  push-button  phone  users,  and 
computer  users  with  fax  capability,  to 
order  information  from  the  Post-Dis¬ 
patch  and  receive  it  by  fax. 

Pulitzer  Wires  allows  one  PC  to  re¬ 
ceive  several  wire  service  feeds  and 
routes  them  to  other  network  users 
through  an  intuitive  Windows  viewer. 
It  allows  searches  and  automatic  elec¬ 
tronic  mailing  of  matching  stories. 

Booth:  1790 

QUAD/TECH  INTERNATIONAL 

Staffed  by:  George  Czechowski,  tech¬ 
nical  sales.  North  America;  Jim  Hul- 
man,  newspaper  systems  sales. 
Introducing:  Print-to-Process  Contol 
3000  Series  X,  a  closed-loop  register 
control  with  two  main  newspaper  ap¬ 
plications,  multiple  web  control  and 
unit-to-unit  register  control.  It  raises 
efficiency  by  controlling  from  one  to 
48  compensation  devices  from  one  or 


Open  systems  solutions  from  triple-I 
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INFORMATION  INTERNATIONAL* 


Look  for  us  in  one  place  now! 


Information  International,  Inc. 

See  us  in  NEXPO  Booth  625 
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more  keyboards  and  features  LCD 
screen  and  membrane  keyboards. 
Exhibiting:  Register  Guidance  System 
V  Series  N,  a  computerized  control  sys¬ 
tem  that  automatically  monitors  and 
adjusts  color-to-color  register  on  news¬ 
paper  presses.  The  touch  screen  fea¬ 
tures  a  representation  of  print  towers, 
multiple  language  capabilities  and  on¬ 
line  help. 


Booth:  243 

QUARK  PUBLISHING  SYSTEM 

Staffed  by:  Not  available. 

Introducing:  Version  1.1  of  the  Quark 

■■irVEBEEM 
WV  LOOKING 
iWt  A  PC-BASED 
MtODccr  I, IKE  ims 
FOBYEABS.” 

-Cynthia  Martel 

Memorial  Press  Group 

"We're  using  Adtaker's  classified 
pagination  to  produce  the  classified 
sections  for  21  weekly  newspapers  in 
Southeastern  Massachusetts.  After 
the  first  week  of  insta  llation,  our 
Classified  Director  decided  to  change 
the  line  ad  deadline  closer  to  actual 
print  time,  strictly  due  to  the 
productivity  improvement 
we've  seen." 

"Adtaker  is  a  real  value." 


444  East  Susquehanna  St.  •  Allentown,  PA  18103 
(610)  797-5515  •  FAX  (610)  797-8740 


Publishing  System,  including  a  variety 
of  improvements.  The  QuarkDispatch 
server’s  capacity  doubles  to  100  users, 
and  capacity  increases  to  10,000  files. 
The  QuarkConnect  option  allows  use 
of  Macintosh-based  word  processing 
programs  such  as  Microsoft  Word  and 
Mac  Write.  It  also  allows  in-line  elec¬ 
tronic  notes.  Also  see  Quark  Inc. 

Booth:  249 

QUARK  INC. 

Staffed  by:  Not  available. 

Introducing:  QuarkXPress  3.3  for  Mac¬ 
intosh,  Windows  and  Power  Macin¬ 
tosh,  as  well  as  newspaper-oriented 
XTensions  for  QuarkXPress  and  the 
Quark  Publishing  System. 


Booth:  2811 

QUIPP  SYSTEMS  INC. 

Staffed  by:  Angel  Arrabal,  national 
sales  manager;  A1  Allen,  David  Had- 
daway,  Larry  Perryman,  regional  sales 
managers. 

Introducing:  The  Series  300B  newspa¬ 
per  stacker  in  conjunction  with  a  Co¬ 
bra  three-quarter  wrap  equipped  with 
ink  jet  printing  capability  and  odd- 
count  bundle  programming. 


Booth:  2377 

REEVES  INTERNATIONAL 

Staffed  by:  Scott  Chahalis,  general 
sales  manager;  Jon  Kirtsey,  sales  ad¬ 
ministration  manager;  Paul  Smith, 
west  regional  sales  manager;  Darlene 
Schmitt,  Latin  American  sales  manag¬ 
er. 

Introducing:  10  Plus  No-Pak  offset 
printing  blanket  for  single-  and  double¬ 
width  newspaper  presses. 

Exhibiting:  Vulcan  Marathon,  2000+ 
2000+SR,  Vision,  Vision  SR,  714. 


Booth:  1677 

RENDIC  INTERNATIONAL 
CORP. 

Staffed  by:  Jerko  Rendic,  president; 
Claudio  Labbe,  vice  president;  Paul 
Chmielewicz,  Fernando  Tavara,  region¬ 
al  managers;  Gerry  Lahme,  Jose  Anto¬ 
nio  Tord,  Freddy  Castillo,  Tom  Bailey, 
sales  managers;  Gilberto  Torres,  tech¬ 
nical  manager. 

Introducing:  The  international  distrib¬ 
ution  company  features  printing  ink, 
supplies  and  press  equipment. 


Booth:  1469 

REUTERS  AMERICA  INC. 

Staffed  by:  Mitch  Koppelman,  market¬ 


ing  manager,  media;  John  Reichertz, 
media  manager,  Latin  America;  Mark 
Thayer,  Mary  Clunis,  Rob  Dalton,  Pe¬ 
ter  Zollman,  regional  sales  executives. 
Introducing:  Reuter  News  Pictures 
TopPix,  a  highlight  photo  service  for 
small  dailies  that  provides  top  news, 
sports,  business  and  entertainment 
photos  transmitted  in  open  standards 
for  use  on  standard  PCs  and  Macin¬ 
tosh  computers.  Also  a  comprehensive 
on-line  photo  archive  with  more  than 
25,000  images  from  Reuters  and  the 
Bettman  Archive.  Distributed  on 
PressLink,  the  archive’s  catalogue  can 
be  reviewed  using  Boolean-type  key¬ 
word  searches  and  thumbnail  versions 
previewed. 

Exhibiting:  Reuter  news  report.  Sports 
Ticker,  Reuters/Variety  entertainment 
report,  Spanish-language  service,  news 
graphics  service. 


Booth:  1931 

ROBERTSON  PRESS 
MACHINERY  CO. 

Staffed  by:  Sheryl  Boyce,  marketing  di¬ 
rector;  Bob  Robertson  Sr.,  Fred  Young, 
regional  representatives. 

Introducing:  Robertson  Tensioning 
Systems,  featuring  disk  brakes  with  air 
tension  and  folder  remote  controls  for 
superior  web  tension  control,  faster 
startup  and  improved  registration.  Re¬ 
manufactured  presses,  single-width 
offest  presses  compare  with  new  equip¬ 
ment  hut  at  a  fraction  of  the  price.  Spi¬ 
ral  brush  dampening  for  single-width 
presses  gives  clean  fountain  solution 
for  consistent  quality  and  low  mainte¬ 
nance. 

Exhibiting:  Robertson-designed  up¬ 
grades  for  King  presses,  including  half¬ 
fold  reverse  creels,  quarter  folders,  fold¬ 
er  brush  attachments,  heavy-duty  reg¬ 
istration,  upper  formers  and  automatic 
plate  benders. 


Booth:  2037 

ROCHESTER  INSTITUTE  OF 
TECHNOLOGY 

Staffed  by:  Robert  Hacker,  professor; 
John  Marciniak,  technical  service  co¬ 
ordinator;  John  Eldridge,  instructor. 
Exhibiting:  RlT’s  School  of  Printing 
Management  and  Sciences  programs 
leading  to  bachelor  of  science  degrees 
in  newspaper  production  management, 
printing  and  applied  computer  science 
and  printing  systems  and  engineering. 
Also  non-credit  seminars. 
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Booth:  2883 

ROCK-BUILT 

Staffed  by:  Rock  Ferrone,  president; 
Bruce  Barna,  vice  president;  Bruce 
Griffin,  design  engineer;  Dr.  Yalaman- 
chili,  design  engineer. 

Exhibiting:  Uni-Trim  1000  three-knife, 
in-line,  pneumatically-controlled  ro¬ 
tary  trimmer  rolls  up  to  folders  to  en¬ 
able  web  presses  to  produce  various 
sizes  of  magazines,  coupon  books  and 
other  products.  Uni-Trim  1500  four- 
knife,  in-line,  rotary  trimmer  rolls  to 
folder.  Uni-Trim  2000  six-knife  pneu¬ 
matically  controlled  rotary  trimmer 
rolls  to  folder  and  works  in  or  off  line. 
Spin-a-Roll  disk  to  place  under  news¬ 
print  rolls  to  ease  directional  changes. 

Booth:  1865 

ROCKWELL  GRAPHIC 
SYSTEMS 

Staffed  by:  RM.  Kienzle,  vice  president 
and  general  manager  Goss  Newspaper 
Products;  B.T.  LaBine,  sales  director, 
Goss  single-width  and  insert  products; 
others. 

Introducing:  Goss  Newsliner  press 
model  with  new  technology  controls 
and  displays  and  Auto  Imposition  sys¬ 


tem.  The  latest  in  stackable  modular 
design,  the  double-width  Newsliner 
features  vertical  web  leads,  blanket-to- 
blanket  printing  and  metric  specifica¬ 
tions  for  world  markets.  Rated  at 
70,000  papers  per  hour,  it  delivers  col¬ 
or  placement,  paging  and  print  quality 
of  Goss  Colorliner  and  MetroColor 
presses  and  is  the  first  Goss  press  to  of¬ 
fer  digital  or  keyless  inking.  Other  fea¬ 
tures  include  user-friendly  units,  PC- 
based  control  system,  60"-66"  web 
widths  and  a  range  of  support  systems. 
Exhibiting:  Newspaper  presses,  color 
correction  system,  production  informa¬ 
tion  and  control  systems,  computerized 
maintenance  and  diagnostics  pro¬ 
grams,  computerized  parts  catalogue, 
on-line  order  entry  system,  training 
programs  and  display  of  advanced  press 
technology. 


Booth:  899 

ROTEC 

Staffed  by:  David  Ross,  sales  director; 
Val  Ouellette,  national  accounts  man¬ 
ager;  Bruce  Avitahile,  Neil  Gutman, 
account  managers. 

Introducing:  The  routing  technology 
company’s  LoadPlanner,  an  integrated 


load-huilding,  vehicle-routing  and 
load-scheduling  application  designed 
for  desktop  PCs  or  larger  computers, 
uses  actual  road  miles  to  figure  dis¬ 
tances  between  addresses,  cities  and 
ZIP  codes  using  the  proprietary  RoTec- 
dB  database.  Databases  can  be  tailored 
for  individual  requirements,  from  do¬ 
mestic  to  international. 

RoutePlanner  provides  fast  and  sim¬ 
ple  automatic  routing  and  scheduling 
between  street  addresses,  cities  or  ZIP 
codes.  Designed  to  route  and  schedule 
service  requests  for  utility,  cable  and 
courier  companies,  it  runs  on  PCs  and 
includes  interfaces  with  Windows. 


Booth:  2011 

RYCO  GRAPHIC 
MANUFACTURING  INC. 

Staffed  hy:  A.J.  Magro,  chairman; 
Thomas  Carhery,  technical  services  di¬ 
rector;  Frank  Simonetti,  Steven 
Brown,  regional  sales  managers. 
Introducing:  The  latest  technology  in 
spray-bar  dampening  for  single-  and 
double-width  newspaper  presses,  in¬ 
cluding  the  latest  in  mixing  equipment 
that  is  more  compact,  efficient  and 
cost  effective. 


See  Air/7o  in  action  at  NEXPO,  June  25-29. 

stepper,  Inc.  •  P.O.  Box  1 1 26  •  Olathe,  Kansas 66051  -1126*  Telephone;  (91 3)  782-2584  •  Fax:  (91 3)  782-2441 


Automatic 
bagging  is  here! 


All-new  Airflo  bagger  collates  up 
to  6  parts,  folds,  ties  and  inserts  into 
standard  poly  bags ! 
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Booth:  2765 

RYDER  COMMERCIAL 
LEASING  A  SERVICES 

Staffed  by:  Dex  Kimball,  sales  vice 
president;  Jack  Massey,  Phil  Kennedy, 
newspaper  industry  specialists. 
Introducing:  A  variety  of  services  in¬ 
clude  commercial  rental,  full-service 
leasing,  programmed  maintenance,  as¬ 
set  management  and  Ryder  dedicated 
logistics.  Offering  distribution  and  lo¬ 
gistics  expertise  that  may  represent  the 
greatest  opportunity  for  improving 
competitiveness  and  profitability.  The 
company’s  dedicated  contract  carriage 
offers  expertise  in  planning  and  inven¬ 
tory  management  systems  for  news¬ 
papers  of  all  sizes. 


Booth:409 

SCITEX  AMERICA  CORP. 

Staffed  by:  Not  available. 

Introducing:  Starcruiser  demonstra¬ 
tion  truck  will  have  the  first  Scitex  im¬ 
plementation  of  P.lnk  software  mod¬ 
ules,  engineered  specifically  for  news¬ 
papers  and  magazines.  Modules 
include  SQL  publishing  databasing, 
text  editing,  page  layout  in  QuarkX¬ 
Press  and  wire  copy  and  photo  integra¬ 
tion. 

Exhibiting:  SNAPP  (Scitex  Newspaper 
And  PostScript  Publishing),  allowing 
color  and  black-and-white  pages  to  be 
processed  through  the  same  system. 
Built  around  IBM  and  Macintosh  com¬ 
puters,  fully  PostScript-compatible 
SNAPP  can  work  with  a  full  range  of 
of  desktop  products. 


or  console  with  unit-mounted  touch 
screens. 

Videos  show  each  press  in  produc¬ 
tion  at  an  East  Asian  customer  site. 
Also,  information  on  many  options  for 
reconfiguring  all  makes  of  existing 
press  equipment,  including  spot  or 
multi-color  additions  and  keyless  ink¬ 
ing  conversions. 


Booth:  1563 

SANDIA  IMAGING  SYSTEMS 

Staffed  by:  Bob  Kelly,  sales  vice  presi¬ 
dent. 

Introducing:  Portable  and  trans¬ 
portable  versions  of  PC-based  Snap¬ 
shot  color  image  editing  software  for 
capturing,  manipulating,  storing  and 
transmitting  high-resolution  local  and 
wire  photos. 

Demonstration  of  end-to-end  photo 
imaging  and  editing  system  capabili¬ 
ties,  featuring  DIR/Direct  Drive  Gray  general  manager;  Ron  Gustafson, 
Scale  Printer,  with  daylilght  loading,  product  marketing, 
self-contained  processing  (no  toners.  Introducing:  High-speed  capstan-type 
liquid  chemicals  or  ribbons)  and  pho-  imagesetter;  FP520S  dye  sublimation 
to-quality  hardcopy  output.  A  distrib-  color  printer;  digital  camera  color  sys- 
utor,  VAR  and  OEM  provider  of  imag-  tern, 
ing  hardware  and  software,  the  compa¬ 
ny  supplies  a  full  line  of  imaging 
equipment,  including  digital  cameras, 
scanners,  workstations,  networks  and 
printers.  It  also  offers  full-color,  high- 
resolution  printers  for  plastic  photo 
IDs  that  incorporate  various  electroni¬ 
cally  readable  technologies  for  security 
identification. 


Booth:  959 

SCREEN 


Booth:  142 

SEYBOLD  PUBLICATIONS 

Staffed  by:  Molly  joss,  marketing  direc¬ 
tor;  John  Rossillo,  sales  assistant. 
Exhibiting:  Twenty-two  yearly  issues  of 
Seybold  Report  on  Publishing  Systems 
track  the  prepress  industry  and  its 
products;  monthly  Seybold  Report  on 
Desktop  Publishing  considers  desktop 
Staffed  by:  Allen  Dunn,  marketing  publishing  from  the  prepress  profes¬ 
sional’s  point  of  view  and  includes 
product  reviews  and  comparisons;  Dig¬ 
ital  Media:  A  Seybold  Report  takes  a 
monthly  look  at  technologies,  products 
and  stategies  in  the  emerging  digital 
world  while  providing  an  overview  of 
pertinent  issues. 


Booth:  1647 

SIGNODE  CORP. 


Booth:  1843 

SEIKEN  GRAPHICS  INC. 

Staffed  by:  Ken  Inoue,  international 
sales  manager;  Susumu  Ogata,  direc¬ 
tor;  Dave  Murley,  international  sales 
associate. 

Introducing:  Type  50s  web  offset  print¬ 
ing  unit  for  newspaper  and  semicom¬ 
mercial  work  to  be  shown  for  the  first 
time  in  North  America.  Unit  is  com¬ 
pact,  efficient  and  easy  to  use.  Model 
on  display  will  incorporate  touch-sen¬ 
sitive  screens  for  controlling  ink, 
dampener  level  and  register  adjust¬ 
ments. 

Exhibiting:  Graphical  details  of  the  full 
range  of  double-width  offset  newspaper  Staffed  by:  Chris  Larsen,  national  in¬ 
presses,  including  the  Type  70  (70,000  dustry  manager;  Ed  Fussner,  national 
cph)  and  Type  60  (60,000  cph).  Each  accounts  manager;  Keith  Cahill,  prod- 
is  customizable  as  needed  and  offers  a  uct  specialist. 

choice  of  press-control  options  ranging  Introducing:  HSN  (High-Speed  News) 
from  standard  manual  controls  through  is  a  compact  (24"  wide)  plastic  strap- 
a  powerful  computer-based  remote  col-  ping  machine  capable  of  tying  up  to 


We  have  spent  84  years  building  a 
reputation  specializing  in  top-quaUty, 

E re-owned  web  offset  presses, 
et  us  know  what  we  can  do  for  you. 
Call  toU-hee  800-255-6746 


Nswapapar  HacMiwry  Carp. 
linet  lUO  An  Inland  hdutOita  Campani/ 
Unoxa.  Kansas  (913)  492-9050*  FAX  (913)492-6217 


2,200  newspaper  bundles  per  hour. 
Features  include  dual  strap  coils  to  cut 
down  on  production  interruptions  for 
reloading,  easily  understandable  al¬ 
phanumeric  display,  microcontroller 
that  stores  production  data  and  re¬ 
versible  flow  to  accommodate  flexible 
mailroom  layouts  and  changing  pro¬ 
duction  requirements. 

Exhibiting:  Turntable  conveyor  for 
cross  strapping. 

Booth:  1331 

SITMA  U.S.A.  INC. 

Staffed  by:  Pete  Butikis,  managing  di¬ 
rector;  Pat  McElhone,  sales  engineer. 
Introducing:  Literature  and  videos  of 
recent  domestic  and  overseas  newspa¬ 
per  installations  of  the  company’s  in¬ 
serting/collating,  quarterfolding,  paper 
and  poly  wrapping,  labelling  and  stack¬ 
ing  equipment  and  distribution  sys¬ 
tems. 


Booth:  695 

SIXTY  EIGHT  THOUSAND 
INC.,  an  ARRISystems  co. 

Staffed  by:  Doug  Erickson,  marketing 
director;  Bruce  Popko,  president;  Franz 
MacMaster,  sales  director,  others. 
Introducing:  IMagician  Pro  increases 


Macintosh  computer  power  by  a  factor 
of  10  or  more  to  handle  computer-in¬ 
tensive  tasks  in  real  time.  Also  show¬ 
ing,  with  Networked  Picture  Systems 
Inc.  (with  which  it  recently  merged  to 
form  ARRISystems)  RAID  Warrior, 
which  brings  RAID  Levels  0,  1,  4,  5  to 
the  Macintosh  at  very  low  cost. 

Booth:  2565 

SMITH  RPM  CORP. 

Staffed  by:  Victoria  Smith,  president; 
James  Amer,  technical  service;  Jessica 
Brunk,  engineering  manager. 
Introducing:  Multi-column  pulsating 
spray  dampener  utilizing  air  atomized 
spray  nozzles;  PPl  mixing/supply  sys¬ 
tem;  reverse  osmosis  system. 
Exhibiting:  PDS  pulsating  spray  damp¬ 
ener  with  modular  electronics. 


Booth:  1419 

SOETWARE  CONSULTING 
SERVICES 

Staffed  by:  Richard  Cichelli,  president; 
Daniel  Zito,  vice  president,  general 
manager;  Edward  Houcek,  sales  man¬ 
ager. 

Introducing:  SCS/AdClass  integrated 
advertising  environment  supports  sales, 
telemarketing,  order  entry,  credit 


checking,  contract  and  rate  manage¬ 
ment,  pricing,  space  reservations, 
billing,  dummying,  WYSIWYG  pre¬ 
viewing  and  composition  for  retail, 
classified  and  preprint  advertising. 

SCS/Sage  pagination-management 
software  tracks  the  status  of  editions 
and  the  elements  that  make  up  edi¬ 
tions. 

SCS/AdTrack  production-manage¬ 
ment  software  is  for  Macintosh  net¬ 
works  running  Multi-Ad  Creator  and 
QuarkXPress. 

SCS/Circulation  is  designed  to  han¬ 
dle  daily  and  weekly  newspaper  opera¬ 
tions,  with  complete  facilities  for  man¬ 
aging  TMC  products,  voluntary  pay 
newspapers,  database  marketing  and  a 
comprehensive  NIE  system  (can  be  in¬ 
stalled  with  AdClass  to  create  an  inte¬ 
grated  customer  service  center). 
Exhibiting:  SCS/LinX,  which  inter¬ 
faces  Layout  8000  to  QuarkXPress;  lat¬ 
est  versions  of  SCS  Unix-based  adver¬ 
tising,  business  and  production  sys¬ 
tems. 

Booth: 1591 

SOLNA  WEB  USA  INC. 

Staffed  by:  Richard  Kerns,  president; 
Paul  Gordon,  marketing  manager; 
Roger  Bare,  sales  engineer;  Charles 


Join  our  good  company  and  get: 


C^NECT 

VOICE  INFORMATION  SYSTEM 

Developed  and  field 
tested  in  our  on-line 
newspaper  environment. 


For  additional  information 
coil  717-628-6016 
or  write. 


Footurg?; 


Time  and  Temperature  where  you  are  in  °C  or  °F 
Rotary  cailers  can  access  system  in  one  of  two  ways 
Quaiity  Sound  Reproduction 
Dedicated  and  rotating  advertising  messages 
for  any  combination  of  information  lines 
■  Abiiity  to  transfer  cails  from  information  iines  to 
advertiser's  office  teiephone 
-  Voice  Maii  Boxes  -  multiple  prompts  for  collecting 
customer  information,  such  as  a  classified  advertising 
resume  line. 

•  Remote  Programming  with  Security  and  complete  on¬ 
line  running  reliability. 

•  AP  Stock  Quote  Hotline  II 

•  Tribune  Media  Service  —  Satellite  Service 

•  High  Volume  Call  Response  - 

for  opinion  polling  &  school  closing 

•  On-line  System  Management  Reports. 

•  Automatic  Tape  Back-up 

•  Designed  for  your  needs,  the  system  can  grow  as  you  do 

•  Affordable 


New  HorizIns  Group 
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Kuryla,  South  America;  Karl  Klokler, 
Brasil;  Ulf  Aggeryd,  Solna  Sweden. 
Introducing:  0-350  offset  press  is  de¬ 
signed  for  either  heatset  or  non-heat- 
set  printing  and  is  available  in  various 
cut-offs.  Features  include  three  ink  for¬ 
mers,  on-the-run  pressure  adjustment 
of  blanket  cylinders  and  mechanical 
rated  speeds  of  38,000  iph. 

Exhibiting:  “Visual  displays”  of  Distrib¬ 
utor  301  and  302  and  Circulator. 


Booth:  1691 

SONOCO  PRODUCTS  CO., 
Industrial  Products  Div. 


Staffed  by:  Lynn  Roper,  product 
manager;  Jack  Bachman,  sales  manager; 
Ron  Tiffin,  technology  manager;  Rolf 
Godshalk,  Bruce  Mulberry,  Jim  Doane, 
sales  representatives;  Ed  Arnold,  field 
sales  manager. 

Introducing:  CPC-B  cores  help  oper¬ 
ators  of  presses  equipped  with  Goss 
CT-45  and  CT-50  RTFs  improve 
efficiency  and  eliminate  core-related 
downtime.  Engineered  with  a  bevelled 
end,  the  core  provides  room  for  the 
conical  pneumatic  chuck  to  bite  and 
set  the  core  without  cracking  the  core 
wall,  consistently  seating  the  chuck  for 
smooth,  high-speed  printing. 
Exhibiting:  Metal  end  configurations 
include  single,  double  and  triple 
notches,  as  well  as  no-notch  versions. 
Full  metal  caps  and  metal  inserts.  New 
full-metal  caps  with  formed  keyway. 


Introducing 


THE  MEDIA  IrtlpRUfAflON  NETWORK 


Stop  by  the  E&P  Booth,  #1177, 
at  NEXPO  ’94 


Also,  solid  wood,  molded  wood  and 
plastic  core  plugs. 

Booth:  2211 

SPF-COMO 

Staffed  by:  Wayne  Kaim,  Soren 
Fournais. 

Introducing:  Portable  oil-filtration  unit 
to  reduce  oil  consumption  and  disposal 
costs  by  75%  to  90%.  According  to  the 
firm,  filtered  oil  is  cleaner  than  new  oil, 
and  burning  filtered  oil  extends 
machine  part  life,  helping  to  reduce 
press  downtime  and  maintenance  tasks. 


Booth:  2761 

STANDLEE  AND 
ASSOCIATES  INC. 


Staffed  by:  Jim  Standlee,  president; 
David  Holland,  software  engineer. 
Introducing:  Econoveyor. 

Exhibiting:  Specialist  and  supplier  of 
mailroom  systems,  controls  and 
equipment.  PC-  and  PLC-based 
systems  include  dock  distribution  and 
totalizer  systems  designed  to  suit 
individual  newspaper  production. 
Videos  show  Fast-Belt  distribution 
system  control  and  in-depth  computer 
simulations  of  PC-based  system  con¬ 
trols.  Also,  comprehensive  listings  of 
used  mailroom  equipment. 

Booth:  2095 

STAR  INTERNATIONAL 
U.S.A.  CORP. 

Staffed  by:  A.W.  Hospel,  president; 
Sonja  Trombino,  vice  president, 
general  manager;  Jose  Maradiaga,  sales 
engineer;  Michael  Schumacher,  press 
and  parts  manager. 

Exhibiting:  Equipment  and  supplies  for 
all  prepress,  press  and  post-press  pro¬ 
duction  needs.  Exclusive  international 
distributors  for  U.S.  manufacturers  such 
as  U.S.  Ink,  Ryco  Spray  Bar  Control 
Systems,  American  Roller  and  Hall 
Processing  Systems. 

Star  offers  a  full  line  of  electrical  and 
mechanical  parts  for  web  and  sheetfed 
presses,  press  drives  and  controllers.  It 
provides  plate  benders  and  punches. 


UV  imaging  systems,  quality  control 
equipment,  consumables  such  as  ink, 
plates,  blankets  and  strapping,  and 
services  such  as  cylinder  repair  and 
refurbishing,  complete  press  rebuilding 
and  used  press  sales  brokering. 

Also,  multilingual  staff  with  ex¬ 
perience  exporting  to  graphic  arts 
industries  and  handling  special  ship¬ 
ping  requirements. 

Booth:  115 

STAUFFER  MEDIA  SYSTEMS 

Staffed  by:  Rockford  Smith,  general 
manager;  Keith  Wood,  sales  manager; 
Kim  Sexton,  Mike  Forman,  sales 
representatives. 

Introducing:  Stauffer  Gold  front-end 
systems  for  classified,  display  ad,  news, 
wire  service,  AP  Graphics,  electronic 
photos,  AP  Photostream  interface  and 
remote  entry,  with  plain-paper  and  film 
output.  Audiotex  systems  include 
newsroom,  advertising,  circulation, 
school  lines  and  other  user-generated 
applications. 

The  systems  provide  for  local  design, 
complete  reporting  and  database 
access.  Services  include  system  design, 
hardware  installation,  integration  with 
existing  equipment,  on-site  training 
and  ongoing  support.  Equipment 
includes  off-the-shelf  PCs  and  software 
networks  integrated  with  the  current 
leading  typesetters. 

Exhibiting:  Stauffer  Gold  library,  with 
new  photo  archive  feature,  interfaces 
with  most  popular  front-end  systems  so 
that  no  manual  copy  entry  is  required. 
Enhanced  library  versions  feature  faster 
story  filing  and  retrieval,  with  every 
word  automatically  indexed  to 
maximize  search  efficiency.  Business 
systems  applications  include 
advertising,  circulation  and  general 
accounting. 


Booth:  2825 

STEPPER  INC. 

Staffed  by:  Warren  Hannon,  general 
manager;  Charles  Hannon,  vice 
president;  Dave  Hannon,  marketing 
and  sales  manager. 

Introducing:  3000  Newspaper 

Processor  Series  line  of  folding,  tying 
and  plastic  bagging  equipment  can 
assemble  up  to  six  parts  from  single 
sheets,  inserts,  ROP  and  preprinted 
products,  then  fold  the  package  once  or 
twice,  tie  it  and  insert  it  into  a 
standard  tube-style  poly  bag.  It  has  a 
capacity  of  up  to  300  pages  broadsheet 
combined  and  is  designed  for  the  TMC 
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and  home-delivery  market,  yet  can  also 
be  used  to  produce  quarter-folded 
inserted  packages  for  smaller 
publications. 

Exhibiting:  The  1600  labeler  for 
addressing  single-wrap  mail,  flats  and 
other  products. 


Booth:  3011 

STERLING  PACKAGING 
SYSTEMS 


Staffed  by:  Carl  Hansen,  marketing 
and  product  development  director. 
Introducing:  Manufacture,  sale  and 
service  of  variety  of  plastic  strapping 
machines.  MR-45CH  is  capable  of  45 
straps/minute  (38  throughput)  and 
features  waist-high  loading  with  auto¬ 
eject  and  diagnostics.  GR-40C  is  an 
economical  alternative  capable  of  40 
straps/minute  (33  throughput).  SSM-40 
is  a  fast,  high-production,  heavy-duty, 
off-line  machine.  The  SSM-Mini  is  a 
replacement  for  lighter-duty  string 
tyers. 


Booth:  2764 

STI  INC. 

Staffed  by:  Hank  Leonard,  president; 
Andrew  LaBrada,  CFO;  Vanessa 
Miltko,  administrative  assistant. 
Introducing:  Ink  reclamation  units  to 
remove  washwater  and  solids  without 
bags  or  cartridges.  Photochemical 
treatment  unit  reduces  photochemical 
waste  to  solids  for  recovery  of  silver  or 
disposal. 


Booth:  1831 

STRAP  CONNECTIONS  INC. 

Staffed  by:  Jerry  Squyres,  president;  Liz 
Squyres,  COO;  Norman  Otto,  sales. 
Introducing:  Premium  line  of  logistic 
equipment  for  the  transportation  in¬ 
dustry:  heavy-duty  round  and  square 
brace  rods  secure  newspaper  carts  in 
trailers  or  trucks  using  F-Track;  406  ex¬ 
tra  heavy-duty,  spring-loaded,  self- 
cocking  aluminum  shoring  beam  se¬ 
cures  carts  in  trailers  or  trucks  using  E- 
Track  or  S-Track;  lighter-duty 
self-cocking,  spring-loaded  steel 
shoring  bar  to  secure  cart  systems  in 
trailers  or  trucks;  abrasion-resistant 
Scuff  Edge  II  ratchet  strap  assembly 
helps  secure  cart  systems  in  conjunc¬ 
tion  with  shoring  beams  or  bars;  S- 
track  improved  logistic  track;  F-Track 
floor  channel;  E-Track;  load  locks;  jack 
locks,  pallet  straps;  aluminum  shoring 
beams. 


Booth:  2239 

SUPPLY  TECH  INC. 

Staffed  by:  Kevin  Paper,  senior  account 
executive. 

Introducing:  STBar  for  Windows  is 
flexible,  easy-to-use,  single-  or  multi¬ 


user  software  to  design,  manage  and 
print  bar  code  labels.  It  is  fully  inte- 
gratable  with  an  EDI  system  or  can  op¬ 
erate  as  a  stand-alone  bar  code  label¬ 
ing  system.  Support  is  available  for  In- 
termec,  Sato,  HP,  Zebra,  Monarch  and 
Printronix  printers. 

Xmap  mapping  software  is  designed 
for  users  of  STX  for  the  Microcomput¬ 
er  (Supply  Tech’s  EDI  software)  who 
want  a  flexible,  nonprogramming  tool 
to  integrate  EDI  directly  with  internal 
applications  such  as  order  processing. 
Exhibiting:  STX  for  the  Microcomput¬ 
er  is  PC-based  software  for  electronic 
data  interchange.  Supports  ANSI  X12 
and  EDIFACT  standards,  all  major  in¬ 
dustry  EDI  implementations  and  all 
network  communications  protocols. 

STX  for  the  Mainframe  is  a  versa¬ 
tile,  general-purpose  EDI  program  for 
IBM  mainframes  using  VMS  or 
DOS/VSE  operating  systems.  It  uses 
VSAM  file  access  method  and  CICS 
teleprocessing. 


Booth: 1453 

SYNAPTIC  MICRO  SOLUTIONS 

Staffed  by:  Jim  O’Neill,  Steve  Kuckuk, 
sales  managers;  Craig  Wardle,  market- 


It's  What  We  Do 


We  build  newspaper  systems.  Complete, 
integrated  newspaper  systems.  Period. 
And  we've  been  doing  it  for  over  a 
decade.  Systems  that  are  functionally 
complete,  platform  independent,  well- 
engineered,  well-supported  and  cost- 
effective. 

Systems  designed  to  offer  each  customer 
enduring,  enterprise-wide,  network 
based,  no-compromise  solutions  to  their 
publishing  challenges. 

Software  Consulting 
Services 

3162  Bath  Pike  Nazareth  PA  18064 
Tel:  (800)568-8006 
Fax:  (610)837-8080 


Innovative  systems 

FROM  THE  INVENTORS 

OF  Layout-SOOO^'^' 


•Ad  Dummying 
•Ad  Order  Entry 
•Accounts  Receivable 
•Credit  Checking 
•Sales  Analysis 
•Ad  Production 
•AdTracking 
•Classified 

•Classified  Pagination 
•Transient  Billing 

•  Editorial 

•  News  Pagination 

•  Library 

•Pagination  Management 
•PostScript  Imagers 
•Circulation 

•  Newsprint  Inventory 
•General  Ledger 
•Accounts  Payable 

•  Payroll 

•  Report  Writer 


Nexpo'94 
Booth  1419 
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ing  manager;  Steve  McMahon,  Mike 
Garthwaite,  programmers. 

Introducing;  Intelligent  Dummying  is  a 
fast,  automated  ad-  and  page-layout 
system  that  runs  under  Windows. 
Shows  entire  publication  on  screen, 
with  specific  advertiser  and  placement 
information  appearing  as  needed.  Of¬ 
fers  easy  configuration,  zoomable  pre¬ 
viewing,  quick  ad  placement,  multiple 
zone/issue/publication  handling,  com¬ 
mon  page  placement,  on-line  coupon 
ad  check,  press/color  configuration 
handling,  import  from  ASCII  flat  file, 
dynamic  data  exchange  with  Excel,  de¬ 
lay  printing  and  export  to  QuarkX¬ 
Press.  Components  fit  easily  into  other 
Synaptic  Integrated  Publishing  pro¬ 
grams. 

Booth:  867 

SYSTEM  INTEGRATORS  INC. 

Staffed  by:  Bill  Aaronson,  president, 
CEO;  Mike  Reisenweber,  exec,  vice 
president,  chief  technology  officer; 
Charles  Harney,  CFO;  Frank  Scholes, 
marketing  director;  Ron  Stephens, 
sales  director,  U.S./Canada  metro  sys¬ 
tems;  Beverly  Ball,  sales  director, 
U.S. /Canada  middle  market  systems; 
Roger  Peterson,  marketing  communi¬ 
cations  manager. 

Introducing:  MTX  Layout  OS/2 -based 
client  workstation  for  Sll’s  Integrated 
News  Layout  system  serves  editing  and 
pagination  needs;  AMTX  OS/2-based 
client  workstation  for  advertising  can 
run  Microsoft  Windows-based  applica¬ 
tions  as  well  as  Sll’s  advertising  prod¬ 
ucts;  ACDPlus  (phone  link  to  user 
screen)  gives  newspaper  sales  represen¬ 
tatives  an  on-screen  link  between  au¬ 
tomatic  call  dialing  systems  and  private 
branch  exchanges  (PBX)  for  adding  in¬ 
formation  from  calling  customers  and 
quickly  passing  the  updated  screen  to 
other  staffers;  GlobalMail  lets  Sll  sys¬ 
tem  users  communicate  with  users  of 
third-party  e-mail  systems  on  their  lo¬ 
cal  or  wide  area  networks;  TeleFind 
voice  classified  ad  service  is  seamlessly 
integrated  with  the  Sll  classified  data¬ 
base,  covers  all  classifications  and  pro¬ 
vides  voice  and  fax-back  responses  in 
English  and  Spanish. 

Exhibiting:  Synthesis  66  and  Synthesis 
66  XR  client-server  editorial  and  ad¬ 
vertising  systems  serve  large  metro  and 
mid-size  dailies,  respectively.  The  for¬ 
mer  blends  open-system  products  and 
Sll’s  newspaper  ad  entry  and  text  data¬ 
base  software.  Client  workstations  are 
all  standard  PCs.  The  XR  system  uses 
Macintosh-based  pagination  and  ad 
makeup  products  and  PCs  for  editorial 


and  advertising  users.  Both  systems  are 
LAN  based  and  tied  to  a  Tandem  serv¬ 
er. 

Synthesis  Classified  Pagination  has 
at  its  core  the  Synthesis  SQL  Database 
using  NonStop  SQL.  SCP  clients  are 
Hewlett-Packard  Unix/RISC  worksta¬ 
tions. 

CreditDesk  credit  authorization  and 
draft  capture  product  works  with  Sll’s 
advertising  system  for  processing  large 
numbers  of  credit  transactions. 

MTX  is  OS/2-based  “power  editor” 
multimedia  client  software  that  also 
runs  Microsoft  Windows.  Users  can 
enter  text  through  Sll’s  MTXSpeech 
speech-recognition  product.  MyKeys 
toolbar  helps  users  move  fast  on  dead¬ 
line  using  customized  commands. 


Booth  2111 

TECH-ENERGY  CO. 

Staffed  by:  John  Pickard,  president; 
Louis  Benke,  Rachel  Bell,  sales;  David 
Moller,  service  manager. 

Exhibiting:  Rebuilt,  stacked  Goss 
Community  unit  with  all  retrofits. 
Also  an  easy-to-install,  lever-operated 
fountain  mechanism  for  precise  ink 
control  on  Goss  Urbanite,  Suburban 
and  Community  units.  Quality  re¬ 
placement  parts  for  Goss,  Harris,  Hoe, 
Motter  and  TKS  presses  and  informa¬ 
tion  on  rebuilt  press  unit  exchanges, 
installation  and  engineering  services, 
drives  and  controllers,  web  width  re¬ 
duction,  inspection  and  service  con¬ 
tracts. 


Booth:  136 

TELECORP  SYSTEMS  INC. 

Staffed  by:  John  Norris,  vice  president, 
sales. 

Introducing:  Products  and  services  for 
boosting  productivity  and  profitability 
in  all  newspaper  departments  using 
telephones.  System  6000  IVR  is  a  mul¬ 
ti-line,  inbound-outbound  call-pro- 
cessing  computer  attached  to  a  news¬ 
paper’s  host  computer  and  PBX.  An¬ 
swering  incoming  calls,  it  can  provide 
information,  take  orders  and  transfer 
calls  to  customer  service  representa¬ 
tives.  System  9000  Predictive  Dialer 
automates  telemarketing  and  collec¬ 
tions,  increasing  contacts  by  over 
300%.  It  dials  out  on  several  lines  si¬ 
multaneously  and  screens  out  all  but 
connected  calls,  which  it  delivers  to 
telemarketers  or  collectors  along  with 
corresponding  data  screens.  NewsDial 
software  creates  customized  telemar¬ 
keting  and  collection  applications. 


Booth:  124 

TELE-PUBLISHING  INC. 

Staffed  by:  Not  available 
Introducing:  Voice  personal  advertis¬ 
ing  services.  TPl  has  over  300  North 
American  publishing  clients,  including 
major  metro  dailies.  Owned  and  oper¬ 
ated  by  newspaper  publishers,  TPS 
provides  camera-ready  personal  ad  sec¬ 
tions  and  specializes  in  client  service 
and  market  consulting. 

Booth:  1987 

TENSOR  GROUP  INC. 

Staffed  by:  John  Pupers,  president, 
CEO;  Richard  Boate,  sales  vice  presi¬ 
dent;  Bengt  Brunnberg,  international 
sales  vice  president. 

Introducing:  Tensor  1400  series  four- 
high  printing  tower,  designed  for  quali¬ 
ty  four-color  products  at  speeds  to 
35,000  iph.  Features  include  narrow- 
gap  plate  and  blanket  cylinders,  motor¬ 
ized  sidelay,  circumferential  register, 
ink  fountain  balls,  segmented  ink 
fountain  blades,  brush  dampeners,  pin 
register,  no-tool  plate  lockup,  central 
lubrication  and  lever-style  ink  keys. 
Display  unit  has  22y4-inch  cutoff;  oth¬ 
er  sizes  available. 

Exhibiting:  Literature  and  photos  of 
Tensor  2400  series  2:2  units  rated  at 
50,000  iph  and  jaw  folders  designed  for 
newspaper  and  commercial  applica¬ 
tions. 


Booth:  1137 

TKS  (U.S.A.)  INC. 

Staffed  by:  Jim  Norris,  president;  Jesse 
Strong,  John  Hall,  vice  presidents; 
Rick  Palmer;  Mike  Shafer;  others. 
Introducing:  Graphic  displays  of  four- 
color  printing  via  four-high  tower  units 
and  satellite  units;  equipment  and 
turnkey  services  for  press  upgrades  and 
expansions;  digital  ink  pumps;  motor¬ 
ized  ink  fountains;  page  negative  scan¬ 
ning  and  either  manual  column-by-col- 
umn  ink  presetting  or  computerized  T- 
NPC. 


Booth:  2383 

TOBIAS  ASSOCIATES  INC. 

Staffed  by:  Bill  Bender,  sales  manager; 
Jim  Francisco,  technical  sales  represen¬ 
tative. 

Introducing:  Model  SDT  scanning 
densitometer  for  reading  color  bars  as 
narrow  as  one-sixteenth  of  an  inch. 
Density  values,  halftone  percentages 
and  print  contrast  may  be  read  from 
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the  color  bar  and  reported  in  as  little 
as  10  seconds.  Gray  balance  bars  may 
also  be  read  for  density  control. 
Exhibiting:  Demonstrations  of 
portable  reflection  densitometers.  IQ 
series  instruments  provide  user 
prompts  in  English,  four  filter  readouts 
for  gray  balance  evaluation  and  per¬ 
centage  of  printed  halftone  and  print 
contrast  values. 


Booth: 1532 

TOLERANS  INGOL  INC. 

Staffed  by:  Thomas  Person,  CEO; 
Walter  Calloway,  Sterling  Caudill, 
managers. 

Introducing:  Tolerans  Ingol  Streamlin¬ 
er  2000  new  generation  in-line  stitch¬ 
er  for  commercial  and  newspaper  pro¬ 
duction;  Ingol  in-line  stitcher  for  Goss 
Community  SC  and  SSC  presses;  Tol¬ 
erans  Ingol  reversing  fan  wheel  for 
Goss  SC  and  SSC;  Restatic  static-de¬ 
feating  devices;  Tolerans  brand  stitch¬ 
ing  wire. 


Booth:  122 

T/ONE  INC. 

Staffed  by:  David  Tenenbaum,  presi¬ 
dent;  Jann  Van  Horne,  vice  president; 
Peter  Leabo,  marketing  director; 
Michael  Kullen,  production  director. 
Introducing:  Merlin  high-performance 
picture  archive  system,  based  on  Win¬ 
dows  NT  Advanced  Server  486/66, 
Pentium  or  multiple-processor  PC  plat¬ 
form  and  either  five  or  10  gigabytes  of 
on-line  storage  in  expandable  RAID 
array.  Full  Ethernet  and  GPIB  inter¬ 
face  support  for  high-speed,  seamless 
image  transfer  between  Merlin  and 
Macs,  PCs  or  dedicated  picture  desks. 
Merlin  uses  the  fastest  database  engine 
available  for  multi-level  searches  on 
keywords,  headers  and  caption  text 
with  wildcard  and  phonetic  search  sup¬ 
port.  Images  are  stored  in  JPEG-com¬ 
pressed  format  or  optional  CD  juke¬ 
box,  with  thumbnails  and  database 
stored  locally. 

Phoenix,  a  reliable  field-tested, 
high-performance,  easy-to-use  portable 
picture  transmitter  is  now  available  on 
Windows-based  486  laptop  with  Nikon 
Coolscan  film  scanner.  Transmits  one 
picture  as  it  scans  and  prepares  anoth¬ 
er. 

Photowrap,  a  basic  picture  transmis¬ 
sion  system  for  Macintosh,  features 
scanning,  compression,  caption  and 
transmit  software  for  Powerbook  or 
other  Mac. 

RoboWRAP!  automated  image-han¬ 


dling  for  the  Mac  routes  images  with 
UserLand  Frontier  scripting  language 
to  save  time  and  labor. 


Booth:  1499 

TOTAL  SYSTEMS  ENGINEERING 
INC. 

Staffed  by:  Richard  Masters,  CEO; 
Martin  Whelan,  systems  analyst;  Mark 
Thompson,  vice  president;  Tom  Bor¬ 
ders,  service  manager. 

Introducing:  High-speed,  high-produc¬ 
tion,  multitasking  PostScript  RlPs,  in¬ 
cluding  DMax2,  DMax,  UMax  and 
EMax  for  full-tone  screening,  EM 
screening,  more  gray  leveling.  Lower 
DPI  and  LPl  achieving  higher  quality. 

Will  integrate  all  prepress  equip¬ 
ment  with  RIPs  and  imagers,  including 
AP  Leaf,  Macintosh,  scanners. 
Exhibiting:  Ultre  94E,  VR36,  Macin¬ 
tosh  Power  PC,  Windows  workstations. 


Booth:  1496 

TRANSPORTATION 
CONSULTANTS  INC. 

Staffed  by:  Paul  Gold,  president;  John 
Neumann,  James  Costa,  senior  vice 
presidents. 

Introducing:  Consulting  services  in 
transportation,  distribution,  informa¬ 
tion  systems  and  logistics  manage¬ 
ment.  The  company  saves  money  for 
U.S.  and  foreign  clients  who  operate 
fleets,  distribution  networks,  ware¬ 
houses  and  route  delivery  systems. 
Strategy  involves  integrating  finance, 
human  resources  and  MIS  in  distribu¬ 
tion.  Company  advises  and  assists  in 
implementing  its  programs. 


Booth:  1411 

TRIBUNE  MEDIA  SERVICES 

Staffed  by:  Michael  Silver,  editorial 
and  development  vice  president;  Bar¬ 
bara  Needleman,  advertising  and  data¬ 
base  services  vice  president;  Walter 
Mahoney,  sales  and  KRT  vice  presi¬ 
dent. 

Introducing:  Voice  News  Network’s  au- 
diotex  services  in  Spanish;  TMS 
Stocks’  Wall  Street  by  Fax,  a  revenue¬ 
generating,  fax-on-demand  service  for 
financial  pages;  TMS  Fax  transcript 
service;  pagination  software  from  TMS 
TV  Listings;  TV  Listings’  on-line  ser¬ 
vices. 

Exhibiting:  US  Express  flexible  TMC; 
Picture  Network  International  photo 
retrieval  system;  KRT  graphics,  photo 
and  news  wire  services. 


You  don't  use 
this. 


Why  use  these? 


AAake  your  pressroom  as 
modern  as  your  presses  with  INC 
Quiet  Rooms  and  Soundwalls. 
They’re  engineered  to  solve 
today’s  noise  control  problems, 
while  they  address  other  critical 
workplace  issues  like  dust  control, 
airborne  solvents,  and  humidity 
control. 

Let  us  show  you  how  INC  is 
improving  pressroom  environ¬ 
ments  and  productivity  in  the 
newspaper,  magazine,  and  other 
printing  industries.  Call  for  a  free 
copy  of  our  brochure  Noise 
Control  Systems  for  Newspaper 
Printing  Facilities. 

Visit  our  Booth  #2225  at  NEXPO  ‘94 


specialists  m  noise  control  products  and  services 

lidKlrial  loise  ciilroLiic. 

1411  Jeffrey  Drive  •Addison,  IL  60101 
(708)620-1998 
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Booth:  1113 

TRIBUNE  PUBLISHING  CO. 

Staffed  by:  Glenn  Cruickshank,  Tri¬ 
bune  Solutions  manager;  Mark  Rath- 
bun. 

Introducing:  NewsView  Connections 
for  interactive  publishing,  by  Mead 
Data  Central  and  Tribune  Publishing 
Co.  An  electronic  post-production  sto¬ 
ry-management  system  imports  differ¬ 
ent  data  formats  used  in  newspaper 
and  magazine  production,  converts 
them  to  a  common  format  and  exports 
the  stories  to  an  in-house  library  sys¬ 
tem,  to  on-line  vendors  in  their  native 
format,  to  bulletin  board  services  and  to 
CD-ROMs.  Allows  easy  embedding  of 
photos  or  entire  page  images  into  stories. 
Exhibiting:  NewsView  text  and  Pho- 
toView  image  archiving  systems;  Pho- 
toView  with  new  Photo  CD  compati¬ 
bility. 

Booth:  1353 

TV  DATA  TECHNOLOGIES 

Staffed  by:  Arthur  Bassin,  president, 
CEO;  Kathleen  Wern,  vice  president, 
sales  and  service;  Robyn  DiPhillips, 
national  accounts  director;  Bill  Calla¬ 
han,  national  sales  director;  Rich 
Young,  TransEdit  product  manager. 
Introducing:  TV  listings  in  a  range  of 
customized  grid  and  rolling-log  for¬ 
mats.  Demonstrating  TransEdit  elec¬ 
tronic  delivery  of  TV  listings,  used  by 
over  300  papers  on  Mac  and  PC  Win¬ 
dows  platforms.  TransEdit’s  batch  im¬ 
port  format  tag  cuts  TV  book  produc¬ 
tion  time.  Hyphenator  hyphenation 
exceptions  dictionary  has  3,000  TV-re¬ 
lated  entries  in  three  languages. 
Exhibiting:  Demonstrating  digitized 
color  TV  book  covers;  samples  of 
Spanish-language  listings,  samples  of 
camera-ready  listings,  zoned  and  pagi¬ 
nated  TV  books. 


Booth:  158 

ULTRA  CORP.,  ULTRA 
PUBLISHING  SYSTEMS  INC. 

Staffed  by:  Antonio  Pardo,  Nadja  Par¬ 
do,  Michael  Weed. 

Exhibiting:  Ultra  Corp.’s  Novell-based 
network  for  editorial,  classified  adver¬ 
tising,  pagination  and  wire  text  and 
photo  reception. 

Ultra  Publishing  Systems  high-reso- 
lution  imagesetters  based  on  the  Har¬ 
lequin  RIP  and  able  to  drive  various 
output  engines  from  Ultre*,  Agfa, 
Linotype-Hell,  Varityper,  ECRM  and 
others.  Also  high-resolution  drum 
scanners. 


Booth:  1491 

ULTRE*,  div.  of  Linotype-Hell 

Staffed  by:  Jeff  Buchman,  sales  manag¬ 
er;  James  Martin,  sales  and  marketing 
director. 

Introducing:  Demonstrations  of  Ul- 
tre*Setter  72E  and  94E  imagesetters 
with  CQR  options  (Color  Quality 
Registration).  Ultre*Setter  E,  in  72- 
and  94-pica  configurations,  offers  reso¬ 
lutions  from  600  to  3,000  lines  per 
inch.  In  addition  to  increased  speed, 
the  imagesetters  have  as  part  of  their 
standard  configuration  a  motorized 
knife,  bulk  load  cassette,  high-capacity 
output  cassette  and  improved  media 
transport.  The  redesigned  exterior  has 
improved  status  and  diagnostic  infor¬ 
mation. 


Booth:  2379 

U.M.I. 

Staffed  by:  Bob  MacKenzie,  president; 
Lorraine  MacKenzie,  vice  president; 
Gerry  Collard,  Southeast  sales  manag¬ 
er. 

Introducing:  Can’t  Miss  repulpable 
paster  tape  and  nose  tabs  are  unaffect¬ 
ed  by  heat,  cold  and  humidity,  need  no 
plastic  bag  packaging  and  cost  less  per 
application.  Also,  a  new  comprehen¬ 
sive  press  parts  catalog. 

Exhibiting:  Complete  line  of  press  and 
inserter  parts  and  belting. 


Booths:  1097,  1099 

UNISYS  CORP. 

Staffed  by:  Sal  Scalice,  printing  au¬ 
tomation  supervisor;  John  Harris,  au¬ 
tomation  specialist. 

Introducing:  Graphics-based  Mainte¬ 
nance  Support  System  for  the  printing 
and  newspaper  industries  is  designed 
to  assist  personnel  in  scheduling  and 
performing  all  tasks.  Using  desktop 
and  hand-held  computers,  MSS  cre¬ 
ates  a  paperless  system  to  track  and 
display  maintenance  requirements  via 
easy-to-use  graphical  point-and-click 
interface. 


Booth:  132 

UNITED  MEDIA 

Staffed  by:  Michelle  Sagalyn,  director 
of  audiotex  services  and  new  media; 
Lou  Zimmers,  president,  Zimmers 
Voice  Publishing. 

Introducing:  Personally  Speaking  voice 
personal  services.  Customized  solu¬ 
tions  to  attract  readers  and  advertisers. 
Examples  of  newspapers’  success  with 


the  service,  new  features  and  services 
and  marketing  and  promotional  pro¬ 
grams  designed  to  enhance  the  voice 
personals  program. 

Booth:  116 

UNITED  PRESS  INTERNATIONAL 

Staffed  by:  L.T.  Adams,  sales  vice  pres¬ 
ident;  Bob  Campbell,  Western  region 
general  manager;  R.  MacIntyre,  mar¬ 
keting  and  communications  director. 
Introducing:  Worldview  software  mul¬ 
timedia  graphic  user  interface  for  PCs 
to  receive  photos,  graphics  and  wire 
services.  Global  satellite  news  and  in¬ 
formation  delivery  system. 

Exhibiting:  Specialty  wire  services. 


Booth:  2472 

UNITED  SOYBEAN  BOARD 

Staffed  by:  Jo  Patterson,  Doug  Olson, 
National  Soy  Ink  Information  Center 
representatives. 

Exhibiting:  Side-by-side  visual  compar¬ 
isons  of  petroleum  and  soy  inks.  Infor¬ 
mation  on  soy  ink’s  environmental  ad¬ 
vantages  and  on  how  to  obtain  the  Soy 
Seal  trademark  to  inform  readers  that 
their  newspaper  is  printed  with  an  en¬ 
vironmentally  friendly  and  renewable 
product  that  is  made  in  America.  Also, 
samples  of  soybean  oil  and  petroleum 
to  demonstrate  soy’s  clearer,  more  vi¬ 
brant  colors. 


Booth:  590 

UNIVEND  CORP. 

Staffed  by:  Norm  Locati,  president; 
Brad  Johnson,  manufacturing  vice 
president. 

Introducing:  UniVend  machine  dis¬ 
penses  one  newspaper  at  a  time,  re¬ 
gardless  of  newspaper  thickness,  pre¬ 
venting  theft  and  increasing  sales.  Ide¬ 
al  for  drive-up  locations.  Also  showing 
a  “concept  demonstration  machine”  of 
UniVend  single-copy  dispenser  for 
tabloid  newspapers. 

Exhibiting:  UniVend  paper  thickness 
gauge  for  quick,  direct  readout  of  news¬ 
paper  thickness,  especially  for  Sunday 
editions  with  many  inserts. 


Booth:  696 

URW  SOF'rWARE  &  Typo  GmbH 

Staffed  by:  Richard  Stanley,  account 
manager;  Henry  Mikiewicz,  director. 
Introducing:  Developer  of  type  and  ty¬ 
pographic  technologies,  including  dig¬ 
ital  type,  for  the  graphic  arts  and  pub- 
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lishing  industries  will  show  Type  Works 
volumes  1  and  2,  each  containing 
3,000  fonts;  Kernus  automatic,  point- 
size-specific  kerning  software;  Eu¬ 
ro  Works  collection  of  500  typefaces, 
every  font  containing  a  full  assortment 
of  accented  characters  for  all  Eastern 
and  Western  European  languages; 
Ikarus-M  font-creation  software;  Li- 
nus-M  3.0  autotrace  software  for  the 
Macintosh,  featuring  color  and 
halftone  image-capture  capabilities. 
Also,  logical,  cost-effective  site  licens¬ 
ing  for  small  to  large  newspapers,  pub¬ 
lishers  and  in-plant  production  depart¬ 
ments. 


Booth:  2411 

VALLEY 

REMANUFACTURING  CO. 

Staffed  by:  Bruce  Seidel,  president; 
Dennis  Havlik,  marketing  manager. 
Introducing:  Remanufactured  1372 
Harris  inserter  with  production  speeds 
of  22,000  cph  single  delivery,  44,000 
cph  double  delivery  and  equipped  with 
new  Insert  Management  System, 
which  enables  total  zoning  and  product 
tracking.  Also  will  demonstrate  elec¬ 
tromagnetic  clutch  assembly,  which  al¬ 
lows  disengagement  of  hoppers  with¬ 
out  stopping  the  inserter. 

Exhibiting:  Remanufactured  hopper 
and  gripper  drum  exchange,  replace¬ 
ment  parts  and  folded-edge-first  belt 
delivery. 


Booth:  425 

VARITYPER 

See  Prepress  Solutions 


Booth:  2739 

VIDEOJET  SYSTEMS 
INTERNATIONAL  INC. 

Staffed  by:  John  Beltran,  systems  sales 
manager. 

Introducing:  VIP-NICS  (Newspaper 
Inserter  Control  System)  in-line  pro¬ 
duction  line  process  controller  de¬ 
signed  for  newspapers  and  combining 
tracking  software  with  traditional  VIP 
controller. 

Exhibiting:  SR  25B/50B  ink  jet  imag¬ 
ing  system;  Model  7000  ink  jet  base. 


Booth:  1723 

VISION  DATA 
EQUIPMENT  CORP. 

Staffed  by:  Thomas  Dempsey,  presi 
dent;  sales  and  technical  staff. 


Introducing:  Classified  ad  entry  receiv¬ 
ables,  display  contract  billing  and  cir¬ 
culation  applications  integrated  on  a 
single  server  and  offering  various  cross¬ 
application  upselling  prompts. 

Classified  ad  taking  and  billing: 
4GL  language,  graphical,  billing  with 
account  aging  and  tracking. 

4GL  accounts  receivable:  graphical, 
based  on  a  relational  database,  multi¬ 
publication  rating. 

Classified  pagination:  integration 
with  QuarkXPress  Xtensions. 
Exhibiting:  Circulation  with  phone  so¬ 
licitation/telemarketing,  accounts  re¬ 
ceivable,  accounts  payable/general 
ledger,  payroll,  classified  transient  in¬ 
terface  to  Vision  Data  accounts  receiv¬ 
able  from  third  party. 


Booth:  777 

VU/TEXT  LIBRARY  SERVICES 

Staffed  by:  Joseph  DiMarino,  vice 
president,  general  manager;  MaryLou 
Whitman,  customer  support  manager; 
Bill  Apostolacus,  senior  account  exec¬ 
utive. 

Introducing:  Latest  version  of  Save 
electronic  library  system  and  SaveLink 
client-server  for  Windows  access.  With 
SaveLink,  Save  can  be  used  to  provide 
newspaper  files  to  on-line  information 
providers  such  as  Prodigy,  America 
Online,  Dialog  and  Nexis. 

Also  demonstrations  of  imaging 
archiving  interface  with  Harris  Pub¬ 
lishing  Systems’  Vantage  system. 


Booth:  140 

WATSON  FURNITURE  SYSTEMS 

Staffed  by:  Bill  Haggerty,  vice  presi¬ 
dent;  Annie  Laurie  MacEvitt. 
Introducing:  Ergonomically  designed 
Flex  III  adjustable  computer  worksta¬ 
tion  assists  in  reducing  repetitive  stress 


injuries  by  incorporating  both  comfort 
and  safety  and  using  the  latest  technol¬ 
ogy  and  materials.  Based  on  field  re¬ 
search  among  intensive  computer  users 
and  meeting  or  exceeding  all  national 
and  international  ergonomic  stan¬ 
dards,  the  workstations  are  available  in 
various  sizes  and  configurations,  each 
with  abundant  room  for  hardware,  ref¬ 
erence  books  and  task  materials. 


Booth: 1631 

WEATHERDATA  INC. 

Staffed  by:  Mike  Smith,  piesident; 
Therese  Cheatham,  graphic  services 
manager. 

Introducing:  Camera-ready  weather 
pages  for  newspapers  anywhere  in  the 
U.S.  —  fully  custom-designed  or  more 
standard  in  nature.  Services  include 
color  or  black-and-white  pages  using 
customer-driven  parameters  for  soft¬ 
ware,  deadline  and  content.  Availabili¬ 
ty  and  updates  24  hours  a  day  for 
weather  pages,  computer-to-computer 
radars,  storm  warning  services,  special 
features,  training  and  consulting. 
Exhibiting:  Audiotex,  historical  re¬ 
search  and  environmental/educational 
products. 

Booth:  148 

WEATHER  SERVICES  CORP. 

Staffed  by:  George  Stamos,  vice  presi- 


THE  BEST  INFORMATION  ON  ACQUIRING... 

USED  EQUIPMENT 

PRESS  -  MAILROOM  -  BINDERY 
SEE  US  AT 

NEXP094  Booth  2265 

BILL  KANIPE 

ALTA  Graphics,  inc. 

PHONE  (404)552-1528  FAX  (404)552-2669 


AL  TABER 
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dent;  Deborah  Turner,  sales  manager; 
Nancy  Zachor,  graphics  artist. 
Exhibiting:  Customized  weather  page 
layout  and  forecast  information  for 
each  newspaper  client  and  delivery  of 
fully  composed  camera-ready  weather 
pages  in  color  or  black-and-white, 
English  or  Spanish.  Formats  can  in¬ 
clude  national,  regional  or  local  maps, 
expanded  regional  forecasts  for  key 
metropolitan  areas,  business  travel  and 
recreation  forecasts,  regional  tabular 
forecast  tables,  key  international  cities, 
tide  data,  almanac  and  climactic  infor¬ 
mation. 

Weather  pages  are  provided  across 
the  country  and  in  South  America  and 
for  the  domestic  and  international  edi¬ 
tions  of  USA  Today.  Around-the- 
clock,  week-long  staff  availability  for 
consultation  on  weather  stories  world¬ 
wide. 


Booth:  2175 

WEB  PRESS  CORP. 

Staffed  by:  Charles  Gath,  sales  vice 
president;  Bill  Aldrich,  Grant  Dickin¬ 
son,  Terry  Morton,  regional  sales  man¬ 
agers;  Michael  Schwartz,  Web  Leader 
International  president. 

Introducing:  Perfecting  unit  with  inte¬ 
gral  paster. 

Exhibiting:  Atlas,  Marc-25  and  Web 
Leader  II  single-width  web  offset  print¬ 
ing  presses. 

Booth:  1163 

WESTERN  LITHOTECH 


Staffed  by:  Dan  Sells,  president;  Lane 
Palmer,  sales  and  marketing  vice  presi¬ 
dent;  Todd  Socia,  national  sales  man¬ 
ager;  Ed  Eisenberg,  international  sales 
manager. 

Introducing:  Mitsubishi  Kasei  direct- 
to-plate  technology  and  an  informa¬ 
tion  management  system.  Total  direct- 
to-plate  system  consists  of  laser  Dia- 
mondPlate  for  quality  color  printing 
and  the  compatible  APS-Platemaster 
2800  laser  imagesetter  from  Autologic 
(which  jointly  markets  the  system). 


Exhibiting:  MK128F  magneto-optical 
disk  drive  with  Verbatim  magneto-op¬ 
tical  cartridges;  NKK  Electronics  me¬ 
dia  storage  jukebox  optical  disk  storage 
unit;  expanded  line  of  automatic  offset 
plate  production  equipment,  including 
Lith-X-Pozer  models  7  and  10  and 
Semi-Automatic  Exposure  unit,  Litho- 
plater  38G  automatic  plate  processor. 
Optical  Punch  Bender  vision  punch 
and  bend  unit,  Aqualith  models  32  and 
50  automatic  plate  processors, 
Lithobender  plate  bending  system.  Au¬ 
tomatic  Inspection  Station,  Manual 
Inspection  Station,  Automatic  Punch, 
Auto  Optical  Film  Punch  film  registra¬ 
tion  unit,  letterpress  saddles,  shims 
and  locks.  Aqua  Master  plates  and 
chemicals.  Headline  Newskote  plates 
and  Envirotech  chemistry. 


Booth:  1478 

WESTERN  ROLLER  CORP. 

Staffed  by:  Doug  Collver,  sales  and 
marketing  manager;  James  Anderson, 
sales. 

Introducing:  Polyurethane  Split  Nip 
System  of  non-marking,  high-traction 
gain  rings  designed  to  eliminate  mark¬ 
ing  caused  by  knurled  steel  gain  rings. 
Exhibiting:  Polyurethane  trolleys  and 
cutting  bars  and  numerous  replace¬ 
ment  parts  for  mailroom  equipment, 
including  inserter  and  conveyor  grip¬ 
pers. 

Booth:  1394 

WIECK  PHOTO  DATABASE  INC. 

Staffed  by:  Jim  Wieck,  president;  Tim 
Roberts,  systems  manager;  Marge  Boat- 
right,  sales  vice  president. 

Introducing:  Display  advertising  BBS 
for  electronic  ad  transfer  to  news¬ 
papers;  Universal  Press  Syndicate’s 
Spectrum  and  Spotlight  services;  Trav¬ 
el  Forum  photos  for  travel  editors  and 
travel  publications;  corporate  executive 
portraits,  logos,  products  and  service 
photos,  including  automotive,  food  and 
beverage  and  high-technology;  photo 
exchange  system  for  newspaper  groups. 
Exhibiting:  New  York  Times  News  Ser¬ 
vice  on-line  photos;  international  ser¬ 
vices. 


Booth:  1328 

WILLOW  BEND 
COMMUNICATIONS  INC. 

Staffed  by:  Steve  Thompson,  presi¬ 
dent;  Darryl  White,  vice  president; 
Brian  Skruch,  data  services  director; 
Caroline  Skruch,  regional  operations 


manager. 

Introducing:  Alternate  Delivery  Man¬ 
ager  fully  integrated  package  handles 
all  aspects  (mapping,  routing,  import¬ 
ing  selective  lists,  carrier  payments, 
database  marketing)  of  a  private  deliv¬ 
ery  operation. 

Route  Expert  tool  sets  up  and  man¬ 
ages  route  systems,  with  utilities  to  fa¬ 
cilitate  alternate  delivery’s  day-to-day 
route  pricing  and  maintenance  issues. 

Market  Expert  stand-alone  sales  sup¬ 
port  package  is  designed  to  make  dis¬ 
tribution  marketing  sales  staffers  more 
productive. 

Also,  consulting  and  management 
services,  data  processing  services  and 
alternate  delivery  independent  verifi¬ 
cation  program. 

Booth:  2137 

X-RITE  INC. 

Staffed  by:  Craig  Narta,  Western  sales 
manager;  Tom  Dlugos,  joe  Schulz, 
technical  sales  representatives;  Dan 
Groenendyk,  graphic  arts  product 
manager. 

Introducing:  Bundled  calibration  solu¬ 
tions:  DTP  12/ILS  package  features 
OTP  12  automatic  strip-reading  densit¬ 
ometer  combined  with  Southwest  Soft¬ 
ware’s  linearization  for  calibration  of 
PostScript  imagesetters;  DTP32/CPC 
package  for  calibrating  Canon,  Xerox 
and  Minolta  color  copiers  includes 
DTP32  automatic  strip-reading  densit¬ 
ometer  and  Southwest  Software’s  color 
copier  calibration  software. 

Exhibiting:  X-Rite  414  and  428  color 
reflection  densitometers  designed 
specifically  for  the  newspaper  press¬ 
room  feature  a  three-color  display  for 
use  with  gray  bars.  PC-based  X-Scan 
scanning  densitometer  system  for  auto¬ 
matic  measurement  of  test  forms  and 
generation  of  SPC  reports. 

Booth:  677 

ZERBEY  NEWSPAPERS  NEW 
HORIZONS  GROUP 

Staffed  by:  M.  Bane,  director;  A.  Todd, 
marketing  director;  j.  Milewski,  system 
applications;  K.  Hoppes,  technical  spe¬ 
cialist;  E.  Costick,  sales. 

Inttoducing:  Info-Connect  audiotex 
systems  and  Sheila  BBS  interactive 
bulletin  board. 


An  addendum  to  this  listing  will  be 
published  in  E&P’s  June  25  issue. 
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Newspaper  executives  attending  Nexpo  ’94  in  Las  Vegas  next  month  to  view  many 
new  technological  developments  for  the  newspaper  industry  will  also  see  a  few  hotels 
that  weren’t  there  when  they  last  convened  in  the  city  in  1991.  Pictured  above  is  one 
of  those  futuristic  places,  the  Luxor  hotel  and  casino. 


Agenda 

Continued  from  page  4N 

po.  Held  in  conjunction  with  the  show, 
Friday  and  Saturday,  June  24-25,  are  the 
annual  telecommunications  workshop 
and  labor  relations  and  technology 
seminar;  Sunday  the  26th  sees  the 
opening  of  the  classified  and  co-op  con¬ 
ference,  which  runs  through  the  end  of 
Nexpo.  All  the  meetings  include  auto¬ 
matic  Nexpo’94  registration  at  no  extra 
cost.  Contact  NAA  for  rates  and  regis¬ 
tration  information  (703/648-1000). 

Connections  IX,  at  the  Las  Vegas 
Hilton,  will  address  the  corporate  al¬ 
liances,  changing  consumer  market¬ 
place  and  perspectives  on  today’s  and 
tomorrow’s  electronic  newspaper.  Con¬ 
current  content,  advertising  and  tech¬ 
nology  tracks  will  have  sessions  explor¬ 
ing  multimedia,  content  ownership  and 
copyright,  interactivity  in  advertising 
and  opportunities  for  newspapers  from 
emerging  technologies. 

The  Labor  Relations  and  Technology 
seminar,  at  the  convention  center,  is  in¬ 
tended  to  familiarize  production,  labor 
relations  and  human  resources  directors 
with  the  latest  technology’s  effects  on 
all  aspects  of  labor  relations,  with  ses¬ 
sions  considering  the  impact  on  pro¬ 
duction  and  white-collar  employees. 

The  Classified  and  Co-op  conference 
kicks  off  Sunday  at  the  Hilton  with  ses¬ 
sions  on  staff  and  self  management.  Be¬ 
fore  its  conclusion,  the  conference  will 
bestow  various  classified  and  co-op 
awards.  Also,  NAA  co-op  and  telemar¬ 
keting  workshops  precede  the  confer¬ 
ence. 

On  Tuesday,  INFE  will  hold  a  morn¬ 
ing  workshop  on  what  employees  can 
expect  from  health  care  in  view  of  pro¬ 
posed  reform  and  increasing  insurance 
costs.  It  joins  the  general  session  that 
follows,  where  executives  will  discuss 
strategies  for  exploiting  emerging  tech¬ 
nologies,  their  financial  effects  and  rea¬ 
sons  for  entering  or  refraining  from  new 
areas  of  business. 

Tours 

The  Las  Vegas  Review-Journal  will 
host  tours  of  its  facilities  during  Nexpo 
Mon. -Wed.  Call  Joanne  Downey  at 
504/826-3135  before  arriving. 

Five  area  tours  are  offered,  Sunday 
through  Tuesday,  for  Las  Vegas  sightsee¬ 
ing  and  shopping,  Colorado  River  raft¬ 
ing,  Grand  Canyon  flyover,  visit  to 
Hoover  Dam  and  horseback  riding  at 
Mt.  Charleston.  Reservation  forms 
(supplied  by  NAA)  and  payments  must 
be  mailed  to  the  operator  by  June  3. 


Reservations  on  a  space-available  basis 
will  be  booked  at  the  Gray  Line  desk  in 
the  convention  center’s  Nexpo’94  regis¬ 
tration  area. 

After  the  exposition  closes  each  day, 
L  as  Vegas  has  no  shortage  of  nightlife. 
Before  the  exhibit  hall  opens,  the  fol¬ 
lowing  meetings  are  scheduled. 

SUNDAY 

Like  last  year’s  roundtables,  this  year’s 
early-morning  meetings,  chaired  by 
Houston  Chronicle  president  Gene  Mc- 
David,  ask  registrants  to  show  up  for 
breakfast  with  an  “unanswerable”  prob¬ 
lem  in  hope  that  others  have  dealt  with 
it.  Beginning  at  7:30,  roundtables  will 
deal  with  prepress,  press  and  post-press 
issues,  as  well  as  new  revenue  ideas. 
Each  category  will  divide  attendees  into 
three  groups  according  to  their  paper’s 
circulation  size. 

At  10,  Eric  Wolferman,  NAA’s  new 
senior  vice  president  of  technology, 
moderates  a  two-hour  panel  discussion 
of  trends  in  prepress  systems  business 
and  technology,  examining  the  fate  of 
vendors  and  the  consequences  for 
newspapers. 

Joining  Wolferman  will  be  Atex  Pub¬ 
lishing  Systems  Corp.  president  Danny 
Chapchal,  Dewar  Information  Systems 
Corp.  chairman  and  CEO  C.E.  Steuart 
Dewar,  System  Integrators  Inc.  presi¬ 
dent  William  Aaronson,  Information 
International  Inc.  president  Charles 
Ying  and  Harris  Publishing  Systems 
Corp.  vice  president  and  general  man¬ 
ager  Stan  Padgett. 


MONDAY 

Four  morning  workshops  run  8-9:15 
and  9:30-10:45,  beginning  with  “New 
Trends  in  Newspaper  Printing,”  moder¬ 
ated  by  Syracuse  (N.Y.)  Newspapers 

lnc.  production  manager  Michael 
Stern.  Toray  Marketing  and  Sales  prod¬ 
uct  specialist  John  Zenner  will  discuss 
the  waterless  offset  printing  plate. 
Rockwell’s  Goss  Newspaper  Products 
vice  president  Michael  Kienzle  will  con¬ 
sider  single-fluid  offset  printing.  South 
Bend  (Ind.)  Tribune  vice  president  and 
general  manager  Peter  Baker  will  talk 
about  start-up  and  performance  of  his 
paper’s  Koenig  &  Bauer  keyless  color 
offset  press.  Inkjet  printing  at  press 
speeds  will  be  the  topic  of  William 
White,  new  products  and  systems  sales 
manager  at  Scitex  Digital  Printing  Inc. 
MAN  Roland  Web  Press  Division  presi¬ 
dent  Leif  Reslow  concludes  the  work¬ 
shop  with  a  presentation  on  digital 
presses,  pressroom  and  reelroom  au¬ 
tomation  and  passing  information  di¬ 
rectly  from  pagination  system  to  press. 

Martha  Reichhold,  information  sys¬ 
tems  director  and  pagination  project 
manager  at  The  Press  of  Atlantic  City, 
moderates  a  wotkshop  examining  pagi¬ 
nation  options  (with  Spanish  transla¬ 
tion).  Panelists  are  Brockton,  Mass. 
Enterprise  systems  manager  James 
Fuller  on  turnkey  systems,  Vincennes, 

lnd.  Sun-Commercial  photo  and 
graphics  manager  Mark  Crowley  on 
desktop  systems  running  off-the-shelf 
software,  Arlington  Heights,  111.,  Daily 
Herald  computer  operations  manager 
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Michael  Schoepke  on  contracting  with 
a  system  integrator  and  T.E.  Lasker  & 
Associates  consultant  David  Neeff  on 
choosing  the  right  approach. 

Fundamentals  of  improving  color  re¬ 
production  is  the  topic  of  the  work¬ 
shop  (with  Spanish  translation)  led  by 
James  Quinn,  vice  president  and  gen¬ 
eral  manager  of  Home  News  Publish¬ 
ing  Co.,  East  Brunswick,  N.j.,  and  the 
subject  of  a  presentation  by  Paul 
Lynch,  Tribune  Co.  quality  and  techni¬ 
cal  training  manager.  Houston  Chroni¬ 
cle  digital  imaging  manager  Patricia 
Harrington  will  discuss  color  systems 
integration.  New  York  Times  color  ser¬ 
vices  director  Scott  Cornish  will  take 
up  color  control  across  multiple-press¬ 
es. 

Andrew  Harteveld,  Newark,  N.j., 
Star-Ledger  operations  director,  mod¬ 
erates  a  fourth  workshop,  on  the  latest 
in  packaging  and  distribution  technol¬ 
ogy.  His  counterpart  at  Cleveland’s 
Plain  Dealer,  H.  William  Moore,  will 
explore  innovative  approaches  at  his 
paper’s  new  plant.  Christopher  Mayer, 
Boston  Globe  information  services  as¬ 
sistant  director,  will  address  data  inte¬ 
gration  to  link  production  require¬ 
ments  to  distribution.  Issues  in  the 
U.K.  will  be  reported  by  Bristol  United 
Press  managing  director  Paul  Kearney. 
Detroit  Newspapers  production  direc¬ 
tor  D.  Ashley  King  will  look  at  post¬ 
press  in  the  1990s.  Washington  Post 
post-press  electronics  manager  W.  Roy 
Weekes  will  examine  how  finer  zoning 
changes  mailroom  operations. 

The  day’s  general  session  at  11  a.m. 
opens  with  welcoming  addresses  from 
Richard  Kaspar,  chairman  of  the  ses¬ 
sion  and  of  the  Nexpo  Arrangements 
Committee,  and  from  Sherman  Fred¬ 
erick,  publisher  of  the  Las  Vegas  Re¬ 
view-Journal. 

Tribune  Co.  chairman  and  chief  ex¬ 
ecutive  Charles  Brumback  will  then 
deliver  the  NAA  chairman’s  address, 
followed  by  Cathleen  Black’s  NAA 
president’s  address. 

Retiring  NAA  senior  vice  president 
of  technology  George  Cashau  will  pre¬ 
sent  the  Nexpo  exhibitors’  awards  pri¬ 
or  to  the  session’s  keynote  speech  by 
James  Kennedy,  chairman  and  chief 
executive  of  Cox  Enterprises. 

TUESDAY 

Day  two  of  the  conference  carries  a 
heavy  schedule  of  seven  concurrent 
workshops  before  the  general  session. 
Under  moderator  Michael  Ide,  Boston 
Globe  production  vice  president,  pan¬ 
elists  will  address  performance,  produc¬ 


tivity  and  costs  (8  a.m.  only,  with  Span¬ 
ish  translation).  Ide  will  talk  about  eval¬ 
uating  comparative  performance  of  sev¬ 
eral  departments.  Providence  Journal 
operations  director  Robert  Shadrick 
will  explain  how  process  measurement 
can  help  ease  deadlines.  Washington 
Post  plant  manager  Kelly  Benson  will 
discuss  the  application  of  process  infor¬ 
mation  to  mailroom  planning  and 
scheduling.  Managing  total  cost  will  be 
the  topic  of  Chicago  Tribune  production 
director  Rick  Surkamer. 

A  workshop  on  niche  products  (re¬ 
peated  at  9: 15 )  moderated  by  San  Diego 
Union-Tribune  president  Gene  Bell  will 
include  presentations  on:  planning  and 
operating  a  Spanish-language  weekly, 
by  Alfredo  Duran,  president  and  pub¬ 
lisher  of  Dade  County,  Florida’s  Exito; 
the  importance  of  data  in  niche  mar¬ 
keting,  by  Mowry  Co.  president  Barbara 
Mowry;  alternate  delivery  systems,  by 
Willow  Bend  Communications  presi¬ 
dent  Stephen  Thompson;  alternate  de¬ 
livery  systems,  by  Durham,  N.C.,  Her- 
ald-Sun  Newspapers  sales  and  market¬ 
ing  director  Toby  Barfield. 

Tribune  Co.  newspaper  technology 
manager  James  Hitchman  will  lead  a 
panel  discussing  how  to  streamline  ad¬ 
vertising  transactions  (repeated).  Bar- 
bar  Boyer,  Chicago  Tribune  systems 
planning  manager,  will  talk  about  elec¬ 
tronic  links  to  advertisers  and  agencies. 
Ad/Sat  product  development  director 
Jim  Jenkins  will  consider  ways  to  im¬ 
prove  ad  transactions.  Gregg  Butler, 
publishing  and  advertising  industry 
manager  for  GE  Information  Services, 
will  tell  how  EDI  can  save  money  and 
improve  operations.  One  order,  one  bill 
is  the  topic  of  J.  William  Howard  Jr., 
Publicitas  Holdings’  U.S.  representative. 

Workplace  issues  (repeated),  moder¬ 
ated  by  Alexandria  (La.)  Daily  Town 
Talk  president  Larry  Smith,  will  take  up 
coping  with  OSHA  inspections,  by 
Southern  Newspapers  vice  president 
Lissa  Walls  Vahldiek,  waste  water  dis¬ 
charge,  by  Hartford  Courant  facilities 
and  engineering  director  Paul  Reynolds, 
and  mailroom  ergonomics,  by  Modesto 
Bee  safety  director  Pat  Stone. 

Wilson  (N.C.)  Daily  Times  publisher 
Morgan  Dickerman  III  will  moderate 
an  8  o’clock-only  diversity  workshop, 
with  Seattle  Times  North  Creek  pro¬ 
duction  manager  Karen  Slattery  and 
USA  Today  field  operations  director 
Lori  Craig  on  their  companies’  commit¬ 
ment  to  diversity  and  an  industrywide 
update  from  Victoria  Henderson,  NAA 
manager  of  diversity  education  and  de¬ 
velopment  services. 


A  panel  assembling  at  8  and  again  at 
9:15  will  describe  the  National  Press 
Photographers  Association’s  annual 
Electronic  Times,  moderated  by  its  pro¬ 
duction  director,  Mark  Kurtich,  opera¬ 
tions  vice  president  at  the  Hartford 
Courant.  Dallas  Morning  News  pub¬ 
lishing  technology  manager  John  Cran- 
fill  (NPPA’s  Electronic  Photojournalism 
Workshop  co-chairman)  will  provide  an 
overview  of  the  deadline-produced  pa¬ 
per  that  employs  the  latest  digital  tech¬ 
nologies. 

Mike  Jenner,  Bakersfield  Californian 
assistant  managing  editor  and  Electron¬ 
ic  Times  editor,  will  discuss  integrating 
the  technologies  and  functions.  Design 
consultant  and  Electronic  Times  design 
director  Randy  Cox  will  consider  image 
management  and  archiving  issues. 
Tracking  page  elements  and  file  man¬ 
agement  will  be  the  topic  of  Lon  Coop¬ 
er,  Dallas  Morning  News  and  Electron¬ 
ic  Times  imaging  director. 

INFE  moves  to  the  convention  cen¬ 
ter  for  its  workshop  (also  repeated)  on 
what  to  expect  from  health  care  reform, 
with  speaker  Sidney  Stolz,  principal  at 
Towers  Perrin. 

At  10:30,  INFE  joins  the  general  ses¬ 
sion  with  the  theme,  “Newspapers’ 
Strategic  Direction:  Challengers  and 
Partners  in  the  Future.”  Chaired  by 
Hartford  Courant  sales  and  marketing 
vice  president  Marty  Petty  and  moder¬ 
ated  by  newspaper  analyst  John  Mor¬ 
ton,  the  panel  consists  of  Gannett  Co. 
chairman  and  chief  executive  John  Cur¬ 
ley,  New  York  Times  Co.  Information 
Services  Group  president  James  Cutie, 
Cedar  Rapids,  Iowa  Gazette  president 
and  publisher  Joe  Hladky  and  Los  An¬ 
geles  Times  executive  vice  president  and 
general  manager  EuGene  Falk. 

WEDNESDAY 

Nexpo  94  concludes  with  an  8  a.m. 
symposium  reassessing  the  tailored 
newspaper,  looking  at  “How  to  Lever¬ 
age  Newspapers’  Content  Advantage.” 
Moderated  by  A.H.  Belo  chairman  and 
chief  executive  Robert  Decherd,  pre¬ 
sentations  include  “Redefining  the  Tai¬ 
lored  Newspaper  Editing  Capability  as 
the  Newspaper’s  Primary  Aspect” 
(Chicago  Tribune  president  Jack  Fuller), 
“Protecting  and  Expanding  the  Fran¬ 
chise”  (San  Jose  Mercury  News  chair¬ 
man  and  publisher  Jay  Harris),  “Mar¬ 
keting  Implications  of  Tailoring”  (New 
Orleans  Times-Picayune  vice  president, 
general  manager  and  treasurer  Linda 
Dennery)  and  “Update  on  Technology 
Developments”  (Houston  Chronicle  op¬ 
erations  vice  president  Jack  Stanley.) 
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With  the  SCC-Conveying  System  from  FERAG. 

Controlled  flowline  processing  and  individual  gripping 
with  the  world's  first  SCC-Gripper.  Consistent,  even  product  pickup; 
fast,  accurate  product  release.  Maintenance-free;  long  service  life. 
Downline  processing  under  control.  Step  by  step. 
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FERAG,  INC,,  CONVEYING  AND  PROCESSING  SYSTEMS 
190  RIHENHOUSE  CIRCLE,  P.O.  BOX  137,  BRISTOL,  PA  19007- 01 37 
PHONE  215-788-0892:  FAX  215-788-7597 


A  Cure  Far 

Chemical  Dependency 
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„  The  APS-EnviroSafe  Dry  Process  Imaging  System 

With  the  new  APS-EnviroSate  system,  it's  easy  friendly,  its  time  proven  hardware  and  ideal  D-min  and 

r  to  t>o  elean.  Instead  of  usintj  wet  ehemieal  I)-max  also  make  it  a  top  quality  performer.  In  fact,  the 

proeessintj.  the  EnviroSafe  system  uses  specially  APS-EnviroSafe  system  won  a  1994  Seybold  Honorable 
developed  d.M  Dry  Imai>e  Paper  and  Film.  The  Mention  Award  for  Excellence.  Best  of  all,  the  APS-EnviroSafe 
result'  No  hazardous  emissions  and  less  expensive  operation  Imatiins  System  is  ready  to  ship.  So  kick  a  costly  habit — 

as  you  save  on  the  cost  of  huyint>.  storing  and  disposing  call  (805)  49S-9611  or  fax  this  ad  to  (805)  499-1167  with 

of  wet  chemicals.  While  the  system  is  environmentally  your  name  and  address  for  an  APS-EnviroSafe  sample. 
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Paper  co-sponsors 
job-help  program 

NEBRASKA’S  LARGEST  DAILY  newspaper  is  co-sponsor¬ 
ing  a  program  to  help  graduating  high  school  students  enter 
and  excel  in  the  local  workforce. 

Omaha  Work  Keys  is  a  three-year  project  of  the  Omaha 
World'Herald,  Omaha  Public  Schools  and  American  College 
Testing.  All  three  are  partners  in  Omaha  2000,  a  community 
education  initiative  whose  steering  committee  is  chaired  by 
World'Herald  president  and  CEO  John  Gottschalk. 

A  minimum  of  25  businesses  will  be  asked  to  participate  in 
job-profiling  activities  to  determine  what  skills  students  need 
to  qualify  for  jobs.  Once  defined,  they  will  be  communicated 
to  educators,  who  then  will  tailor  curricula  in  the  hope  that 
students  will  possess  these  skills  upon  graduation. 

Two  thousand  high  school  students  will  be  assessed  to  find 
out  whether  they  meet  the  requirements. 

Organizers  want  to  increase  by  50%  in  three  years  the 
number  of  graduates  prepared  for  successful  entry  into  the 
world  of  work. 

“A  high  school  diploma  must  come  to  mean  something  be¬ 
sides  the  fact  that  a  youngster  attended  classes  for  a  pre¬ 
scribed  period  of  time,”  Gottschalk  said  in  announcing  the 
program. 

“The  Work  Keys  approach  shifts  the  focus  to  the  skills  ac¬ 
quired  rather  than  the  courses  taken.” 

U.S.  Secretary  of  Education  Richard  Riley  called  Work 
Keys  “an  excellent  example  of  what  can  happen  when  busi¬ 
ness  people  and  educators  in  our  local  communities  work  to¬ 
gether  to  address  our  national  education  goals.” 

Omaha  World-Herald  Foundation  is  chief  sponsor  of  the 
project,  which  has  a  projected  budget  of  $400,000.  The  Uni¬ 
versity  of  Nebraska,  Metropolitan  Community  College  and 
Nebraska  Department  of  Education  will  provide  educational 
support. 

Panel 

Continued  from  page  15 

TASS,  with  world  prestige,  fourth  in  rank  in  the  world 
[among  news  agencies],  has  great  difficulty  getting  visas  from 
Germany,  France,  the  United  Kingdom,  Mexico,  Finland, 
Belgium  and  Australia,”  he  said. 

Johann  Fritz,  director  of  the  International  Press  Institute, 
said  the  visa  problem  for  former  Soviet  journalists  began 
with  the  recent  influx  of  Central  and  Eastern  Europeans 
seeking  economic  refuge  in  Western  Europe. 

As  a  result,  many  European  countries  have  tightened 
their  immigration  laws,  and  many  of  these  nations  have  dif¬ 
ficulty  recognizing  valid  journalists’  credentials  from  false 
ones,  he  reported. 

To  counter  this  problem,  IPI  and  other  media  organiza¬ 
tions,  with  the  support  of  UNESCO,  plan  to  ask  the  Mem¬ 
ber  States  of  the  Conference  on  Security  and  Cooperation 
in  Europe  to  “lift  barriers  to  the  speedy  granting  of  entrance 
visas  to  journalists,”  UNESCO  said.  They  also  will  ask  the 
CSCE  office  for  Democratic  Institutions  and  Human  Rights 
in  Warsaw  to  monitor  this  situation. 

The  International  Federation  of  Journalists,  Internation- 
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Stock  5/24/94 

5/17/94 

5/25/93 

A.H.  BeloCorp.  (NY) 

49.50 

50.125 

46.00 

Capital  Cities/A^  Inc.  (NY) 

735.50 

726.25 

530.00 

Central  Newspapers  Inc.  (NY) 

27.75 

28.50 

24.00 

Dow  Jones  &  (2o.  Inc.  (NY) 

36.50 

37.25 

29.75 

Enquirer/Star  Group  (NY) 

17.00 

16.75 

15.625 

Gannett  Co.  Inc.  (NY) 

51.25 

51.875 

52.50 

Harte-Hanks  Comm.  (NY)  * 

19.625 

19.125 

Knight-Ridder  Inc.  (NY) 

55.00 

58.125 

56.625 

Lee  Enterprises  Inc.  (NY) 

32.625 

34.125 

29.125 

McClatchy  Newspapers  Inc.  (NY) 

22.50 

22.50 

22.25 

Media  General  Inc.  (AM) 

24.25 

22.875 

19.00 

Multimedia  Inc.  (NDQ)  * 

28.00 

27.75 

37.25 

New  York  Times  Co.  (AM) 

25.50 

25.50 

28.875 

Park  Communications  Inc.  (NDQ) 

21.75 

21.50 

18.75 

Pulitzer  Publishing  Co.  (NY) 

36.375 

36.75 

29.25 

EW.ScrippsCo.  (NY) 

26.75 

27.50 

28.00 

Times  Mirror  Co.  (NY) 

31.375 

30.875 

30.875 

Tribune  Co.  (NY) 

59.125 

60.00 

52.625 

Washington  Post  Co.  (NY) 

233.00 

238.50 

240.25 

♦  Initial  Public  Offering  -  1 1/3/93  at  $16.50 

*  3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

1  (Weekly  Closing  (^otes) 

Stock 

5/24/94 

5/17/94 

5/25/93 

Maclean  Hunter  Ltd.  (a) 

16.875 

16.875 

11.875 

Hollinger  Inc.  (a) 

15.50 

15.625 

12.50 

Quebecor  Inc.  Class  A  (a) 

19.125 

19.50 

20.00 

Reuters  (c) 

42.50 

43.625 

30.125 

Southam  Inc.  (a) 

19.375 

18.625 

17.50 

Thomson  Corp.  (a) 

16.75 

17.00 

15.625 

Toronto  Sun  Publishing  Corp.  (a) 

14.50 

14.50 

12.50 

TorStar  Corp.  (a) 

24.50 

24.75 

23.125 

Pearson  Ltd.  (b) 

6.39 

6.69 

4.44 

News  Corp.  Ltd.  (c) 

54.875 

53.25 

41.625 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  ESP  by  Wertheim  Schroder  & 

Co.  Inc. 

al  Federation  of  Newspaper  Publishers  (known  by  its  French 
acronym,  FIEJ),  World  Press  Freedom  Committee,  Russian- 
American  Press  and  Information  Center,  Reporters  Sans 
Frontiers,  European  Journalist  Training  Association  and  Eu¬ 
ropean  Journalism  Centre  agreed  to  make  the  request  to  the 
CSCE,  according  to  UNESCO. 

“We  asked  the  CSCE  to  monitor  this  situation  because 
they  have  the  political  authority  to  tell  its  member  states 
how  to  treat  visas  for  journalists,”  Fritz  said  of  the  recom¬ 
mendation. 

Participants  of  the  discussion  agreed  that  Russian  state 
authorities  should  consider  introducing  financial  aid  such  as 
tax  relief  and  reductions  in  postal  and  telecommunications 
rates  to  assist  independent  media. 

Participating  journalists  and  organizations  also  called  on 
UNESCO  to  organize  and  coordinate  activities  to  support 
the  development  of  the  independent  press  in  Russia.  BE^P 
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News  Tech 

Vendors^ 

appointments 

Who’s  where  at  newspapers’  suppliers 


Richard  Connor  was  promoted  from 
sales  and  marketing  vice  president  to 
executive  vice  president/marketing  at 
GMA,  Southborough,  Mass.,  where  he 
is  charged  with  determining  and  ana¬ 
lyzing  customers’  changing  mailroom 
technology  needs. 

At  the  same  time,  GMA  reorganized 
its  marketing  organization,  creating 
three  regional  sales  directors  who,  it 
said,  will  function  as  national  sales 
managers  within  assigned  regions. 
They  are  Robert  Mangold,  a  GMA 
regional  sales  director  based  in  north¬ 
ern  California  since  1992,  John  Con¬ 
nors  III,  formerly  GMA  national  ac¬ 
counts  manager,  and,  Richard  Connor 
as  acting  Midwest  director. 

Reporting  to  each  are  regional  sales 
managers  Terry  Connors  and  Tom 
Stuart  (East)  and  John  Jokopln 
and  former  West  Coast  regional  man¬ 
ager  Keith  Heckonbory  (Midwest). 

The  posts  of  regional  managers  for 
the  West  have  yet  to  be  filled,  as  does 
the  new  position  of  marketing  manag¬ 
er-systems  integration. 

Intergraph  Corp.,  Huntsville,  Ala.,  has 
shifted  all  graphic  arts  business  from  its 
Electronic  Publishing  Division  to  its 
Optronics  Division,  in  Chelmsford, 
Mass.,  occasioning  changes  in  respon¬ 
sibility  for  several  managers. 

Still  in  charge  of  the  Retail  Solu¬ 
tions  and  Technical  and  Corporate 
Publishing  Groups  (which  remain  a 
part  of  Electronic  Publishing),  EPD 
vice  president  Rich  Buccholm  now 
has  overall  responsibility  for  Optron¬ 
ics,  where  general  manager  James 
Jacobs  also  takes  on  responsibility  for 
the  former  EPD  graphic  arts  business. 

Optronics  sales  director  Colin 
Murphy,  marketing  director  Ed  Chru- 
sclol  and  customer  support  director 
Bob  Murray  now  also  handle  EPD 
products. 


Those  products  include  the  DP/Stu- 
dio  image-manipulation  and  page-as¬ 
sembly  system  and  applications  for  In¬ 
tergraph’s  Client  Object  Storage  and 
Management  Server,  which  organize 
text,  images,  video  and  business  data 
as  “intelligent  objects  linked  with  sup¬ 
porting  attributes”  to  manage  publish¬ 
ing  workflow.  EPD  continues  research 
and  development  of  the  products’  core 
technologies,  working  with  Optronics 
to  develop  graphic  arts  applications. 

As  part  of  the  worldwide  reorganiza¬ 
tion,  Helmut  Schwarz  was  named  to 
the  new  position  of  general  manager  of 
Netherlands-based  Optronics  Europe. 
Reporting  to  Murphy,  Schwarz  over¬ 
sees  all  operations  and  is  responsible 
for  managing  all  sales,  marketing  and 
customer  service  functions,  including 
development  of  major  OEM  accounts, 
high-value  accounts  and  custom  prod¬ 
ucts  —  duties  that  overlap  those  earli¬ 
er  performed  by  Michael  Frasor- 
Hopowoll,  who  earlier  this  year  was 
named  director  of  Intergraph’s  Retail 
Solutions  Group  UK. 

Schwarz,  whose  background  in¬ 
cludes  work  as  sales  manager  for  Cros- 
field  Germany’s  News  Publishing  Sys¬ 
tem  division,  began  his  graphic  arts  ca¬ 
reer  20  years  ago  when  he  founded  a 
reprophotography  studio. 

Edward  Houcok  was  appointed  sales 
manager  for  Software  Consulting  Ser¬ 
vices,  Nazareth,  Pa.  The  former  Dewar 
Information  Systems  Corp.  manager  is 
responsible  for  sales  to  major  group 
and  independent  newspapers  and  su¬ 
pervises  regional  sales  managers. 

Edward  LaGraIzo  was  named  to 
head  the  North  American  operations 
of  Linotype-Hell  AG,  Eschborn,  Ger¬ 
many.  As  president  of  Linotype-Hell 
Co.,  Hauppauge,  N.Y.,  and  Canada’s 
Linotype-Hell  Inc.,  he  succeeds  David 


Dinin,  who  resigned  to  pursue  other 
interests,  according  to  the  company. 

Trained  as  an  electrical  engineer  and 
systems  manager,  LaGraize  was  execu¬ 
tive  vice  president  of  Gerber  Systems 
Corp.  a  subsidiary  of  Gerber  Scientific 
Inc.,  which  he  joined  in  1979. 

Anthony  Crupl  was  promoted  to 
general  manager  of  the  Anitec  unit  of 
International  Paper’s  Imaging  Products 
Division  that  makes  and  sells  litho 
printing  plates,  film,  proofing  materials 
and  chemistry. 

In  addition  to  film  and  plate  sales 
and  marketing  responsibilities,  he  di¬ 
rects  worldwide  activities  for  sensitized 
films  and  papers,  including  manufac¬ 
turing,  research  and  development,  fi¬ 
nance  and  technical  services. 

Crupi,  who  joined  Anitec  21  years 
ago  and  works  at  Ridgewood,  N.J.,  of¬ 
fices  and  Anitec’s  Binghamton,  N.Y., 
plant,  is  president  of  the  National  As¬ 
sociation  of  Photographic  Manufactur¬ 
ers  Inc.  He  earlier  was  board  vice  presi¬ 
dent  and  treasurer  of  the  Association 
for  Suppliers  of  Printing  and  Publish¬ 
ing  Technologies. 

Alex  MIdfllolon,  formerly  with  De- 
war  Information  Systems  Corp.,  joined 
Monotype  Systems  Inc.,  Rolling  Mead¬ 
ows,  Ill  .,  as  Atlanta-based  district  sales 
manager,  bringing  10  years  of  micro¬ 
computer  customer  support  and  sales 
management  experience. 

Brad  Fanshlor,  formerly  of  the 
Journal  World,  Lawrence,  Kans.,  and 
Mycro-Tek  Inc.,  Wichita,  is  now  a 
technical  support  engineer  at  Mono¬ 
type.  His  six-year  newspaper  experi¬ 
ence  included  systems  support,  train¬ 
ing  and  implementation. 

Brackett  Tucker  joined  Atex  Pub¬ 
lishing  Systems  Corp.,  Bedford,  Mass., 
as  product  marketing  director,  where 
his  duties  include  streamlining  the 
process  of  delivering  products  from 
Atex  and  other  companies. 

Formerly  with  DuPont-Camex, 
where  he  served  as  marketing  technical 
services  manager  and  newspaper  mar¬ 
keting  director,  among  other  positions. 
Tucker  earlier  worked  in  marketing  at 
Hastech  Inc.  He  began  his  career  as  a 
reporter,  wire  editor  and  assistant  news 
editor  at  Ottaway  Newspapers’  Glou¬ 
cester  Times,  and  Beverley  Times,  both 
in  Massachusetts. 
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Technical  Briefe 


Seattle  Times 
offers  weekly 
tech  section 

THE  SEATTLE  TIMES  is  giving  read¬ 
ers  a  new  weekly  section,  Personal 
Technology,  which  includes  stories  on 
all  aspects  of  computers,  communica¬ 
tions  and  consumer  electronics. 

Edited  by  regional  editor  Mark 
Watanabe,  the  section  intends  to  help 
readers  understand  and  buy  personal 
technology,  software  and  services,  ac¬ 
cording  to  Times  assistant  managing  ed¬ 
itor  Cyndi  Meagher. 

With  technology  changing  so  rapidly, 
the  section  also  will  include  descrip¬ 
tions  of  “what’s  coming  soon  and  what’s 
just  over  the  horizon,”  she  added. 

“Computers  aren’t  just  for  geeks  any¬ 
more,”  wrote  Times  columnist  Paul  An¬ 
drews,  whose  “User  Friendly”  column 
will  move  from  the  business  pages  to 
the  new  section. 

More  than  computers  will  make  up 
the  content  of  the  section,  which  de¬ 
buted  April  17.  Cellular  phones,  video 
games,  information  services  and  the  In¬ 
ternet,  “smart  houses  and  home  offices,” 
and  educational  technologies  will  be 
covered,  it  was  reported. 

“Just  about  anything  using  a  chip  and 
found  in  the  home  will  be  included,” 
said  Watanabe.  One  feature,  he  said,  is 
“Electronic  Neighborhood,”  which  is 
drawn  from  a  Times-sponsored  forum, 
accessible  through  Internet,  of  readers’ 


Indianapolis 
will  build  new 
packaging  center 

INDIANAPOLIS  NEWSPAPERS  Inc., 
publisher  of  the  Indianapolis  Star  and 
Indianapolis  News,  will  erect  a  $17  mil¬ 
lion  packaging  center  at  a  site  yet  to  be 
selected. 

The  Blevins  Harding  Group  has 
worked  on  the  project  for  INI  since  ear¬ 
ly  last  year. 

Expected  to  be  operating  by  next 
summer,  the  center  will  store  and  pack¬ 
age  preprinted  sections  now  processed 
at  INI’s  downtown  headquarters,  which 
continue  to  perform  some  packaging  af¬ 
ter  the  new  center  opens. 

Ratio  Architects  Inc.  was  retained  for 
detail  design. 

Fink,  Roberts  &.  Petrie  Inc.  will  han¬ 
dle  structural  and  civil  engineering. 
Mussett,  Nicholas  &.  Associates  Inc.  is 
responsible  for  mechanical,  electrical 
and  plumbing  engineering.  Huber, 
Hunt  &  Nichols  Inc.  is  general  contrac¬ 
tor.  All  are  local  firms. 


Seattle  Times  section 


comments  and  observations  on  current 
topics. 

Meagher  noted  that  the  section  also 
will  serve  advertisers  by  providing  a 
subject-specific  environment  for  their 
ads. 

Personal  Technology’s  first  issue  — 
eight  pages  —  ,  included  two  full-page 
ads  and  three  three-quarter  page  ones. 


100%  recycled 


NEWS  COMMUNICATIONS  INC. 
said  most  of  its  seven  New  York  City 
and  Long  Island  community  weekly 
newspapers  were  to  have  converted  to 
100%  recycled  newsprint  by  Earth  Day, 
April  22. 


"VALLEY" 

The  Alternative  Source  For: 

•  Remanufactured  Harris-Shcridan  Inserters 

•  Mallroom  Expansion  •  Quality  &  Reliability 

•  High  Speed  Inserting  •  Affordable  Pricing 

610-820-9669  •  Fax  610-820-0738 

777  East  Falmont  Street  •  AUeatown,  PA  tl.SJL  18103-1382 
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A  Positive 
Outlook  For 
Newspapers 

International  Newspaper  Marketing  Association 
hears  state  of  the  industry  report 


by  Dorothy  Qiobbe 

NEWSPAPERS’  EMBRACE  OF  new 
technologies,  new  techniques  and 
“most  importantly,  new  attitudes,” 
combined  with  an  improving  economy, 
make  the  outlook  for  the  next  five 
years  “about  the  most  positive  in  news- 
paper  history.” 

That  was  the  message  delivered  by 
International  Newspaper  Marketing 
Association  president  Shaun  Higgins 
in  the  first  of  what  is  to  become  an  an¬ 
nual  State  of  the  Industry  report  given 
to  attendees  of  the  organization’s  an¬ 
nual  conference. 

Higgins  delivered  an  extensive 
overview  of  industry  developments 
over  the  past  few  years  while  offering  a 
partial  view  of  the  future. 


Over  the  past  five  years,  “news¬ 
papers  have  become  the  most  innova¬ 
tive  and  responsive  of  all  major  media,” 
Higgins  said. 

Higgins  outlined  five  major  areas 
where  newspaper  innovation  has  “im¬ 
proved  the  image  of  performance  of 
our  medium.” 

Interactive  electronics,  new  pro¬ 
grams  involving  rates  and  integrated 
marketing  plans,  “state  of  the  art” 
database  marketing  initiatives,  the  for¬ 
mation  of  new  sales  networks  and  in¬ 
ter-media  alliances,  and  the  return  and 
growth  of  “impressive  merchandising” 
are  all  elements  that  have  “propelled  . 
.  .  newspapers  to  improved  product 
margins  and  advertising  revenues  in 


1993  and  1994,”  Higgins  said. 

Some  of  the  improvement  is  due  to 
cost  savings  and  lower  newsprint 
prices,  Higgins  noted,  but  “we  also  saw 
significant  revenue  increases,  con¬ 
sumer  confidence  rebounded,  and  in¬ 
flation  rates  remained  low.” 

He  added  that  Canadian  and  Aus¬ 
tralian  newspapers  also  saw  improve¬ 
ment,  “although  the  mood  of  newspa¬ 
per  managers  in  those  countries  is  still 
somewhat  less  positive  than  here.” 

Over  the  next  five  years,  Higgins 
said,  newspapers  will  experience  fur¬ 
ther  improvement  due  to  continuing 
strong  levels  of  consumer  confidence, 
generally  low  inflation  and  interest 
rates,  the  “fracturing  of  electronic  me¬ 
dia,  particularly  in  the  broadcast  and 
cable  television  areas,”  and  “continuing 


innovation  within  the  industry,  partic¬ 
ularly  in  response  to  the  needs  of  di¬ 
rect  mail  advertisers. 

“The  media-buying  tide  is  turning  in 
our  favor,”  Higgins  said.  “Savvy  media 
buyers  are  increasingly  putting  their 
clients  ad  dollars  where  the  buyers  are: 
in  newspapers.” 

Between  now  and  the  year  2000, 
there  are  a  number  of  areas  where 
newspaper  advertising  will  prosper, 
said  Higgins. 

He  forecast  a  50%  to  100%  growth 
in  political  and  advocacy  group  adver¬ 
tising. 

Also,  he  expects  increased  national 
brand  image  advertising,  fueled  by  de¬ 
mographic  shifts  and  “the  creative 


repositioning  of  newspapers  in  buyers’ 
minds.” 

Higgins  also  forecast  a  2%  to  3% 
growth  in  employment  advertising  and 
an  increase  in  ads  aimed  at  the  50-plus 
age  group.  Growth  in  home  electronics 
advertising  will  be  spurred  by  technol¬ 
ogy  developments  which  will  beget  up¬ 
grades  and  replacement  buying. 

As  newspapers  become  healthier, 
Higgins  said,  “they  will  also  become  in¬ 
creasingly  more  hybrid,”  adding  more 
electronically  interactive  elements.  He 
noted  that  already,  many  newspapers 
have  interactive  voice  personal  ads, 
ad-supported  audiotex  services,  con¬ 
sumer  on-line  services,  fax-based  in¬ 
formation  services,  and  alliances  with 
national  services  such  as  Prodigy  and 
America  Online. 

About  a  quarter  of  American  dailies 
are  involved  in  database  marketing  ini¬ 
tiatives,  Higgins  said,  which  insures 
“that  no  one  knows  our  markets  better 
than  we  do.” 

Database  marketing  and  interactive 
services  are  two  of  the  “major  new 
weapons  in  our  media  arsenal,  allowing 
papers  to  go  beyond  selling  space 
alone,  and  offer  a  broad  array  of  mar¬ 
keting  solutions”  for  advertisers.  Also, 
they  help  to  establish  new  user-sup¬ 
ported  revenue  centers,  “which  enable 
newspapers  to  extend  the  value  of  the 
information  gathered  by  their  news¬ 
rooms.” 

Higgins  stressed  the  importance  of  a 
free  press  for  newspaper  marketing. 

“As  marketeers,  we  must  be  con¬ 
cerned  when  press  freedoms  are  lost, 
because  marketing  exists  as  a  profes¬ 
sion  only  in  politically  free  environ¬ 
ments,  and  because  where  there  are  no 
newspapers,  there  can  be  no  newspa¬ 
per  marketing.” 


He  forecast  a  50%  to  100%  growth  in  political  and 
advocacy  group  advertising. 
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Impact  of  social  change 
on  newspaper  examined 


To  support  press  freedom  worldwide, 
Higgins  announced  that  the  INMA 
board  will  support  the  newly  estab¬ 
lished  World  Press  Freedom  fund  of 
the  International  Federation  of  News¬ 
paper  Publishers  with  a  multi-year 
pledge  of  $5,000. 

Globally,  Higgins  said,  “the  comput¬ 
ing,  publishing,  entertainment,  broad¬ 
casting,  and  telecommunications  in¬ 
dustries  have  converged.” 

Increased  competition  creates  a 
“media  environment  of  ambiguity 
where  partners  are  competitors  .  .  .  our 
missions,  our  goals  and  our  alliances 
are  transmuted  in  a  number  of  sec¬ 
onds.” 

While  the  information  market  is  a 
global  market  that  is  driven  by  global 
players,  information  needs  vary  among 
countries,  Higgins  said. 

In  the  developed  world,  declining 
readership  and  advertising  share  are 
pushing  U.S.  newspapers  to  seek  new 
markets  for  information,  and  technol¬ 
ogy  offers  the  means  to  distribute  in¬ 
formation  beyond  traditional  areas  and 
methods,  at  a  lower  cost. 

Higgins  said  that  in  other  parts  of 
the  world,  many  opportunities  in  tradi¬ 
tional  publishing  exist.  Advertising  is 
on  the  rise  in  countries  where  technol¬ 
ogy  and  changing  economies  and  gov¬ 
ernments  have  created  a  boom  market. 
As  circulation  in  these  countries 
grows,  Higgins  said,  advertising  poten¬ 
tial  grows. 

In  nations  with  a  highly  developed 
press,  newspapers  will  likely  become  a 
guide  to  all  of  the  media  and  informa¬ 
tion  options  offered  by  the  publisher. 

Readers  will  be  able  to  get  as  much 
or  as  little  information  about  an  event 
as  they  want,  when  they  want  it. 
Standing  features  or  articles  in  the 
newspaper  will  have  tie-ins  such  as  the 
telephone,  faxed  information  and  com¬ 
puter. 

“For  each  of  these  applications,  we 
can  now  find  them  somewhere  in  some 
newspapers,”  Higgins  said,  “hut  no  pa¬ 
per  today  has  the  comprehensive  inter¬ 
activity  of  the  newspaper  of  tomorrow.” 

PRN  opens 
Salt  Lake  office 

PR  NEWSWIRE,  THE  New  York-based 
company  that  distributes  news  releases 
to  the  media  and  the  investment  com¬ 
munity,  has  opened  a  Salt  Lake  City  of¬ 
fice,  its  20th  location. 


by  Dorothy  Qiobbe 

CHANGES  IN  SOCIAL  structures 
will  favor  those  newspapers  which  can 
recognize  them  and  adapt  accordingly, 
according  to  Jane  Lewis,  an  analyst 
with  London’s  Henley  Center  for  Fore¬ 
casting’s  Social  Futures. 

Speaking  at  last  week’s  Internation¬ 
al  Newspaper  Marketing  Association 
conference  in  Phoenix,  Lewis  exam¬ 
ined  the  impact  of  social  change  on 
newspapers. 

Across  the  developed  world,  the 
emergence  of  a  service-based  economy 
has  created  a  demand  for  skilled, 
knowledge-based  workers,  and  an 
economy  that  must  respond  quickly  to 
changing  consumer  demand,  Lewis 
said. 

There  also  is  more  affluence  than  in 
the  past  and  more  women  working 
both  full-  and  part-time.  These  factors 
have  created  fragmentation  in  con¬ 
sumer  choices  and  lifestyles. 

“Audiences  are  becoming  more  thin¬ 
ly  spread  across  an  increasingly  com¬ 
plex  range  of  media  outlets,”  Lewis 
said.  Fragmentation  exists  not  only  in 
consumer  audiences,  but  in  consumer 
lifestyles  as  well. 


An  illustration  of  this  is  the  chang¬ 
ing  structure  of  work.  A  service-  and 
knowledge-based  economy  does  not 
demand  a  homogeneous  work  force, 
clocking  in  and  out  at  the  same  time 
every  day,  she  said. 

“The  rise  of  flexible  working 
arrangements  is  crucial  to  newspapers, 
because  so  much  of  our  media  time  is  a 
matter  of  habit,”  Lewis  said. 

The  powerful  influence  of  habit  is 
the  force  behind  current  media  pat¬ 
terns,  and,  Lewis  asked,  “How  will  me¬ 
dia  survive  in  an  era  of  flexible  time 
patterns?  Will  people  still  watch  televi¬ 
sion  at  the  same  time  when  they’re 
coming  home  from  work  at  two  one 
day  and  seven  the  next?” 

Strength  over  television 

In  this  area,  newspapers  have  a  “real 
strength”  compared  to  television,  Lewis 
said.  However,  “the  decline  in  the  regu¬ 
lar  structure  of  the  day  does  mean  that 
regular  newspaper  reading  will  continue 
to  be  threatened.” 

This,  she  said,  highlights  the  impor¬ 
tance  of  editorial  and  promotional 

(See  Change  on  page  33) 
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Book  Reviews 


by  Hiley  Ward 


Miami,  It's  Murder.  (Hyperion,  114 
Fifth  Ave.,  New  York,  N.Y.  10011),  224 
pages,  $21.95. 

Edna  Buchanan’s  police-reporting 
novel  and  Ron  Howard’s  current 
movie.  The  Paper,  share  some  com¬ 
monalities,  but  one  negative  message 
stands  out:  Beware!  Don’t  hire  a 
woman  editor. 

It’s  an  unfortunate  message  as  some 
hold  out  for  a  greater  sense  of  equality 
in  hiring  women  and  minorities. 

In  The  Paper,  cold,  stoic,  manish 
Glenn  Close  plays  Alicia  Clark,  the 
unimaginative,  never-admit-you- 
might-be-wrong  managing  editor.  She 
even  punches  out  the  film’s  protago¬ 
nist,  metro  editor  Henry  Hackett 
(Michael  Keaton),  with  her  fists. 

At  one  point,  he  understandably 
pretends  not  to  be  able  to  hear  her  in  a 
phone  conversation. 

Buchanan,  in  a  montage  of  inter¬ 
weaving  police  cases  set  in  Miami, 
pulls  no  punches  in  describing  the  key 
woman  editor  in  her  book  as 
“Gretchen  Platt,  the  assistant  city  edi¬ 
tor  from  hell.” 

The  heroine  narrator,  police  re¬ 
porter  Britt  Montero,  describes  this 
editor:  “Blond,  beautiful  and  dressed 
for  the  boardroom,  she  is  the  image  of 
successes,  the  hard-driving  young  exec¬ 
utive  plugged  into  the  pipeline  to  pow¬ 
er.  The  truth  is  she  would  not  recog¬ 
nize  a  good  story  if  it  bit  her  in  the  an¬ 
kle.” 

Guess  who  would  be  typecast  to  play 
this  witch  in  the  movie  version  of 
Buchanan’s  book? 

Like  Keaton’s  Hackett,  Britt  Mon¬ 
tero  avoids  communicating  with  the 
woman  editor.  Montero  just  doesn’t 
pick  up  the  phone. 

Despite  a  rocky  start  replete  with 
cliches  and  see-saw  dialogue  —  and 
the  burden  reporters  turned  novelists 
suffer  —  getting  too  reportorial,  her 
book  does  come  alive  with  humor  and 
serviceable  plot  and  subplots. 

The  book  builds  in  suspense  and 
peaks  as  Montero  finds  herself  in  some 
scary  predicaments.  The  book  hurls  it¬ 
self  on  into  sudden  climactic  plot 
twists  that  are  not  very  believable  but 
are  nevertheless  satisfying. 

The  plot  centers  around  searching 
for  a  downtown  day-time  rapist,  trying 
to  prove  if  a  leading  gubernatorial  can¬ 
didate  was  a  child  murderer,  investigat¬ 


ing  a  sexual  asphyxia  death,  and  not 
the  least  figuring  out  why  a  mobster 
ended  up  in  a  concrete  column  with 
his  nose  sticking  out. 

In  one  of  the  books’  puns,  he  is  de¬ 
scribed  as  becoming  a  “pillar”  of  the 
community.  Lottie,  a  photographer,  is 
appealing  as  Montero’s  always  avail¬ 
able,  wise-cracking  friend. 

Buchanan,  who  won  a  Pulitzer  Prize 
for  her  police  reporting  at  the  Miami 
Herald,  is  author  of  The  Corpse  Had  a 
Familiar  Face  and  Never  Let  Them  See 
You  Cry,  as  well  as  a  first  Britt  Mon¬ 
tero  novel.  Contents  Under  Pressure. 

Dewnsising  the  News:  Network 
Cutbacks  in  the  Nation's  Capi- 
tai.  Penn  Kimball.  (Woodrow  Wilson 
Center  Press,  Washington,  and  Johns 
Hopkins  University  Press,  2715  N. 
Charles  St.,  Baltimore,  Md.  21218- 
4319),  181  pages,  $30;  paper,  $13.95. 

It’s  no  secret  that  television  news¬ 
casts  have  changed  and  continue  to 
change.  What  might  be  new  is  the  hos¬ 
tility  and  uneasiness  which  the  staffs  of 
the  major  networks,  particularly  in 
Washington,  feel  toward  management 
and  the  overall  direction. 

The  comments  here  are  gleaned 
from  answers  to  a  list  of  questions  are 
given  anonymously.  This  approach  per¬ 
haps  makes  possible  for  some  things  to 
be  said  that  might  not  be  said  other¬ 
wise.  But  the  anonymity  —  not  know¬ 
ing  who’s  responding  to  the  interviews 
or  what  other  variables  are  in  play  — 
give  the  book  a  kind  of  scattered, 
blurred  look. 

Nevertheless,  the  little  volume  is 
comprehensive  as  it  chronicles  the 
changes  and  gripes  at  the  news  opera¬ 
tions  of  the  networks  over  recent  years. 

Kimball  laments  principally  the  cut¬ 
backs  which  leave  key  areas  of  govern¬ 
ment  undercovered  and  he’s  concerned 
about  the  trend  of  government  offi¬ 
cials,  from  the  president  down,  taking 
their  messages  unfiltered  to  the  Amer¬ 
ican  people. 

There  may  be  a  traditional  advan¬ 
tage  to  have  reporters  filter  informa¬ 
tion  through  the  questions  they  ask 
and  through  their  own  biases,  but  the 
flip  side  —  giving  it  directly  to  the 
reader  unfiltered  —  might  have  some 
value  in  the  receivers  being  their  own 
interpreter  of  events. 

Kimball  sees  a  far  different  version 


emerging  as  to  what  is  news,  some¬ 
thing  radically  different  from  “when 
man  bites  dog.” 

He  says,  “What  is  going  on  in  net¬ 
work  television  is  a  redefinition  of 
news,  driven  by  financial  considera¬ 
tions  and  ratings.  News  is  what  net¬ 
works  feel  they  can  afford  to  cover  and 
what  will  get  on  the  air  as  determined 
by  ratings.  The  wall  of  separation  be¬ 
tween  the  business  side  and  the  news 
side,  which  had  always  been  under 
siege,  has  now  been  significantly 
breached.” 

TV’s  focus  on  the  presidency  “dis¬ 
torts  the  balance  of  our  Constitutional 
structure,”  he  says,  as  it  makes  undue 
demands  on  the  president  to  perform, 
while  ignoring  Congress  and  regulato¬ 
ry  agencies. 

He  also  complains,  “The  star  system, 
by  which  a  reduced  number  of  Wash¬ 
ington  correspondents  cover  the  news, 
means  that  the  decision  of  what  to  air 
on  the  evening  news  is  correspondent- 
driven  rather  than  according  to  the 
merits  of  the  substance  of  the  news.” 

Market-driven  TV  focusing  on  warts 
instead  of  substance  with  over-simpli¬ 
fied  solutions  mislead  the  American 
people,  Kimball  contends. 

He  worries  that  network  news  is  a 
dying  breed,  but  is  that  intrinsically  a 
bad  thing?  Perhaps  it’s  time  for  an  off¬ 
beat  book  which  takes  a  positive  per¬ 
spective  to  a  degree  on  developments 
in  TV  news. 

The  book  was  funded  as  a  study  pro¬ 
ject  by  the  Woodrow  Wilson  Interna¬ 
tional  Center  for  Scholars,  Washing¬ 
ton. 

Kimball,  professor  emeritus  at  the 
Columbia  University  Graduate  School 
of  Journalism,  is  a  former  national  af¬ 
fairs  writer  for  Time  magazine  and  as¬ 
sistant  to  the  Sunday  editor  at  the 
New  York  Times.  BEd?? 


Gannett  buys 
nursing  books 

GANNETT  CO.  INC.  has  acquired 
Nursing  Spectrum,  a  group  of  biweek¬ 
lies  for  nurses. 

The  six-year-old,  controlled-circula- 
tion  publications,  centered  around 
help-wanted  classified  advertising,  are 
distributed  in  nine  states  and  the  Dis¬ 
trict  of  Columbia. 
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In  Brief 


Former  ANPA 
head  writes  book 

MAJOR  GEN.  W.  Stanford  Smith,  who 
once  served  as  president  of  the  former 
American  Newspaper  Publishers  Asso¬ 
ciation,  has  written  a  memoir  of  a  com¬ 
bat  unit  of  the  43rd  Infantry  Division  in 
the  South  Pacific  during  World  War  II. 

The  Cannoneers :G I  Life  in  a  World 
War  II  Cannon  Company  is  published 
by  Sunflower  University  Press,  Manhat¬ 
tan,  Kan. 

During  Army  Reserve  non-active 
duty.  Smith  was  a  reporter,  editor  and 
manager  for  the  Georgia  Press  Associa¬ 
tion. 

Houston  Post 

staffers 

to  build  house 

A  TEAM  OF  Houston  Post  employees, 
under  the  auspices  of  the  paper’s  Santa’s 


Helpers  project  and  Houston  Habitat 
for  Humanity,  will  join  volunteers  from 
other  local  businesses  to  construct  a 
house  by  Christmas. 

For  several  years,  Santa’s  Helpers  has 
provided  toys,  food  and  clothing  to 
needy  families.  But  this  year,  thanks  to 
the  financial  support  of  the  brokerage 
Smith  Barney  Shearson,  the  charity 
started  Home  for  the  Holidays,  which 
will  provide  a  needy  Houston  family 
with  a  home. 

Volunteers  have  committed  13  week¬ 
ends  to  the  project. 

Hartford  Courant 
in  joint  venture 

THE  HARTFORD  COURANT  is  par¬ 
ticipating  in  a  60-day  trial  joint  venture 
with  WVIT-TV,  Hartford,  an  NBC  affil¬ 
iate,  to  provide  brief  descriptions  of  up¬ 
coming  Courant  stories  via  the  air¬ 
waves. 

“Tomorrow’s  Headlines  Tonight”  will 


air  on  WVIT  as  well  as  WTXX-TV,  an 
independent  station  in  Waterbury, 
Conn.,  whose  news  programs  are  pro¬ 
vided  by  WVIT. 

The  newspaper  and  television  station 
characterized  the  effort  as  a  promotion¬ 
al  opportunity. 

Harte-Hanks  adopts 
worker  stock  option 

HARTE-HANKS  COMMUNICA¬ 
TIONS  Inc.  has  approved  a  plan  to  set 
aside  300,000  shares  for  employees  to 
buy  at  favorable  terms  through  payroll 
deductions. 

The  action  was  approved  by  share¬ 
holders  at  the  company’s  annual  meet¬ 
ing  May  6  in  its  home  base  of  San  An¬ 
tonio. 

The  company  also  re-elected  to  its 
board  Christopher  Harte,  president  of 
Guy  Gannett  Publishing  Co.’s  Portland 
Press  Herald,  and  Peter  Flawn,  presi¬ 
dent  emeritus  of  the  University  of  Texas 
at  Austin. 
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Syndicates/News  Services 


Doing  a  comic  still 
a  ‘thrill^  for  Schulz 

The  ‘Peanuts’  creator  talks  about  his  work,  his  future 
and  other  topics  at  a  California  meeting  of  cartoonists 


by  David  As  tor 

WHEN  THE  NATIONAL  Cartoonists 
Society  decided  to  add  seminars  to  its 
annual  Reuben  Award  weekend,  it  was 
no  surprise  that  the  first  person  chosen 
to  speak  was  Charles  Schulz. 

After  all,  “Peanuts”  is  probably  the 
most  famous  comic  in  history  as  well  as 
one  of  today’s  longest-running  strips 
still  being  done  by  its  original  creator. 
Charlie  Brown,  Snoopy  and  company 
first  entered  syndication  in  1950,  when 
Harry  Truman  was  president. 

As  a  matter  of  fact,  “Peanuts”  has 
been  around  so  long  that  some  people 
don’t  realize  Schulz  is  still  around. 

He  recalled  hearing  an  argument  be¬ 
tween  two  women  in  a  restaurant  just 
a  few  days  before  his  NCS  speech  in  La 
Jolla,  Calif. 

“One  said  I’m  dead,  the  other  said 
I’m  not,”  chuckled  Schulz.  “Even 
though  I’ve  been  drawing  for  44  years, 
I’m  still  here  ....  And  I’m  not  ready 
to  retire.” 

Actually,  there  are  some  people  who 
feel  the  71-year-old  cartoonist  should 
call  it  a  career.  Schulz  himself  men¬ 
tioned  a  1993  Chicago  Tribune  column 
by  Eric  Zorn,  who  wrote  that  “Peanuts” 
is  “a  once-mighty  force  that  is  hanging 
on  too  long  past  its  prime  .... 
‘Peanuts’  simply  isn’t  amusing  or  rele¬ 
vant  anymore.” 

Zorn  added,  “  ‘Peanuts’  remains  the 
most  widely  syndicated  strip  in  the 
world  and  surveys  consistently  put  it  in 
the  top  five  in  readership.  But  I  suspect 
this  reflects  habit,  not  passion  or  keen 
interest.” 

Schulz  disputed  this  view.  “I  work 
harder  now,”  he  told  the  NCS  audi¬ 
ence.  “I’m  more  particular  about  every¬ 
thing  I  draw  than  I  have  ever  been.  I 
almost  never  send  in  anything  that  I’m 
not  totally  pleased  about.” 


Charles  Schulz 


He  said  cartoonists  should  do  this 
not  only  for  themselves,  but  for  their 
syndicate  salespeople. 

“They  might  have  worked  for  five 
years  to  get  someone  to  buy  your  strip,” 
Schulz  remarked.  “You  owe  it  to  them 
to  send  in  your  best  work.” 

The  United  Feature  Syndicate  cre¬ 
ator  added  that  he  still  gets  the  “same 
thrill”  when  he  completes  a  week’s 
worth  of  good  strips.  And  Schulz  noted 
that  he  is  still  searching  for  “the  per¬ 
fect  pen  line.” 

Schulz  did  mention,  as  he  has  on  a 
number  of  occasions,  that  “Peanuts” 
will  not  be  carried  on  by  another  car¬ 
toonist  when  he  retires  or  dies.  “My 
children  said  they  don’t  want  anyone 
else  doing  dad’s  strip,”  he  stated  in  re¬ 
sponse  to  a  question  from  one  of  the 
more  than  300  people  crowding  the 
room. 

The  speaker  also  was  asked  how  he 
manages  an  extraordinarily  busy 
schedule  that  includes  doing  his  comic 
with  no  assistants,  keeping  abreast  of 


licensing  matters,  working  on  televi¬ 
sion  specials,  and  more. 

Schulz  replied  that  being  a  father  of 
five  helped  him  learn  to  stop  and  then 
resume  various  kinds  of  work.  He  re¬ 
called  that  when  one  of  his  kids  want¬ 
ed  to  play,  he  would  leave  his  writing 
and  drawing  behind  for  a  while. 

While  writing  is  obviously  crucial  to 
a  strip’s  success,  Schulz  thinks  drawing 
is  even  more  important.  “A  comic  must 
be  fun  to  look  at,  no  matter  what  the 
dialogue  might  say,”  he  commented. 

But  Schulz  did  say  he  gets  annoyed 
when  he  sees  “extreme”  drawing  that 
shows  a  comic  character  “overreacting” 
to  something. 

Schulz,  who  drew  a  prolonged  stand¬ 
ing  ovation  from  the  NCS  audience, 
said  it’s  good  for  a  comic  to  have  one 
main  character  that  “everyone  else  re¬ 
volves  around.  And  it’s  important  to 
build  a  cast  of  characters.  That  helps 
you  have  change  of  pace.” 

The  cartoonist  apparently  wouldn’t 
mind  a  change  of  name,  too,  for  his 
comic.  He  said  he  has  never  liked  the 
“Peanuts”  title  suggested  by  United, 
partly  because  readers  might  think 
there  is  someone  in  the  strip  with  that 
name. 

Schulz  himself  reads  a  lot  more  than 
the  comics.  The  self-described  “booka- 
holic”  said  reading  can  directly  and  in¬ 
directly  help  cartoonists  generate  ideas 
for  their  comics. 

The  “Peanuts”  creator  (profiled  in 
E&P,  Oct.  12,  1985,  p.  38)  added  that 
it’s  also  important  for  cartoonists  to 
have  a  knowledge  of  their  profession’s 
history. 

Schulz  said  some  of  his  favorite  car¬ 
toonists  of  the  past  include  “Skippy” 
creator  Percy  Crosby,  “Li’l  Abner”  cre¬ 
ator  A1  Capp  and  “Wash  Tubbs”/“Cap- 
tain  Easy”/“Buz  Sawyer”  creator  Roy 
Crane. 

After  the  Schulz  speech,  NCS  first 
vice  president  Jack  Caprio  remarked 
that  some  of  today’s  cartoonists  may 
regret  not  having  met  great  cartoonists 
like  Richard  Outcault  (“The  Yellow 
Kid”)  and  George  Herriman  (“Krazy 
Kat”),  but  they  got  a  chance  to  hear  an 
even  better  one  in  La  Jolla. 

Caprio  —  who  works  with  “B.C.”/ 
“Wizard  of  Id”  cartoonist  Johnny  Hart 
of  Creators  Syndicate  —  told  the  au¬ 
dience,  “You  can  say  in  the  future  that 
you  were  in  the  presence  of  the  great¬ 
est  cartoonist  who  ever  lived.” 
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Column  on  animals 

A  WEEKLY  COLUMN  on  pets,  wild¬ 
life  and  the  environment  is  being  of¬ 
fered  by  the  New  York  Times  Syndi¬ 
cate. 

Gary  Rogue  has  written  the  feature 
since  1970  for  the  Contra  Costa  Times, 
a  Lesher  Communications  newspaper 
in  Walnut  Creek,  Calif. 

Rogue,  who  offers  commentary  and 
answers  questions,  is  the  author  of  four 
books  and  a  former  museum  curator. 

News  about  awards 

HERRLOCK  OF  THE  Washington 
Post  and  Creators  Syndicate  received 
two  editorial  cartooning  awards. 

One  was  a  Sigma  Delta  Chi  Award 
from  the  Society  of  Professional  Jour¬ 
nalists  and  the  other  was  a  Robert  F. 
Kennedy  journalism  Awards  special 
recognition. 

Another  Creators  artist,  Mike  Luck- 
ovich  of  the  Atlanta  Constitution,  won 
the  Kennedy  prize  for  editorial  car¬ 
tooning  while  Copley  News  Service 
director  of  photography  Gregory  Mellis 
won  it  for  photojournalism. 

Also,  King  Features  Syndicate 
columnist  Heloise  received  a  Headlin¬ 
er  Award  from  Women  in  Communica¬ 
tions. 

The  25 -year-old  “Mini  Page”  and  its 
creator/editor,  Retty  Debnam  of  Uni¬ 
versal  Press  Syndicate,  won  an  Ed- 
Press  Award  for  excellence  in  educa¬ 
tional  publishing. 

Los  Angeles  Times  Syndicate 
columnist  Jane  Applegate  received  the 
U.S.  Small  Rusiness  Administration’s 
National  Media  Advocate  of  the  Year 
Award. 

And  Harper’s  magazine,  which  is 
syndicated  by  LATS,  won  three  Na¬ 
tional  Magazine  Awards. 

In  the  regional  awards  area,  self-syn¬ 
dicated  “Capital  Connections”  colum¬ 
nist  Karen  Feld  received  five  first  prizes 
from  the  Washington,  D.C.,  chapter  of 
the  National  Federation  of  Press 
Women. 

Self-syndicated  “Roomer  Report: 
Midlife  Memos”  columnist  Judy  Ernest 
was  named  1994  Communicator  of 
Achievement  by  the  Ohio  Professional 
Writers. 

Self-syndicated  “Rlundering  On” 
columnist  Richard  Markgraf  won  a 
Washington  Press  Association  award. 

Creators  columnist  Ann  Landers 
was  honored  with  a  New  York  State 
Senate  legislative  resolution  for  orga¬ 


nizing  the  sixth  annual  “Valentines  for 
Vets”  program. 

And  “Wee  Pals”  cartoonist  Morrie 
Turner  of  Creators  had  a  day  pro¬ 
claimed  in  his  honor  in  Oakland, 
Calif.  He  also  received  the  Outstand¬ 
ing  African-American  Award  for 
Achievement  for  community  service  in 
San  Leandro,  Calif. 

‘Inks^  makes  debut 

THE  PREMIERE  ISSUE  of  a  thrice- 
yearly  journal  called  Inks :  Cartoon  and 
Comic  Art  Studies  has  been  published. 

It  features  cover  art  by  “Calvin  and 
Hobbes”  creator  Rill  Watterson  of 
Universal  Press  Syndicate,  an  article 
about  “Mutt  and  Jeff”  creator  Rud 
Fisher,  and  more. 

Inks  is  located  at  Ohio  State  Uni¬ 
versity  Press,  1070  Carmack  Rd., 
Columbus,  Ohio  43210-1002. 

Another  publication,  the  25-year- 
old  Cartoonist  Profiles,  has  an  issue  out 
featuring  a  cover  interview  with  Kevin 
Kallaugher. 

“KAL”  is  a  Raltimore  Sun  and  Car¬ 
toonists  &  Writers  Syndicate  edito¬ 
rial  cartoonist  and  president  of  the  As¬ 
sociation  of  American  Editorial  Car¬ 
toonists. 

The  quarterly  magazine  also  includes 
interviews  with  “Cathy”  creator  Cathy 
Guisewite  of  Universal  and  “Curtis” 
creator  Ray  Rillingsley  of  King  Fea¬ 
tures  Syndicate  as  well  as  a  story 
about  “Zippy  the  Pinhead”  creator  Rill 
Griffith  of  King. 

Cartoonist  Profiles  is  based  at  P.O. 
Rox  325,  Fairfield,  Conn.  06430. 

Another  quarterly  with  a  new  issue 


out  is  WittyWorld,  which  features  a 
story  about  cartoonists  in  10  countries 
who  faced  physical  attacks,  jail  and 
other  difficulties  for  doing  their  work. 

The  magazine  is  based  at  P.O.  Rox 
1458,  North  Wales,  Pa.  19454. 


Electronic  info  post 

TRIBUNE  MEDIA  SERVICES  has 
appointed  Jay  Fehnel  to  the  new  posi¬ 
tion  of  general  manager/electronic  in¬ 
formation  services. 

Fehnel  will  manage  the  operations 
of  the  Voice  News  Network  audiotex 
service  as  well  as  development  of  new 
electronic  services  based  on  syndicated 
columns,  cartoons  and  other  editorial 
features. 

He  joined  TMS  as  business  develop¬ 
ment  analyst  in  1992  and  was  promot¬ 
ed  to  manager  of  electronic  products 
development  this  January. 

“Jay’s  talent  for  electronic  informa¬ 
tion  services  was  demonstrated  by 
managing  TMS’s  relationship  with  Ap¬ 
ple  Computer,  which  resulted  in  TMS’s 
participation  in  Apple’s  new  eWorld 
on-line  service,”  said  TMS  vice  presi¬ 
dent/editorial  and  development 
Michael  Silver. 


Pulitzer  Prize-winning  editorial 
cartoonist  Mike  Ramirez  loves  his 
job.  He  says  he  likes  being  "obnox¬ 
ious"  for  a  living.  And  no  issue 
escapes  his  sharp  eye.  Everything 
from  the  Clintons  to  NAFTA  to 
U.S.-Japanese  relations  has  been 
skewered  by  his  scribbling  pen. 

Share  the  incisive  humor  of  this 
CNS-syndicated  cartoonist  with 
your  readers. 

Mike  Ramirez's  cartoons  are 
available  daily  or  weekly.  Call 
today  for  samples  at  (800)  238- 
6196  or  (619)293-1818.  Or  fax 
this  ad  and  your  address  to  (61 9) 
297-0537. 
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A  portion  of  the  political  parody  penned  by  Payne, 


Trudeau  is  satirized 

EDITORIAL  CARTOONIST  HENRY 
Payne  drew  a  “Doonesbury”  parody  last 
month  to  comment  on  how  he  thought 
Garry  Trudeau  was  too  soft  on  Presi-^ 
dent  Clinton  in  a  recent  “Whitewater- 
gate”  sequence. 

Payne  is  with  Scripps  Howard  News¬ 
papers  and  United  Feature  Syndi¬ 
cate,  and  Trudeau  is  with  Universal 
Press  Syndicate. 

Graphics  for  voters 

KNIGHT-RIDDER/TRIBUNE  In¬ 
formation  Services  is  working  with 
Project  Vote  Smart  to  produce  and  dis¬ 
tribute  a  series  of  graphics  that  will 
help  readers  monitor  their  congres¬ 
sional  delegations  and  decide  how  to 
cast  their  votes  in  November. 

Project  Vote  Smart  is  a  nonprofit, 
nonpartisan  service  that  offers  infor¬ 
mation  about  congressional  voting 
records,  campaign  finance  and  more. 

The  material  will  be  made  available 
to  customers  of  the  KRT  Graphics 
Network  and  KRT  Infographics,  and 
move  in  text  form  to  KRT  News  Ser¬ 
vice  clients. 

KRT  is  marketed  by  Tribune  Media 
Services. 

On  medical  matters 

“MEDICAL  CENTER  NEWS”  is  be¬ 
ing  offered  by  Rayma  Prince. 

The  column  discusses  research  cur¬ 
rently  underway  at  the  country’s  med¬ 
ical  centers  and  other  topics. 

Prince  —  based  at  962  Wildwood 
Rd.,  Oradell,  N.J.  07649  —  has  been 
editor  of  Rheumatology  News  and  asso¬ 
ciate  editor  of  Drug  Topics.  She  is  a 
contributor  to  the  New  York  Times. 

Gets  a  lifetime  pact 

STAN  LEE  HAS  signed  a  lifetime  con¬ 
tract  with  Marvel  Entertainment 
Group. 

Lee,  who  joined  the  company  in 
1939,  is  chairman  and  publisher  of 
Marvel  Comics  and  chairman  of  Mar¬ 
vel  Films. 

The  creator  of  Spider-Man  and  nu¬ 
merous  other  characters  does  the 
“Amazing  Spider-Man”  comic  for  King 
Features  Syndicate. 


In  other  news,  Lee  this  spring  was 
the  American  Heritage  Center’s  third 
George  Rentschler  Distinguished 
Guest  Lecturer  at  the  University  of 
Wyoming.  AHC  is  a  major  repository 
of  Lee’s  works. 

Wages  are  awarded 

EDITORIAL  CARTOONIST  TED 
Rail  of  Chronicle  Features  was  one  of 
seven  NY  Weekly  contributors  to  win  a 
small-claims-court  case  against  the 
Manhattan  newspaper. 

The  contributors,  who  were  seeking 
unpaid  wages,  were  awarded  sums 
ranging  from  $115  to  $1,080.  Rail  re¬ 
ceived  $375. 

Computer  coverage 

ARTICLES  FROM  COMPU'T'ER 
Business  Review,  a  monthly  that  covers 
the  international  computer  industry, 
are  being  offered  by  the  New  York 
Times  Syndicate. 

Comics  fans  speak 

“CALVIN  AND  HOBBES”  by  Bill 
Watterson  of  Universal  Press  Syndi¬ 
cate  won  a  poll  of  Internet  computer 
users. 

The  next  four  finishers  were  “Fox- 
Trot”  by  Bill  Amend  of  Universal, 
“Nina’s  Adventures”  by  self-syndicated 
San  Francisco  cartoonist  Nina  Paley 
(who  also  is  with  Carmen  Syndica¬ 
tion  of  Chicago),  “The  Far  Side”  by 
Gary  Larson  of  Universal  and  “Dil- 
bert”  by  Scott  Adams  of  United  Fea¬ 
ture  Syndicate. 

In  other  survey  news,  “Hagar  the 
Horrible”  by  Chris  Browne  of  King 
Features  Syndicate  was  the  favorite  of 
Poughkeepsie  (N.Y.)  Journal  readers. 


The  runners-up  included  “Calvin 
and  Hobbes,”  “Peanuts”  by  Charles 
Schulz  of  United,  “Blondie”  by  Dean 
Young  and  Stan  Drake  of  King  and 
“Beetle  Bailey”  by  Mort  Walker  of 
King. 

In  other  news,  two  papers  reinstated 
comics  after  reader  protests.  The 
Chicago  Tribune  brought  back  “Mr. 
Boffo”  by  Joe  Martin  of  Tribune  Me¬ 
dia  Services  and  the  Bergen  County, 
N.J.,  Record  brought  back  “Prince 
Valiant”  by  Cullen  Murphy  and  John 
Cullen  Murphy  of  King. 

‘Adam’  anniversary 

“ADAM,”  THE  COMIC  strip  that  stars 
a  stay-at-home  dad,  has  reached  its 
10th  anniversary. 

It  is  by  Brian  Basset  of  Universal 
Press  Syndicate. 

Adds  press  releases 

THE  NEWSEDGE  ON-LINE  news 
service  is  adding  U.S.  Newswire  to  its 
information  mix. 

USN  transmits  press  releases  issued 
by  the  White  House,  federal  agencies 
and  other  sources. 

TV  Update  director 

PAUL  MORGAN  HAS  been  named 
regional  director/Southeast  at  TV  Up¬ 
date,  the  Pearl  River,  N.Y.-based  na¬ 
tional  television  magazine  inserted  in 
daily  newspapers. 

Cal  Thomas  on  TV 

LOS  ANGELES  TIMES  Syndicate 
columnist  Cal  Thomas  will  be  one  of 
the  hosts  in  the  CNBC  network’s  Tues¬ 
day  night  talk  lineup  starting  May  31. 
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strategies  to  encourage  everyday  pur¬ 
chase. 

The  Henley  Center’s  research  indi¬ 
cates  that  in  the  United  Kingdom,  the 
importance  of  television  may  have  been 
exaggerated  “because  .  . .  when  you  ask 
people  how  often  they  talk  about  what 
they  encounter  in  the  media,  it’s  clear 
that  newspapers  too  play  a  crucial  role 
in  social  interaction.” 

People  discuss  what  they  read  about 
in  the  paper  and  “newspapers  remain  a 
key  part  of  our  lives,”  Lewis  said. 

After  50  years,  “television  has  not 
supplanted  the  newspaper  as  a  key  dri¬ 
ver  of  social  interaction,  a  media  which 
provides  common  points  of  reference 
for  social  groups,”  Lewis  said. 

Another  area  of  fragmentation  is  the 
shift  in  soures  of  social  values  and  suc¬ 
cess. 

For  a  long  time,  “the  single  most  im¬ 
portant  way  in  which  people  demon¬ 
strated  their  social  success  was  by  accu¬ 
mulating  possessions,”  Lewis  said.  But 
increasingly,  “rather  than  demonstrat¬ 
ing  ownership  of  possessions,  people 
seek  to  demonstrate  knowledge  and 
competence,”  Lewis  said. 

Where  people  will  try  to  demonstrate 
this  will  be  in  areas  of  traditional  news¬ 
paper  content,  business  and  finance,  lo¬ 
cal  and  international  news,  along  with 
other  issues. 

Some  advice 

Newspapers  can  help,  but  they  must 
be  careful  of  adding  to  the  reader’s 
sense  of  information  overload,  “piling 
more  and  more  facts  on  the  beleagured 
reader  who  has  neither  the  time,  nor 
the  mental  space  to  absorb  and  make 
sense  of  it  all,”  Lewis  said. 

Newspapers  should  provide  a  higher 
number  of  shorter  store  is  so  that  the 
reader  feels  that  he  or  she  is  being 
brought  up  to  speed,  she  said. 

Lewis  said  newspapers  should  also 
examine  key  issues  in  more  detail  and 
discuss  the  issues  behind  the  facts. 
They  should  also  answer  key  questions: 
Why  is  this  important?  What  does  it 
mean  for  me? 

Newspapers  have  a  real  advantage  in 
this  area  over  other  media,  Lewis  said. 
Readers  who  don’t  want  the  more  de¬ 
tailed  anaylsis  of  a  particular  issue  can 
move  on  with  a  newspaper;  they  can’t 
do  that  watching  television. 

If  they  want  to  read  an  article  later, 
they  can  —  but  not  with  television,  un¬ 
less  it  is  taped  or  recorded. 


Lewis  said  that  one  of  the  key  forces 
behind  fragmentation  is  the  fact  that 
“the  structures  that  once  gave  shape  to 
our  lives  are  losing  some  authority,” 
such  as  the  decline  in  confidence  in 
public  institutions,  the  legal  system,  the 
education  system,  government,  and  the 
church. 

Lewis  wondered  what  this  means  for 
newspapers.  First,  it  suggests  less  of  a 
role  for  “experts.” 

This,  she  said,  can  be  seen  in  adver¬ 
tising.  Car  tires  used  to  be  endorsed  by 
a  police  representative.  Now,  ads  focus 
on  the  safety  issue  by  using  a  couple 
driving  on  a  wet  road  late  at  night. 

“People  increasingly  derive  their 
truths  and  their  values  from  their  own 
experiences  and  those  around  them, 
rather  than  from  remote  experts,”  Lewis 
said. 

For  newspapers,  that  means  “recog¬ 
nizing  the  value  of  alternate  and  com¬ 
peting  versions  of  reality,”  Lewis  said.  “It 
means  more  value  being  placed  on  in¬ 
terpretation,  rather  than  strictly  on 
fact.” 


Race 

Continued  from  page  19 

tersely:  “We  are  a  German  ship.  Have  a 
safe  journey.” 

Rosenheim  scoffed  at  the  Examiner’s 
cloak-and-dagger  approach  to  journal¬ 
ism. 

“1  don’t  understand  it,”  he  said. 
“There  are  no  secrets  that  1  know  of 
aboard  the  ship.” 

But  despite  Rosenheim’s  dismissal  of 
the  competitive  aspect  of  the  story,  the 
Examiner  is  playing  it  big. 

“The  Race  To  England  Is  ON!”  pro¬ 
claimed  the  headline  in  one  of  the  pa¬ 
per’s  house  ads. 

Nellie  Bly,  that  intrepid  New  York 
World  reporter  who  raced  around  the 
globe  to  beat  Phileas  Fogg’s  80-day 
feat,  would  have  loved  it  —  to  say 
nothing  of  her  editor. 

Readers  give  to 
explosion  victims 

READERS  OF  THE  News  Tribune, 
Woodbridge,  N.J.,  donated  more  than 
$38,000  for  victims  of  a  gas  pipeline  ex¬ 
plosion  in  Edison,  N.J.,  in  March. 

Thrift  Investment  Corp.,  Fords,  N.J., 
made  a  single  donation  of  $10,000. 

The  paper  published  a  full-page  ad 
and  sent  personal  letters  to  thank  the 
community  for  its  generosity. 


SPJ  names 
exec  director, 
approves  grants 

THE  SOCIETY  OF  Professional  Jour¬ 
nalists  has  a  new  executive  director. 

Gregory  Christopher,  formerly  SPJ 
marketing  and  development  director, 
was  promoted  to  the  top  management 
post  following  the  resignation  of  veter¬ 
an  SPJ  leader  Ernie  Ford. 

Christopher,  28,  was  selected  from  a 
pool  of  more  than  100  applicants.  His 
appointment  was  recommended  by  a 
search  committee  of  six  journalists 
headed  by  Reginald  Stuart,  SPJ  presi¬ 
dent-elect  and  assistant  Washington 
news  editor  at  Knight-Ridder  News¬ 
papers,  and  approved  unanimously  by 
the  SPJ  board. 

The  promotion  was  decided  at  SPJ’s 
spring  board  meeting  at  the  associa¬ 
tion’s  headquarters  in  Greencastle,  Ind. 

At  the  meeting,  board  members  ap¬ 
proved  a  $1.6  million  budget  for  fiscal 
year  1995,  which  begins  Aug.  1,  1994. 

The  budget  allows  for  an  expanded 
series  of  professional  development  pro¬ 
grams  next  year.  Workshops  will  be 
held  throughout  the  country. 

It  also  provides  for  a  series  of  libel 
seminars,  a  broadcasting  seminar,  the 
hiring  of  a  communications  director, 
funding  of  the  SPJ  newsletter,  and  sup¬ 
port  of  the  society’s  regional  directors 
through  a  new  fund. 

SPJ  leaders  also  approved  Legal  De¬ 
fense  Fund  grants  to  appeal  a  Louisiana 
lower  court  ruling  barring  a  campus 
newspaper  from  gaining  access  to  stu¬ 
dent  disciplinary  proceedings.  The  case, 
which  involves  Louisiana  State  Univer¬ 
sity  in  Shreveport,  is  being  pursued  by 
student  and  professional  chapters  there. 

Also  approved  was  an  LDF  proposal 
to  give  financial  support  for  legal  efforts 
by  the  University  of  Hawaii  student 
chapter  to  gain  access  to  disciplinary 
records  of  the  Honolulu  Police  Depart¬ 
ment. 

In  addition,  a  $1,000  LDF  grant  was 
awarded  to  the  new  Georgia  First 
Amendment  Foundation  to  support  its 
mediation  program  for  resolving  dis¬ 
putes  with  public  officials  over  press  ac¬ 
cess  to  public  meetings  and  records. 

Board  members  discussed  plans  for 
SPJ’s  national  convention  to  be  held  in 
September  in  Nashville. 

In  conjunction  with  the  gathering 
and  in  partnership  with  Nashville’s 
public  schools,  SPJ  will  sponsor  Jour¬ 
nalism  Day  to  teach  students  First 
Amendment  values. 
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What  are  churches  doing  for  the 
poor?  What  has  been  the  effect  on  the 
church  of  government  cuts  in  anti- 
poverty  programs  and  of  the  nation’s 
unemployment?  Do  churches  have  to 
feed  more  people?  Do  parishioners  give 
more  canned  goods  to  food  banks?  Do 
churches  cut  counseling  programs  to  re¬ 
allocate  resources  to  programs  that  pro¬ 
vide  food,  clothing  and  shelter? 

Why  are  members  of  Congress  un¬ 
willing  to  allow  a  voucher  system  per¬ 
mitting  parental  choice  in  education  to 
include  religiously  affiliated  schools 
even  in  a  demonstration  project?  Is  this 
an  anti-religious  attitude? 

Does  going  to  church  together  make 
for  better  marriages?  For  better  family 
life?  For  better  self-esteem? 

There  really  is  no  dearth  of  religion 
stories  to  report,  only  an  apparent 
dearth  of  reporters  and  editors  who  rec¬ 
ognize  a  religion  story  and  think  it’s 
worth  investigating. 

To  cover  religion,  one  first  must  un¬ 
derstand  what  a  religious  story  is. 

It’s  a  story  of  commitment,  about  re¬ 
lating  to  a  higher  being  and  to  our 
neighbors,  of  facing  and  overcoming 
difficulties  on  life’s  journey,  of  searching 
for  deeper  meanings  in  our  lives.  Unfor¬ 
tunately,  the  stories  don’t  fall  easily  into 
400  words  and  inverted  pyramid  style. 

Are  today’s  news  stories  about  reli¬ 
gion  fair?  Some  are.  Many  are  not. 

My  first  criticism  is  that  the  many 
newspapers  have  shallow  coverage  of 
religion.  I  think  this  may  reflect  editors’ 
not  recognizing  the  significance  of  reli¬ 
gion  in  people’s  lives.  Perhaps  it  reflects 
a  certain  hands-off  quality,  something 
you  don’t  talk  about  —  sort  of  like  sex 
used  to  be. 

Questions  need  to  be  raised  about 
fairness  and  columnists.  When  a  colum¬ 
nist  assails  a  church  figure  or  a  church, 
does  the  assailed  figure  or  church  get 
equal  space  to  respond,  or  are  colum¬ 
nists  held  to  a  different  standard  when 
it  comes  to  fair  play  at  the  Fourth  Es¬ 
tate? 

I  hear  church  personnel  voice  other 
criticisms. 

One  centers  on  the  inability  to  get 
the  official  church  position  out  to  the 
media.  Mainline  church  groups  have  of¬ 
ficial  spokespeople.  However,  often 
journalists  will  write  about  church  is¬ 
sues  without  consulting  them.  To  some, 
we’re  suspect  because  we’re  official, 
even  though  official  spokespeople  of 
other  institutions  —  such  as  the  bar  as¬ 


sociation  or  medical  association  —  are 
not. 

The  politicizing  of  religion  stories  is 
another  concern.  Often  journalists 
handle  a  church  story  by  putting  it  into 
political,  or  liberal  versus  conservative, 
terms,  and  then  talk  to  extremists  on 
either  side.  It’s  as  if  they  believed  that  if 
you  put  one  foot  in  ice  and  the  other  in 
boiling  water,  on  the  average  you’re 
comfortable. 

In  the  Catholic  Church,  that  means 
a  discussion  of  Mass  attendance  on  one 
side  focuses  on  people  who  refuse  to  go 
to  Mass  because  it’s  being  celebrated  by 
a  man  and  on  the  other  focuses  on  peo¬ 
ple  who  go  only  to  a  Mass  resembling 
the  pre-Vatican  II  formula. 

The  position  of  the  millions  in  the 
middle  —  those  ordinary  Catholics 
who  go  to  local  parishes  every  Sunday 
—  seems  left  out  of  the  discussion  on 
the  issue. 

Historically,  reporters  have  thrived 
on  controversy,  but  the  question  needs 
to  be  asked  now  if  journalists  some¬ 
times  seek  controversy  for  its  own  sake. 

A  friend  of  mine  heads  a  politically 
liberal  lobbying  group.  Recently,  a  re¬ 
porter  called  her  and  said  he  had  to  talk 
to  a  nun  who  doesn’t  like  the  pope. 
Surely  there  are  better  criteria  for 
choosing  a  source. 

Wanted 

Continued  from  page  1 1 

torate  in  communications  at  Universi¬ 
ty  of  Pennsylvania,  he  will  have  the 
added  job  option  of  teaching.  There’s 
no  hope  of  moving  into  better-paid 
mainstream  media  jobs  in  Vancouver 
because  of  current  job  freezes,  he 
notes. 

As  the  Hong  Kong-based  Can- 
tonese-language  media  fight  it  out  for 
trained  staff,  editor  Mark  Tung  of  the 
World  Journal  sees  his  paper  forging 
ahead.  World  Journal,  affiliated  with 
the  United  Daily  News  empire  in  Tai¬ 
wan,  caters  in  literary  style  to  Man¬ 
darin  speakers.  (The  styles  could  be 
compared  to  American  versus  British 
English.)  The  two-year-old  World 
Journal  in  Vancouver  is  the  youngest 
edition  of  five  already  established  in 
New  York,  Los  Angeles,  San  Francisco 
and  Toronto. 

Tung  is  confident  World  Journal  is 
going  to  become  the  Chinese  language 
kingpin  with  the  waves  of  new  Canadi¬ 
an  immigration  from  Taiwan  and 
mainland  China  where  Mandarin  is 
spoken. 


The  order  requires  the  University  of  ^ 
California  Board  of  Regents  and  | 

UCLA  chancellor  Charles  Young  to 
surrender  the  documents  to  the  Bruin, 
which  had  sought  them  under  the  Cal-  i 
ifornia  Public  Records  Act.  1 

A  university  spokesperson  said 
UCLA  will  comply  with  the  judge’s  or¬ 
der. 

In  the  spring  of  1993,  the  university 
gave  the  Bruin  a  list  of  other  injury  set¬ 
tlements  from  Jan.  1  through  April  30, 

1993  but  omitted  the  sexual  harass¬ 
ment  cases,  citing  the  privacy  of  the 
claimants,  who  are  said  to  have  been 
students  and  university  employees. 

Romonek,  who  initiated  the  court 
action,  said:  “The  university  should 
not  be  allowed  to  decide  when  it  will 
and  when  it  will  not  comply  with  Cal¬ 
ifornia  law.  The  editor  added  that,  his¬ 
torically,  the  Bruin  has  had  trouble  ob¬ 
taining  information  from  the  adminis¬ 
tration. 

“It’s  unfortunate  that  we  had  to  sue 
the  university  but  that’s  what  it  takes,” 
Romonek  said.  “This  is  a  victory  for  a 
free  press  in  which  the  issues  go  way 
beyond  a  student  newspaper  suing  the 
university. 

“That  the  ACLU  is  bringing  this 
case  on  behalf  of  a  student  newspaper 
raises  a  certain  irony,”  said  regents’ 
counsel  Philip  Spickerman.  “Records 
about  students  are  confidential  and  yet 
these  students  are  asking  for  this  very 
sensitive  material.” 

Romonek  said  harassment  victims 
will  not  be  identified  in  any  published 
accounts  of  the  cases. 

Joseph  Mandell,  UCLA’s  vice  chan¬ 
cellor  for  legal  affairs,  contended  that 
even  edited  versions  may  inhibit  some 
harassment  witnesses  from  coming 
forward. 


ANDREW  NEIL,  EDITOR  of  Britain’s 
Sunday  Times,  is  headed  to  New  York 
to  help  launch  a  TV  news  show  for  an¬ 
other  part  of  Rupert  Murdoch’s  media 
empire.  Fox  TV. 

Reuters  said  Neil  is  following  Mur¬ 
doch  command  to  spend  seven  months 
developing  a  “new  flagship  current  af¬ 
fairs  program”  for  News  Corp.’s  Fox  tele¬ 
vision  network. 

Neil,  who  helped  Murdoch  establish 
the  European  satellite  TV  service  Sky 
TV  in  1988,  is  to  be  executive  editor 
and  star  correspondent. 


Print  editor  to  Fox 
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WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


My  crown  is  called  content.  A  crown 
that  seldom  kings  enjoy. 

William  Shakespeare 


CIRCUUTION  SERVICES 


SOUTHERN  TELEA4ARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


CIRCUUTION  SERVICES 


SPECTRUM  MARKETING  SERVICES 
-QUAUTY- 

TELEPHONE  AND  DOOR  PROGRAMS 
CALL  DOUG  REESE  (800)972-6778 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 
Stop  Savers  and  more 
Allan  Schreibman,  (810)  399-6100. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

TUBE  ALTERNATIVE 
Built-in  hook.  Low  cost,  fast  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 

CONSULTANTS 

45  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)  272-6173. 


DISTRIBUTION  SERVICES 


FREE  AOZ  DEUVERY  OF  YOUR  PAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (only!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  2^38  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


PRESSROOM  SERVICES 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (31 3)  953-0780. _ 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1357 
24-Hour  Line  PO  Box  1 952 
Albuquerque,  NM  871 03 


ADMINISTRATIVE 


DIREaOR  OF  NEW  BUSINESS 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALLTCHi  FREE  1  (800)  657-21 10 


ADMINISTRATIVE 

GENERAL  MANAGER  of  The  Chroni- 


HELP  WANTED 


_ ACADEMIC _ 

EASTERN  IlilNOIS  UNIVERSITY:  Chair, 
AEJMC-accredited  journalism  Depart¬ 
ment.  Advanced  degree  required. 
Experience  preferred.  Salary/rank 
negotiable.  Application  forms,  vita, 
transcripts,  3  letters  of  reference  by  July 
8  to  chair.  Journalism  Chair  Search, 
College  of  Arts  &  Humanities,  ElU, 
Charleston,  IL  61920.  AA/EEOE 

THE  MISSOURI  SCHOOL  of  Journalism 
seeks  a  person  committed  to  diversity 
and  multiculturalism  to  direct  its  nation¬ 
ally  recognized  Multicultural  Manage¬ 
ment  Program. 

The  director  must  have  professional 
newspaper  experience  and 
administrative  experience  or  evidence 
of  administrative  abilities.  An  advanced 
degree  is  preferred.  The  director  should 
have  an  ability  and  willingness  to  roise 
funds  for  the  program.  He  or  she  will 
direct  professional  workshops  on 
diversity  and  management  and  teach 
courses  within  the  School.  The  director 
needs  the  capability  to  administer  an 
annual  workshop  on  multiculturalism  for 
journalists  and  a  national  clear¬ 
inghouse  for  information  about  manag¬ 
ing  workplace  diversity.  He  or  she 
should  be  interested  in  publishing  a 
newsletter  and  conducting  original 
research  pertinent  to  these  activities.  A 
record  of  working  either  officially  or 
through  volunteer  efforts  on  behalf  of 
minorities  is  highly  desirable. 

Applicants  will  be  reviewed  starting 
June  1 .  The  review  will  continue  until 
the  position  is  filled. 

Interested  parties  should  send  a  resume 
and  letter  detailing  interest  to:  Robert  A. 
Logan,  Associate  Dean,  School  of  Jour- 
nalism.  University  of  Missouri- 
Columbia,  PO  Box  838,  Columbia,  MO 
65205,  or  call  (314)  882-4514.  The 
University  of  Missouri-Columbia  is  an 
affirmative  action  employer. 


_ ACCOUNTING _ 

CONTROLLER 

Harte-Hanks  Community  Newspapers, 
a  group  of  15  daily  and  weekly  news¬ 
papers  in  suburban  Boston,  has  an 
exceptional  opportunity  for  a  controller 
who  can  provide  leadership  and  direc¬ 
tion.  Qualifications  include  at  least  5 
years  experience  as  a  CFO  or  con¬ 
troller,  preferably  in  a  newspaper 
environment,  o  Bachelor's  or  Master's 
in  accounting  or  business  and  solid 
operations  and  computer  systems  expe- 
rience  preferably  with  the  HP 
Mainframe  system  and  Novell  Network. 
Qualified  applicants  seeking  a  position 
with  excellent  growth  potential  should 
send  resume  in  confidence  to:  Human 
Resources  Department,  Harte-Hanks 
Community  Newspapers,  33  New  York 
Ave.,  Framingham,  MA  01701.  EOE. 

ADMINISTRATIVE 

DIREaOR  OF 
INDUSTRIAL  RELATIONS 

Copley  Newspapers  in  Illinois  is  seek¬ 
ing  a  Director  of  Industrial  Relations  to 
provide  labor  relations  and  human 
resource  assistance  for  its  newspapers 
in  northern  and  central  Illinois.  This  posi¬ 
tion  will  handle  contract  negotiations  as 
directed  by  the  individual  Publishers  for 
1 6  labor  contracts  and  will  provide 
assistance  in  all  human  resource  func¬ 
tions.  This  position  requires  managerial 
level  experience  and  newspaper  Tabor 
relations  and  a  general  background  in 
human  resources.  Degree  in  a  related 
field  preferred.  Send  resume  and  salary 
history  to  Thomas  W.  Riebock,  Vice 
President  of  Operations,  Copley  News¬ 
papers,  PO  Box  129,  Plainfield,  IL 


VENTURES 

Join  the  Knight-Ridder  newspaper  in  St. 
Paul,  MN,  in  growth  area  publishing  of 
advertising  supported  annuals  and 
periodicals  for  under-served  readers 
and  advertisers. 

Responsibilities:  Full  divisional  P&L  and 
implementation  responsibility  for  a 
series  of  small,  niche-market  specialty 
publications.  Identify  and  evaluate  new 
business  opportunities  while  acting  as 
general  manager  overseeing  sales, 
production,  distribution  and  editorial  for 
existing  publications. 

Qualifications:  3-5  years  experience  in 
media,  preferably  publishing.  Keen  ana¬ 
lytical  skills,  and  willingness  to  work 
hands-on.  A  B.A./Masters  degree  pre¬ 
ferred. 

Compensation  includes  base  salary 
with  substantial  share  in  division's 
operating  profits.  Excellent  benefits. 
Please  send  or  Fax  (612)  228-5307 
resume  to: 

Alexandra  Roddy 
Saint  Paul  Pioneer  Press 
345  Cedar  St. 

Saint  Paul,  MN  55101-1057 

EXPERIENCED  PUBUSHING  EXECUTIVE 
(or  UC-Berkeley  student  daily.  In  charge 
of  all  departments,  except  editing.  Send 
resume  to  Mort  Levine,  22800  Prospect, 
Saratoga,  CA  95070  or  call  (408) 
255-8099, _ 

PUBLISHING-Philadelphia-based  pub¬ 
lishing  operation  needs  an  associate 
publisher-type  individual.  Candidate 
should  be  aggressive,  detail-oriented 
person  experienced  in  all  non-editorial 
phases  of  newspaper  and  magazine 
publishing.  Applicant  should  have  a 
minimum  of  6  years  experience  and  be 
thoroughly  knowledgeable  in  display 
and  classified  sales,  sales  management, 
marketing,  circulation  development, 
desktop  publishing,  and  general  admin¬ 
istration  of  a  large  staff.  If  you  are  seek¬ 
ing  a  fast  paced,  multi-task  opportunity 
to  work  with  a  skilled  staff  in  pleasant 
surroundings,  offering  an  attractive 
salary,  full  benefits  with  401  (K),  send 
your  resume  and  salary  requirements  in 
strict  confidence  to:  Ernest  M.  Kahn, 
PhD,  Jewish  Publishing  Group,  226  S. 
16th  St.,  Philadelphia,  PA  19102.  No 
Phone  Calls,  Please.  EOE. 


Malice  drinks  one-half  of  its  own 
poison. 

Seneca 


cle,  the  award-winning  daily  newspa¬ 
per  of  Duke  University.  Requirements 
include  excellent  interpersonal  and 
communication  skills,  good  computer 
knowledge  and  a  strong  desire  to  help 
students  achieve  their  oest.  Excellent 
salary  and  benefits.  Send  resume, 
references  and  cover  letter  by  June  1  to: 
Search  Committee,  Duke  Student  Pub¬ 
lishing  Company  Inc.,  Box  90858, 
Durham,  NC  27708. 


HUMAN  RESOURCES  MANAGER 
FOR  LEADING  ZONE  2  NEWSPAPER 

A  leading  Zone  2  newspaper  with  500 
full  time  and  part  time  employees  has 
an  excellent  opportunity  for  a  Human 
Resources  manager. 

The  individual  will  report  to  senior 
management  and  be  responsible  (or 
employee  communications;  recommen¬ 
dation  and  administration  of  benefits; 
employee  orientation,  training  and 
development;  ergonomics  and  safety 
programs;  compliance  with  local,  state 
and  federal  employee  legislation;  etc. 

Qualified  candidates  should  hove  col¬ 
lege  degree  and  experience  in  Human 
Resources  field.  Sabry  will  be  based  on 
experience,  with  an  outstanding  benefit 
package  included. 

This  is  a  vibrant  company,  the  leader  in 
the  field  in  its  community,  with  long¬ 
standing  commitment  and  dedication  to 
its  employee  workforce.  Equal 
Opportunity  Employer.  For  considera¬ 
tion  please  send  resume  to  Box  06935, 

Editor  &  Publisher. _ 

PUBUSHER 

The  Miami  Herald  and  Knight-Ridder 
Inc.  are  seeking  a  publisher  to  manage 
The  Florida  Keys  Keynoter,  a  twice 
weekly,  11,000  circulation  paper, 
located  in  the  beautiful  Florida  Keys. 
Full-time  and  freelance  staff;  editor,  ad 
director,  and  finance  director  report  to 
publisher.  The  ideal  carKlidate  will  hove 
5  or  more  years  participative  manage¬ 
ment  experience  with  a  newspaper 
of  similar  size  and  market;  journolism 
or  advertising  background  a  plus.  Skills 
should  include  planning,  budgeting, 
marketing,  customer  service,  staff 
develooment  and  community  relations. 

Please  send  or  Fax  resume  to  Jacqui 
Love  Marshall,  VP/Human  Resources, 
The  Miami  Herald,  One  Herald  Plaza, 
Miami,  FL  33132;  FAX  (305)  376- 
2870. 


60544-0129. 


EOE 
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RETAIL  ADVERTISING 
SALES  MANAGER 


ART/GRAPHICS 


GRAPHICS  XXJRNAUST 
The  Milwaukee  Journal,  Wisconsin's 


HELP  WANTED 


ADMINISTRATIVE 


ADVERTISING 


GENERAL  MANAGER 
Small  Florida  daily  seeking  general 
manager  to  oversee  day-to-day  opera¬ 
tion  or  newspaper.  Must  have  know¬ 
ledge  of  all  departments.  Background 
in  production  a  plus.  Send  resume  and 
salary  history  to  Box  06930,  Editor  & 
Publisher. 

ADVERTISING 

AD  DIRECTOR:  Progressive,  1 8,000- 
plus  circulation  daily  newspaper  in 
northwestern  New  Mexico  seeks  well- 
organized  advertising  director  with  pro¬ 
ven  leadership  skills. 

We  are  located  in  booming  retail  trade 
area  a  short  distance  From  the  high 
country  of  southwestern  Colorado.  Out¬ 
door  porodise  near  one  of  the  world's 
top  trout  Fishing  areas;  hunting  and  hik¬ 
ing  nearby. 

The  newspaper  has  a  13-member  sales 
staff,  graphics  artists  and  photo¬ 
grapher,  plus  the  latest  computer 
equipment.  Salary,  generous  com¬ 
mission  and  unlimited  potential  for  the 
right  person.  We  are  a  family-owned 
newspaper  which  operates  on  strong 
Christian  principles. 

Send  resume  to  Eliot  O'Brien,  The  Daily 
Times,  PO  Box  450,  Farmington,  NM 
87499.  Or  Fax  to:  (505)  327-6651 . 


AD  MANAGER 

Publishing  group  in  Michigan  seeking 
manager  for  outside  sales  department. 
Zonea  weekly  newspapers,  plus  special 
publications.  Must  be  staff  leader/ 
motivator.  Resume  to  David  Hohendorf, 
SCN  Communications  Group,  Box  14, 
Union  Lake,  Ml  48387. 


ADVERTISING  DIREOOR 

Established  newspaper  group  of  seven 
publications  in  coastal  area  of  south¬ 
eastern  Virginia  has  opening  for  an 
advertising  sales  manager.  Candidate 
must  hove  proven  track  record  in  com¬ 
petitive  marketplace.  Responsibilities 
will  include  training,  motivating  and 
maintaining  an  entrepreneurial  spirit.  If 
you  are  an  organized,  professional  fast 
tracker,  send  your  resume  in  confidence 
to:  Publisher,  North  Star  Publishing,  PO 
Box  10304,  Norfolk,  VA  23513  or 
Fax  to:  (804)853-1634. 


ADVERTISING  SALES  PRO  for  executive 
market  newspaper.  High  energy  level, 
able  to  deal  with  agencies  and  adver¬ 
tisers.  Advancement  potential.  Salary 
plus  commission.  Write  Alicia  Coya, 
Advertising  Manager,  Miami  Today, 
PO  Box  1368,  Miami,  FL  33101 

DISPLAY  SALES  ACCOUNT  EXECUTIVE 

Profitable  weekly  suburban  newspaper 
group  seeks  experienced  advertising 
account  executive  for  Chicago  area 
offices,  to  develop  new  business,  make 
sales  presentations,  and  provide  the 
highest  quality  of  customer  service  to 
existing  accounts.  Excellent  commission 
structure  for  full-time  position.  BA  in 
Morketing,  Advertising,  Journalism  or 
related  field  is  required,  as  well  as  sales 
experience.  Newspaper  and  computer 
experience  are  a  definite  plus.  Must 
have  own  car.  Send  resumes  to  Box 
06932,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Herald  &  Review,  43,000  circula¬ 
tion  daily  and  54,000  Sunday  is  seek¬ 
ing  an  aggressive  classified  advertising 
manager  to  build  market  share  and 
increase  linage  and  revenue.  Must  hove 
a  proven  track  record  in  a  competitive 
market  and  have  innovative  ideas  for 
sales  opportunities.  You'll  need  five 
years  newspaper  sales  experience, 
sales  management  experience,  a  strong 
working  knowledge  of  all  classified 
operations,  and  the  ability  to  grow  and 
develop  people.  Database  experience 
preferred.  Will  direct  sales  activities  for 
inside  and  outside  sales  staff;  develop 
sales  strategies,  budgets  and  promo¬ 
tions;  train,  motivate  and  develop  the 
sales  staff.  Send  resume,  references  and 
cover  letter  to:  T.  Kuhle,  Herald  & 
Review,  PO  Box  311,  Decatur,  IL 
62525.  Equal  Opportunity  Employer. 

CLASSIFIED  MANAGER 

THE  REGISTER-GUARD,  a  75,000 
circulation  family  owned  newspaper  in 
Eugene,  Oregon  is  accepting  applica¬ 
tions  for  Classified  Advertising  Man¬ 
ager. 

The  successful  applicant  must  hove  posi¬ 
tive  experience  in  newspaper  advertis¬ 
ing  sales  to  auto  dealers  and  Realtors, 
plus  a  proven  track  record  as  a  supe¬ 
rior  communicator,  promoter,  and 
growth-oriented  leader.  Progressive 
experience  in  newspaper  advertising 
essential.  Knowledge  of  electronic 
classified  applications  helpful.  Position 
supervises  a  staff  of  25,  and  is  responsi¬ 
ble  For  all  functions  of  the  Department 
and  activities  of  staff  members.  Reports 
to  the  Advertising  Director. 

Send  letter  and  resume,  including  expe¬ 
rience,  salary  history  and  expectations, 
no  later  than  Friday,  June  1 7,  1 994,  to: 

CLASSIFIED  MANAGER 

Human  Resources  Department 
The  Register-Guard 
POBox  10188 
Eugene,  OR  97440 

No  telephone  inquiries,  please. 

An  Equal  Opportunity  Employer. 

THE  FLORIDA  KEYS  Keynoter,  a  Knight- 
Ridder  twice-weekly  (13,000  paid) 
newspaper  in  the  Florida  Keys,  is  seek¬ 
ing  and  individual  to  lead  its  8  person 
advertising  department.  Applicants 
must  have  strong  sales  and  planning 
ability,  minimum  of  2  years  manage¬ 
ment  experience,  with  excellent  lead¬ 
ership,  teamwork,  and  people  man¬ 
agement  skills.  Send  resume  to  Jocqui 
Love  Marshall,  VP/Human  Resources, 
The  Miami  Herald,  One  Herald  Plaza, 
Miami,  FL  33132. 


Friendship  is  one  mind  in  two  bodies. 

Mencius 


The  Santa  Fe  New  Mexican  (23,000 
daily,  25,000  Sunday)  is  looking  for  a 
retail  advertising  manager.  The  suc¬ 
cessful  candidate  will  demonstrate: 

•sales  ability 

•excellent  communication  skills 
•leadership 

•performance-based  nKinogement  skills 
•training  ability 

In  addition,  experience  in  newspaper 
management  along  with  a  knowledge 
of  telemarketing  and  audiotex  would 
be  a  plus. 

The  New  Mexican  is  a  fast-growing 
and  progressive  independently-owned 
newspaper.  Benefits  include  a  401  K 
plan,  health  care  and  flexible  benefit 
plan. 

To  apply,  please  send  your  resume  with 
references  and  a  cover  letter  to: 

Virginia  Sohn-Shahi 
Advertising  Director 
The  Santa  Fe  New  Mexican 
PO  Box  2048 
Santo  Fe,  NM  87504 

ART/EDITORIAL 

ARTIST 

Talented  page  designer  who  can  han¬ 
dle  news  graphics  efficiently  and 
effectively  for  a  170,000  daily  in  a 
growing  southern  CA  county.  Illustra¬ 
tion  skills  a  plus.  Send  resume  and  sam¬ 
ples  to  Sally  Ann  Maas,  AME/Features 
&  Art,  The  Press-Enterprise,  3512  14th 
St.,  Riverside,  CA  92502. 


PAGE  DESIGNER  WITH 
EDITING  SKILLS 

The  Albuquerque  Tribune  is  looking  for 
an  experienccto  newsperson  to  join  its 
design  desk.  The  Trib  is  paginated 
using  Macs  and  QuarkXPress.  We're 
looking  for  someone  with  a  sharp  eye 
for  presentation  as  well  as  copy  editing 
ability. 

If  you're  a  seasoned  newsperson  who 
can  design  the  news  on  deadline  or  just 
as  easily  create  inventive  feature  pages, 
we  should  talk.  We  are  also  interested 
in  candidates  with  leadership  potential. 

Our  designers  get  the  chance  to  do 
their  very  best  work  on  a  variety  af 
pages.  We  believe  in  photographs  - 
NNPA  Best  Use  of  Pictures,  1989  and 
1991  -  and  we  get  our  share  of  kudos 
from  SND.  We  care  about  how  we 
present  the  news.  (Our  recent  Pulitzer 
Prize  was  kind  of  fun,  too.) 

Join  our  gutsv,  38,000-circulation 
newspaper  and  improve  your  quality  of 
life,  if  you  have  the  full  range  of  presen¬ 
tation  skills  we're  looking  for,  you  could 
be  working  here  in  the  cool,  clean  air 
of  New  Mexico  and  enjoying  our  wide 
open  spaces. 

Send  resume  and  work  samples  to  Ran¬ 
dall  Roberts,  AME/Graphics,  The  Albu¬ 
querque  Tribune,  7777  Jefferson  N.E., 
Albuquerque,  NM  87109.  (505)  823- 
3641. 


largest  newspaper,  is  looking  (or  a 
graphics  journalist  to  join  its  34- 
member  graphics  and  photo  team.  We 
use  a  lot  of  graphics  and  want  to  do 
more.  The  successful  candidate  should 
be  a  self-starter  who  can  do  research 
and  work  with  writers,  editors  and 
photographers  to  produce  compelling 
story  packages.  Applicants  should  be 
experienced  Mac  artist/designers  with 
a  degree  in  journalism  or  related  field. 
We're  an  employee-operated  afternoon 
paper  ond  striving  for  a  diverse 
newsroom.  Write  Geoffrey  W.  Blaes- 
ing,  Graphics  Editor,  The  Milwaukee 
Journal,  PO  Box  661,  Milwaukee,  Wl 
53201-0661. 


HALLMARK  CARDS  is  seeking  an  artist 
who  has  the  ability  to  bring  humor  to 
cartoon  situations.  The  qualified  candi¬ 
date  should  be  highly  conceptual,  and 
have  a  demonstrated  talent  at  portray¬ 
ing  characters/critters  interacting  in 
humorous  situations.  An  alternative 
style  is  welcome!  Please  submit  20 
slides  to: 

Creative  Staffing,  Mail  Drop  444 
Hallmark  Cards/Shoebox  Greetings 
Post  Office  Box  41 9580 
Kansas  City,  MO  641 41  -6580 


NEWS  ARTIST 

Excellent  career  opportunity  with  an 
award  winning  35,000  daily/41,000 
Sunday  Gannett  newspaper.  The  Great 
Falls  Tribune  seeks  a  creative  and 
organized  graphic  artist  with  at  least  2 
years  of  newsroom  experience,  strong 
design  skills,  and  working  knowledge 
of  Macintosh  including  Quark  and 
Freehand  3.1  and  4.0.  Competitive  pay 
and  excellent  benefits,  including  401 K. 
Send  or  Fax  resume  to  Dennis  Ryerson, 
Editor,  Great  Falls  Tribune,  PO  Box 
5468,  Great  Falls,  MT  59403. 


NEWS  ARTIST 

The  Portland  (ME)  Newspapers  seek  a 
talented  news  artist  with  solid  drawing 
skills,  (lair  for  illustration  and  strong 
portfolio  of  Mac-generated  information 
graphics.  Only  applicants  with  a  mini¬ 
mum  of  1-year  experience  on  a  daily 
will  be  considered.  We  are  a  75,000 
daily/140,000  Sunday  newspaper  - 
voted  the  best  in  New  England  four 
years  in  a  row.  Interested  persons 
should  submit  a  resume  and  non- 
returnable  clips  (copies/tear  sheets  to): 
The  Portland  Newspapers,  Attn:  HR, 
Job  9301,  PO  Box  1460,  Portland,  ME 
04104.  EOE 

CIRCULATION 

CIRCULATION  DIREQOR 
Zone  9  small  daily  looking  for  a  pro 
who  not  only  can  inspire  a  staff  to  pro¬ 
vide  excellent  service  for  core  product 
and  TMC,  but  knows  how  to  sell  and 
market  a  beautifully  redesigned  news¬ 
paper.  Benefits  include  medical,  dental, 
vision,  401  (K)  and  retirement.  Send 
resume  to:  Box  06922,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING  DEADUNES 
IN-COLUMN  ADVERTISEMENTS;  Tuesday  noon  [ESI]  (or  following  Saturday  issue 
CLASSIFIED  DISPLAY;  Friday  Spin  (ESI)  8  days  prior  to  publication 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR  for 
Charleston  Newspapers,  the  100,000 
circulation  JOA  publishing  The 
Charleston  Gazette  and  the  Charleston 
Daily  Mail  in  Charleston,  WV.  Responsi¬ 
ble  tor  hands  on  management  or  com¬ 
plex  department  challenged  by  AM  and 
PM  distribution  covering  1 7,000  square 
miles  of  mountainous  terrain.  Needs  to 
increase  penetratian  in  strategically 
important  counties,  increase  efficiency 
and  improve  customer  satisfaction.  This 
position  reports  to  the  President  and 
General  Manager. 

Charleston  is  the  charming  slate  capital 
city  located  on  the  KatKivma  River,  sur¬ 
rounded  by  rolling  hills  and  mountains. 
It  features  low  cost  of  living,  low  crinne, 
easy  accessibility  and  a  fine  work  ethic. 

Candidates  must  possess  a  proven 
record  of  significant  accomplishment  in 
a  challenging  daily  newspaper  environ¬ 
ment.  This  is  a  very  challenging  position 
which  requires  an  extremely  talented 
and  effective  executive. 

Resume,  earnings  history  and  cover  let¬ 
ter  to  Mr.  Jonn  Bowyer,  Human 
Resources  Director,  Charleston  News¬ 
papers,  1001  Virginia  Street  E., 
Charleston,  WV  25301.  (Equal 
Opportunity  Employer.) 


CIRCUUTION  SALES  MANAGER 
The  Daily  Press,  a  Tribune  newspaper 
located  in  Virginia,  has  an  immediate 
opportunity  for  someone  with  at  least  2 
years  of  sales  management  experience. 
Telemarketing  and/or  single  copy  sales 
experience  preferred.  College  d^ree  in 
marketing  or  related  field  helpful. 
Responsibilities  to  include  developing 
and  implementing  sales  strategies  using 
single-copy  sales,  telemarketing,  home 
delivery  promotions  and  educational 
service  programs.  Position  reports  to 
the  Circulation  Director.  Ideal  candi¬ 
dates  will  have  demonstrated  sales 
ability  to  effectively  achieve  revenue 
goals.  Excellent  benefits,  including 
ESOP.  Submit  resume  to  Daily  Press, 
Human  Resources,  7505  Warwick  Bou¬ 
levard,  Newport  News,  VA  23607,  or 
Fax:  (804)  247-7884.  Equal 
Opportunity  Employer. 


HANDS  ON  CIRCULATION  MAN¬ 
AGER  (or  1 3,500  daily  and  1 6,500 
Sunday  (6-clay)  newspaper  located  in  a 
university  community  and  serving  o 
predominately  rural  market  in  beautiful 
southeastern  Ohio.  We  are  an  inde¬ 
pendent  newspaper  and  family  owned. 
The  circulation  manager  will  be  an 
important  member  of  a  management 
team  committed  to  quality  community 
newspaper  service.  Our  candidate  must 
possess  a  sense  of  urgency  and  energy 
to  build  penetration,  maintain  a  high 
level  of  customer  service  and  be  a  team 
builder  and  player.  We  offer  a  com¬ 
petitive  salary  with  complete  benefit 
package  including  a  company  paid 
pension.  Send  resume  stating  experi¬ 
ence,  references  and  salary  expecta¬ 
tions  to  Fred  W.  Weber  II,  Marketing 
Director,  The  Athens  Messenger,  PO 
Box  4210,  Athens,  OH  45701 

TTte  angry  people  are  those  people 
who  are  most  afraid. 

Dr.  Robert  Anthony 


CIRCULATION 


HANDS-ON  CIRCULATION  manager 
for  9,000  Mississippi  daily.  Mailroom 
background  helpful.  Salary  $22,000  to 
$25,000  plus  good  benefits.  Tim 
Kalich,  Greenwood  Commonwealth, 
(601)453-5312. 


DATA  PROCESSING 


PUBUSHING  SYSTEMS 
COORDINATOR 

Excellent  opportunity  to  join  The  Denver 
Post's  information  services  staff.  The 
individual  will  ploy  a  major  role  in  the 
support  of  existing  systems  and  imple¬ 
mentation  of  new  production  systems. 

The  ideal  candidate  will  have  multi¬ 
platform  credentials  including  substan¬ 
tial  Macintosh  and  Sll  System/55  expe¬ 
rience  with  STYL  and  CPL  pro¬ 
gramming,  a  thorough  understanding 
of  typesetting  methoodogies  and  page 
layout  systems,  the  ability  to  write  clear 
documentation  and  instructions,  back¬ 
ground  in  business  systems  analysis 
and  programming,  and  project  man¬ 
agement  experience  with  denionstrated 
ability  to  meet  critical  deadlines. 

Send  resume  and  salary  requirements 
to  The  Denver  Post,  Employment  Man¬ 
ager,  1 560  Broadway,  Denver,  CO 
80202.  Employment  offers  are  candi- 
tioned  upon  the  applicant  undergoing 
and  passing  a  pre-employment  drug 
test. 


A  VOICE  FOR  THE  PEOPLE 

What  demands  the  touch  of  an  Anna 
Quindlen,  the  tenacity  of  an  Edna 
Buchanan  and  the  sagacity  of  a  Molly 
Ivins?  A  metro  columnist's  post,  of 
course.  It's  a  mix  of  finding,  explaining 
and  critiquing  the  news.  We're  creating 
another  such  position.  If  you're 
interested,  send  cover  letter,  resume 
and  clips  (including  columns)  to  Judy 
Bolch,  AME,  215  S.  McDowell  St.,  The 
News  &  Observer,  Raleigh,  NC  27^1 . 


ABOVE  AVERAGE? 

The  Sandusky  (Ohio)  Register  seeks  a 
copy  editor  for  its  four-person  desk. 
Af^licant  must  hove  a  reporting  back¬ 
ground.  Layout,  head  writing  and 
interest  in  entertainment  desirable.  Eve¬ 
ning  shift  (or  25,000-circulation,  7-day 
AM/PM  paper.  Send  letter,  resume  and 
clips  to:  Bob  Derby,  news  editor,  314 
W.  Market  St.,  Sandusky,  OH  44870. 
Applicants  from  Ohio  and  surrounding 
states  preferred. 


ARIZONA'S  fastest  growing  daily 
needs  a  general  assignment  reporter. 
Minimum  two  years  experience  pre¬ 
ferred.  Good  salary  and  benefits.  Send 
resumes,  clips  to:  Stan  Usinowicz, 
Editor,  Toda/s  DAILY  NEWS,  1 890  W. 
Acoma  Blvd.,  Lake  Havasu  City,  AZ 
86403.  No  phorre  calls. _ 

CITY  EDITOR  -  Mid-size  Texas  AM 
seeks  someone  to  lead  its  cityside  staff. 
Successful  applicant  will  hove  both  desk 
and  reporting  experierKe.  Send  resume 
and  cover  letter  to:  Steve  Walters, 
Managing  Editor,  Temple  Daily  Tele¬ 
gram,  Box  6114,  Temple,  TX  76503  or 
call  (817)778-4444. 


EDITORIAL 


ASSISTANT  BUSINESS  EDITOR/ 
TECHNOLOGY 

The  San  Jose  Mercury  News,  in  the 
heart  of  Silicon  Valley,  is  looking  (or  an 
editor  to  supervise  technology  cov¬ 
erage,  including  software,  hardware, 
telecommunications,  semiconductors 
and  technology  policy.  We're  looking 
(or  a  strong,  innovative  editor  who  has 
demonstrated  the  ability  at  a  major 
publication  to  help  reporters  beat  the 
competition  and  produce  eye-popping 
enterprise.  Business/technology  news 
background  helpful  but  not  essential. 
Contact  Pete  Hillan,  Executive  Business 
Editor,  San  Jose  Mercury  News,  750 
Ridder  Pork  Dr.,  San  Jose,  CA  95190; 
or  Jonathan  Krim,  Assistant  Managing 
Editor/Business  &  Projects  at  the  same 
address  or  e-mail  to  JonKrimQool.com 


ASSISTANT  CITY  EDITOR  sought  to  join 
a  strong  four-person  night  desk  at  a 
quality  conscious  1 9,000  daily  on  the 
Vermont-New  Hampshire  border.  Pri¬ 
mary  duties  are  content  and  copy  edit¬ 
ing,  with  some  layout  required.  At  least 
two  years  relevant  editing  experience 
required.  Send  letter,  resume,  editing 
samples,  layouts  to  Jim  Fox,  editor. 
Valley  News,  PO  Box  877,  White  River 
Junction,  VT  05001 


ASSISTANT  MANAGING  EDITOR  (or 
lively  9,000  daily  in  north  central  Ohio. 
You  vrould  share  copy  editing,  headline 
writing,  and  page  Icryout  with  manag¬ 
ing  editor.  We  will  send  you  a  rrKjre  com¬ 
plete  job  description.  Request  one  by 
calling  our  business  office  at  (419) 
668-3771 .  Job  applications  may  be 
sent  to:  Joy  Thwaite,  managing  editor, 
Norwalk  Reflector,  PO  Box  71, 
Norwalk,  OH  44857. 


AWARD-WINNING  CHAIN  of  weekly 
nev/spapers  in  NYC  seeks  high  energy 
person  to  run  professional  news  opera¬ 
tion.  Solid  skills  in  developing  stories  and 
story  editing  a  must.  Send  resume  and 
clips  to  Steven  Blank,  Queens  Publishing 
Corp.,  41-02  Bell  Blvd.,  2nd  Floor, 
Bayside,  NY  11361. 


BUSINESS  EDITOR 

Experienced  business  editor  to  head 
1 3-person  newsroom  for  Colorado's 
fastest  growing  weekly  business  news¬ 
paper  (49,000  of  Denver's  business 
decision  makers.)  A  proven  and  suc¬ 
cessful  track  record  a  must!  Strong 
leadership  skills  and  creativity  recuirecT 
Send  resume  and  work  samples  to 
Maureen  Regan  Smith,  Publisher,  The 
Denver  Business  Journal,  1700  Broad¬ 
way,  Suite  51 5,  Denver,  CO  80290. 


BUSINESS  EDITOR-WRITER  (or  Zone  3 
PM.  Need  experienced  reporter  with 
layout  skills.  Prefer  candidates  from 
Zones  3  and  4.  Send  resumes  to  Box 
06936,  Editor  &  Publisher. 


CITY  DESK  EDITOR 

We  need  an  editor  to  handle  local  copy 
and  anchor  a  City  Desk-Copy  Desk  com¬ 
plex  on  a  45,000  daily  in  Northwest 
Missouri.  Three  years  editing  experi- 
etKe  minimum.  Send  resume  with  letter 
outlining  your  strengths,  local  news  phi¬ 
losophy  and  references  to  George  J. 
Lockwood,  Executive  Editor,  News- 
Press,  625  Edmond  St.,  Saint  Joseph, 
MO  64502. 


EDITORIAL 


BUSINESS  EDITOR 

The  Flonolulu  Star-Bulletin  is  looking  for 
an  editor  to  oversee  its  Monday-Friday 
business  section.  The  ideal  candidate 
will  hove  a  strong  business  journalism 
background,  supervisory  experience 
within  a  team  corKept,  and  experience 
in  computerized  layout  and  production. 
Please  setKl  resume  with  salary  expecto- 
tions  in  complete  confidence  to:  Frank 
Bridgewater,  assistant  managing  editor, 
Honolulu  Star-Bulletin,  PO  Box  3080, 
Flonolulu,  HI  96802.  The  Star-Bulletin  is 
an  Equal  Opportunity  Employer  that  is 
committed  to  diversity  in  the  virorkploce. 


BUSINESS  REPORTER 

The  Gazette  Telegraph  --  a  1 01 ,000  dai¬ 
ly/1 22,000  Surtday  newspaper  in  Col¬ 
orado  Springs  --  seeks  a  business 
reporter  with  a  crisp  writing  style  arxl  a 
creative  approach  to  gathering  and 
reporting  business  news.  Beats  include 
personci]  finance,  investing,  tourism, 
retailing  and  cansumer  artairs.  Pre¬ 
ferred  candidates  will  hove  at  least  3 
years  of  journalism  experience.  To 
apply,  write  Al  Lewis,  Business 
Reporter;  Gazette  Telegraph;  30  S. 
Prospect  St.,  PO  Box  1779;  Colorado 
Springs,  CO  80901 .  No  phone  calls, 
please. 


BUSINESS  WRITERS 

Sun  Publications,  a  44-year-old 
diversified  publishing  company  in  sub¬ 
urban  Kansas  City,  is  expanding  again 
with  a  hard-hitting  bi-weekly  business 
magazine.  We  have  openings  (or 
experienced  business  journalists  looking 
to  join  a  small,  willy  business  staff  in 
our  1  20-employee  company.  Send 
resume  and  clips  to  Tony  Cox,  Editor, 
Johnson  County  Business  Times,  7373 
W.  107  St.,  Overland  Pork,  KS  6621 2. 


Experienced  person  needed  lo  lead  and 
motivate  news  staff  (or  daily  newspaper 
in  southwest  Riverside  County. 
Qualified  applicants  will  have  2-4 
years  newsroom  management  experi¬ 
ence,  BA  degree  and  excellent  organi¬ 
zational  skills.  Must  be  accurate, 
diligent  and  able  to  keep  up  with  rapid 
pace.  Tribune  Co.  subsidiary.  Send 
resume  and  cover  letter  to: 

The  Californian 
Attention;  J.  Folmer 
27450  Ynez  Rood,  Suite  300 
Temecula,  CA  92591 


Central  CA's  leading  newspaper 
1185,000  Sunday,  155,000  daily)  is 
looking  for  two  copy  editors  to  work  on 
rim  editing  local,  business  and  wire 
copy.  Background  in  slot,  wires,  and 
design  a  plus.  Mac  and  Leaf  Desk  liter¬ 
acy  desirable.  Minimum  four  years 
experience  preferred.  Competitive 
salary  and  full  benefits,  if  your 
headlines  sparkle  and  you  bring  energy 
and  enthusiasm  to  the  job,  write  to  us 
by  6/24/94.  Send  resume,  cover  letter 
and  two  samples  to:  BRENDA  AUSTIN, 
THE  FRESNO  BEE;  1626  "E"  Street; 
Fresno,  CA  93786.  Equal  Opportunity 
Employer. 

Good  friends,  good  books  and  a 
sleepy  conscience:  this  is  the  ideal 

Mark  Twain 
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EDITORIAL 

ENVIRONMENT  REPORTER 


HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR 

If  you  have  a  minimum  of  five  years' 
news  reporting  experience,  and  at  least 
three  years  of  experience  assigning, 
supervising  and  editing  for  a  newspa¬ 
per,  with  a  baccalaureate  degree,  you 
might  be  the  right  person  to  be  City 
Editor  of  the  Antelope  Valley  Press,  a  six- 
day,  59,000  circulation  daily  in 
southern  California. 

The  person  we  seek  will  be  the  spark¬ 
plug  for  our  reporting  staff  of  1 0,  and 
will  work  closely  with  the  editors  and 
writers  of  other  sections  that  makes  us 
successful. 

Our  next  city  editor  will  also  be 
interested  and  involved  in  the  com¬ 
munities  we  cover,  and  will  have  the 
personal  and  professional  skills  to  help 
a  good  newspaper  become  even  better. 

Excellent  salary  and  benefits  package. 
Send  a  cover  letter,  resume,  salary  his¬ 
tory,  publication  copy  and  organiza¬ 
tional  chart  to:  Antelope  Valley  Press, 
PO  Box,  REPLY  BOX  1 22,  Palmdale, 
CA  93590.  Deadline  June  15, 1994. 


COME  TO  CAJUN  COUNTRY  and  the 
Louisiana  Press  Association's  Newspa¬ 
per  of  the  year.  The  Daily  Iberian,  a 
15,000,  award-winning  daily,  has  an 
immediate  opening  (or  an  experienced 
reporter  who  also  can  handle  some 
desk  work.  Send  resume,  clips  and 
references  to  Ted  Truby,  Editor,  The 
Daily  Iberian,  PO  Box  9290,  New 
Iberia,  lA  70562.  Call  (318)  365-6773 
after  1 1 :30  am  CDT. 


COPY  EDITOR/LAYOUT 
Come  join  a  growing  34,000  AM 
operation  in  southwest  Georgia  only 
months  away  from  pagination.  Strong 
copy  editing  skills,  news  judgment  and 
interest  in  layout.  Minimum  two  years 
experience.  Write  Editor,  The  Albany 
Herald,  PO  Box  48,  Albany,  GA 
31702-0048. 

COPY  EDITOR 

Growing  San  Francisco-area  daily  seek¬ 
ing  seasoned,  creative  editor  (or  news 
desk.  Must  be  able  to  design  attractive 
pages,  write  sharp  headlines  and  hove 
excellent  grammar  and  word  skills. 
Minimum  3  years  daily  experience. 
Please  send  letter  and  resume  to:  Con¬ 
tra  Costa  Times,  2640  Shadelands 
Drive,  Walnut  Creek,  CA  94596  - 

Attn.:  Susan  -  Human  Resources. _ 

EDITOR  FOR  100-year-old  semi-weekly 
in  south  central  Virginia.  Proven  peo- 
ple-to-people  skills  with  staff  and  public 
essential.  Quality  writing,  editing,  spell¬ 
ing,  design  skills  a  must.  Instruct  young 
reporters.  Competitive  salary,  benefits. 
Send  resume,  refererKes,  salary  history, 
clips  to:  Mr.  Brown,  PO  Box  497, 
Franklin,  VA  23851. 


_ EDITORIAL _ 

COPY  EDITOR 

LottoWorld,  America's  Number  1  mag¬ 
azine,  seeks  a  bright,  witty,  hard¬ 
working  copy  editor,  preferably  living 
in  the  Florida  area,  who  can  edit 
tightly,  write  lively  headlines  and 
stories,  and  handle  other  newsroom 
responsibilities.  Experience  a  plus,  but 
will  consider  J-School  grad.  Fax  resume 
10(813)263-2814. 


COPY  EDITOR 

The  Asian  Wall  Street  Journal,  pub¬ 
lished  by  Dow  Jones  &  Co.,  has 
immediate  need  of  a  copy  editor  with 
layout  skills  to  work  overnight  on  news 
desk  in  Hong  Kong.  Candidate  should 
have  daily  newspaper  experience. 
Strong  interest  and/or  background  in 
business  news  and  in  Asia  desirable. 
Apple  Mac  pagination  skills  a  plus.  Please 
send  letter  with  resume,  clips,  references 
and  salary  history  to  Bob  Hagerty, 
Managing  Editor,  Tne  Asian  Wall  Street 
Journal,  GPO  Box  9825,  Hong  Kong, 
Fax  Number  (852)  834-5291. 


COUNTRY  EDITOR 

1  7,000  weekly  agricultural  paper 
needs  managing  editor.  Editing  experi¬ 
ence  required,  agricultural  knowledge 
helpful.  Resume,  samples  to:  Warren 
Bridges,  Publisher,  Fence  Post,  421 
Main,  Windsor,  CO  80550. 


EDITOR  OF  THE  DENVER  Catholic  Reg¬ 
ister,  85,000-circulation  newsweekly  of 
the  Archdiocese  of  Denver.  Reports  to 
the  general  manager.  Responsible  for 
editorial  content.  Plans  and  executes 
editorial  budget.  Directs  a  team  of  (our 
full-time,  two  part-time  staffers.  Suc¬ 
cessful  candidate  will  have  excellent 
writing  and  editing  skills,  good  design 
sense,  attention  to  production  details. 
Must  be  high  energy,  well  organized, 
with  a  strong  sense  of  national  and 
global  Church  issues  and  how  they 
relate  to  local  Catholic  realities.  Send 
resume,  clips,  references  to:  The  Search 
Committee,  Communications  Secre¬ 
tariat,  Archdiocese  of  Denver,  200 
Josephine  Street,  Denver,  CO  80206. 


EDITOR 

Growing  media  company  seeks  experi¬ 
enced  editor  to  direct  alternative 
newsweekly.  We  are  committed  to: 
editorial  excellence,  nourishing  work 
environments,  cultural  diversity, 
investigative  projects  and  journalism  as 
a  force  (or  social  change.  You  should 
be:  an  experienced  reporter  and  man¬ 
ager,  an  exceptional  motivator  and 
developer  of  young  adult  talent, 
acquainted  with  the  thrills  and  spills  of 
investigative  reporting  and  able  to  lead 
by  example.  Excellent  pay  and  benefit 
package  including  profit  sharing.  Send 
letter  of  intro,  resume,  3  clips  and 
references  to  Metro  Times,  Inc.,  743 
Beaubien,  Detroit,  Ml  48226 


Region  2  doily,  100,000  plus,  wants  an 
editor  with  vision  and  vitality  to  put  new 
life  into  editorial  and  op-ed  pages. 
Must  have  at  least  five  years  experience 
as  editorial  poge  writer  as  well  as 
ability  to  supervise  and  teach.  Send 
cover  letter  and  resume  to  Box  06844, 
Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
The  Manhattan  (Kansas)  Mercury  seeks 
experienced  professional  to  continue 
award-winning  tradition  of  this  univer¬ 
sity-city  daily  (14,000  circulation). 
Local  and  state  issues  take  priority. 
Understanding  national  and  interna¬ 
tional  affairs  necessary.  Send  clips  and 
evidence  of  writing  skills  to  Edward 
Seaton,  Editor-in-Chief,  Box  787, 
Manhattan,  KS  66502-0007. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-I-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Edilor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


EDITORS 

Experienced  financial  editors  sought  to 
handle  news  and  feature  stories  on  U.S. 
and  Canadian  companies.  Requires 
knowledge  of  corporate  business  and 
understanding  of  the  markets,  as  well 
as  ability  to  direct  reporters'  work  and 
polish  their  stories. 

We  offer  a  competitive  salary  and 
excellent  benefits.  Resumes  to  National 
News  Desk,  Bloomberg  Business  New, 
Box  888,  Princeton,  NJ  08542-0888. 

Qualified  candidates  will  be  contacted. 
No  phone  calls,  please. 


EDUCATION  WRITER 

Education  Writers  Association  in  Wash¬ 
ington  DC  seeks  journalist  for  confer¬ 
ence  planner/assistant  director.  Write, 
research,  track  school  trends,  plan 
national  meetings.  Opportunity  (or 
travel,  freelancing.  Good  benefits. 
Salary  $30K-$35K.  Call  EWA  for 
application  (202)  429-9680. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-soles  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  326-2661 . 
FREE  MARKET  THINKER  sought  as 
editorial  page  editor  (or  36,000  daily/ 
48,000  Sunday  paper  in  northwest 
Ohio.  She  or  he  will  produce  well 
thought  out,  brightly  written  pieces 
expressing  the  conservative/libertarian 
viewpoint  on  regional,  national  and 
global  issues.  This  editor  is  responsible 
(or  daily  editorial  pages  and  a  Sunday 
op-ed  page.  Send  a  cover  letter  sum¬ 
marizing  your  quolifications  and 
philosophies  of  three  issues  of  your 
choosing,  a  resume  and  6-10  editorials 
you've  written  to  Ray  Sullivan,  Editor, 
The  Lima  News,  121  E.  High  St.,  PO 
Box  690,  Lima,  OH  45802-0690. 


Having  a  goal  is  a  state  of  happiness. 

E.K.  Hartek 
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Not  everyone  has  a  child,  a  job,  a  car, 
or  a  house.  Not  everyone  is  registered 
to  vote  or  read  books.  But  everyone 
breathes  air,  drinks  water,  and  gener¬ 
ates  garbage.  That  is  the  bias  of  this 
beat  -  to  be  sensitive  to  the  concerns  of 
North  Jerseyans  as  consumers  of  the 
environment  and  to  raise  their  con¬ 
sciousness  about  issues  that  they  should 
be  concerned  about. 

The  environment  reporter  will  be 
expected  to  delve  into  major  environ¬ 
mental  issues  of  the  day  in  a  state  that 
is  beset  with  environmental  issues,  from 
Superfund  and  ocean  waste  to  indus¬ 
trial  pollution,  acid  rain,  and  ozone 
depletion.  At  the  same  time,  this 
reporter  should  write  pieces  on  the  rich 
ecology  of  the  region  and  address 
some  of  the  consumer  angles  on  the 
beat. 

Send  resume  and  clips  to  Glenn  Ritt, 
Editor,  The  Bergen  Record,  150  River 
Street,  Hackensack,  NJ  07601 . 


FEATURE  WRITER:  The  Mid-South's  pre¬ 
mier  newspaper  is  looking  for  a  writer/ 
reporter  who  can  write  about  anything 
with  verve,  insight  and  intelligence.  If 
you're  an  experienced,  energetic  self¬ 
starter  with  endless  ideas,  fresh 
approaches,  and  quick  execution,  send 
clips  and  resume  to  Jon  Sparks,  The  Com- 
mercial  Appeal,  PO  Box  334, 
Memphis,  TN  38103.  Equal 
Opportunity  Employer. 

FEATURES  EDITOR 

Wanted:  A  Features  editor  loaded  with 
creativity  and  fresh  ideas.  The  Des 
Moines  Register  is  seeking  an 
imaginative  editor  to  lead  its  features 
stafT  Applicants  should  have  tap-notch 
editing  skills,  strong  leadership  creden¬ 
tials,  an  eye  for  arresting  page  design 
and  nose  for  timely  features  news. 
Responsibilities  incluoiB  overseeing  daily 
and  Sunday  features  sections,  planning 
and  editing  reporting  projects  and 
series  and  handling  some  admini¬ 
strative  and  budget  duties.  Interested 
candidates  should  send  a  cover  letter 
and  resume  to  David  Westphal,  Manag¬ 
ing  Editor,  The  Des  Moines  Register,  PO 
Box  957,  Des  Moines,  Iowa  50304. 
REPORTER  -  If  you're  bright,  energetic, 
well-educated  and  committed  to  fair¬ 
ness,  accuracy  and  quality,  come  grow 
with  us.  Write  Editor,  The  Republican, 
Box  209,  Poltsville,  PA  1 7901 . 


REPORTER  FOR  19,000  PM  daily. 
Hard-working,  dedicated  to  local  news. 
Send  resume,  clips  to  Ginny  Wray, 
Editor,  Martinsville  Bulletin,  PO  Box 
3711,  Martinsville,  VA  24415;  Fax 
(703)  638-7409. 


SMALL  CARIBBEAN  weekly  requires 
desktop  publisher  to  assume  all  produc¬ 
tion  duties  including  pasteup,  oo  design 
and  photo  processing.  Mac  savvy, 
photo  skills  a  must,  journalism  degree 
an  asset.  Salary  $225.  Box  06880, 
Editor  &  Publisher. 


INTERNATIONAL  WOMEN'S  NEWS 
SERVICE  needs  part-time  editor  to  join 
its  team  in  U.S.  bureau.  Polish  interna¬ 
tional  stories  for  U.S.  media  and  com¬ 
mission  news-feature  articles  from  U.S. 
freelancers  (or  global  wire.  2  days  a 
week.  Fax  resume:  (21 2)  807-9331 . 
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EDITORIAL 


HELP  WANTED 


EDITORIAL 


GROWING  PUBLISHER  of  special- 
interest  magazines,  books  ana  videos 
seeks  the  following  to  join  the  staff  of 
THREADS  magazine. 


EDITOR 


Comprehensive  responsibilities  include 
article  development  and  line  editing,  in 
addition  to  scheduling,  trafficking  and 
production  in  a  desktop  environment. 
The  successful  candidate  should  have 
3+  years  magazine-editing  experience, 
strong  organizational  skills,  proven 
ability  to  work  effectively  to  deadlines, 
demonstrated  managerial  experience 
and  extensive  hands-on  sewing  and 
garment  construction  at  an  advanced 

l^el. 


ASSOCIATE  EDITOR 


A  journalist  with  a  strong  background  in 
newspaper  or  magazine  editing  and 
writing,  and  training  or  professional 
experience  in  sewing/garment  construc¬ 
tion.  Photographic  skills  an  asset.  Job 
requires  frequent  travel  to  work  with 
authors. 


We  offer  competitive  salaries,  excellent 
benefits  and  a  pleasant  work  environ¬ 
ment.  Please  send  resume,  referring  to 
THREADS,  to: 


Personnel  Dept. 

THE  TAUNTON  PRESS 
63  S.  Main  St.,  Box  5506 
Newtown,  CT  06470 
An  Equal  Opportunity  Employer 


SPORTS  COLUMNIST  100,000  circula¬ 
tion  AM,  competitive,  major-league 
market  Sun  Belt  location.  Send  resume 
and  clips  to  Box  06937,  Editor  &  Pub¬ 
lisher. 


local,  high  school  and  some  college 
sports  events  and  stories  with  emphasis 
on  local  and  high  school  for 
midwestern  daily  of  30,000  circulation. 
Proficient  in  general  layout  and  editing 
of  sports  and  special  sections  relating  to 
sports.  MAC  training  preferred.  Submit 
resume  to  Don  Woj,  The  Courier-News, 
PO  Box  501,  Elgin,  IL  60121. 


EDITORIAL 


OPINION  PAGE  EDITOR 


Experienced  editorialist  needed  at 
rapidly  growing  east  coast  Florida  daily 
committM  to  community  journalism  and 
its  role  as  government's  watchdog.  Our 
editorial  policy  often  mirrors  the  con¬ 
servatism  of  our  community.  Send 
resume,  clips  and  References  to  Press- 
Journal,  PO  Box  1 268,  Vero  Beach,  FL 
32961,  Attn:  Sheila  Tuttle,  Personnel 
Manager.  No  telephone  calls,  please. 


SPORTS  COPY  EDITOR 


The  Gazette  Newspapers  in  upstate 
New  York  has  an  immediate  owning 
for  a  sports  copy  editor.  Candidates 
should  have  top  night  copy  editing  and 
headline  writing  »ills.  experience  in 
page  design  and  layout  preferred. 
Send  resumes  to  Denis  P.  Paquette, 
Managing  Editor,  The  Gazette  News¬ 
papers,  2345  Maxon  Rd., 
Schenectady,  NY  1 2301 . 


SPORTS  LAYOUT/COPY  EDITOR 


Sports  layout/Copy  Editor  for  42,000 
AM  in  competitive  metro  area.  We've 
been  a  tap  10  APSE  section  4  of  post  6 
years.  Cover  preps  to  pros.  We  hove 
big  ideas.  Candidate  should  hove  the 
same.  Managerial  skills  a  plus.  Send  let¬ 
ter  explaining  what  makes  a  good 
sports  section,  along  with  a  resume  and 
4  section  samples  -  your  2  best  and  2 
from  the  last  week  -  to:  Steve  Ziants, 
Sports  Editor,  York  Daily  Record,  York, 
PA  1 7402.  EOE.  No  phone  calls. 


SPORTS  WRITER 


Mid-sized  7-day  AM  looking  for  top- 
notch  sportswritw  to  do  enterprise,  col¬ 
umns,  features,  gome  stories  on  all 
topics.  Send  resume,  clips  to  Lee  Lewis, 
Executive  Sports  Editor,  Waterbury 
Republican-American,  389  Meadow 
St.,  Woterbury,  CT  06722. _ 


THE  CHARLESTON,  South  Carolino 
Post  and  Courier  has  an  opening  for  an 
editorial  page  writer.  Minimum  of  five 
years  experience  on  editorial  page. 
Send  resume  and  clips  to:  Barbara  S. 
Williams,  1  34  Columbus  Street, 
Charleston,  SC  29403-4800. 


Faith  is  a  sounder  guide  than  reason. 
Reason  can  go  only  so  hr,  but  hith  has 
no  limits. 

Blaise  PokoI 


EDITOR 


Pittsburgh's  leading  business  newspaper  has  an  immediate 
need  for  an  Editor-In-Chief  to  lead  the  Pittsburgh  Business  Times 
in  a  period  of  further  growth. 


The  ideal  candidate  will  be  an  accomplished  editor  with  a  track 
record  in  successful  management  and  development  of  editorial 
products. 


Salary  commensurate  with  experience.  Send  resume  and  salary 
history  to; 


Alan  Robertson 
Pittsburgh  Business  Times 
2313  East  Carson  St.,  Suite  200 
Pittsburgh,  PA  1 5203 


STATE  GOVERNMENT  REPORTER 
The  32,000-circulation,  state  capital- 
based  Bismarck  Tribune  looks  to  hire  an 
insightful  and  independent  reporter  ta 
cover  state  government  and  politics  in 
North  Dakota. 

With  a  desk  in  the  Capital  newsroom, 
this  reporter  competes  directly  with 
reporters  from  the  state's  two  largest 
dailies  and  a  reporter  from  the  Associa¬ 
ted  Press. 

The  state  government  reporter  works 
with  the  Editor  and  Metro-Editor  in 
developing  stories  and  projects.  The  suc¬ 
cessful  applicant  will  recognize  trends 
and  vigorously  pursue  enterprise 
stories,  leaving  prraictable  government 
reporting  ta  the  Associated  Press. 

This  is  a  major  opportunity  to  be 
noticed  in  a  state  aominated  by  rural 
issues  and  citizen  legislators. 

Please  send  a  resume  with  references,  a 
salary  history  and  examples  of  your 
best  work  ta: 

Libby  Simes 

Human  Resources  Manager 
The  Bismarck  Tribune 
PO  Box  1498 
Bismarck,  ND  58502 

THE  COURIER-POST  is  looking  for  an 
aggressive,  self-starting  reporter  in  its 
Features  department.  Position  will 
include  varied  assignments,  with  on 
emphasis  on  covering  the  area's  senior 
citizens  community  for  weekly  Prime 
Time  page.  Qualified  candidate  will  be 
expected  to  find  and  develop  contacts 
in  said  community,  to  develop  issue- 
oriented  stories  and  profiles  for  that 
audience.  Requirements  include  college 
degree  and  at  least  7  ta  8  years  pro¬ 
fessional  reporting  experience  at  a 
newspaper  or  magazine.  Interested 
applicants  should  apply  to  Christina 
Mitchell,  Features  Editor,  Courier-Post, 
PO  Box  5300,  Cherry  Hill,  NJ  08034. 
No  phone  calls  please. 

WE  HAVE  AN  OPENING  for  a  local 
columnist  who  is  compelling,  pro¬ 
vocative,  relevant  and  habit-forming  for 
readers  in  our  growing  southwestern 
U.S.  metro  market.  The  column  runs 
four  days  a  week  on  the  local  front  of 
our  90,000  circulation  daily.  Appli¬ 
cants  must  be  experienced  journalists. 
Send  resume  ana  clips  to  Box  06938, 
Editor  &  Publisher. 

VYEEKEND  EDITOR 

Fully  paginated,  full-color  newspaper  in 
norths  Colorado's  Front  Ran^  needs 
a  newsroom  leader  to  supervise  and 
improve  our  news  desk.  The  news 
editor  will  hove  a  major  influence  on  a 
communis  newspaper  that's  earning  a 
nationwide  reputation  for  photography, 
news  savvy  sports  and  design.  Send 
resume,  cover  letter  ta  Managing  Editor 
Keith  Briscoe,  The  Daily  Times-Call, 
Box  299,  Longmont,  CO  80501 . 


THE  ACC  NEEDS  A  FEW  MORE 
GOOD  MEN  AND  WOMEN 

Want  ta  join  the  best  newspaper  sports 
team  in  one  of  America's  best  sports 
states?  Come  to  The  News  &  Observer. 
We've  got  two  openings  -  one  on  the 
rim  and  one  in  the  slot. 

For  the  rim,  we'll  consider  a  rookie: 
anyone  with  copy  editing  experience 
and  an  interesf  in  sports.  Sports 
veterans  are,  of  course,  welcome  to 
apply. 

For  the  slot,  a  serious  sports  back- 
groui^  is  a  must.  The  slot  person  mokes 
the  big  decision,  so  we  want  someone 
who's  done  it  all:  design,  copy  editing 
and  concept  editing. 

If  you  think  you  qualify  for  either  job, 
here's  what  to  do: 

Send  resume,  cover  letter  and  work 
samples  to  Judy  Bolch,  AME/Hiring 
ana  Development,  The  News  & 
Observer.  215  S.  McDowell  St., 
Raleigh,  NC  27601. 

And  to  help  us  evaluate  your  candi¬ 
dacy,  please  include  a  one-page  es^ 
on  vmy  you  think  so  many  people  like 
so  many  sports  so  much. 


TV/ARTS  REPORTER  -  The  Gazette 
Newspapers  in  upstate  New  York 
seeks  experienced  reporter  for  arts 
department  ta  handle  TV  coverage,  art 
news  and  features.  Send  resume  and 
clips  to  Denis  Paquette,  Managing 
Editor,  Gazette  Newspapers,  2345 
Maxon  Road,  Schenectoay,  NY  1 2301 . 


WE'RE  LOOKING  FOR  an  experienced 
copy  editor  who  can  demonstrate  good 
news  judgment,  creative  layout  and 
headline-writing  skills  and  the  ability  to 
cobble  together  wire  stories  and  briefs 
packages.  We're  based  in  the  fast¬ 
growing  Phoenix  metro  market  and 
publish  five  dailies  with  a  combined 
circulation  of  more  than  90,000.  Send 
resumes  and  work  samples  to  Executive 
News  Editor  Bob  Netherton,  Mesa 
Tribune,  120  W.  1st  Ave.,  Mesa,  AZ 
85210. 

VENTURA  COUNTY  NEWSPAPERS 
(circulation  100,000)  seeks  an  aggres¬ 
sive  assistant  news  editor  to  supervise 
production  of  three  daily  editions.  Pros¬ 
pective  candidates  should  hove  at  least 
5  years  experience,  with  supervisory 
skills.  Pagination  knowledge  a  plus. 
Also  seeking  a  reporter  with  3-5  years 
experience.  Applicants  for  assistant 
news  editor  send  resume,  work  samples 
and  salary  history  to  Jim  Lawitz,  news 
editor,  PO  Box  671 1 ,  Ventura,  CA 
93006  or  call  (805)  655-5828. 

Reporter  candidates  send  resume  and 
clips  to  city  editor  Jomes  T.  Bemoth  at 
same  address  or  call  (805)  655-5825. 
Minorities  encouraged  ta  apply. 


Flatterers  look  like  friends,  as  wolves 
like  dogs. 

George  Chapntan 


SENIOR  MAGAZINE  EDITOR 

LottoWoHd,  America's  Number  1  lottery  magazine,  seeks  a  creative,  imaginative, 
top-notch  journalist  as  a  senior  editor.  Only  the  best,  most  experienced  and 
energetic  need  apply.  Editing,  headlining  and  writing  skills  essential.  Candidate 
will  work  with  and  motivate  freelance  writers,  as  well  as  handling  a  variety  af 
newsroom  responsibilities.  Magazine  experience  a  big  plus  for  the  professional 
ready  to  meet  the  challenge  of  putting  out  1 ,000,000  copies  every  2  weeks.  Fox 
resume  to  (813)  263-2814. 
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PRESSROOM 


iBSi^^^^^sssin 


ASSISTANT  PREPRESS 
DEPARTMENT  MANAGER 
Production/Prepress 


PUBUC  RELATIONS 


Tlie  Press  Democrat,  a  New  York  Times 
Company,  located  in  northern  Califor¬ 
nia's  beautiful  wine  country,  currently 
has  on  opening  for  on  Assistant  Pre¬ 
press  Department  Manager.  The  suc¬ 
cessful  candidate  will  assist  the  Prepress 
Manager  in  the  management,  including 
budgetary,  production,  technological 
and  personnel  responsibilities. 

Supervisory  experience  within  the  Pre¬ 
press  area,  a  working  knowledge  of  all 
major  prepress  systems,  strong 
interpersonal  skills  and  the  ability  to 
work  schedule  including  nights, 
weekends  and  holidays  is  required. 

The  Press  Democrat  offers  a  35  hour 
workweek  and  full  benefit  program. 
Please  Contact  Mike  Smith,  Pr^ress 
AAanager,  The  Press  Denracrat,  PCJ  Box 
569,  Santa  Rosa,  CA  95402. 

A  New  York  Times  Company 
An  Equal  Opportunity  Employer 


AFFAIRS  OFFICER 
GG-15  ($69,427 -$90,252) 

The  U.S.  Nuclear  Regulatory  Com¬ 
mission  has  an  opening  for  a  Senior 
Public  Affairs  Officer  in  its  Field  Office 
at  Walnut  Creek,  California.  Applicants 
must  have  at  least  5  years  of 
demonstrated  experience  in  dealing 
effectively  with  the  media,  the  public, 
government  officials,  and  civic  and 
educational  groups.  Knowledge  of  gov¬ 
ernment  public  affairs  policies  and  pro¬ 
grams  with  ability  to  learn  NRC's  pro¬ 
grams  and  operations  quickly  is 
required.  Ability  to  work  independently 
and  excellent  oral  and  written  commu¬ 
nication  skills,  especially  with  technical 
information,  ore  a  must.  Desire  degree 
in  Journalism  or  related  field  with  pro¬ 
gressively  responsible  experience  in 
public  affairs. 

Interested  individuals  should  submit  a 
SF-171,  Application  for  Federal  Employ¬ 
ment,  or  a  resume  with  solary  history 
to:  U.S.  Nuclear  Regulatory  Com¬ 
mission,  Office  of  Personnel  (Dept.  A- 
94053),  ATTN:  Janice  Hunter/Nancy 
Hughitt,  15G21,  Washington,  DC 
20555.  For  further  information,  they 
may  be  reached  at  (301)  504-1522/ 
1534,  respectively.  Equal  opportunity 
employer,  M/F/D/V.  U.S.  citizenship 
required. 


PRESSROOM  SUPERVISOR 
Live  in  the  beautiful  Sierra  Nevada 
foothills,  where  the  place  is  calm,  the 
weather  is  beautiful,  and  the  lifesMe  is 
rich  with  outdoors,  family  and  cultural 
activities. 

The  Union,  a  1 5,000  6-day  evening 
newspaper  situated  in  Grass  Valley/ 
Nevada  City,  Califarnia  -  one  hour 
northeast  of  Sacramento  -  is  looking  for 
a  quality-oriented,  cost-efficient,  press¬ 
room  manager  who  excels  in  process 
color  printing.  You'll  lead  a  crew  of 
four  people  in  printing  our  daily  news¬ 
paper,  a  small-circulation  weekly,  vari¬ 
ous  shoppers,  as  well  as  a  growing  job 
printing  schedule. 

You'll  be  joining  a  management  team 
of  newspaper  professionals  who  are  con¬ 
stantly  improving  the  products  of  our 
o^nization  in  an  exciting,  surprisingly 


WE'RE  LOOKING  FOR  a  layout  editor 
for  the  night  desk  of  a  1  15,000- 
circulation  daily  in  the  Blue  Ridge  Moun¬ 
tains  area  of  southwestern  Virginia.  We 
want  someone  who  can  work  col- 
laboratively  with  editors  and  reporters, 
who  has  good  layout  skills,  and  who 
can  edit  local  and  wire  copy.  Macin¬ 
tosh  pagination  experience  preferred. 
We  boast  a  moderate  climate,  low  cost 
of  living  and  a  newspaper  that  is 
among  the  top  15  in  metro  penetration. 
Send  resume,  clips,  tear  sheets  of 
layouts,  and  two-page  autobiography 
to  the  managing  editor,  Roanoke  Times 
&  World-News,  PO  Box  2491, 
Roanoke,  VA  24010.  An  Equal 
Opportunity  Employer. 


FREELANCE 


EDITOR  SEEKS  freelance  writers  to 
cover  news  pertaining  to  commercial 
vessels  that  ply  the  coastal  and  inland 
waters.  This  includes  tugboats, 
pushboats,  barges,  passenger  vessels 
and  coastal  vessels.  Writers  needed 
from  cities  on  the  Great  Lakes,  coasts 
and  inland  waterways.  Two  years  of 
hard  news  reporting  and  knovnedge  of 
commerciol  shallow-draft  vessels  a  plus. 
Send  resume,  3  clips  to  SENIOR 
EDITOR,  129  S.  Cortez  St.,  New 
Orleans,  LA  701 19. 


Send  resume  including  salary  require¬ 
ments  and  references  to:  Margaret 
Wade,  Publisher,  The  Union,  PO  Box 
1025,  Grass  Valley,  CA  95945. 
Deodline  for  gpplicotion  is  June  1 0. 


GROWING  SKI  town  newspaper  seeks 
a  graphics/production  manager.  Must 
be  expert  in  Mac-based  OuarkXpress, 
Adobe  Photoshop  and  Illustrator. 
Salary  plus  bonus.  Send  resume  to  The 
Park  Record,  PO  Box  3688,  Pork  City, 
UT  84060  or  call  Pamela  at  (801) 
649-901 4,  Fax  (801 )  649-4942 


PRESSROOM 

Large  daily  newspaper  in  the  Mid- 
Atlantic  region  has  an  opening  for  a 
press  operation's  supervisor.  The  ideal 
candidate  will  hove  proven  competence 
in  press  operations,  preferably  with 
double  width,  offset  presses;  and  at 
least  3  years  of  supervisory  experience. 
The  successful  candidate  will  have 
exceptional  interpersonal  skills  as  well 
as  proven  project  management  experi¬ 
ence.  Responsibilities  indude  supervis¬ 
ing  press  operations;  attaining  pro¬ 
ductivity  objectives;  as  well  as  devel¬ 
oping  and  implementing  total  quality 
improvement  plans. 

Please  send  your  resume  in  confidence 
to  Box  06934,  Editor  &  Publisher. 


SALES 


UBRARY 


MAJOR  NEWSPAPER  looking  for  an 
enthusiastic  reference  librarian  with 
plenty  of  energy,  a  positive  attitude  and 
the  desire  to  be  a  team  player.  Must  be 
willing  to  work  on  deadline,  with  the 
ability  to  promptly  answer  busy  tele¬ 
phones  and  juggle  priorities.  Must  be 
willing  to  work  a  flexible  schedule 
including  some  holidays.  MLS  required. 
Online  searching  experience  preferred. 
Send  resumes  to  Beverly  Shepard, 
Manager,  News  Research  Services,  PO 
Box  4689,  Atlanta,  GA  30302  by 
June  3,  1 994. 


NOW  ON  SALE 

1994 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&P’s  Circulation 
Department  at 
(212)  675-4380. 


PRESSROOM 

Newspaper  web  printing  operation 
needs  experienced,  hands-on  leader; 
familiar  with  motivational  training,  pro¬ 
cedural  discipline,  quality  control. 
Single- width  Goss  press  operotion.  Suc- 
ces^l  candidate  must  be  a  leader  by 
example,  concerned  with  creating  a 
brighter  future  with  progressive  team 
concepts.  We  specialize  in  short-run,  low 
waste,  high-quality,  multiple  web,  pro¬ 
cess  color  newspaper  production. 
Northeastern  environment;  low  crime, 
no  pollution,  abundant  recreational 
opportunities.  Resumes  and  wage  his- 
toiy,  in  absolute  confidence,  to:  Box 
06923,  Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTOGRAPHER  -  Capable,  level¬ 
headed  individual  needed  for  hard¬ 
working  staff  of  pros  on  30,000  daily 
that  will  showcase  your  work.  Write 
Editor,  The  Republican,  Box  209,  Potts- 
ville,PA  17901. 


PROPLJCnON/TECH 


PRESSROOM 


SALES  MANAGER 
ALTERNATE  DEUVERY 

Zone  5  metro  newspaper  has  an 
excellent  opportunity  for  a  sales  man¬ 
ager.  Responsible  for  the  creation  and 
execution  of  new  alternate  delivery  pra- 
ducts,  meeting  revenue  budgets  and 
managing  the  overall  sales  efforts  of 
Alternate  Delivery.  Successful  candidate 
must  have  a  demonstrated  entrepre¬ 
neurial  track  record,  hands  on  lead¬ 
ership,  good  organizational  and  com¬ 
munications  skills.  Print  media  advertis¬ 
ing  sales,  especially  shoppers  and 
direct  mail  experience  helpful.  Please  sub¬ 
mit  resume  and  salary  requirements  in 
strict  confidence  to:  Box  06928,  Editor 
&  Publisher. 


PRESS  OPERATOR 

Sun-Sentinel  Company,  a  major  south 
Florida  newspaper,  is  seeking  experi¬ 
enced  Press  Operators  to  work  in  our 
Deerfield  Beach  production  focility.  This 
position  requires  performing  proce¬ 
dures  to  ensure  satisfactory  press  run  to 
print  company  publications.  Require¬ 
ments  are:  4-6  years  press  experience 
in  quality  offset  printing,  familiar  with 
all  phases  of  wreb  offset  printing  includ¬ 
ing  mechanical  print  and  quality  trou- 
blMhooting.  Flexible  work  hours,  includ¬ 
ing  holidays  and  weekends.  If  interested, 
pleose  forward  resume  along  with 
salary  requirements  to:  Sun-Sentinel 
Compony,  Human  Resources  Depart- 
ment/EmpIqyment,  333  SW  1 2th  Ave¬ 
nue,  Deerfield  Beach,  FL  33442.  EOE 


MAILROOM/INSERTING 

MANAGEMENT 

Major  midwest  metropolitan  daily  seeks 
mailroom/inserting  supervisory  and 
managerial  personnel  with  proven 
management  and  administrative  skills 
in  a  bargaining  unit  environment.  The 
ideal  candidates  will  have  excellent 
interpersonal  skills,  three  to  five  years 
mailroom/inserting  supervisory  experi¬ 
ence  and  superior  leadership  abilities. 
Experience  with  AM  Graphics  and 
Sheridan  inserters  or  similar  equipment 
is  preferred.  Management  personnel 
will  be  responsible  Tor  administering 
department  policies  and  procedures 
while  achieving  production  objectives. 
These  positions  offer  a  highly  competi¬ 
tive  salary  and  benefits  package  and  a 
challenging  and  diverse  environment. 
Send  resume  and  salary  requirements 
to  Box  06931 ,  Editor  &  F’ublisher. 

Equal  Opportunity  Employer 


We  are  a  major  Northeastern  based  newspaper  with  an 
outstanding  opportunity  for  a  Press  Operator.  In  this 
role,  you  will  be  responsible  for  the  daily  operation  of 
high  tech  offset  printing  equipment.  In  addition,  you  will 
monitor  the  press  operation  to  ensure  that  quality  stan¬ 
dards  are  maintained. 

The  ideal  candidate  will  have  a  minimum  five  years 
experience  with  web-fed  offset  printing  equipment 
including  expertise  in  color  reproduction. 

Interested  candidates  should  fonward  a  resume  along 
with  salary  requirements  to 


BAYARD,  Dept  626, 2l8t  Floor 
401  Broadway,  New  Yoilc,  New  York  10013 

Equal  (^portunity  Emptoyar 


SEE  OUR  DISPLAY  AD  ON  PAGE  29 
THIS  WEEK  FOR  THE  NPPA'S  JOB 
SERVICE! 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-S7.85  per  line 

2  weeks-$6.95  per  line,  per  issue. 

3  weeks-$6.05  per  line,  per  issue. 

4  weeks-S5.20  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-S2.85  per  line,  per  Issue. 

4  weeks-  S2.65  pe'  line,  per  issue. 


Add  S8.00  per  Insertion  for  box  service.  Add  S4.50  per  insetllon  (or  box  senrice. 
Count  os  on  odditlonal  line  In  copy.  Count  os  on  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  Inch,  per  Insertion:  1  time.  $95,  2  to  5  times,  $90 
6  to  13  times,  $86;  14  to  26  times  S80;  27  to  52  times  S75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company, 


Classification 


Authorized  Signature, 


JOURNALISM  PROFESSOR,  strong 
teaching  track  record,  wants  term  or 
tenure-trock  appointment  for  fall  1994 
or  spring  1995.  Strong  writing,  com¬ 
puter  assisted  journalism  skills.  Well 
and  recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  Africa,  Latin  America. 
M.A.J.  Contact  Bill  Wright,  16909  N 
Bay  Rd,  North  Miami  Beach,  FL  33160. 
Tel:  (305)  948-3825.  Internet: 
wrightw@servax.fiu.edu. 


ADVERTISING 


SALES  MANAGER  with  proven  track 
record  seeks  a  challenge  with  a  mid¬ 
sized  or  small  newspaper  or  magazine. 
Exceptional  salesman.  Will  relocate 
easily.  Sam  (201)  991-1074. 


CARTOONIST 


AWARD-winning,  nationally  syndicated 
cartoonist;  seeks  any  possible  job 
opportunities.  Howard  (71 3)  772-5220 


CIRCULATION 


Professional  circulator  New  York  City 
and  Suburbs.  Available  for  marketing 
services  on  a  contractual  or  employ¬ 
ment  basis. 

(516)  588-2735. 


VERY  AGGRESSIVE,  goal  oriented 
customer  service  driven  circulation  pro¬ 
fessional  with  20+  years  experience  in 
all  aspects  of  distribution.  Carrier, 
motor  route,  single  copy,  mail  and  pro¬ 
motional.  ABC  records  Collier  Jackson 
Circulation  Software.  Prefer  Zones  3  or 
4.  Jim  (813)  624-3139. 


EDITORIAL 


APSE  AWARD-WINNING  sports  page 
designer/copy  editor  ready  to  help 
make  your  medium-to-large  daily's  sec¬ 
tion  better  looking,  more  reader 
friendly.  Thirteen-year  veteran  experi- 
efKed  in  Quark.  (615)  966-6515. 


DAMNED  GOOD  WRITER 

Award-winning  general  assignment 
reporter  ready  to  return  to  the  busi¬ 
ness  after  being  given  the  business 
by  college  ocod^icians.  Also,  photo- 
journalist,  media  law/ethics  resource. 
Prefer  Zones  6,  8.  Call  Bev  (912) 
489-4706. 


EXPERIENCED  REPORTER-EDITOR 
seeks  job  with  daily  newspaper.  Profi¬ 
cient  in  writing  news,  features,  sports, 
columns  and  editorials.  Hard  worker, 
reliable,  honest,  efficient,  good 
references.  Robert  Dorroh  (307)  358- 
2431. 


WEEKLY  EDITOR'S  position  sought  by 
experienced,  energetic  editor/reporler. 
Prefer  Zones  5,  7,  8,  9.  (305)  891- 
2595,  (305)  836-2385. 


FREELANCE 


AWARD-VYINNING  WRITER 
12  years  daily  newspaper  experience 
specializing  in  features,  news  features, 
humor,  film  reviews.  Zone  5  based.  Lisa 
Fatzinger,  278  W.  CR  30,  Tiffin,  OH 
44883.  (419)  447-7574 


PRODUCDON/TECH 


PACKAGING  &  DISTRIBUTION 
Looking  for  an  opportunity  where  my 
skills  and  knowleoge  will  be  utilized  for 
results.  I  possess  »ills  and  knowledge 
in  all  aspects  of  management,  project 
methodology  and  new  technology.  Peo¬ 
ple  oriented,  quality  minded.  Respond 
to  Box  06716,  Editor  &  Publisher. 


PRODUCTION  MANAGER  metro  doily. 
Fully  experienced  in  all  areas  including 
labor,  computer,  automation.  (314) 
569-0698. 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruisesi  Jeff  (201 )  773-7966 


For  quicker  placement,  you  con  Fox  your  Positions 
Wonted  ad  along  with  your  Visa/ MasterCard  number 
and  expiration  date  to  (21 2)  929-1259. 


No.  of  Insertions:  Amount  Enclosed:  $ 


1 1  West  19th  street,  NY,  NY  1001 1 ,  (212)  675-4380,  FAX  (212)  929-1259 
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DOES  RELIGION  GET  ENOUGH  INK? 


MOST  DAILY  NEWSPAPER  readers 
are  religious  people.  A  study  by  Profes¬ 
sor  Stewart  Hoover  at  the  University 
of  Colorado,  in  fact,  found  that  more 
than  71%  of  the  people  who  read  the 
newspaper  every  day  consider  religion 
very  important. 

Hoover  also  found  that  65%  of  peo¬ 
ple  who  read  newspapers  daily  said  it  is 
important  for  newspapers  to  cover  reli¬ 
gion.  With  those  stats,  you  can  argue 
that  religion  does  not  get  the  coverage 
it  should. 

Traditionally,  newspapers  have  cov¬ 
ered  religion  on  Saturday  mornings  — 
in  the  back  pages.  Sports,  on  the  other 
hand,  gets  covered  daily,  and  often 
with  an  entire  section. 

And  it’s  not  just  coverage  of  Super 
Bowls.  It’s  also  lacrosse,  tennis,  figure 
skating,  golf,  swimming,  running,  crew, 
volleyball,  etc. 

The  coverage  is  not  just  of  profes¬ 
sional  sports  either.  We  also  read  about 
amateur,  collegiate,  high  school,  little 
league  and  even  peewee  teams. 

One  might  say  there’s  more  to  cover 
in  sports,  but  that’s  arguable.  There 

Walsh  is  media  relations  officer  for  the 
United  States  Catholic  Conference.  The 
above  is  a  recent  address  she  gave  before 
the  Virginia  Press  Association. 


Get  your  copy  of 

AdN^ 

Ad  News  Is  Australia's  top  selling  marketing,  advertising  and 
media  magazine 

Each  fortnight  you'll  benetit  from  Ad  News'  unique  insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  issues 
affecting  marketers  as  well  as  TV.  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 

It's  your  essential  source  of  information  and  trends  from 
Downunder.  _ D 


Post  to:  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 

YPQ I  Please  send  me  26  issues  (1  year)  of  Ad 
1  LOiNews  for  A$200.  I  enclose  my  cheque/ 
money  order  for  A$200. 


CITY: _ STATE: _ ZIR _ 

YAFFA  PUBLISHING  GROUP  PTY  LTD  ACN  002  699  354 


also  is  much  to  cover  in  religion  —  if 
reporters  recognize  a  religion  story. 

Unfortunately,  because  religion  isn’t 
a  respected  beat  in  most  newsrooms,  it 
usually  doesn’t  merit  its  own  special¬ 
ized  reporters,  with  the  background  to 
understand  of  what  they  write.  Often 
people  assigned  to  cover  religion  do 
not  really  know  their  subject  or  even 
recognize  a  story  in  development.  And 


they  like  to  get  together  with  people 
who  share  their  values?  Does  the  quali¬ 
ty  of  preaching  determine  where  and  if 
people  go  to  church?  What  makes  a 
good  sermon? 

Another  story  worth  looking  at  is 
whether  or  not  people  pray.  When  do 
they  pray?  When  they’re  happy?  When 
they’re  sad?  When  they  need  some¬ 
thing?  When  they  get  what  they  prayed 


Recently,  a  reporter  called  her  and  said  he  had  to 
talk  to  a  nun  who  doesn’t  like  the  pope.  Surely 
there  are  better  criteria  for  choosing  a  source. 


few  newspapers  have  more  than  one 
person  on  the  religion  beat. 

My  own  reading  tells  me  that  where 
a  newspaper  has  a  full-time  religion  re¬ 
porter,  it  has  good  if  not  wonderful  re¬ 
ligion  coverage. 

The  space  problem  inherent  in  the 
news  business,  however,  always  seems 
to  pose  a  problem  of  coverage  in- 
depth. 

I  would  here  note  that  writers  some¬ 
times  say  they  have  a  hard  time  inter¬ 
esting  an  editor  in  a  religion  story  — 
unless  it’s  about  a  sex  scandal  or  finan¬ 
cial  mismanagement.  Editors,  it  seems, 
would  rather  a  simple  story  that  doesn’t 
take  a  lot  of  a  reporter’s  —  or  an  edi¬ 
tor’s  —  time. 

A  pastor  caught  in  a  scandal  is  an 
easy  story  to  write.  Journalists  love  to 
find  a  figure  who  got  drunk,  arrested 
and  caught  in  infidelity  and  with  his 
hand  in  the  till.  These  stories  are  irre¬ 
sistible  to  journalists  who  often  can 
spot  hypocrisy  a  mile  away.  Reporters 
do  a  fine  job  declaring,  “A-ha!  They 
don’t  do  what  they  preach!” 

Ideas  for  coverage 

There  are  other  religion  stories  to  be 
told,  but  they  require  interviewing  peo¬ 
ple  and  analyzing  responses.  They  take 
time. 

They  include,  for  example,  stories  of 
why  people  go  to  church.  Does  going  to 
church  make  their  lives  different?  Do 


for?  How  do  people  connect  with  a 
higher  being? 

To  whom  do  they  pray?  God?  the  Vir¬ 
gin  Mary?  St.  Paul?  St.  Jude?  An  Old 
Testament  prophet?  Their  own  dead 
parents? 

Does  religious  expression  fill  a  hu¬ 
man  need?  Is  it  healthy?  When  is  guilt 
good?  When  is  it  bad?  Is  admitting  guilt 
and  asking  forgiveness  good  for  emo¬ 
tional  as  well  as  religious  health? 

How  do  people  view  the  afterlife?  Is 
there  a  difference  between  how  believ¬ 
ers  and  non-believers  face  the  death  of 
a  loved  one? 

Do  people  operate  from  an  objective 
moral  code?  Is  anything  just  plain 
wrong  because  it  violates  a  basic  order 
in  the  universe?  How  does  one  make  a 
moral  decision  in  a  world  of  gray  issues? 

How  do  various  faith  groups  cele¬ 
brate  their  religious  holidays?  What  do 
their  rituals  mean?  What  is  common 
among  celebrations  of  religious  groups, 
e.g.,  religious  ways  of  greeting  a  new¬ 
born  child? 

How  has  the  women’s  movement  af¬ 
fected  various  churches? 

What  are  the  implications  of  the  in¬ 
crease  and  decrease  among  parochial 
schools  of  various  denominations?  Hete 
in  Virginia,  Catholic  schools  are  on  the 
increase  as,  I  imagine,  are  schools  of 
other  denominations. 

(See  Shop  Talk  on  page  54) 
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Editor  &  Publisher  International 

Year  Book* 

The  Comprehensive  Source  of  Newspaper  Industry  Information 


Essential  Data  for  Everyone  Working  In 
or  With  the  Newspaper  Industry! 

EIGHT  EASY-TO-USE  SECTIONS  WITH 
CONVENIENT  TAB  DIVIDERS 

•  Section  I— U.S.  Dailies 

•  Section  II— U.S.  Weeklies  and  Special  Newspapers 

•  Section  III— Canadian  Newspapers 

•  Section  IV— Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find 
the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  addresses,  phone  and  fax 
numbers. 

•  Section  V— News,  Picture  and  Syndicated  Services 

•  Section  VI— Newspaper  Equipment,  Supplies  and  Services 

•  Section  Vll-Other  Organizations  and  Industry  Services 

Names,  titles,  addresses,  phone  and  fax  numbers, 
membership  directories,  journalism  schools  and  faculty, 
newspaper  representatives,  foreign  correspondents,  brokers 
and  appraisers.. .and  more. 

•  Section  VIII— Who’s  Where 

A  listing  of  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone 
number. 

More  than  250,000  Newspaper  Facts! 


Mail  your  order  and  payment  to:  Editor  &  Publisher,  Year 
Book,  11  West  19th  Street,  New  York,  NY  10011-4234. 

i  Or  to  charge  your  order  to  your  Visa/MC  account,  call 

(212)  675-4380,  ext.  333. 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  LA  and 
Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


1994  EDITION  ON  CD-ROM.  TOO! 

Find  The  Information  You  Want  Instantly 
With  a  CD-ROM  drive  linked  to  your  PC,  you'll  have 
access  to  Year  Book  information  instantly.  A  fully  indexed, 
searchable  database  allows  you  to  pull  out  Year  Book 
information  with  the  criteria  you  select. 

It's  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability 
of  our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

P^xportahle  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

Listing  Capabilities  for  .Mailings 
The  CD-ROM  can  be  purchased  with  listing  capabilities, 
too.  Customize  mailing  lists  for  each  of  your  communications 
projects. 

CD-ROM  Sections 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data 
for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers. 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s 
Where  sections.. .names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information  about 
newspapers,  newspaper  suppliers  and  service  companies. 

For  answers  to  technical  questions  about  the 
CD-ROM,  call  (212)  675-4380,  ext.  444. 


One  to  four  copies:  $  1 00  per  copy 

Bulk  orders  of  five  or  more:  $92  per  copy 

International  orders  (outside  U.S.  or  Canada):  $125  per  copy 

Year  Book  and  CD-ROM  without  listing  capabilities:  $495 

Year  Book  and  CD-ROM  with  listing  capabilities:  $895 

Network  versions  are  available.  Please  call 
(212)  675-4380,  ext.  333  for  pricing. 


taounciLfl  a  call  for  enlries  for  the  1#  anDual 

H.  L.  Mencken  Writing  Award 

for  newspaper  tomineofarj 


resented  annually  to  the  newspaper  columnist 
whose  work  best  captures  the  originality  and 
verve  of  Mencken’s  journalistic  commentary,  the 


H.  L.  Mencken  Writing  Award  is  seeking  entries.  The  com¬ 
petition  is  open  to  columnists  whose  regularly  published 
pieces  appeared  in  U.S.  daily  or  weekly  newspapers  between 
January  1, 1993  and  December  31, 1993.  The  winner,  to  be 
named  by  a  distinguished  panel  of  judges,  will  receive  a  cash 
prize  of  $5,000.  Nominations  close  July  1, 1994. 
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